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N.  Christian  Anderson,  30,  is  the  new  editor  of  The  Register,  flagship  newspaper  of  Freedom 
Newspapers,  Inc.  Editing  a  daily  that  dominates  a  competitive  growth  market  like  Orange 
County,  California  (would  challenge  anyorie.  He  brings  leadership,  innovation  and 
creativity  to  a  paper  that 's  good  and  getti ng  better.  -  Dave  Th  reshie  Jr.,  publisher 

^^I’m  excited  about  coming  to  The  Register  because  it  has  a 
management  team  and  staff  committed  to  excellence,  and 
the  resources  to  enhance  that  commitment. 
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“We  have  some  work  to  do  to  reach  our  goals. 
We’ll  be  making  some  thoughtful  changes  in 
the  weeks  and  months  ahead  as  we  continue  to 
improve  the  newspaper.  We  intend  to  have  the 
strongest  news  coverage  available  that  is  tailored 
for  Orange  County  readers.  And  we’ll  display 
that  news  with  a  design  that  is  among  the  best 
in  the  country. 

“Of  course,  we’ll  maintain  high  standards  of 
professionalism.  .And  we’re  going  to  have  fun 
here,  too.  55 

ilf flister 

A  Division  of  Freedom  Newspapers,  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  California 


Circulation:  230,5.3.1  Daily; 
259,783  Sunday. 


Source:  ABC  Publisher's 
Statement.  3/31/80 


Investing  in  our  freedom  to  choose 


As  co-s|K)nsor  of  the  first  198(3  Presidential 
Candidates  Debate,  Tlie  Baltimore  Sun  is  investing 
it3  America’s  freedom.  We  are  committed  to 
preserving  our  freedom  of  speecli,  as  individuals 
and  as  a  newspaper  dedicated  to  maintaining 
freedom  of  the  press.  We  are  upholding  the  right  of 
all  Americans  to  hear  all  views  —  and  to  choose  for 
themselxes. 

l-(3r  143  years,  The  Baltimore  Sun  has  brought 
Marylanders  the  news  that  closely  affects  their 
lives.  All  N'iews  — all  sides  of  the  issues.  And  then 
our  readers  choose  for  themselves. 
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That  should  be  obvious.  Even  to  a  child.  The  First  Amendment  doesn't  belong  to  any  one  special 
group.  Its  rights  and  privileges  are  guaranteed  to  every  citizen  from  birth. 

However,  newspapers  do  have  a  fundamental  responsibility  under  the  First  Amendment.  A 
responsibility  to  inform.  That  means  to  give  all  sides  of  an  issue  and  consistently  be  fair  and  accurate 
It  is  a  heavy  responsibility.  And  one  which  every  Harte-Hanks  newspaper  is  dedicated  to  uphold. 
Not  only  for  its  readers  today,  but  for  those  in  the  future  as  well. 

Harte-hanUs 

llRIlA  Communications,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Bo«  269,  San  Antonio,  Texas  78291 
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The  Dallas  Morning  News  has  grown  up  with 
Dallas.  We  know  our  city  inside 
and  out.  That’s  why,  in  1979,  we  increased  our 
leadership  over  the  evening  paper  in  both 
daily  and  Sunday  circulation,  in  over  2,000 
more  total  pages,  in  almost  6  million  more 
total  ad  lines,  in  publishing  an  unprecedented 
3  million  Classified  Ads  and  in  more 
up-scale  demographic  readership. 

Our  readers  depend  on  us  for  more  than  just 
facts  and  figures.  As  a  vital  part  of  the 
community.  The  Morning  News  provides  infor¬ 
mation  that  serves  our  readers’  varied  tastes 
and  helps  them  grow  along  with  our  city. 

For  95  years.  The  Dallas  Morning  News 
has  been  a  way  of  life  in  Dallas. 

That  extra  edge. 
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SEPTEMBER 


28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

28-Oct.  1— Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 

28-Oct.  1 — National  Association  of  Black  Journalists,  L'Enfant  Plaza  Hotel, 
Washington,  D.C. 

28-Oct.  1 — Western  Classified  Advertising  Assn.,  Park  Hilton  Hotel,  Seat¬ 
tle,  Wash. 

28-Oct.  1 — ANPA/NPRA  workshop  on  Personnel  Practices,  Procedures 
and  Policies,  Drake  Hotel,  Chicago. 

OCTOBER 

1-5— National  Newspaper  Association,  Stouffer's  Riverfront  Towers, 
St.  Louis,  Mo. 

1- 5 — Women  in  Communications,  Bahia  Hotel,  San  Diego,  Calif. 

2- 5 — New  England  Press  Association, Sheraton  Regal  Hotel,  Hyannis, 

Mass. 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5 — Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 

4- 7 — DPI  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

5- 8 — INPA  Western  Regional  Conference,  Desert  Inn,  Las  Vegas,  Nev. 
8-11 — American  Association  of  Sunday  and  Feature  Editors,Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

12-17— 38th  annual  NASA  Food  Editors  Conference,  Radison  South, 
Minneapolis. 

12- 18 — National  Newspaper  Week. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly,  Vacation  Village 

Hotel,  San  Diego.  Calif. 

14- 17 — Ad  Media  Credit  Executives  Assn.,  Hyatt  Regency,  Washington, 

D.C. 

14-18 — Cal  Western  Circulation  Manager's  Association,  Sheraton-Harbor 
Island  Hotel,  San  Diego,  Calif. 

16- 17 — New  England  Advertising  Executives  Association,  Copley  Plaza 

Hotel,  Boston. 

17- 19— Mountain  Ad  Managers.  Regency  Hotel,  Denver. 

19-21 — Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 

19-21 — Mid-Atlantic  Circulation  Managers'  Association,  Grove  Park  Inn, 
Asheville,  N.C. 

19-21— Ohio  Circulation  Managers  Association,  Hollenden  House,  Cleve¬ 
land,  Ohio. 

19-21 — Suburban  Newspapers  of  America's  circulation  conference, 
Marriott's  Pavillion  Hotel,  St.  Louis,  Mo. 

19-22 — Northeast  Classified  Advertising  Managers,  Sheraton  Islander, 
Goat  Island.  R.l. 

19-22 — INPA  Southern  Regional  Conference,  Conference  Center/Hilton  Inn, 
Williamsburg,  Va. 

23- 25 — National  Council  of  College  Publications  Advisors  annual  meeting 

held  in  conjunction  with  Associated  Collegiate  Press,  Hyatt- 
Regency,  Chicago. 

24- 17 — Society  of  Newspaper  Designers.  Washington, D.C. 

26-29— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House,  Louisville,  Ky. 


NOVEMBER 

2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation,  Hilton  Inn  on  the  Campus, 
Rochester,  N.Y. 

5-6 — Audit  Bureau  of  Circulation,  Fairmount  Hotel,  San  Francisco. 
19-22 — Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus,  Ohio. 

18-21— Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 
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to  one  of  America’s 


most  beautiful  and 
L  fastest  growing 
^  cities... 


II  America’s 
w  brightest  and 
r  fastest  growing 
daily  newspapers. 


The  Colorado  Springs 


It’s  great  to  have  you  in  Colorado  Springs  and  we  crease  in  circulation  and  it’s  continuing  to  grow, 
know  you’ll  enjoy  your  stay. 

We’re  looking  forward  to  a  great  future  here  and 
The  Springs  has  the  climate,  the  scenery,  and  the  hope  you’ll  come  back  often  for  a  visit, 
people  that  few  places  can  match. 


If  you  missed  our  special  open  house 
Sunday  and  would  like  to  visit  our  plant, 
just  call  633-3881  and  we’ll  arrange  a 
tour  for  you. 


It’s  been  just  over  a  year  since  we  moved  into  our 
new  building  and  our  new  presses  began  to  roll. 

During  that  time,  June  1979  to  August  1980,  The 
Sun  has  registered  a  whopping  36%  in- 


Phone  633-3881 


COLORADO  AVE.  AND  CASCADE 


A  DIVISION  OF  THE  OKLAHOMA  PUBLISHING  COMPANY 


AWARD-"Peanuts"  creator  Charles  M.  Schultz  (left)  receives 
a  plaque  announcing  the  creation  in  his  name  of  an  annual 
$2,000  av/ard  to  help  promising  cartoonists.  The  award  is 
administered  by  the  Scripps-Howard  Foundation  and  funded  by 
United  Features  Syndicates  which  distributes  the  comic  strip  to 
1,800  newspapers  worldwide.  Robert  Roy  Metz,  president  of 
UFS,  presented  the  award  at  a  recent  dinner  party  in  New  York, 
celebrating  the  30th  anniversary  of  "Peanuts." 

News  Council  apologizes 

The  National  News  Council  has  apologized  to  the  Federal 
Bureau  of  Investigation  for  “unfair”  statements  it  made 
against  the  government  law  enforcement  agency  last  year. 

Last  September,  the  News  Council  condemned  the  FBI  for 
“deliberately  and  outrageously”  maligning  actress  Jean 
Seberg  because  of  her  support  for  the  Black  Panther  Party. 
The  Council’s  statement  last  year  followed  reports  stating  the 
FBI  had  leaked  information  that  Seberg  had  become  pregnant 
by  a  member  of  the  Black  Panther  Party. 

Last  week  (Sept.  21)  the  News  Council  apologized  for  its 
action,  stating:  “documents  recently  released  by  the  FBI 
show  that  while  the  agency  contemplated  leaking  embarras¬ 
sing  personel  information  about  Ms.  Seberg.  that  information 
was  not  in  fact  officially  released  by  the  agency.  The  action  ol 
the  Council  was  unfair  to  the  FBI.” 

The  News  Council  added,  “with  respect  to  the  press,  the 
Council  holds  that  news  organizations  have  an  obligation  to 
publish  no  embarrassing  or  derogatory  information  about 
individuals  without  independent  verification.” 

Award  for  Keith  Fuller 

Keith  Fuller,  AP  president  and  general  manager,  was 
selected  as  the  1981  recepient  of  the  William  Allen  White 
Foundation's  Award  for  Journalistic  Merit.  Fuller,  a  native  of 
Arlington,  Kans.,  will  receive  the  citation  during  William 
Allen  White  Day  festivities  at  the  University  of  Kansas  next 
February  10.  Dolph  C.  Simons  Jr.,  editor  and  publisher, 
LawrenceiKan.)  Journal-World,  noted  that  under  Fuller  the 
AP  has  added  more  members  in  the  past  5  years  than  it  did  in 
the  previous  30.  “Fuller  is  an  able,  dedicated  newsman  and  a 
first  class  administrator.”  Simons  said. 

Largest  edition 

A  special  edition  of  the  Kansas  City  Star,was  published 
September  14,  beginning  a  series  of  celebrations  marking  the 
paper’s  lOOth  anniversary.  The  Sunday  centennial  edition 
contained  over  500  pages  including  a  180-page  history  of  the 
Star  and  stories  on  the  growth  of  Kansas  City. 


Newspapers 

choose 

Landon 

(for  Circulation,  too) 


For  many  newspapers,  large  and  small,  circulation 
was  the  underlying  problem  of  the  1970s.  Landon 
Associates  has  a  professional  answer:  Bill  Merritt.  He 
has  the  experience,  the  breadth  of  knowledge,  and  the 
tact  needed  to  help  solve  your  circulation  problems  as 
we  enter  the  '80s.  He'll  work  with  your  people  to 
locate  and  straighten  out  trouble  areas,  reorganize  and 
simplify  assignments,  root  out  unnecessary  costs,  help 
you  get  ready  for  computerization  —  everything  it 
takes  to  put  your  circulation  operation  on  the  growth 
track  again. 

From  small-town  newsboy  in  Colorado  to  circulation 
director  in  Los  Angeles  and  Washington,  D.  C.,  Bill 
Merritt's  experience  covers  newspapers  from  4,000  to 
600,000  circulation  at  every  job  level.  He  has  the 
professionalism  you  need. 


LANDON  ASSOCIATES,  INC.  H 

750  Third  Avenue,  New  York  City  10017 

(212)  867-1112  imi 
A  Newspaper  Marketing  Company 


"Bill  surprised  us," 
states  Matthew  F. 

Carney,  General  Man¬ 
ager,  Register  &  Bee, 
Danville,  Va.  "Even 
though  he  came  from 
a  larger  newspaper  — 
the  Washington  Star  — 
he  readily  adapted  to 
the  needs  of  our  small 
newspaper.  Based  on 
Bill's  thorough  analysis, 

3  programs,  (1.  District 
Manager,  2.  Carrier 
Incentive,  3.  Single  Sales) 
were  quickly  initiated 
with  checks  and  balances 
and  record-keeping  that 
enables  us  to  continu¬ 
ally  measure  their  results.  His  follow-up  recommen¬ 
dations  have  made  all  three  programs  successful." 


Matthew  F.  Carney, 
General  Manager 


Write  for  your  copy  of  "How  to  Turn  Circulation 
!  Problems  into  Growth  Opportunities,"  or  call 
j  Owen  Landon,  President,  for  details. 
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he  First  Amendment 


presupposes  that  right  conclusions 
are  more  likely  to  be  gathered  out  of 
a  multitude  of  tongues, 
than  through  any  kind  of  authoritative 
selection, 

to  many  this  is,  and  always  will  be,  folly, 
but  we  have  staked  upon  it  our  all.” 

--.Iiult/c  Learned  Hand 
.Imeriean  Jurist 


0 1972  Capital  City  Press 


525  LAFAYETTE  STREET  BATON  ROUGE.  LOUISIANA  70821 
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THE  FOURTH  ESTATE  - 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1 91 2-1 959 


Third  World  coverage 

Readers  of  this  issue  will  find  more  than  five  full  pages  of 
news  coverage  and  comment  on  issues  concerning  the  press 
which  will  be  discussed  at  the  UNESCO  general  assembly  in 
Belgrade. 

To  some  this  may  seem  a  little  like  “overkill,”  but  we  be¬ 
lieve  it  is  essential  for  U.S.  editors  to  know  what  is  going  on  in 
that  world  body  that  may  affect  them  to  a  serious  degree. 

The  threat  to  a  free  press  implied  in  discussions  of  a  “new 
world  information  order”  may  seem  a  little  remote  at  this 
time.  U.S.  editors  may  think  it  will  never  affect  them  if  it  ever 
materializes. 

Consider,  however,  the  impact  on  the  world  press  of  a  UN¬ 
ESCO-sponsored,  or  even  authorized,  licensing  system  for 
journalists,  a  journalistic  “code  of  ethics”  enforced  by  that 
same  body,  or  UNESCO  regulation  of  its  own  interpretation 
of  the“free  flow  of  the  news”  which  it  finds  “flawed”  at  the 
present  time.  Of  course,  none  of  these  things  would  affect  the 
operation  of  a  free  press  within  the  U.S.  but  they  could  pro¬ 
vide  serious  handicaps  to  our  coverage  of  world  news  and 
distortions  in  our  understanding  of  that  news  as  well  as  the 
comprehension  of  that  news  as  it  is  exchanged  country  by 
country.  Factual  reporting  of  international  events  which  we 
could  accept  as  true,  honest  and  unbiased,  might  become  a 
thing  of  the  past. 

Soviet  bloc  proponents  of  the  “new  world  information 
order”  may  be  expected  to  repeat  the  arguments  and  discus¬ 
sions  to  the  point  of  boredom,  in  spite  of  areas  of  agreement 
previously  arrived  at,  hoping  representatives  of  the  free 
press  will  throw  up  their  hands  and  go  to  sleep.  This  must  not 
happen. 

No  more  police  raids 

Both  houses  of  Congress  now  agree  that  federal,  state  and 
local  law  enforcement  officers  should  not  be  permitted  to 
invade  and  search  newsrooms  without  warning,  except  in 
certain  cases.  The  House  this  week  passed  a  bill  pi-ohibiting 
police  officials  from  searching  for  or  seizing  such  items  as 
notes,  tapes,  films  and  photographs  belonging  to  the  people 
engaged  in  news  and  public  information  activities.  The  Sen¬ 
ate  passed  a  similar  bill  last  month.  The  measure  will  now  go 
conference  and  it  is  assumed  the  bill  will  be  signed  by  the 
President. 

Unfortunately  the  bill  does  not  include  others  such  as  doc¬ 
tors,  lawyers,  etc.,  in  its  prohibitions  but  it  directs  the  Justice 
Depai’tment  to  develop  guidelines  for  that  ai’ea.  The  excep¬ 
tions  provided  do  not  appear  unreasonable. 

This  bill  will  protect  news  people  from  the  type  of  police 
harrassment  many  of  them  have  been  exposed  to  since  the 
Supreme  Court  decision  in  the  Stanford  Daily  case. 
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Letters _ 

JOB  PATH 

I  want  to  second  Mr.  Robert  Crow’s 
letter  (E&P,  September  13)  about  the 
availability  of  starting  journalism  jobs  in 
small-to-medium  markets. 

My  experience  has  been  that  large  pa¬ 
pers  very  rarely  take  someone  directly 
out  of  journalism  school.  The  larger  pa¬ 
pers  generally  want  someone  with  two  or 
three  years  experience. 

Also  I  agree  with  Mr.  Crow  that 
smaller  papers  are  frequently  a  better 
training  ground  for  the  beginner.  Our  last 
three  news  interns  have  all  commented 
that  they  had  the  opportunity  to  do  much 
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more  here  than  their  friends  who  ob¬ 
tained  summer  jobs  with  metro  papers. 

Our  interns  have  been  expected  to  per¬ 
form  tike  regular  employes  from  the  very 
first  day.  In  contrast,  some  of  the  larger 
papers  expect  their  interns  to  start  with 
obits  and  rewrites  and  gradually  work 
their  way  to  more  significant  material. 

It’s  time  that  the  journalism  schools 
told  their  students  that  the  path  to  a  big 
market  is  first  to  prove  their  merit  in  the 
small  markets. 

GaryJ.  Dalton 

(Dalton  is  publisher  Urbam  (Oh.)  Daily 
Citizen.) 

REWARDING 

I  take  issue  with  Robert  P.  Crow,  of 
the  University  of  Georgia,  whose  letter 
(E&P,  September  13)  stated:  “Opportun¬ 
ity  awaits  those  (journalism  graduates) 
who  realize  the  valuable  educational  ex¬ 
perience  provided  by  the  smaller  station, 
the  medium  and  small  dailies,  and  the 
weekly  papers.’’ 

I  wish  journalism  educators  could  be 
convinced  that  small  dailies  and  weekly 
newspapers  are  not  in  business  as  a  train¬ 
ing  ground  for  larger  media. 

We  feel  we  can  provide  life-long 
careers  for  willing  young  men  and  wo¬ 
men.  Salaries  may  not  be  as  large  as  on 
Madison  Avenue,  but  the  rewards  of 
small-town  living,  community  recogni¬ 
tion,  and  immediate  involvement  in 
many  facets  of  newspapering  more  than 
offset  any  difference  in  salary. 

It  has  been  15  years  since  we  have  had 
even  one  staffer  leave  us  for  a  daily 
newspaper,  or  for  any  other  position  in 
the  communications  field. 

Weekly  newspapering  is  a  growing, 
life-time  career  for  thousands.  We  wish 
educators  would  recognize  the  fact. 

Donald  L.  Webb 

(Webb  is  publisher  Berks-Mont  News¬ 
papers,  Inc.,  Boyertown,  Pa.) 

FOR  THE  RECORD 

The  story  on  page  1 1  of  the  September 
6  E&P  about  Sheri  Sellmeyer’s  scholar¬ 
ship  at  Baylor  is  riddled  with  errors  as 


have  been  many  of  the  reports  carried  in 
the  nation’s  press  about  the  so-called 
“Playboy  incident’’  at  Baylor  last  spring. 

No  journalism  scholarships  were  re¬ 
voked  for  the  1979-80  academic  year. 
Journalism  scholarships  are  awarded  on 
an  annual  basis.  Miss  Sellmeyer  was  a 
candidate  for  a  1980-81  journalism  schol¬ 
arship  which  she  did  not  receive. 

She  was,  however,  the  recipient  of  a 
scholarship  from  a  fund  unrelated  to 
journalism  and  the  administration  chose 
not  to  take  any  action  on  any  funds  or 
awards  other  than  those  which  are  part 
of  the  journalism  endowment. 

In  other  words,  the  administration  did 
not  reconsider  its  decisions. 

Loyal  Gould 
(Gould  is  chairman,  Baylor  University’s 
department  of  Journalism.) 


WRONG  SPELLING 

I  very  much  enjoyed  the  feature 
“Editor’s  Maze”  which  appeared  in  the 
September  6  edition  of  Editor  &  Pub¬ 
lisher.  The  usage  of  the  Reader’s  Digest 
Almanac  list  of  most  misspelled  words 
by  editors,  writers  and  college  graduates 
is  very  ironic.  Although  the  spelling  of 
ecstasy  in  the  word  list  is  correct,  the 
spelling  which  appears  in  the  maze  itself 
is  incorrect.  The  answer  on  page  34  gives 
the  spelling  of  ecstasy  with  a  cy  instead 
of  sy. 

Richard  J.  Furrey 
(Furrey  is  area  supervisor,  TV  Com- 
pulog  Services  Inc.) 


CARRIER  DAY 

I  notice  in  E&P’s  September  6  issue 
that  although  you  list  National  Newspa¬ 
per  Week  for  next  month,  you  do  not 
include  International  Newspaper  Carrier 
Day,  which  is  Saturday,  October  18. 

Barrie  J.  Hughes 
(Hughes  is  circulation  director.  Water- 
town  (N.Y.)  Daily  Times.) 


SERVICE  HIGHLIGHTS 


Now  available — a  comprehensive  ‘‘Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “Full  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070.  Or  write  to  NYT 
News  Service  at  200  Park  Ave.,  New  York,  NY  10166. 
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Afewdry  &cts  abouj:  an  ideal 
test  marketing  dimate. 

What  makes  Portland  such  an  excellent  test  market?  The  fact  that  Portland 
demographics  are  virtually  identical  to  national  averages.  Item  by  item. 

The  fact  that  Portland  is  uniquely  isolated  from  outside  marketing  influences 
helps,  too. 

So  it’s  easy  to  see  why  Portland  tops  DancenFitzgerald'Sample’s  list  of 
recommended  test  markets  on  the  West  Coast. 


It’s  also  easy  to  see  why  the  Oregonian/Oregon  Journal  is  the  single  best  way  to 
reach  this  special  market. 

More  facts:  combined,  they  reach  49.3%  of  all  households  in  the  Oregon 
counties  of  the  Portland  ADI.  68. 59%  of  those  in  the  three  Oregon  counties  of 

Portland  metro.  And  they  do  it 
more  efficiently  than  any 
newspaper  combination 
on  the^^Cfet  Coast. 

To  get  all  the  facts 
on  this  unique  test 
market,  send  today  for 
our  free  Oregon 
Marketing  Manual. 

Then  put  us  to 
the  test  with  the 
Oregonian/Oregon 
Journal.  It’s  the  best 
coverage  in  Oregon. 

I - 1 

1  see  Oregim  in  a  whole  new  light. 

What  else  is  at  the  end  of  the  rainbow? 
Write  ti).- 

Stephen  E.  Bell, 

General  Advertising  Mgr. 

The  Oregonian/Oregon  Jt)urnal 
1320  S.W.  Broadway 
Portland,  Oregon  97201 

Name  _  -  -  ..  _  . 
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U.S.  delegation  named 
for  UNESCO  Congress 


By  I.  William  Hill 

Composition  of  the  U.S.  delegation  to 
the  2lst  UNESCO  General  Congress  in 
Belgrade,  Yugoslavia  (September  23- 
October  28),  was  made  public.  It  will  be 
headed  by  Mrs.  Robin  Chandler  Duke, 
as  disclosed  in  Editor  &  Publisher  Au¬ 
gust  1 6. 

Coming  to  light  at  the  same  time  weje 
the  comments  and  suggestions  of 
UNESCO  Director-General  Amadou- 
Mahtar  M’Bow  on  the  McBride  Com¬ 
mission  report  on  world  communica¬ 
tion  problems.  In  that  report,  made  pub¬ 
lic  earlier  this  year,  82  recommendations 
were  made,  lO  with  reservations  or  out¬ 
right  disagreement  among  the  16  mem¬ 
bers  of  the  Commission,  only  6  of  whom 
support  the  U.S.  point  of  view. 

Before  making  his  suggestions, 
M’Bow  said:  “It  must  be  emphasized 
once  again  that  the  drafting  of  the  report 
and  the  very  wide-ranging  discussion  to 
which  it  gave  rise  undoubtedly  brought 
closer  together  opinions  which  at  the 
outset  were  far  apart.  Significant  differ¬ 
ences  of  view  nevertheless  remain.  .  .  . 

“In  particular  the  problem  of  the  rela¬ 
tionship  between  the  sovereign  rights  of 
a  nation  and  the  rights  of  citizens  to 
communicate  or  of  journalists  to  conduct 
investigations  remains  in  dispute,  as  do 
questions  relating  to  professional  ethics 
and  certain  aspects  of  protection  for  jour¬ 
nalists.  The  same  applies  to  the  possible 
risks  attendant  upon  an  increasing  con¬ 
centration  of  the  communication  media 
in  the  hands  of  a  few  private  or  public 
enterprises.” 

The  Director-General  pointed  out  that 
Commission  members  viewed  their  work 
solely  as  a  starting  point,  something  that 
would  contribute  to  further  thinking. 

Pointing  out  that  it  is  up  to  the  General 
Conference  to  indicate  to  the  Director- 
General  what  would  be  done  to  follow  up 
on  the  McBride  report,  M’Bow  then 
said: 

.  .  .  Members  of  the  Commission  did 
their  best. 

...  It  should  be  remembered  that  the 
report  was  prepared  by  “16  eminent  per¬ 
sons  serving  in  their  individual  capac¬ 
ity.” 

.  .  .  The  report  constitutes: 

“(a)  a  valuable  encouragement  to 
Member  States  to  continue,  at  the  na¬ 
tional  level,  the  process  of  examining  the 
communication  situation,  to  estimate 
their  needs  and  priorities,  to  formulate 


and  implement  national  communication 
policies  more  in  keeping  with  their  aspi¬ 
rations,  to  identify  all  internal  and  exter¬ 
nal  constraints  on  the  development  of 
their  communications,  and  to  help  in 
finding  ways  to  resolve  them  at  the  na¬ 
tional  and  international  level; 

“(b)  an  incentive  for  governmental  and 
non-governmental  international  organi¬ 
zations,  research  centers,  professional 
communicators,  journalists  and  the  gen¬ 
eral  public  to  participate,  on  the  one 
hand,  in  the  process  of  thinking  and  re¬ 
search  needed  for  a  thorough  under¬ 
standing  of  the  very  important  problems 
presented  by  communication  in  contem¬ 
porary  societies,  and  on  the  other  hand 
in  any  action  calculated  to  help  in  bring¬ 
ing  the  mass  information  media  to  full 
flower  so  that  they  may  serve  the  ad¬ 
vancement  of  all  peoples,  take  account 
of  the  needs  and  aspirations  of  all  nations 
and  open  up  for  mankind  prospects  of 
broader  understanding,  mutual  tolerance 
and  genuine  solidarity; 

“(c)  an  incentive  for  UNESCO  to 
broaden  and  deepen  the  debate  begun  by 
the  Commission,  to  list  those  questions 
on  which  insufficient  data  were  avail¬ 
able,  of  which  no  satisfactory  conspectus 
could  be  prepared  or  which  are  still  in 
dispute,  and  to  continue  the  study  of 
those  questions.” 

At  the  heart  of  the  matter,  from  the 
media  point  of  view,  of  course  is  whether 
journalists  should  be  free  to  gather  news 
without  censorship  or  whether  news 
emanating  from  developing  nations 
should  be  government  dictated  and  con¬ 
trolled.  The  U.S.  and  western  nations 
support  the  former,  Russia  the  latter. 

The  UNESCO  questions  pertaining  to 
the  press  are  expected  to  be  taken  up  in 
Belgrade  somewhere  between  October  6 
and  October  13,  according  to  George  Bee¬ 
be,  (Miami  Herald)  Executive  Director 
of  the  World  Press  Freedom  Committee, 
which  has  been  in  the  forefront  of  the 
UNESCO  communications  battle  since  it 
began  in  Nairobi  several  years  ago. 

Beebe  will  be  going  to  Belgrade,  and 
the  World  Press  Freedom  Committee 
point  of  view  will  be  furthered  by  a  dele¬ 
gation  to  Belgrade  that  will  include 
Harold  Andersen  {Omaha  World- 
Herald)  WPFC  chairman;  Leonard  R. 
Sussman,  Freedom  House;  Ignacio  E. 
Lozano,  Jr.,  publisher  of  La  Opinion, 
Los  Angeles;  Horatio  Aguire,  publisher, 
Diario  Las  Americas,  of  Miami;  Dr.  Luis 
(Continued  on  page  56) 
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Every  Saturday  since  1884 

Oct.  13  seen 
as  start  of 
press  debates 

Beginning  about  October  13,  UN¬ 
ESCO  is  expected  to  take  up  the  world 
communication  problem  at  its  meeting  in 
Belgrade  but  it  was  indicated  last  week 
(Sept.  17)  in  Washington  that  considera¬ 
tion  will  focus  less  on  the  MacBride 
Commission  report  on  the  subject  than 
on  the  reaction  and  recommendations  to 
the  report  by  UNESCO’s  Director-Gen¬ 
eral. 

This  came  out  during  a  meeting  of  the 
Washington  chapter  of  Sigma  Delta  Chi, 
but  with  a  constant  two-way  telephone 
line  open  between  the  National  Press 
Club  in  Washington  and  the  home  in  Ire¬ 
land  of  Sean  MacBride,  the  Nobel  and 
Lenin  peace  prize  winner  who  headed 
the  16-person  UNESCO  Commission  as¬ 
signed  to  study  and  report  on  the  com¬ 
munication  problem. 

The  format  of  the  session,  featuring 
four  speakers  in  Washington  on  whose 
remarks  MacBride  was  expected  to 
comment,  more  than  once  slipped  into  a 
“Hello  .  .  .  Hello”  exchange  mindful  of 
Bob  Newhart’s  telephone  comedy 
technique.  Time  after  time,  MacBride’s 
cheerful  voice  came  booming  over  a  loud 
speaker,  “I  can’t  comment,  1  didn’t  hear 
a  thing.” 

Nevertheless,  the  program  presented 
for  a  large  audience  a  minute  preview  of 
the  differences  between  the  Russia-in- 
spired  Third  World  push  for  govern¬ 
ment-controlled  news  and  the  American 
idea  of  freedom  of  the  press. 

The  program  was  moderated  by 
Matthew  Gordon,  author  and  former 
U.N.  employe,  who  opened  the  program 
by  dialing  MacBride’s  home  in  Ireland. 

MacBride  offered  a  lengthy  review  of 
the  report  of  his  commission,  pointing 
out  that  there  is  no  communication  prob¬ 
lem  in  the  West,  only  in  the  developing 
nations. 

“There’s  freedom  of  the  press  only  in 
40  nations,”  MacBride  said.  “It  does  not 
exist  in  153  nations  and  the  commission’s 
report  deals  with  communications  in  a 
global  sense.  Hence  it  deals  with  prob¬ 
lems  in  nations  like  those  in  Africa,  and 
those  problems  are  of  growing  impor¬ 
tance.” 

The  MacBride  report  grew  out  of  con¬ 
frontations  between  Western  media  rep¬ 
resentatives  and  a  Soviet-led  Third 
World  bloc  of  nations  meeting  under  the 
auspices  of  UNESCO  to  try  and  deal 
with  growing  Third  World  complaints 
about  unfair  news  coverage  of  their  na- 
(Continued  on  page  56} 
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Backgrounder  to  UNESCO 
General  Conference 


The  biannual  General  Conference  of 
UNESCO,  to  open  in  Belgrade  on  Sep¬ 
tember  23,  will  mark  the  critical  turning 
point  in  the  Unesco-centered  world  de¬ 
bate  on  international  news  and  global 
communications.  For  nearly  a  decade, 
the  debate  has  been  largely  theoretical 
and  without  tangible  consequences  for 
the  way  existing  international  news  or¬ 
ganizations  and  Western  foreign  corre¬ 
spondents  function. 

The  last  General  Conference  produced 
a  somewhat  cathartic  clash  over  a  Sovi¬ 
et-initiated  proposal  to  generate  a  draft 
declaration  for  the  mass  media.  It  sought 
to  establish  a  series  of  internationally 
approved — though  not  legally  binding — 
principles  to  guide  journalists  and  news 
organizations. 

After  weeks  of  tedious  negotiations, 
almost  all  the  offensive  Soviet-sponsored 
language  was  eliminated  or  replaced  with 
references  to  the  need  for  a  global  free 
flow  of  information  and  the  need  to  rein¬ 
force  those  rights  which  Western  Jour¬ 
nalists  hold  fast. 

The  Belgrade  Conference  will  now 
seek  to  turn  the  debate  from  the  theoreti¬ 
cal,  from  Unesco’s  own  self-contained 
visions  of  Utopia,  to  ways  to  reform  the 
way  working  journalists,  the  interna¬ 
tional  news  agencies,  newspapers  and 
magazines  (with  cross-border  circula¬ 
tions)  and  international  broadcasters  all 
gather  news  and  help  shape  opinion. 

It  is  not  difficult  to  argue  that  the 
much-agonized  over  draft  declaration,  in 
the  two  years  since  it  was  approved,  has 
had  virtually  no  impact  on  either  the 
working  press  or  on  the  governments 
that  seek  to  control  it.  So  why  should  we 
who  are  committed  to  press  freedom 
worry  about  more  declarations  and  more 
resolutions,  from  a  UN  agency  of  ques¬ 
tionable  clout,  embarked  on  a  dubious 
quest  to  establish  common  ground  be¬ 
tween  the  philosophies  that  guide,  say, 
the  London  Times,  TASS  and  the  non- 
aligned  news  pool? 

Tempting  though  that  argument  is,  it 
overlooks  a  few  key  points  about  Unes¬ 
co’s  record  to  date  on  press  issues,  first, 
that  with  its  seemingly  endless  stream  of 
conferences,  seminars,  resolutions  and 
position  papers,  through  sheer  bureau¬ 
cratic  momentum  and  ideologic  posturing. 


(Reprinted  from  the  International  Press 
Institute  Newsletter,  which  published  a  spe¬ 
cial  issue  in  September  devoted  to  the 
MacBride  Report.  “The  report  was  written 
by  a  special  correspondent  in  Paris,”  IPI 
said,  “who  has  been  observing  the  UN¬ 
ESCO  scene  for  a  considerable  time  and  is 
unusually  well  informed.”) 


Unesco  has  established  a  quasi-exclusive 
hold  over  news  and  communications  is¬ 
sues.  And,  like  it  or  not,  the  Paris-based 
UN  agency  has  become  the  stronghold  of 
efforts  by  developing  nations  to  redress 
what  they  see  as  imbalances  and  col¬ 
onialist  injustices  in  the  present  com¬ 
munications  order. 

Belgrade  will  give  Unesco  control  over 
a  new  international  instrument  to  funnel 
aid  and  coordinate  programmes  for  train¬ 
ing  journalists  from  developing  coun¬ 
tries.  Unesco’s  eye  on  international 
media  issues  hardly  stops  there. 

At  last  autumn’s  World  Radio  Confer¬ 
ence  in  Geneva,  there  were  dark  hints 
from  some  developing  nations  that  if 
the  International  Telecommunications 
Union  didn’t  make  major  concessions  on 
the  regulation  of  communications  satel¬ 
lites,  the  developing  world’s  majority 
would  press  to  take  satellite  regulation 
out  of  the  ITU  entirely.  Where  would 
they  propose  taking  it — Unesco? 

It  is  worth  recalling  here  that  Unesco 
is  made  up  of  some  146  member  govern¬ 
ments,  and  that  some  two-thirds  of  these 
governments  have  a  demonstrated  dis¬ 
taste  for  Western  concepts  of  press  free¬ 
dom. 

It  has  not  been  coincidental  that  the 
interests  and  the  positions  of  those  who 
manage  TASS  have  dovetailed  so  neatly, 
despite  a  few  notable  differences,  with 
both  the  Unesco  Secretariat  and  the 
more  vocal  proponents  of  the  New 
World  Information  Order. 

It  is  not  for  fun  that  this  alliance  plays 
Unesco  as  though  it’s  the  only  game  in 
town.  Since  Western  governments  have 
yet  to  marshall  an  effective  response,  or 
even  show  much  interest,  we  in  the  press 
can  hardly  allow  Unesco  to  succeed  in 
boring  us  stiff. 

Against  this  backdrop,  then,  is  the 
MacBride  Report.  In  1978,  when  the 
Draft  Declaration  brouhaha  was  finally 
defused,  a  Dutch  diplomat  predicted  that 
the  study  being  chaired  by  Irish  State- 
man  Sean  MacBride  would  trigger  a  fury 
that  would  make  the  Draft  Declaration 
debate  seem  like  a  storm  in  a  teacup. 
Indeed,  the  preliminary  draft  that  sur¬ 
faced  at  the  1978  conference  did  cause 
great  anxiety  in  Western  press  circles. 

At  first  glance,  though,  the  final  report 
of  the  International  Commission  for  the 
Study  of  Communications  Problems 
hardly  seems  to  merit  a  reputation  as  an 
international  powderkeg.  Despite  its  pa¬ 
tronizing,  omniscient  tone,  the  report  is 
really  little  more  than  a  compendium  of  a 
limited  sampling  of  existing  knowledge 
of  information  and  communications.  It  is 
instructive  for  a  layman,  for  anyone  even 
peripherally  involved  with  the  field,  it  is 


disappointingly  void  of  fresh  insights. 
Being  a  compendium,  it  has  a  little  some¬ 
thing  for  everyone. 

For  Chairman  MacBride,  despite 
nearly  unanimous  Western  opposition  at 
conference  after  conference,  the  recom¬ 
mendations  in  the  concluding  Part  V  con¬ 
tain  a  passage  calling  for  further  study  of 
some  form  of  International  Protection  of 
Journalists.  Critics  of  the  proposal  have 
argued  that  the  conferring  of  a  special 
status  creates  privileges  that  can  just  as 
easily  be  denied,  in  effect  producing  a 
form  of  licensing. 

For  Tunisia’s  Mustapha  Masmoudi, 
whom  Unesco  has  anointed  the  God¬ 
father  of  the  New  World  Information 
Order,  there  is  a  call  for  creation  of  an 
International  Centre  for  the  Study  and 
Planning  of  Information  and  Communi¬ 
cations,  not  surprisingly  to  be  estab¬ 
lished  within  the  framework  of  Unesco. 

For  Chile’s  Juan  Somavia,  a  former 
aide  to  Salvador  Allende  and  now  a  lead¬ 
ing  critic  of  trans-national  corporations, 
there  is  a  recommendation  58,  calling  for 
effective  legal  measures  to: 

(a)  limit  the  process  of  concentration 
and  monopolisations. 

(b)  circumscribe  the  action  of  trans¬ 
nationals  by  requiring  them  to  comply 
with  specific  criteria  and  conditions  de¬ 
fined  by  national  legislation  and  de¬ 
velopment  policies. 

MacBride  and  Asher  Deleon  of  the 
Commission’s  Secretariat  both  have 
firmly  denied  this  is  aimed  at  interna¬ 
tional  news  agencies.  Somavia  himself 
has  said  that  it  is  aimed  at  all  trans-na¬ 
tionals.  Indeed,  nowhere  are  news  agen¬ 
cies  specifically  excluded. 

For  Elie  Abel,  former  New  York  Times 
and  NBC  television  correspondent,  then 
Dean  of  Columbia  Journalism  School, 
and  now  Professor  of  Communications  at 
Stanford,  there  was  a  key  recommenda¬ 
tion  that  he  considered  one  of  his  most 
important  contributions: 

“Free  access  to  news  sources  by  jour¬ 
nalists  is  an  indispensable  requirement 
for  accurate,  faithful  and  balanced  re¬ 
porting.  This  necessarily  involves  access 
to  unofficial  as  well  as  official  sources  of 
information,  that  is,  access  to  the  entire 
spectrum  of  opinion  within  any  coun¬ 
try.” 

Fellow  Commission  member  Sergei 
Losev,  Director  of  TASS,  took  strong 
exception  in  a  footnote.  He  claimed  the 
language  was  completely  unacceptable 
and  contrary  to  the  final  act  of  the  Hel¬ 
sinki  Accords.  He  urged  new  language 
specifying  foreign  correspondents  should 
carry  out  their  functions  with  due  respect 
to  the  national  sovereignty  and  the  na¬ 
tional  identity  of  the  host  country. 

Abel,  Indonesia’s  Mochtar  Lubis  and 
other  spokesmen  for  free  press  interests 
also  took  evident  satisfaction  with  rec¬ 
ommendation  56:  “Censorship  or  arbi- 
{Continiied  on  page  60) 
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Changes  to  be  proposed 
in  SNPA’s  By-Laws 


For  president  Robert  G.  Marbut,  his  cor 
fellow  officers  and  directors ,  and  the  staff  paf 
of  the  Southern  Newspaper  Publishers  ( 
Association  the  past  10  months  have  been  cot 
occupied  with  intensive  efforts  to  make  Ne 
the  organization  more  dynamic  in  ser-  car 
vices  to  the  520  members.  / 

Since  the  76th  annual  convention  last  uni 
November,  they  have  been  engaged  in  his 
the  business  of  implementing  the  princip¬ 
al  recommendations  of  a  study  made  by 
the  image/research  firm  of  Yankelovich, 
Skelly  and  White. 

To  encompass  the  long-range  goals 
spelled  out  by  the  study,  members  will  be 
asked  at  the  September  28-October  1  con¬ 
vention  in  Colorado  Springs  to  adopt  a 
rewrite  of  the  SNPA  Statement  of  Pur¬ 
pose.  The  revised  statement  reads:  “The 
purpose  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  Inc.  shall  be  to  adv¬ 
ance  the  welfare  of  its  member  newspap¬ 
ers  so  that,  as  a  free,  strong,  and  responsi¬ 
ble  press,  they  may  best  serve  our  nation 
and  its  people.” 

Basically,  the  Statement  adds  the  con¬ 
cept  of  “responsibility”  to  a  “free  and 
strong”  press,  and  also  deletes  the  pre¬ 
sent  reference  to  SNPA  as  being  con¬ 
cerned  primarily  with  regional  affairs. 

The  goals  will  be  defined  as  follows: 

“To  perpetuate  the  right  of  the  people 
to  a  free  and  responsible  press  dedicated 
to  accurate,  fair,  and  thorough  coverage 
of  the  news; 

“To  encourage  the  highest  profession¬ 
al  standards  among  its  member  news¬ 
papers; 

“To  foster  the  economic  well-being  of 
its  member  newspapers  to  enable  them  to 
meet  their  obligations  to  their  communi¬ 
ties,  readers,  advertisers,  employes,  and 
owners; 

“To  provide  a  forum  for  the  exchange 
of  ideas  and  information  in  a  climate  of 
friendship  and  cooperation.” 

Marbut  is  reporting  to  the  convention 
that  one  of  the  underscored  objectives  of 
the  study  has  been  met.  He  states: 
“SNPA  rapidly  is  making  up  for  any  past 
neglect  of  the  special  interests  and  re¬ 
quirements  of  smaller  newspapers.” 

“The  hardest  working  of  all  the  SNPA 
standing  committees,”  Marbut  added, “is 
perhaps  the  Smaller  Newspapers  Com¬ 
mittee.  Every  member  of  it  participated 
in  a  telelphone  survey  seeking  ideas,  and 
input,  and  participation,  with  overwhel¬ 
mingly  positive  response.” 

He  credited  Wayne  T.  Patrick,  Rock 
Hill  (S.C.)  Eveninff  Herald,  with  getting 
each  member  of  the  committee  to  carry 
out  some  assignment.  The  Board  of 
Directors  voted  a  special  appropriation  of 
$4,000  for  the  preparation  of  materials  to 
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communicate  among  the  smaller  news¬ 
papers. 

(Incidentally,  on  the  eve  of  this  year’s 
convention,  the  Andalusia  (Ala.)  Star- 
News,  a  newcomer  to  daily  ranks,  be¬ 
came  the  newest  member  of  SNPA). 

A  shift  in  emphasis  away  from  labor 
union  relations  also  is  noted  by  Marbut  in 
his  presidential  report,  instead,  he 


pointed  out,  the  Personnel  and  Labor  Re¬ 
lations  Committee  has  activated  prog¬ 
rams  that  focus  on  human  resources.  A 
staff  survey  of  personnel  practices  and 
programs  among  member  newspapers  re¬ 
vealed  a  wide  variety  of  ways  through 
which  SNPA  papers  are  cultivating  good 
employe  relations. 

More  changes  will  be  made  in  the  for¬ 
mat  of  the  Production  Conference  which 
has  come  under  direct  jurisdiction  of 
SNPA  in  the  last  few  years.  On  the  basis 
of  about  100  suggestions  made  by  key 
executives,  the  Production  Committee  is 
working  with  the  Personnel  Committee  to 
(Continued  on  page  15) 


MARRIED — Vesta  and  Bob  Marbut,  president  and  chief  executive,  Harte-Hanks 
Communications,  Inc.  were  married  on  July  19.  Both  were  married  previously,  and 
Marbut  has  three  children.  Vesta,  a  graduate  of  Kansas  State  University  with  a  degree 
in  journalism  and  a  1976  masters  degree  from  Harvard  University  in  business,  is 
currently  developing  a  tourist  attraction  at  the  Alamo  in  San  Antonio.  She  founded  a 
tabloid  monthly,  called  Apartment  Living,  in  St.  Louis  in  1970  and  operated  it  until 
1974.  Later,  she  was  advertising  director  of  New  Women  magazine  from  1976  to 
1979. 


New  SNPA  president:Roland  Weeks, Jr. 


By  June  M.  Heydt 

The  Southern  Newspaper  Publishers 
Assocation  is  in  for  some  “plane”  talk 
from  new  president  Roland  Weeks,  Jr., 
associate  publisher  and  president  of  Gulf 
Publishing  Company  of  Biloxi,  Missis¬ 
sippi. 

Weeks  and  about  450  other  publishers 
of  daily  newspapers  located  primarily  in 
14  Southern  states  will  be  in  Colorado 
Springs,  Colorado  next  week  attending 
the  annual  SNPA  convention.  The  chang¬ 
ing  of  the  gavel  will  be  a  formality  but 
Weeks  views  it  as  a  challenge. 

“Our  main  goal  is  to  serve  the  interest 
of  the  entire  organization,”  Weeks 
said.“l  have  spent  the  last  year  working 
hard  to  determine  the  direction  we  should 
take.  1  am  convinced  that  we  can  make 
this  already  strong  organization  more 
productive  and  one  that  is  constantly 
doing  something  to  improve  our  opera¬ 
tions  and  our  community  interest. 

“I  was  chairman  of  a  planning  commit¬ 
tee  that  developed  a  new  statement  of  pur¬ 
pose,  fundamental  goals  and  long-range 
objectives,”  he  said.  “1  am  confident  that 
directors,  board  committees,  and  our 
able  staff  will  work  together  to  meet  those 
goals.  The  SNPA  is  well  represented 
from  Virginia  to  Texas.  Our  convention  is 
so  big  there  are  only  a  few  places  large 
enough  to  handle  it.” 

When  he  is  handed  the  gavel  as  presi¬ 
dent  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  on  Wednesday,  Octo¬ 
ber  1 ,  he  will  begin  a  term  longer  than  that 
of  his  immediate  predecessor — about  six 
weeks  longer. 

Because  of  an  SNPA  bylaw  and  tradi¬ 
tion,  Robert  G.  Marbut  is  a  short-term 
president,  serving  only  since  the  last 
annual  convention  in  November  1979. 
Every  fifth  year  SNPA  goes  west  of  the 
Mississippi  for  its  annual  membership 
gathering  and  that  moves  convention 
time  into  late  September  at  the  Broad¬ 
moor  in  Colorado  Springs.  Next  year  the 
meeting  will  take  place  in  November  at 
the  Greenbrier  in  West  Virginia  and  the 
following  year  it  is  scheduled  to  return  to 
Boca  Raton,  Florida. 

A  member  of  the  SNPA  board  of  direc¬ 
tors  (1973-76)  Weeks  served  on  several 
committees  concerned  with  business, 
production  and  labor  relations;  and  con¬ 
ducted  conferences  on  circulation.  He 
has  moved  up  the  ladder  in  SNPA  from 
treasurer  in  1977  and  has  served  as  chair¬ 
man  of  the  SNPA  Foundation  Board  of 
Trustees  with  added  responsibilities  of 
fund-raising. 


(June  M,  Heydt  is  the  daily  living  writer 
for  the  Biloxi  (Miss.)  Daily  Herald,  having 
joined  the  newspaper  six  months  ago  from 
the  Wilkes-Barre  (Pa.)  Times  Leader.) 
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He  is  a  director  of  the  Hancock  Bank, 
director  of  the  Gulf  Coast  Arts  Associa¬ 
tion,  president  of  the  Pine  Burr  Area 
Council,  Boy  Scouts,  and  a  member  of 
the  Young  Presidents’  Organization.  His 
wife  is  the  former  Debby  Sparks. 

The  44-year-old  executive  overseeing 
The  Sun  and  The  Daily  Herald  newspap¬ 
ers  of  the  Mississippi  Gulf  Coast  is  not 
your  stereotype  publisher.  At  company 
picnics  he  mingles  with  the  employes.  He 
has  an  open  door  policy  and  listens  to 
minute  problems  of  all  employes.  He  can 
even  be  found  occasionally  eating  a  sand¬ 
wich  in  the  company  canteen. 

A  family  man.  Weeks  spends  much  of 
his  free  time  at  home  with  his  wife,  De¬ 
bby,  and  his  children.  His  avocations  are 
building  airplanes;  sail  planeing,  hang 
gliding,  water  and  snow  skiing,  and 
tennis. 

It  was  about  four  weeks  ago  that  Weeks 
broke  a  rib  while  skiing.  “Believe  me,  a 
broken  rib  is  painful.” 

His  biggest  project  at  the  moment  is 
building  a  powered  sail  plane. 

It’s  something  I’ve  always  wanted  to 
do,”  he  volunteered.  “1  used  to  fly  in 
open  cockpit  biplanes  in  air  shows  and  1 
have  flown  everything  from  jets  to  hang 
gliders.  I  guess  my  hobby  is  trying  every¬ 
thing — at  least  once.” 

Weeks  is  an  avid  tennis  player  but  with 
his  “floating  rib”  floating  he  has  had  to 
abstain  of  late. 

Weeks  arrived  in  Biloxi  12  years  ago 
when  the  State-Record  Company  of  Col¬ 
umbia,  South  Carolina  purchased  the 
Daily  Herald  newpaper  from  the  E.P. 
Wilkes  family,  who  had  been  owners  of 
the  paper  for  84  years.  Originally  he  was 
vicepresident,  general  manager  and 
associate  publisher  of  the  newspaper.  La¬ 
ter  he  was  made  president. 

Weeks,  whose  father  is  a  tv  executive, 
has  always  had  an  interest  in  the  media. 


but  newspapering  is  not  where  Roland 
Weeks  started.  Before  going  into  the 
newspaper  business,  he  was  an  engineer. 
Weeks  feels  that  he  was  at  the  right  place 
at  the  right  time  17  years  ago  when  John 
McGee  asked  him  to  come  to  Columbia 
South  Carolina,  to  look  over  the  business 
and  see  if  he  would  be  interested  in  com¬ 
ing  to  work  there.  In  December  of  1963, 
he  accepted  the  job. 

Taking  that  job  was  the  best  decision  I 
ever  made,”  he  said.  “I  was  given  the 
opportunity  to  learn  the  newspaper  busi¬ 
ness  from  one  end  to  the  other.  I  worked 
in  various  departments  and  traveled  quite 
a  bit.  I  was  not  cut  out  to  be  a  business 
manager  so  they  put  me  in  that  position  to 
make  me  learn  that  part  of  the  operation 
before  becoming  general  manager  of  Gulf 
Publishing. 

“This  is  an  ideal  company  for  a  young 
man  to  run.  The  combined  circulation  of 
the  Daily  Herald  and  the  Sun  is  around 
45,000.  Some  companies  are  just  too  big 
to  give  you  the  kind  of  support  you  need. 
This  company  isn’t,  and  State-Record  is 
an  outstanding  parent  company. 

“When  Columbia  first  took  over  the 
paper,  we  made  some  changes  but  re¬ 
tained  much  of  the  Wilkes  flavor. 

“We  employed  the  first  full-time 
photographers  at  the  Daily  Herald,  went 
to  A.M.  for  Saturday  and  started  a  Sun¬ 
day  edition. 

“But  we  still  have  a  mixture  of  the  old 
and  the  new.  Our  second  newspaper,  the 
Sun,  was  launched  as  an  A.M.  in  1973. 

“1  believe  in  a  strong  free  press.  In 
these  complex  times,  people  must  be  kept 
informed. 

“At  first  I  tried  to  serve  on  as  many 
civic  organizations  as  possible,  ”  he 
noted.  “But  I  have  found  that  one  could 
stay  away  from  politics  and  that  sort  of 
thing.  Now  I  am  serving  as  president  of 
the  Pine  Burr  Area  Council  of  The  Boy 
Scouts,  and  1  really  enjoy  that  kind  of 
civic  work.” 

In  1969,  Weeks  was  instrumental  in 
keeping  the  Gulf  Coast  abreast  of  the 
news  of  Hurricane  Camille,  the  second 
worst  hurricane  to  hit  the  United  States. 
Weeks  arranged  for  the  newspaper  to  be 
printed  by  the  parent  company  in  South 
Carolina  and  flown  daily  to  the  Gulf 
Coast. 

“Bob  McHugh  (executive  editor  over 
the  Sun  and  the  Daily  Herald  newspap¬ 
ers)  was  the  real  hero  in  our  effort,” 
Weeks  said. “McHugh  wrote  some  mate¬ 
rial  that  will  go  down  in  history  as  some  of 
the  best  ever.” 

A  little  over  two  years  later,  in  1972 
during  the  damaging  Wilkes-Barre,  Penn¬ 
sylvania  flood,  a  government  agency 
which  had  helped  the  Gulf  Coast  during 
Camille,  asked  Weeks  to  organize  a  group 


(Continued  on  next  page) 
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In  five  years  Roland  Weeks  advanced  from  the  job 
of  a  management  trainee  to  president  and  general 
manager  of  a  Columbia  Newspapers  Inc.  group  dai¬ 
ly — the  Biloxi-Gulfport  (Miss.)  Daily  Herald  and  Sun. 
He  entered  the  newspaper  business  after  being  a 
salesman  for  Metal  Products  Inc.  in  Greenville,  S.C. 
He  had  served  three  years  in  the  United  States  Air 
Force,  leaving  in  1961  as  a  First  Lieutenant  and 
becoming  a  Captain  in  the  Reserves.  Weeks  was  born 
in  Knoxville  on  July  8,1936.  He  was  reared  in  Char¬ 
leston,  S.C. ,  attended  the  Citadel  from  1 954  to  1 956 
and  was  graduated  from  Clemson  University  in  1 958. 
A  few  years  after  going  into  journalism  he  was  busi¬ 
ness  manager  of  the  Columbia  (S.C.)  State  and  Re¬ 
cord. 


RELAXING — Roland  Weeks  relaxes  in  his  home. 


(Continued  from  previous  page)  Bjll  Ont©r©Cl  Tower  criticized  a  Supreme  Court  deci- 

of  leaders  to  go  to  Wilkes-Barre  and  ^  sion  that  said  telephone  company  records 

advise  the  northeastern  Pennsylvanians  property  of  the  company  and 

on  how  to  handle  the  trauma  of  disaster.  p  I  W  I  therefore  not  subject  to  the  First  Amend- 

“We  had  learned  the  hard  way,”  said  ment  protection  of  a  free  press. 

Weeks,  “and  tried  tb  keep  Wilkes-Barre  pilwllw  iCCOlvIw  “In  my  view,”  he  said,  “this  decision 

from  making  some  of  our  mistakes.  Senator  John  Tower  (D. -Texas)  has  in-  incorrect  and  the  result  is  harmful  to 

“We  went  up  there  two  or  three  troduced  legislation  to  ensure  due  pro-  our  democracy.” 

times,”  Weeks  said.  “We  tried  to  explain  cess  of  law  to  persons  or  organizations  ,  Tower  said  his  bill  would  establish  the 

how  we  handled  certain  situations.  They  whose  telephone  records  are  being  sub-  "^Sht  of  prior  notification  and  the  oppor- 
may  have  thought  at  first  that  a  bunch  of  poenaed.  present  reasons  in  court  that  the 

people  from  the  cotton  fields  of  Mississip-  Senator  Tower’s  action  came  following  records  should  remain  private.” 

pi  wouldn’t  know  much  about  floods,  but  recent  public  disclosure  that  the  Justice  purpose,  he  said,  “is  not  to  deny 

they  were  grateful  for  our  help.  We  were  Department  had  obtained  from  Southern  forever  records  to  law  enforcement  offi- 

invited  back  the  following  Christmas  and  Bell  through  use  of  a  subpoena,  several  cials.  It  is  simply  to  affirm  that  indi- 

took  our  Gulf  Coast  Junior  College  choir,  months  of  telephone  records  for  the  New  viduals,  especially  journalists,  must  have 

We  held  a  performance  on  the  lawn  of  the  York  Times'  Atlanta  bureau  office.  The  basic  due  process.” 

Wilkes-Barre  courthouse,  a  beautiful  old  Times  was  not  notified  until  90  days  after  “Failure  to  establish  this  principle,”  he 

building.  They  closed  with  the  Battle  the  records  had  been  turned  over  to  the  said,  will  strike  a  serious  blow  to  the 

Hymn  of  the  Republic.  It  was  really  mov-  Justice  Department.  '^Sht  to  privacy.” 

ing.  Everybody  had  tears  in  their  eyes.”  “The  subpeona  and  the  subsequent  re-  Tower  said  the  U.S.  Congress,  in  1978, 

As  a  result,  Biloxi  and  Wilkes-Barre  lease  of  those  records  were  not  revealed  enacted  similar  protections  for  financial 

became  sister  cities.  to  the  Times  until  after  the  information  records  held  by  banks  or  other  financial 

And  that  s  what  Roland  Weeks,  Jr.  is  had  been  turned  over,”  Tower  said.  “In  institutions, 

all  about.  other  words,  the  Times  was  given  no  “It  seems  only  logical  and  fair,”  Tower 

Heisaman  who  wants  to  help.  Now  he  opportunity  to  protest  this  action,  nor  to  said,  “to  extend  this  principle  to  tele¬ 
wants  to  help  SNPA...  grow  and  prosper.  seek  legal  remedies  to  block  the  release.”  phone  records.” 
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Dark  cloud  hangs  over 
National  Newspaper  Assn 


By  Celeste  Huenergard 

There  is  nothing  unusual  about  the 
official  agenda  of  the  National  Newspa¬ 
per  Association’s  annual  meeting  in  St. 
Louis  next  week.  A  string  of  industry 
experts  discussing  a  string  of  industry 
topics. 

But  white  NNA  members  will  be  tak¬ 
ing  notes  on  how  to  increase  co-op  and 
Richard  Queen’s  experience  as  a  hostage 
in  Iran,  their  board  of  directors  will  be 
searching  for  solutions  to  the  organiza¬ 
tion’s  gloomy  financial  picture. 

"NNA  has  to  get  its  act  together  fis¬ 
cally  or  NNA  just  can’t  survive,”  Robert 
S.  Bailey  Sr.,  incoming  NNA  president 
and  publisher  of  the  Buhl  (Ida.)  Herald 
told  E&P. 

NNA’s  board  of  directors’  agenda  in¬ 
cludes  the  appointment  of  a  new  execu¬ 
tive  vicepresident,  the  elimination  of  un¬ 
profitable  secondary  association  ac¬ 
tivities,  and  the  creation  of  sound  finan¬ 
cial  guidelines. 

“Our  plan  is  to  reevaluate  the  entire 
program  of  NNA  to  concentrate  on  those 
areas  where  we  are  doing  the  best  job,” 
Bailey  said.  Some  of  those  areas  include 
Congressional  lobbying,  an  annual  gov¬ 
ernment  affairs  conference,  and  the  an¬ 
nual  convention  and  trade  show. 

NNA’s  current  fiscal  dilemma  began 
about  three  years  ago,  shortly  after  Wil¬ 
liam  G.  Mullen  was  named  executive 
vicepresident,  following  Ted  Serrill’s  re¬ 
tirement.  The  Washington,  D.C. -based 
association  was  founded  in  1885.  It  has 
over  5,500  weekly  and  daily  newspaper 
members. 

While  NNA  books  normally  tallied 
slight  surpluses  through  1978,  in  1979 
they  recorded  an  estimated  deficit  of 
$50,000  from  a  total  operating  budget  of 
$970,000.  Similar  red  ink  is  expected  to 
flow  from  1980’s. 

Most  observers  blame  the  deficits  on 
an  expensive  move  to  new  headquarters 
in  October  1977  and  the  retention  of  an 
outside  attorney  that  same  year  to 
spearhead  the  group’s  extensive  postal 
fight. 

Others  point  to  a  lack  of  business  ac- 
cumen  on  the  part  of  former  executive 
vicepresident  Mullen  who  was  asked  to 
tender  his  resignation  this  summer  by  the 
NNA’s  board  of  directors. 

Still  others  question  the  profitability  of 
NNA’s  weekly  tabloid.  Publisher’s  Aux¬ 
iliary,  which  switched  from  a  monthly 
to  a  weekly  from  a  semi-monthly  to  a 
weekly  in  1977.  During  the  last  financial 
crisis  10  years  ago,  a  monthly  magazine. 
National  Publisher  was  folded.  George 
W.  Finn,  ad  director,  said  advertising  is 
down  this  year  in  Pub.  Aux. 

NNA  president,  William  C.  Rogers, 
publisher,  Swainsboro  (Ga.)  Forest 


Blade,  signaled  out  the  group’s  postal 
lobbying  efforts  as  its  most  costly  opera¬ 
tion.  “We’ve  been  spending  $65.()00  a 
year  on  this  for  the  last  three  years,”  he 
said.  “And  it’s  growing  increasingly 
more  expensive.” 

NNA,  which  is  the  oldest  press  as¬ 
sociation  in  the  U.S.,  maintains  close 
ties  with  the  state  press  association,  rely¬ 
ing  on  35  of  them  to  collect  NNA  dues 
directly  from  their  respective  state  mem¬ 
bers. 

“We  have  absolutely  no  plans  to 
merge  with  American  Newspaper  Pub¬ 
lishers  Association,”  Rogers  told  E&P 
this  week.  “There  may  be  some  areas 
where  certain  efforts  could  be  combined 
But  I  can  see  other  areas  we’re  simply 
miles  apart.” 

ANPA  is  another  reason  that  NNA  is 
facing  an  uphill  fight  for  survival.  About 
five  years  ago  ANPA  opened  its  mem¬ 
bership,  which  had  been  limited  to  daily 
papers,  to  weekly  newspapers,  and  many 
weekly  and  small  daily  publishers  to  re- 


Use  of  2-way 
tv  studied  by 
Japanese 

The  Japanese  experimental  interactive 
home  communication  system  called  CAP¬ 
TAIN,  an  adaptation  of  the  British  E’restel 
(formerly  Viewdata)  two-way  system  has 
recently  released  data  on  consumer  usage 
from  late  December  1979  to  February  1980. 

The  machine-computed  data,  the  clas¬ 
sification  of  information  sought  by  experi¬ 
mental  users  was  as  follows:  entertainment 
and  hobbies  33.%%;  news  and  weather 
forecasts  20.63%;  education,  study  and  cul- 
tilre  13.90%;  sports  6.39%;  shopping  and 
lease  5.95%;  travel  and  sightseeing  4.19%; 
housing  4.02%;  specialized  information 
3.94%. 

A  more  detailed  breakdown  indicates 
that  information  most  sought  were  on  “Go” 
and  “Shogi”  (Japanese  board  games),  plus 
quizz  games  with  a  total  of  17.97%;  news 
8.15%,  television  and  radio  guides  6.72%, 
sports  news  6.39%  and  study  programs. 
6.37%. 

On  the  average  a  consumer  used  the 
system  once  a  day  in  December,  0.6  times  a 
day  in  January  and  0.5  times  a  day  in  Feb¬ 
ruary. 

The  report  shows  that  the  time  of  use  per 
day  varied  little  throughout  the  period;  9 
minutes  in  December,  9  minutes  30  seconds 
in  January  and  9  minutes  10  seconds  in 
February. 

As  the  number  of  monitor  (users)  in¬ 
creased,  the  overall  use  of  the  system  ex¬ 
panded,  as  shown  by  the  total  number  of 
hours  of  use  (about  50,000  hours  per 


duce  operation  costs  have  elected  to 
maintain  membership  only  in  ANPA. 

E&P  learned  the  American  Newspa¬ 
per  Representatives  Inc.,  based  in 
Brooklyn  N.Y.,  is  considering  buying  it¬ 
self  from  NNA.  ANR  executive  vice- 
president  Joseph  J.  Amodeo  refused  to 
comment  on  the  possibility. 

Suburban  Newspaper  of  America,  a 
group  formed  by  NNA  to  conduct  adver¬ 
tising  research  and  other  services  for 
suburban  papers,  severed  legal  ties  with 
NNA  in  1976.  The  group  which  received 
about  $40,000  from  NNA  when  it  was 
formed,  is  headquartered  in  Chicago  and 
has  about  700  members,  many  of  whom 
retain  membership  in  NNA  and  ANPA. 

Sale  imminent 

Scripps-Howard  Newspapers  is  “very 
close”  to  reaching  an  agreement  to  sell  the 
Cleveland  Press  to  Cleveland  industrialist 
Joseph  E.  Cole,  according  to  Press  associ¬ 
ate  editor  Herb  Kamm.  The  sale  is  con¬ 
tingent  on  trade  union  concessions  concern¬ 
ing  contract  extensions,  a  year-long  wage 
freeze  and  some  layoffs.  Edward  W.  Estlow, 
Scripps-Howard  president,  recently  in¬ 
formed  the  unions  that  the  sale  is  essential 
to  the  survival  of  the  Press. 


month),  the  total  number  of  times  of  use 
(50,800  times  per  month)  and  the  total 
number  of  frames  projected  on  the  screen 
(112,000  frames  per  month). 

Answers  to  a  questionnaire  sent  to  358 
users,  indicated  as  of  January  31, 43%  used 
thesystem  two  or  three  times  a  week,  25% 
used  it  once  a  week,  18%  used  it  less  than 
once  a  week,  1 1%  used  it  once  a  day,  and 
3%  used  it  two  or  more  times  every  day. 

Households  used  the  system  in  order  to 
see  what  kind  of  information  was  available 
or  just  to  enjoy  watching  the  screen  (65%), 
to  obtain  information  necessary  for  daily 
life  (24%),  to  get  used  to  the  system  (6%) 
and  for  other  purposes  (5%),  the  report 
said. 

Answers  indicated,  the  most  frequent 
user  in  the  family  was  the  husband  (34%), 
children  (26%),  the  housewife  (15%), 
other  members  of  the  family  (3%),  and 
“no  one  in  particular”  (22%). 

The  report  also  said  the  time  of  day 
when  the  system  was  used  indicated  34% 
of  families  used  it  during  the  hours  of 
“2000-2200”  (8p.m.-10p.m.);  26%  of 
families  from  “1800-2000”  (6p.m.- 
8p.m.);  1 4%  offamilies  from  “1400- 1600” 
(2p.m.-4p.m.);  and  34%  of  families  said 
no  hours  in  particular  (multiple  answers). 

Settlement  reached 

Chicafto  Sun-Times  reached  a  settle¬ 
ment  with  Chicago  Newspaper  Guild  45 
minutes  before  Thursday  (September  25) 
strike  deadline.  The  Guild  is  set  to  receive 
a  first  year  wage  increase  of  9.6%  and 
6.5%  the  second  year.  A  controversial 
resale  clause  on  editorial  material  re¬ 
mains  in  the  contract. 
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By-law  changes  Elections,  Communications, 

and  economy  on  tap  at  SNPA 


improve  the  Supervisory  Training 
Courses  and  a  meeting  on  telecom¬ 
munications  has  been  planned. 

The  participation  by  more  than  100 
newspapers  in  a  survey  of  salaries  was 
hailed  by  Marbut  as  a  major  step  in  the 
new  service  program.  Other  question¬ 
naires  dealing  with  marketing  and  circula- 
tion  and  technology  also  have 
wholehearted  general  response. 

Coming  up  as  president-elect  of  SNPA 
is  another  of  the  young  executives  fom 
newspaper  groups — J.  Stewart  Bryan  111, 
42-year-old  publisher  of  the  Richmond 
(Va.)  Times-Dispatch  and  News  Leader. 

The  nominating  committee  has  desig¬ 
nated  Rhea  T.  Eskew,  president  of  Mul¬ 
timedia  newspaper  operations,  to  suc¬ 
ceed  Bryan  as  treasurer. 

Named  for  the  board  of  directors  are: 
Ross  Pendergraft,  Arkansas;  Creed 
Black,  Kentuckey;  John  C.  Ginn,  South 
Carolina;  Cecil  B.  Kelley  Jr.,  Florida; 
and  Hal  H.  Tanner,  at-large. 

For  three-year  terms  as  Foundation 
trustees,  the  committee  has  nominated; 
Robert  G.  Marbut,  Harte-Hanks  news¬ 
papers;  Perry  Morgan,  Norfolk  (Va.) 
Virginian-Pilot  and  Ledger-Star\  and 
Vince  Spezzano,  Cocoa  (Fla.)  Today  of 
the  Gannett  Group.  They  replace  Jack 
Tarver,  Atlanta  Newspapers;  Toland 
Weeks  Jr.,  and  Tams  Bixby  111,  Miis- 
kogee  (Okla.)  Phoenix  &  Times  Demo¬ 
crat. 

Weeks  has  already  appointed  102  new- 
paper  members  to  the  seven  major  com¬ 
mittees.  The  chairmen  are  as  follows; 

Business/Administration — Donald  J. 
Barhyte,  Multimedia,  Greenville,  S.C.; 
and  Tom  J.  Hardin,  Alexandria  (Va.) 
Town  Talk. 

Editorial — John  S.  Hager,  Owensbnrg 
(Ky.)  Messen^er-Inqtdrer,  and  John  C. 
Ginn,  Arlderson  (S.C.)  Independent! 
Mail. 

Journalism  Education — Creed  Black, 
Lexington  (Ky.)  Herald! Leader-,  and 
Charles  S.  Rowe,  Fredericksburg  (Va.) 
Free-Lance  Star. 

Newspaper  in  Education — Cecil  B. 
Kelley  Jr.,  Palm  Beach  (Fla.)  PostI 
Times',  and  Joseph  R.  Williams,  Memphis 
(Tenn.)  Commercial  Appeal! Press- 
Scimitar. 

Personnel  and  Labor  Relations — R. 
Sid  Crum,  Beckley  W.Va.  Newspapers; 
and  Larry  Franklin,  Harte-Hanks  Com¬ 
munications,  San  Antonio. 

Production — G.E.  McDavid,  Houston 
(Tex.)  Chronicle',  and  William  Owen  ill, 
Fayetteville  (N.C.)  TimeslOhserver. 

Smaller  Newspaper — David  J. 
Whichard  ll,  Greenville  (N  .C.)  Reflector, 
and  Robert  Carter,  Hopkinsville  (Ky.) 
New  Fro. 


Two  views  of  the  1980  presidential 
campaign,  an  analysis  of  legislation  that 
would  revise  the  Communications  Act  of 
1934,  a  look  at  the  economy  and  a  speech 
by  Erma  Bombeck  will  highlight  the 
general  sessions  of  the  1980  SNPA  con¬ 
vention,  to  be  held  next  week  at  the 
Broadmoore  in  Colorado  Springs. 

The  program  for  the  two  general  ses¬ 
sions  was  announced  by  John  C.  Ginn, 
president  and  publisher  of  the  Anderson 
(S.C.)  Independent  and  Mail  and  chair¬ 
man  of  the  convention  program  com¬ 
mittee. 

The  program  committee,  appointed  by 
SNPA  president  Robert  G.  Marbut.  also 
includes  Ruth  S.  Holmberg,  Chatta¬ 
nooga  (Tenn.)  Times',  A.J.  Hruby,  Dun¬ 
can  (Okla.)  Banner,  Richard  J.V.  John¬ 
son,  Houston  (Tex.)  Chronicle',  and  Bar¬ 
ton  W.  Morris,  Roanoke  (Va.)  Times  & 
World  News. 

The  Monday  general  session,  which 
begins  at  9  a.m.,  will  feature  Richard  E. 
Wiley,  former  chairman  of  the  Federal 
Communications  Commission  and  man¬ 
aging  partner  in  the  Washington.  D.C. 
law  firm  of  Kirklnd  &  Ellis;  Jody  Powell. 
White  House  press  secretary;  and  Ed 
Meese,  chief  of  staff  of  the  Reagan-Bush 
campaign  committee. 

Wiley  will  report  on  efforts  to  revise 
the  Communications  Act  of  1934,  to  pre¬ 
vent  AT&T  from  controlling  the  content 
of  information  distributed  via  electronic 
home  delivery  systems. 

Powell  and  Meese  will  give  their  views 
of  the  1980  presidential  election — the 
candidates,  the  issues  and  coverage  by 
the  media. 

A  panel — consisting  of  Joe  Doster  of 
the  Winston-Salem  (N.C.)  Journal  and 
Sentinel,  Ruth  Homberg,  and  Jack  Tar¬ 
ver  of  the  Atlanta  (Ga.)  Journal  and  Con¬ 
stitution — will  ask  the  speakers  a  series  of 
questions  before  the  discussion  is  opened 
to  the  floor.  Ginn  will  moderate  the  dis¬ 
cussion. 

The  Wednesday  general  session,  which 
also  begins  at  9  a.m.,  will  feature  econom¬ 
ist  Walter  Heller  and  humor  columnist 
Erma  Bombeck. 

Heller,  who  will  speak  on  “Inflation, 
Recession  and  the  Election.”  is  Regents' 
Professor  of  Economics  at  the  University 
of  Minnesota,  and  former  chairman  of  the 
Council  of  Economic  Advisers  under 
Presidents  Kennedy  and  Johnson. 

Three  SNPA  publishers — Reid  Ashe  of 
the  Jackson  (Tenn.)  Sun,  Richard  J.V. 
Johnson,  and  Wayne  Patrick  of  the  Rock 
Hill  (S.C.)  Evening  Herald — will  serve  as 
a  panel  to  question  Heller. 

Bombeck’s  topic  will  be  "The  Utility 
Room  Beat — 1980.” 


Group  sessions 

Chairmen  of  the  three  circulation 
groups  have  announced  topics  and  speak¬ 
ers  for  discussions  at  their  respective 
conferences  during  the  SNPA  annual 
convention.  The  Circulation  Group  Con¬ 
ferences  will  meet  on  Tuesday,  Septem¬ 
ber  30,  beginning  at  9:30  a.m. 

The  program  for  the  Group  1  (under 
15,000)  Conference  will  include  a  session 
on  “Financial  Benchmarks  for  Smaller 
Newspapers”  and  a  round  table  discus¬ 
sion  on  marketing  research,  promotion, 
area  comoposition  systems,  cable  tv, 
Sunday  papers,  shoppers,  total  market 
coverage  and  other  issues  affecting  smal¬ 
ler  newspapers. 

Financial  benchmarks  will  be  discus¬ 
sed  by  John  B.  Ashcraft  Jr.,  president  and 
general  manager  of  the  Monroe  (N.C.) 
Enquirer-Journal,  and  Charles  L.  Blan¬ 
ton  HI,  President  and  publisher  of  the 
Sikeston  (Mo.)  Standard. 

The  round  table  discussion  will  be  led 
by  Wayne  T.  Patrick,  president  and  pub¬ 
lisher  of  the  Rock  Hill  (S.C.)  Evening 
Herald',  Robert  Caryer,  president  and 
publisher  of  the  Hopkinsville  (Ky.)  New 
Era',  Fred  A.  Wulfekuhler,  president  and 
publisher  of  the  Paragould  (Ark.)  Press; 
and  David  J.  Whichard  II,  president  and 
co-publisher  of  the  Greenville  (N.C.)  Re¬ 
flector. 

Dolph  Tillotson,  president  of  Boone 
Publications  Inc.,  Tuscaloosa,  Ala.,  is 
chairman  of  the  Group  1  Conference. 

At  the  Group  II  ( 1 5.000-50.000)  Confer¬ 
ence  will  focus  on  computer  applications 
in  the  circulation  department.  Walter  L. 
Waleski  Jr.,  director  of  information  ser¬ 
vices  at  Media  General  Inc.,  Ricmond, 
Va.,  will  discuss  “Future  Trends  in  Com¬ 
puters  and  the  Impact  on  Circulation.” 
Homer  Reaves,  circulation  operations 
manager  of  the  Le.xington  (Ky.)  Herald 
and  Leader,  will  lead  a  segment  on  “In¬ 
stalling  a  Circulation  System.”  “The  De¬ 
velopment  of  a  General  Purpose  Circula¬ 
tion  System”  will  be  discussed  by  Wil¬ 
liam  J.  Lee,  director  of  data  processing  at 
Scripps-Howard  Newspapers,  Cincinna¬ 
ti,  Ohio.  Jack  Butcher,  circulation  direc¬ 
tor  of  the  Tampa  (Fla.)  Tribune,  will  talk 
about  "Key  Features  in  a  Circulation 
System.” 

Gerald  W.  Estes,  senior  vice  president 
of  Media  General  Inc.,  Richmond,  Va.,  is 
chairman  of  the  Group  III  Conference. 

The  Circulation  Group  Conferences 
will  meet  in  Broadmoor  West.  Group  I 
will  meet  in  Ballroom  D,  Group  II  in  Bal¬ 
lroom  C.  and  Group  III  in  Ballrooms  A 
and  B. 
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Florida  photographer 
heads  title  roster 

Bill  Wax  of  the  Gainesville  (Florida)  Sun  is  a 
double  winner  of  top  Photographer  of  the  Year 
titles  and  he  is  also  something  of  a  double  career 
type — with  designs  on  engineering  as  well  as 
news  photography. 

In  addition,  Wax  holds  a  two  more  regional/ 
state  photographer  of  the  year  titles — Regional 
Photographer  of  the  Y ear  from  the  N  ational  Press 
Photographers  Association  and  Florida  Photo¬ 
journalist  of  the  Year. 

Earlier  this  year  Wax,  23,  won  out  over  more 
experienced  news  photographers  for  the  Nation¬ 
al  Press  Photographers  Association  coveted  title 
of  “Photographer  of  the  Year”  and  three  months 
later  he  garnered  another  major  award — that  of 
“Southern  Photographer  of  the  Year”  for  his 
May,  1979  to  1980,  work  in  the  annual  portfolio 
competition  of  the  Southern  Short  Course  con¬ 
ducted  by  the  North  Carolina  Press  Photo¬ 
graphers  Association. 

Wax  started  out  to  be  an  engineer — and  has 
completed  four  years  toward  the  five-year  degree 
at  the  University  of  Florida  in  Gainesville.  He 
describes  himself  an  “old  senior”  and  adds  “call 
me  tired  of  engineering,  i  like  photography  so 
much  that  it's  very  hard  to  find  time  to  go  back  to 
school.  The  degree  is  in  air.  I  know  1  need  it.” 

Young  Wax  was  born  in  Miami,  the  only  son  of 
Dr.  and  Mrs.  Ira  Wax.  He  was  valedictorian  of 
his  high  school  class  and  went  on  to  Berry  Col¬ 
lege  in  Rome,  Georgia,  for  two  years  on  a  scho¬ 
larship.  When  he  transferred  to  the  University  of 
Florida,  fate  took  a  hand  in  career  direction.  A 
friend  got  him  a  job  as  lab  technician  at  the  Inde¬ 
pendent  Florida  Alligator  and  Wax  worked  his 
way  up  to  photo  editor. 

Deciding  he  would  rather  take  pictures  than 
just  print  them.  Wax  went  to  work  part-time  as  a 
photographer  for  the  Gainesville  Sun  in  February 
of  1979  and  four  months  later  went  on  full  time. 
An  added  bonus  in  his  work  enjoyment  is  that  he 
gets  to  do  double-truck  and  other  photo  layouts 
as  do  staff  photographers  at  the  Sun.  While 
covering  all  types  of  assignments,  he  leans  to¬ 
ward  features  and  sports. 
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BILL  WAX  AT  WORK  on  a  double-truck  layout  for 
another  staff  photographer.  (Gainesville  Sun  photo 
by  Tom  Kennedy) 


ABOVE — Steam  rises  from  University  of  Florida 
All-American  diver  Chris  Snode  because  the  water 
was  worm  and  the  air  cold. 


RIGHT — High  school  baseball  provides  some  of  the 
sports  action  around  Gainesville  for  the  POY  title 
holder. 


OPPOSITE  PAGE — A  somber  assignment  for  Bill 
Wax,  covering  the  funeral  service  of  a  slain  police 
officer. 
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Detroit  FP  bursts  into  coior 
with  opening  of  new  plant 


By  Pearl  Ahnen 

Detroit  Free  Press  did  not  plunge  into 
color  photography  as  a  swimmer  plunges 
into  a  pool,  to  refresh  himself.  The  Free 
Press  staff  immersed  itself  into  color,  cal¬ 
culating  every  move,  exploring  every 
step  of  the  way  as  an  athlete  training  for 
the  Olympics. 

And  the  results  is  a  daily  newspaper 
that  has  outstripped  its  competition  in 
color  photography  with  its  clear,  brilliant 
photos  which  appear  five  to  seven  days  a 
week  in  the  morning  newspaper  and  often 
number  as  many  as  30  color  photos  and 
sketches  per  week. 

Don  C.  Becker,  president  of  the  Detroit 
Free  Press,  said,  “Basically  it  started 
with  the  opening  of  our  new  riverfront 
offset  printing  facility  back  in  September, 
1979.  The  decision  to  build  a  new  river¬ 
front  plant  was  based  on  our  need  to  pro¬ 
duce  more  papers  between  midnight  and 
4  a.m.  and  the  byproduct  was  to  produce 
in  color,  because  overall  the  quality  of 
offset  is  much  more  superior  to  the  regu¬ 
lar  process  or  ‘hot  type’.” 

With  this  calculated  plunge  into  color, 
the  Free  Press  has  established  itself  as 
one  of  the  leaders  in  publishing  color  at 
least  five  out  of  seven  days  a  week. 

Becker  said, “It  would  have  to  be  a 
guess  on  my  part,  but  I  suspect  we  are  the 
only  newspaper  in  Michigan  using  so 
many  color  photos  on  an  almost  daily 
basis.” 

Back  in  March  of  this  year,  Walter 
Hempton,  vicepresident/operations,  and 
Jim  Norris,  operations  manager,  began 
working,  setting  up  the  nucleus  and 
establishng  the  basis  of  color  photogra¬ 
phy  at  the  Free  Press.  Color  photography 
began  appearing  on  a  regular  basis  in  the 
Free  Press'in  May. 

Norris  said, “We  started  with  a  zero 
base  of  color  experience  and  two  months 
after  we  started  running  color  photos  in 
May,  we  began  routinely  handling  30  to 
40  hot  os  a  week  and  as  many  as  15  in  a 
single  issue.  And  we  did  it  without  hiring 
additional  people.” 

“But  really  the  big  riews  is,  we  are 
doing  color  as  late  as  5  p.m.,  that’s  really 
close  to  deadline, and  that’s  because  we 
are  using  an  automated  technique.” 

Norris  said,  that  as  far  as  he  knew,  the 
San  Diego  Union  is  the  only  other  news¬ 
paper  using  the  same  system. 

According  to  Norris,  and  Sandra 
White,  Graphics  editor,  who  directed  the 
process  that  determined  the  Free  Press 
color  philosophy,  the  basic  step  in  pro¬ 
ducing  color  pictures  in  the  Free  Press 
include: 

1.  Photographers  shoot  pictures,  us¬ 


ing  Kodacolor  400  film. 

2.  Film  is  processed  in  Free  Press 
Photo  department  color  lab. 

3.  Color  contact  prints  are  made  of 
each  roll  of  film,  showing  all  36 
exposures  on  a  single  sheet  of 
paper. 

4.  Editors  choose  the  prints  using  the 
color  contact  sheets. 

5.  Photo  color  lab  technician  Helen 
McQuerry  makes  prints  to  the  edi¬ 
tor’s  specifications. 

6.  Prints  and  a  color  dummy  showing 
how  the  pictures  are  to  be  laid  out 
go  to  the  Hell  scanner  operators. 

7.  The  Hell  scanner  “reads”  the  col¬ 
or  copy  four  times,  producing  four 
negatives — black,  cyan,  magenta 
and  yellow. 

8.  The  negatives  go  to  the  riverfront 
printing  plant  where  plates  are 
made. 

The  use  of  color  and  which  photos  are 
to  be  used  is  an  editorial  decision.  And 
making  the  decisions  are  David  Lawr¬ 
ence  Jr.,  executive  editor,  and  Bill  Baker, 
assistant  executive  editor. 

Baker  said,  “Others  might  use  color  in 
the  state,  but  certainly  not  as  extensively 
as  we  do.  OUr  ability  to  use  offset  is  what 
triggered  it.” 

Because  of  the  new  printing  facility  on 
the  riverfront,  the  Free  Press  is  heralded 
as  the  world’s  largest  offset  newspaper. 
The  plant  is  located  on  a  22-acre  site,  and 
combines  increased  productn  capacity 
with  the  most  advanced  newspaper  tech¬ 
nology.  Type  is  crisper,  more  legible. 


photographs,  especially  color,  are  shar¬ 
per  more  defined.  The  plant  has  42  offset 
units  incorporated  into  six  presses — each 
press  rated  at  70,000  papers  per  hour. 

Becker,  the  Free  Press  president,  said 
that  when  the  board  of  directors 
approved  the  $50  million  sum  to  build  the 
riverfrot  facility,  it  was  clearly  under¬ 
stood  by  everyone  that  color  would  be  a 
major  by  product, 

Knight-Ridder  Paper 

The  Free  Press,  which  was  purchased 
by  Knight-Ridder  in  1940,  began  as  a 
four-page  weekly  on  May  5, 1831 .  At  that 
time,  the  small  frontier  town  of  Detroit 
had  a  population  of  only  2,500.  The  Free 
Press  today  is  the  fifth  largest  morning 
newspaper  in  the  United  States  and  the 
eighth  largest  daily  and  Sunday  news- 
pper. 

White  said  of  the  dozen  photographers 
on  the  staff,  their  chief  photographer  is 
the  award-winning  Tony  Spina. 

White  added  that  in  a  major  departure 
from  the  industry  standard  of  using  trans¬ 
parency  color,  the  Free  Press  makes  col¬ 
or  separations  from  C-Prints. 

Spina  said, “The  photographer  has 
more  control  of  the  color  when  shooting 
color  negative  film.  With  transparency 
film,  the  most  you  can  get  by  with  is  to  be 
a  half-stop  under,  and  if  you’re  overex¬ 
posed,  forget  it.” 

The  chief  photographer  added  that  he 
can  shoot  under  any  lighting  conditions 
without  filters.  In  a  breaking  news  situa¬ 
tion,  where  lighting  may  be  less  than 
ideal,  a  photographer  can  concentrate  on 
content  rather  than  have  to  be  some  sort 
of  technician. 

A  few  weeks  ago,  during  the  Democra¬ 
tic  convention  in  New  York,  Spina  shot  a 
quick  roll  of  color  as  the  first  session  con¬ 
vened  at  4  p.m.  Monday.  It  was  rushed  to 
a  Detroit-bound  plane  that  arrived  a  7;  1 5 . 
Between  8  p.m.  and  11:15  p.m.,  the  film 
was  processed  and  printed,  and  the  print 
scanned.  The  full  metropolitan  edition 
run  of  450,000  carried  page  one  color  of 
the  convention  early  Tuesday  morning. 

White  said  that  the  convention  front 
page  photo  even  beat  the  normal  5  p.m. 
deadline.  In  normal  times  5  p.m.  is  the 
deadline  to  the  scanner  for  the  last  page  of 
color  that  will  appear  in  the  state  edition, 
which  has  a  9  p.m.  press  start. 

The  graphic  editor  said, “Very  early  in 
the  year,  we  set  ourselves  a  goal  that 
more  than  a  few  times  seemed  out¬ 
rageously  ambitious — and  that  was  to  be 
able  to  print  good  color  on  four  or  five 
pages  a  day  during  the  GOP  National 
Convention  and  to  be  able  to  make  over 
front  page  color  between  editions.” 

As  it  turned  out,  the  Free  Press  did  not 
publish  during  the  Republican  conven¬ 
tion  in  Detroit  (July,  14- 15)  because  its 
Teamsters'  local  went  on  strike. 

White  added,  “Though  a  bunch  of 
truck  drivers  deprived  us  of  the  opportun¬ 
ity  to  prove  it.  I’m  confident  we  could 
(Continued  on  page  20) 
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21  Ihitro  units  in  one  iMi  iwM. 


The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  To  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,()00  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


WBrnadynu. 

Mte^Ruckwell-Goss. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  greater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
installation?  “We  expect  to  cut  an 
hour  off  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  inst^la- 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  future.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

Rockwell 

International 

...where  science  gets  down  to  business 


Color  photos 

(Continued  from  page  18) 


have  met  our  goal  with  no  trouble.” 

They  are  meeting  that  goal  now,  with 
Spina  providing  the  leadership  for  the 
staff  photographers,  added  Becker,  who 
is  a  newcomer  to  Detroit  and  the  Free 
Press.  He  was  named  president  on  De¬ 
cember  1,1979.  Before  that  he  was  pub¬ 
lisher  and  chairman  of  the  Gary  (Ind.) 
Post-Tribune.  The  Post-Tribune  also  is  a 
Knight-Ridder  publicaton.  Prior  to  com¬ 
ing  to  Gary,  Becker  was  director  of 


corporate  relations  for  Knight-Ridder 
Newspapers,  Inc.,  in  Miami,  Florida, 
from  1973  to  1978. 

He  spent  almost  13  years  in  manage¬ 
ment  postions  with  United  Press  Interna¬ 
tional,  10  of  those  years  were  in  overseas 
assignments  (southeast  Asia). 

A  graduate  of  San  Jose  State  Universi¬ 
ty  and  former  minor  league  catcher,  he 
served  two  years  with  the  U.S.  army  in 
West  Germany.  Becker  is  married  to  the 
former  Maureen  Maguire  of  Vancouver, 
Canada.  They  have  two  sons,  James  and 
Brian. 

Since  the  Free  Press  editors  began  pub¬ 
lishing  color  photos  in  May,  they  not  only 
are  meeting  their  projected  goals,  but  sur- 


In  these  times  of  high  costs  it’s  good  to  know... 

ACB’s  Checking 
Proof  Service 
Stitt  costs  tess— 

costs  less  than  doing  it  yours^f! 


ACB's  Checking  Proof  Service  is 
stillaSAVINGSTOPUBLISHERS- 
not  an  extra  expense.  [Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS- 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  tear  sheets'.'  No  wonder 
virtually  all  U.S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically,  to  the  agency  or  advertiser 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money -in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service -all  of  tremendous 
value  to  the  newspaper  industry. 

It's  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


You  ean*t  beat  experience. 

ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office. 


NEW  YORK:  2  Park  Avenue.  1CX)16;  Phone  212/686-73CX) 

CHICAGO:  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS.  OHIO:  941  North  High  Street.  43201,  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street.  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 


passing  them,  and  doing  this  without 
adding  to  the  work  force. 

Norris  said  that  goals  are  being  met 
because  color  is  done  in  terms  of  pages — 
instead  of  individual  color  shots. 

“That’s  really  the  news — to  process 
several  color  photos  on  a  single,  in  one 
step,”  said  Norris. 

According  to  Norris,  their  color  pro¬ 
cessing  technique  is  so  advanced  that  the 
“industry  hasn’t  caught  up  with  them  as 
yet.” 

The  Free  Press  editorial  department 
pre-schedules  color  each  month,  added 
the  assistant  executive  editor. 

“We  work  with  this  schedule  but  we 
can  make  spur  of  the  moment  decisions. 
We  had  to  do  some  learning  in  the  begin¬ 
ning,  but  we  have  made  a  great  deal  of 
progress — running  multiple  prints  on  a 
page,  using  art  work  in  color,  charts  and 
graphs.” 

Free  Press  editors  make  their  selec¬ 
tions  from  color  contact  prints.  Some¬ 
times  a  quick  black-and-white  print  is 
made  to  aid  in  cropping. 

Editors  who  have  handled  both  say 
working  with  prints  is  faster  and  easier 
than  dealing  with  transparencies.  If  a  col¬ 
or  layout  has  to  be  scrapped  at  the  last 
minute,  black-and-white  prints  can  be 
quickly  produced  from  the  color  nega¬ 
tives,  and  the  results  are  satisfactory, 
added  the  editors. 

Spina  said  that  in  making  a  print,  a 
photographer  can  dodge  or  burn  in  cer¬ 
tain  areas,  the  same  techniques  used  to 
coax  the  best  picture  out  of  a  black-and- 
white  negative. 

White,  who  directed  the  process  that 
determined  Free  Press  color,  said  “The 
tough  part  was  getting  everybody  from 
photographers  and  artists  to  press  oper¬ 
ators  going  from  zero  to  mega  in  three 
months.  The  week  of  March  24  we  started 
with  a  back  page  mechanical  multi-color 
page,  and  in  May  we  began  with  color 
photos.  Cooperation  between  the  news 
room,  advertising  and  production  was 
just  absolutely  essential  to  bring  this 
about.” 

The  graphic  editor  added, “One  thing  I 
did  at  the  beginning,  when  everyone  was 
afraid  to  jump  in,  was  to  draw  up  a  color 
calendar.  I  said,  here’s  your  day  and  our 
section,  get  color!  I  got  every  department 
involved.” 

Both  executive  editors  agree  that  the 
readers  overwhelmingly  approve  the 
color. 

Advertisers  also  approve,  and  several 
full-page  ads  have  appeared  in  the  Free 
Press  in  color. 

Norris  sums  it  up  for  production  by 
adding  that  the  entire  work  force  is  proud 
of  the  technique  used  by  the  Free  Press  to 
produce  color  photos  and  art.  It’s  unusual 
in  the  newspaper  industry  and  it’s  the 
kind  of  technique  others  will  be  using  in 
the  next  few  years  because  it  allows  the 
use  of  multiple  color  photos  without 
adding  to  the  work  force. 
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If  you  still  think  of  us  as  a  “supplemental”  service, 

think  again. 


WeVe  fundamental. 
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NEWS  SERVICE 

For  details  contact  Bill  O’Shea:  (212)  972-1070. 


Poll  finds  editors  split 
on  naming  of  sources 


their  papers  and  U.S.  newspapers 
generally  perform  in  checking  quotes 
from  unnamed  sources  and  provid¬ 
ing  information  needed  to  evaluate 
the  credibility  of  the  source,  less 
than  15%  checked  “very  well”.  Be¬ 
tween  two-thirds  and  three-fourths 


A  survey  shows  that  most  American 
newpapers  welcome  the  receipt  of  impor¬ 
tant,  hard-to-get  information,  but  they 
are  divided  in  their  opinions  over  ways 
that  information  is  used  when  its  source 
demands  to  remain  anonymous. 

The  survey,  mailed  to  292  randomly 
selected  members  of  the  American  Socie¬ 
ty  of  Newpaper  Editors,  asked  whether, 
on  balance,  unnamed  sources  were  good 
or  bad.  Of  the  203  who  responded,  87%  of 
the  respondents  defined  unnamed 
sources  as  less  believable  than  named 
sources.  Their  concerns  had  to  do  with 
both  abuse  and  over-use. 

“Too  many  young  reporters  of  today, 
in  their  eagerness  to  emulate  Woodward 
and  Bernstein,  are  ready  to  take  anything 
from  most  anybody  and  accept  it  as  gos¬ 
pel,”  one  Texas  editor  said. 

“Washington  reporters  could  stop 
playing  this  game,  but  it  is  cozy  and  con¬ 
venient  to  protect  official  sources,” 
added  James  P.  Gannon,  executive  editor 
of  the  Des  Moines  {low'd)Reiiister  and 
Tribune.  “It  would  take  a  concerted. 


long-range  effort  by  newpapers  to  change 
this  Washington  habit,  but  it  should  be 
done.” 


,  ,  •  OR 
USE  COLOR 

IN  THE 

CALL-CHRONICLE 

NEWSPAPERS 


Allentown,  Pa. 

One-color  ods  to  full  color  ods,  wo  print  color  the 
way  it  should  look:  vibrant,  rich  and  on  rogister. 
Full  color  oditoriol  work  also  onchoncos  our  pages 
regularly.  If  you  wont  to  impress  Po.'s  3rd  largest 
E.B.I.  market,  do  it  with  the  nowspoper  thot  covers 
and  colors  hotter  than  any  other, 
k  Rep.  by  Story  S  Kelly-Smith,  Inc.  j 


Editors  were  asked  to  describe  their 
papers’  policies  on  checking  unattributed 
quotes.  Nearly  one-fourth  claimed  to 
seek  independent  verification  in  all  cases 
before  publishing.  Forty-two  percent  said 
that  their  staffs  had  to  check  with  a 
second  or  third  source  on  assertions 
which  were  important,  shaky,  controver¬ 
sial,  derogatory  or  some  combination  of 
these. 

In  both  groups — those  always  requir¬ 
ing  verification  and  those  that  do  so  when 
occasion  demands — only  15  to  20%  re¬ 
quired  at  least  two  verifications  as  a 
routine  practice. 

Editors  were  also  asked  to  estimate 
what  percentage  of  unnamed  sources 
quoted  in  American  newspapers  would 
refuse  to  provide  information  sought  if 
reporters  insisted  on  full  attribution.  Edi¬ 
tors  who  responded  thought  that  on  the 
average,  56%  would  speak  on  the  record 
if  pressed  hard  enough. 

Slightly  more  than  one-fourth  of  the 
editors  said  that  they  felt  their  newspaper 
resorted  to  unnamed  quotes  too  often. 
Most  of  the  remaining  editors  claimed  to 
use  quotes  without  full  attribution  only  as 


checked  “fairly  well”. 

— Unnamed  attribution  may  further 
erode  the  credibility  of  the  newspap¬ 
er  business. 

When  asked  to  describe  policies  on 
their  paper  in  handling  unidentified 
sources,  38%  said  that  it  is  impossible  or 
unfruitful  to  create  any.  Only  three  of  the 
203  editors  surveyed  provided  written 
documents  which  spell  out  attribution 
policies  at  their  papers.  Two  of  the  news¬ 
papers  that  have  confronted  the  issue 
directly  are  the  Courier  Journal  and 
Louisville  Times. 

In  1976,  the  Louisville  papers  de¬ 
veloped  a  full-page  set  of  guidelines  on 
anonymous  sources. 

Sniper  fire  hits 
news  building 

Early  fears  that  a  hostile  “sniper” 
seeking  to  intimidate  the  press  had  fired 
five  bullets  into  the  San  Diego  Union- 
Tribune  building  September  9  have  now 
been  dispelled. 

“When  police  investigated  further  they 
learned  that  two  auto  dealers  in  the  same 


a  last  resort.  neighborhood  had  had  their  windows 

Asked  why  they  personally  doubted  shot  out  that  same  night,”  Alex  DeBakc- 
unnamed  sources,  editors  were  much  sy,  the  newspapers’  general  manager, 
more  apt  (by  an  1 1-1  margin)  to  say  “hon-  told  Editor  &  Publisher. 
esty  and  motivation”  rather  than  “know-  An  early  press  report  referred  to  a  snip- 
ledge  and  expertise”.  er,  but  it  appears  that  instead  the  bullets 

Responses  revealed  three  other  con-  were  fired  by  someone  shooting  aimless- 
cerns  about  unnamed  sources:  ly,  DeBakcsy  added. 

—Dependency  on  them  may  under-  The  bullets  smashed  three  tinted  win- 
mine  the  watchdog  role  of  the  press,  dows  and  a  glass  door  and  came  within  20 
About  half  of  the  editors  expressed  feet  of  two  employes  who  were  working 
some  concern  that  newspapers  may  during  the  1:30a.m.  shooting,  police  said, 
be  mitigating  their  role  as  indepen-  Three  of  the  bullets  hit  the  library  and 
dent  watchdogs  because  of  de-  two  smashed  into  the  Union’s  newsroom, 
pendency  on  sources  within  govern-  DeBakcsy  said  that  the  special  glass  to 
ment.  replace  the  windows  would  cost  $2,000 

—While  attribution  is  handled  careful-  plus  labor.  One  of  the  windows  broken  in 
ly  on  the  whole,  there  is  room  for  the  attack  was  replacement  for  a  window 
improvement.  When  asked  how  well  broken  in  an  August  24  shooting. 
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U.S.  Performance 
IsNot  A  Sometime  Thing 


NEWS  INKS: 

FOR  WEB  OFFSET. 

LETTERPRESS, 

DILITHO 

No  other  inks  give  you  as  consis¬ 
tently  trouble-free  performance 
on  the  press,  or  as  clean  and  sharp 
reproduction  on  paper.  That’s 
because  we  combine  vast  techno¬ 
logical  expertise  with  the  most  ad¬ 


vanced  manufacturing  techniques 
and  unwavering  quality  control. 

Every  U.S.  ink  has  the  right  body 
and  flow  to  provide  excellent 
distribution  from  the  inking  rollers 
to  the  printing  cylinder-for 
sharp  halftones  and  smooth  lay- 
down  of  solids.  Every  ink  is 
formulated  to  set  fast  on  the  paper, 
minimizing  linting,  picking,  and 
plate  wear  (idler  rollers  and  nose 
cone  stay  cleaner,  too).  Excel¬ 
lent  scuff  resistance  brings  your 
papers  through  the  collection 
and  folding  operation  beautifully. 


And  the  mileage  of  U.S.  inks 
can’t  be  beat.  For  every  time  per¬ 
formance,  run  U.S.  inks. 


US 


Printing 


East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 


staff  signs  affidavit 
supporting  Gannett 


Almost  all  of  the  newsroom  staff  at  the 
Santa  Fe  New  Mexican  have  signed  an 
affidavit  supporting  Gannett’s  ownership 
of  the  newspaper. 

Filed  on  September  16  with  the  United 
States  District  Court  for  New  Mexico, 
the  affidavit  bore  21  signatures.  Another 
5  newsroom  employes  have  since  signed 
the  document,  bringing  the  total  number 
of  signers  to  26.  There  are  28  editorial 
employes  at  the  paper. 

City  editor  George  Wells,  one  of  the 
signers,  said  the  staffs  action  came  “in 
direct  response  to  an  affidavit  by  Robert 
McKinney  (the  paper’s  previous  owner) 
which  maligned  the  newsroom  personnel. 
I  think  he  personally  downgraded  the 
newsroom.” 

Wells  added  only  one  newsroom  em¬ 
ploye  has  refused  to  sign  the  affidavit. 
The  other  staffer  who  did  not  sign  was 
away  on  vacation,  he  said. 

McKinney  entered  his  affidavit  as  part 
of  his  lawsuit  to  have  the  New  Mexican 
returned  to  his  ownership.  He  had  sold 
the  paper  to  Gannett  in  1976  for  $1 1  mil¬ 
lion. 

On  June  30  after  a  6  member  jury  found 
Gannett  had  breached  McKinney’s  em¬ 
ployment  contract.  Federal  Judge  San¬ 


tiago  Campos  ruled  the  newspaper  must 
be  returned  to  him.  The  trial  reconvened 
last  September  3  to  determine  the  condi¬ 
tions  for  the  paper’s  return  to  McKinney 
but  then  went  into  recess  after  the  third 
day  of  proceedings.  A  new  court  date  has 
not  been  set. 

Since  Judge  Campos  has  declined  to 
issue  either  an  interlocutory  or  final  recis- 
sion  order,  Gannett  must  wait  until  all 
phases  of  the  trial  are  completed  before  it 
can  appeal  the  judge’s  decision. 

In  his  affidavit  McKinney  alleges  Gan¬ 
nett  is  pursuing  a  “scorched  earth”policy 
of  running  down  the  newspaper  and  forc¬ 
ing  editorial  personnel  to  leave. 

In  its  affidavit,  the  newsroom  staff  de¬ 
nies  McKinney’s  allegation  and  states 
Gannett  has  “expanded  and  improved” 
local,  regional,  and  sports  coverage, 
promoted  employees  into  management 
positions,  and  improved  pay  scales  and 
benefits. 

Under  McKinney’s  ownership,  the 
staff  affidavit  alleges,  “Pay  scales  were 
outrageously  low.  Experienced  reporters 
were  receiving  as  little  as  $150  per  week. 
An  air  of  distrust  and  hostility  were  in 
effect.  Promotions  were  as  rare  as  raises- 
.. ..(which)  under  McKinney  consisted  of 


as  little  as  $5  per  week  per  year.  Repor¬ 
ters  were  expected  to  work  overtime 
without  pay.” 

The  staffers  noted  “Gannett  has  more 
than  doubled  salaries  in  most  cases.” 

The  affidavit  asserts,  “Many  news¬ 
room  employes  have  a  genuine  fear  of  a 
return  to  prior  conditions.”  The  signing 
staffers  said  the  affidavit  was  “neces¬ 
sary”  because  “the  truth  about  news¬ 
room  policies  and  procedures  at  the  New 
Mexican  has  not  been  discovered  by  the 
court”  and  they  wanted  “to  preserve  our 
future  security  and  professional 
careers.” 

The  staffers  added  the  affidavit  “was 
not  solicited  by  the  current  manage¬ 
ment.” 

USAir  campaign 
to  break  this  month 

USAir  has  announced  plans  for  a  45- 
market  newspaper  campaign  scheduled 
to  break  this  month. 

The  campaign  will  emphasize  business 
travel  convenience  and  destinations 
under  the  slogan,  “Fly  the  USA  on 
USAir.”  The  airline,  which  has  charted  a 
course  of  steady  growth  since  the  transi¬ 
tion  from  Allegheny,  a  primarily  regional 
carrier,  to  the  national  USAir. 

The  campaign  is  handled  by  the 
Washington,  D.C.  office  of  J.  Walter 
Thompson. 


A  SITTING 
HEN? 

Of  course  not. 


Not  when  you’re  describing  a  hen  hatching 
eggs.  She’s  a  setting  hen.  You  know  that. 
And  if  you  don’t,  you  check  it  out.  You’re  a 
professional  writer  and  to  you  the  correct 
word  is  important. 

And  it’s  important  to  us,  too.  We  manufac¬ 
ture  products  used  by  builders  and  in¬ 
dustry.  They  include  diesel  engines,  wheel 
and  track-type  tractors,  pipelayers,  ex¬ 
cavators,  wheel  tractor-scrapers,  wheel 
loaders,  motor  graders  and  off-highway 
trucks.  We  also  build  track-type  loaders, 
compactors,  log  skidders,  and  lift  trucks. 
However,  other  companies  make  products 
similar  to  ours  and  often  paint  theirs  yellow, 
too.  But  they  don’t  carry  the  CATERPILLAR 


name.  CATERPILLAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Tractor  Co. 

We  work  to  put  special  value  in  the  ma¬ 
chines  carrying  our  trademark.  You  can 
help  sustain  the  meaning  of  our  name  by 
making  sure  you  use  our  trademark  only 
when  you  write  about  products  we  make. 

Thank  you. 

m  CATERPILLAR 

Caterpillar.  Cat  and  CB  are  Tradenrarhs  of  Caterpillar  Tractor  Co. 


Bulk  DeliveryTlie  Way  Ybu  Wbnt  It 


FIRST  WEB  OFFSET 
COLOR  BULK  DELIVERY 
SYSTEM  WITH  TOTAL 
CONTROL  OF  COLOR 
INTEGRITY 

A  new  idea  that  works!  Our  new 
Interchangeable  Color  Modules 
(ICM's)  add  a  totally  new  dimension 
to  bulk  delivery  of  web  offset  color 
ink  to  newspapers.  Combined  with 
our  tank  trailer  fleet  for  delivery  of 
web  offset  black  and  letterpress 
inks,  itaddsuptothe  most  complete 
and  convenient  bulk  delivery 
system  in  the  world. 

New  Interchangeable  Color 


Modules  (ICM's)  are  specially 
designed  tanks  carried  by  a  specially 
designed  trailer— with  ink  pumped 
from  ICM  tanks  in  the  trailer  directly 
to  the  ink  room  of  the  printing  plant. 
No  handling!  The  trailer  can  carry 
eight  400-gallon  ICM's,  delivering 
up  to  3200  gallons  of  web  offset 
color  ink  at  a  time.  Any  combination 
of  colors  can  be  delivered  with 
total  color-for-color  integrity  since 
each  color  or  shade  can  have  as 
many  ICM's  dedicated  to  it  alone  as 
needed.  Nocontamination  so  colors 
stay  true  from  one  delivery  to  the 
next.  The  specially  designed  trailer 
has  its  own  heating  system  so  inks 
stay  pumpable  even  in  the  coldest 


subzero  weather. 

Now  you  can  enjoy  all  of  the 
advantages  of  bulk  delivery  the  way 
you  want  it,  when  you  want  it,  with 
U.S.  Printing  Ink— the  most  com¬ 
plete  and  convenient  bulk  delivery 
system  in  the  world. 


U.S. 

Printing 

Ink 


East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 
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It’s  ridiculous 
to  have  a  press  sit 
idle  twenty  hours 

o  rlciv^^ 

U  U-Cl^»  Ed  Martin 

Publisher,  Colorado  Springs  Sun 


When  The  Oklahoma  Publishing  Co.  acquired  the 
23,000  daiiy  Sun  in  June  of  1977,  they  brought  both  money 
and  ideas  into  the  battie  for  the  fast-growing  Colorado 
Springs  market.  Their  strategy  may  set  a  pattern  for  the 
entire  newspaper  industry. 

“Three  months  after  the  acquisition,  we  ordered  an 
eight-unit  Harris  N-1660r  says  Ed  Martin,  “because  the 
press  was  the  key  to  our  market  strategy.  The  Oklahoma 
Publishing  Co.  was  prepared  to  invest  $8  —  9  million  in 
capital  improvements,  but  we  wanted  a  fast  payback.  So 
we  ordered  the  press  with  the  folder  in  the  center  and  a 
four-unit  section  on  either  side  with  independent  drives!’ 

“The  size  and  configuration  gave  us  a  press  which 
could  produce  commercial  work  efficiently  most  of  the 
day,  and  run  our  paper  in  less  than  four  hours!’  he 
continued.  “Within  a  month  of  start-up,  we  were  running 
170,000  impressions  per  day  of  commercial  work  along 
with  the  30,000  papers.  We  soon  will  double  that 
production!’ 

“Our  commercial  work  isn’t  a  sideline,  it’s  basic  to  our 
operation.  It  will  pay  for  the  press  and  make  a  good  profit 
because  we  planned  it  that  way  from  the  start!’ 

“We  checked  everything  avaiiable,  and  we  are 
absolutely  sure  that  the  Harris  1660  is  the  right  press  for 
our  operation!’ 

If  you  are  interested  in  iearning  how  a  Harris  N-1660 
press  can  convert  your  pressroom  from  a  cost  center  to  a 
profit  center,  write  Harris  Corporation,  Web  Press  Division, 
P.O.  Box  515,  Westerly,  Rhode  Island  02891. 


“Electronic 
newspaper” 
items  ranked 

Readers  of  “electronic  newspapers” 
will  look  for  schedules  and  calendars  as 
often  as  they  look  for  news  arid  more 
often  than  they  look  for  advertising,  ac¬ 
cording  to  a  pilot  study  conducted  at 
Brigham  Young  University,  in  Provo, 
Utah. 

Persons  involved  in  the  study  were 
asked  to  rank  items  according  to  how 
likely  they  would  be  to  use  them.  The 
ranking  was  done  in  connection  with  a 


three-day  demonstration  of  electronic  in¬ 
formation  delivery  conducted  by  the 
BYU  Department  of  Communications 
and  the  Department  of  Communications 
Research  Center. 

The  study  indicated  that  readers  would 
be  willing  to  search  out  advertising  but 
would  use  ads  less  frequently  than 
calendars  and  news.  Ads  where  the  busi¬ 
ness  is  looking  for  customers — the  tradi¬ 
tional  display  ad — is  more  likely  to  be 
read  than  the  telephone  directory  type  ad 
or  the  classified  ad  where  buyers  are 
looking  for  the  seller,  according  to  re¬ 
spondents  in  the  study. 

As  cards  were  ranked  during  the 
study,  each  item  was  given  a  score  rang¬ 
ing  from  zero  to  10. 


Loclwood  Greene. 

Design  capabilities 
to  help  publish  facts 
and  fiction. 

The  diffusion  of  knowledge  and  entertainment  through 
publishing  and  printing  requires  increasingly  sophisticated 
facilities. 

At  Lockwood  Greene,  our  involvement  has  included 
collaboration  with  publishers  across  the  country  in  outlining, 
developing,  editing  and  completing  detailed  designs  for 
complex  operations. 

For  the  last  century  and  a  half,  we’ve  helped  industry 
meet  change  with  change— taking  your  technology  into 
account  while  applying  our  experience  to  your  needs. 

So  if  you're  planning  the  preface  for  a  publishing  or  print¬ 
ing  complex,  get  in  touch  with  Lockwood  Greene. 

Working  together,  we  can  co-author  a  facility  that  will 
enhance  your  literary  reputation  in  fact  rather  than  fiction. 


L.OCKWOOD  GREENE 

'  ARCHITECTS  •  ENGINEERS 
NEW  YORK  •  SPARTANBURG  •  ATLANTA  •  DALLAS  •  CHICAGO 


The  average  score  for  schedules,  lists 
and  calendar  cards  was  6.25  out  of  a  pos¬ 
sible  10  and  for  news  cards  was  6.06. 

Average  scores  for  other  categories  of 
cards  was  display  ads,  4.31;  yellow  page 
directory  items,  3.96;  and  classified  ad 
items,  3.77. 

When  asked  how  much  they  would 
pay  to  have  an  electronic  information  de¬ 
livery  system  in  their  homes,  partici¬ 
pants  gave  answers  ranging  from  $4  to 
$20  a  month  but  averaging  $11. 

William  C.  Porter,  E.A.  Jerome  and 
Cecelia  Fielding,  directors  of  the  study, 
said  the  results  cannot  be  considered  typ¬ 
ical  of  the  population  generally  because 
of  the  limitations  of  the  study.  It  involves 
a  small,  university-related  audience  that 
probably  is  not  typical  of  the  community 
or  the  country. 

However,  Porter  said,  the  techniques 
used  in  the  study  could  be  used  by  a 
newspaper  in  its  circulation  area  to  pro¬ 
vide  reasonable  valid  information  to 
guide  editors  in  putting  together  a  pack¬ 
age  of  electronic  services  that  readers 
think  they  want  to  use  and  pay  for. 

Participants  in  the  study  sorted  a  deck  . 
of  50  index  cards  containing  5  categories 
of  items — schedules,  news  stories,  display 
ads,  yellow  page  ads,  and  classified  ads. 

Each  category  was  represented  by  10 
cards,  and  these  10  were  selected  by  a 
series  of  judges  from  decks  of  cards  con¬ 
taining  all  common  items  in  that  cate¬ 
gory. 

For  example,  all  classified  advertising 
headings  from  the  campus  daily  were  put 
on  index  cards  as  items  in  the  original 
deck.  Cards  in  this  category  had  printed 
on  them,  "Current  listing  of  used  cards 
for  sale,”  “Current  list  of  apartments  for 
rent,”  etc. 

The  original  deck  containing  cards 
representing  all  classified  headings  was 
reduced  to  the  10  most  often  used  cards 
by  having  10  persons  select  those  they 
would  most  likely  use.  The  same  proce¬ 
dure  was  followed  to  select  the  10  cards 
that  went  into  the  other  four  categories  in 
the  final  deck  of  cards. 

The  Q-sort  technique  used  in  the  study 
requires  the  cards  to  be  ranked  in  a 
quasi-normal  distribution  which  allows 
statistical  analyses  to  be  performed  on 
the  information  collected. 

Having  a  large  number  of  items  in  the 
deck  of  cards  builds  randomness  into  the 
items  and  compensates,  to  some  extent, 
for  the  lack  of  a  random  sample  of  sub¬ 
jects. 

Porter,  Jerome  and  Fielding  plan  to 
use  the  information  they  collected  to  de¬ 
sign  a  larger  study  and,  eventually,  the 
content  of  an  experimental  electronic  in¬ 
formation  delivery  system  for  the  cam¬ 
pus. 

A  university  research  grant  has  been 
awarded  to  begin  work  on  an  information 
network  at  BYU  that  could  eventually 
deliver  an  electronic  news,  information 
and  advertising  package  to  public  VDTs 
on  the  campus. 
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A  Refreshing 
New  Way  to  Reach  the 
Tulsa  Market 


If  you're  a  pre-print  advertiser  looking 
for  concentrated  coverage  of  the  Tulsa 
market  ...  we  now  offer  a  choice  of  Full 
Coverage  or  City  Zone  distribution. 

Choose  City  Zone  distribution  if  you're 
looking  for  strong  penetration  in  Tulsa  and  its 
fast-growing  suburbs.  You'll  reach  153,000 
households  in  the  Wednesday  Tulsa  Tribune 
(evening)  arid  Thursday  Tulsa  World  (morning) 
combination  and  over  151,000  households  if 
you  distribute  your  pre-prints  in  the  Sunday 
Tulsa  World. 

Full  Coverage  provides  you  with  the 
lowest  cost-per-thousand  and  the  best  bargain 
when  you  want  to  reach  all  our  readers  .  .  . 
over  500,000  in  Oklahoma,  Kansas,  Missouri 
and  Arkansas. 

We  know  these  marketing  plans  will 
enable  you  to  reach  your  Tulsa  customers 
faster  and  more  economically  with  the  strong 
readership  only  the  Tulsa  newspapers  can  give 
you.  Ask  your  nearest  Branham  representative 
to  assist  you  in  reaching  the  terrific  Tulsa 
market. 


^xxhnne 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


Advertising 
Saies  Managers 
Workshop 

November  5-8,  1980 
Chicago 

Sponsored  by  the  Frank  E.  Gannett  Newspaper  Foundation 


Workshop  Leaders: 

Tom  Speed,  Director  of 
Training,  The  Atlanta 
Journal-Constitution 
James  Wells,  Director  of 
Training  and 
Development, 
Knight-Ridder 
Newspapers,  Inc. 


Cost: 


All  course  costs,  including 
program  development, 
tuition,  materials  and  meals, 
will  be  paid  by  the  Gannett 
Foundation.  Participants  will 
pay  own  travel,  lodging  and 
incidental  expenses.  Hotel 
rooms  have  been  reserved 
at  $48  (plus  tax)  per  night. 


Location: 


Lincolnwood  Hyatt  House 
4500  W.  Touhy  Avenue 
Lincolnwood,  Illinois  60646 


Nominations: 


Deadline  for  nominations — 
October  15,  1980 


Caii  or  write: 


Gerald  M.  Sass 
Director  of  Education 
Frank  E.  Gannett 
Newspaper  Foundation 
Lincoln  Tower 
Rochester,  New  York  14604 
(716)  262-3315 


Gannett  Newspaper 


Designed  for: 

Advertising  Directors 
Retail  Advertising  Directors 
Classified  Ad  Managers 


Objective: 

To  provide  advertising 
executives  with  a  model 
Sales  Manager  Training 
Program.  It  will  demonstrate 
the  techniques  and  methods 
that  participants  can  use  to 
improve  sales  training  and 
sales  management  training 
at  their  newspapers. 


Topics: 

•  Functions  of  a  Sales 
Manager 

Management  functions 
Leadership  styles 
Qualities  of  successful 
sales  managers 

•  The  Planning  Process 

Setting  objectives 
Performance 
measurements 
Evaluation  and  critique 
interview 

•  Staff  Development  and 
Training 

How  sales  people  learn 
Cost-justifying  training 
Sales  Manager  as  coach 

•  Planning  Effective  Sales 
Meetings 

•  The  Control  Function 

Records  and  reports 
Keeping  on  target 


Discrimination  suit 
agreement  reached 

An  out  of  court  agreement  was  submit¬ 
ted  to  U.S.  District  Court  Judge  Charles 
Metzner  September  17  that  is  expected 
to  end  a  class  action  suit  brought  against 
the  New  York  Times  on  behalf  of  its 
non-white  employes. 

The  agreement  was  worked  out  by  at¬ 
torneys  for  the  Times  and  the  plaintiff 
class.  It  must  first  be  approved  by  Judge 
Metzner  and,  after  a  hearing,  by  the 
plaintiff  class.  According  to  the  Times, 
Judge  Metzner  is  expected  to  set  a  hear¬ 
ing  date  in  mid-October. 

The  suit  that  was  originally  filed  in 
1974,  charged  the  Times  with  dis¬ 
criminatory  practices  with  respect  to  as¬ 
signments,  promotions,  hiring  and  pay. 

The  agreement  submitted  to  Judge 
Metzner  states  that  the  Times  has  not 
been  found  guilty  of  any  discriminatory 
hiring  practices,  provides  for  counseling, 
training  and  employee  assistance  pro¬ 
grams,  and  for  certain  minor  changes  in 
the  Times’  affirmative  action  program. 

Under  the  agreement  submitted,  the 
Times  will  deposit  $549,000  with  a  third 
party  financial  institution.  Freedom  Na¬ 
tional  Bank  of  New  York.  The  money 
will  be  used  over  a  period  of  years  for  a 
fund  to  further  equal  employment  oppor¬ 
tunities,  including  improving  communi¬ 
cations,  encouraging  minority  recruit¬ 
ment  efforts,  and  enhancing  training  and 
experience,  as  well  as  covering  certain 
costs  and  expenses  incurred  during  the 
lawsuit. 

The  Times  will  pay  court  approved 
legal  costs  and  will  also  fund  four  scho¬ 
larships  in  journalism  for  minorities  dur¬ 
ing  the  term  of  the  agreement. 

The  suit  is  the  second  involving 
minorities  vs.  the  Times  that  is  being  set¬ 
tled  out  of  court.  Another  major  suit  filed 
against  the  Times  by  its  woman  staffers 
in  1974  was  settled  out  of  court  in  1978. 
That  suit  charged  the  Times  with  sex  dis¬ 
crimination. 

Internships  wanted 
on  U.S.  newspapers 

Oxford  University’s  magazine  is  seek¬ 
ing  to  secure  for  its  staff  members  in¬ 
ternships  with  American  newspapers  and 
magazines. 

Isis,  the  magazine  of  Oxford  Universi¬ 
ty,  made  the  initiative  as  part  of  a  general 
policy  of  exploring  all  further  opportuni¬ 
ties  to  improve  its  overall  performance. 

The  coordinator  of  the  project,  Thur- 
stan  Bannister,  wants  to  see  staff  mem¬ 
bers  gaining  valuable  training  and  experi¬ 
ence,  while  at  the  same  time  devoting 
their  expertise,  energies  and  intellectual 
resources  to  the  publication  they  join. 

To  obtain  further  information  contact 
Thurstan  Bannister,  features  editor,  Isis, 
Exeter  College,  Oxford,  England. 
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An  impoptant  announcement 
tram  Mergenthatep  Unotype- 

System  825 


The  newspaper  typesetting 
system  that  supports  on-line 
wire  service  and  advertising 
credit  checking. 

But  that’s  only  two  reasons 
why  small  and  medium  sized 
newspapers  are  specifying  our 
new  System  325.  It  also  provides 
full  editorial,  display  advertising, 
remote  bureau  and  production 
capability.  And  there’s  a  special 
software  package  for  newsroom, 
wire  service  and  classified  ad 
production  to  help  you  get  your 
newspaper  out  on-time  and 
on-budget. 

There’s  more.  All  our  system 
components  are  compatible — 
they’re  designed  to  work 
together,  which  means  reliability 
and  flexibility. 


Flexibility  to  grow  as  your 
newspaper  grows — with 
multiple  terminal  support. 

System  325  can  handle  high 
and  low  speed  wire  service, 
paper  tape  entry,  on-line  OCR, 
remote  user  entry,  magnetic 
tape  billing  information,  editorial 
and  classified  simultaneously 
from  a  shared  data  base  offering 
system  security,  classified  ad 
entry,  credit  checks,  and 
editorial  directories. 

We’re  compatible.  The 
System  325  will  drive  any  of 
Mergenthaler’s  high  performance 
Linotron  series  typesetters  from 
the  Linotron  202  to  the  big  system 
Linotron  606  that  sets  a  full  100 
pica  line  at  speeds  to  3,000  lines 
per  minute.  They’ll  even  drive 
the  popular  V-l-P  typesetter. 


For  more  information  call: 
(516)  673-4197  or  write 
Mergenthaler  Linotype  Co. 

201  Cld  Country  Road 
Melville,  New  York  11747 

System  325. 

From  the 

digital 

leader: 

Mergenthaler 

Linotype 


TELERAM  portobubble/SI. 

Never  before  could youtake 
so  many  great  features  so  lightly. 


Teleram’s  state-of-the-art  light¬ 
weight.,  universal  portable  terminal, 
Portabubble/81,  is  the  most  advanced 
ever  produced.  It’s  suited  for  word 
processing,  communication,  and  time 
sharing. 

Incorporating  Bubble  Memory,  the 
significant  new  long-retention  storage 
system,  Portabubble/81  rests  in  its  own 
traveling  cover,  and  weighs  less  than  15 
pounds.  It  features  30K  to  120K  char¬ 
acters  of  permanent  storage,  a  5  inch 
VDT  with  bright  display  of  34  or  51  char¬ 
acter  wide  lines,  16  lines  of  text,  a  self- 
contained  acoustic  coupler  rated  at  300 
baud  with  1200  optional,  and  an  auxiliary 
RS232-C/RS449/423  communications 
port. 

Microcomputer  programming  facili¬ 
tates  a  great  many  text  editing  capabilities 
including  text  area  relocate,  text  area 
delete,  string  search  and  replace,  text 
insert  and  tab,  create  and  store  formats, 
virtual  scroll,  and  an  automatically  estab¬ 
lished  directory  of  all  stored  data. 

Portabubble/81  also  allows  the  user  to 
incorporate  unique  functions/applica¬ 
tions  through  a  plug-in  “personality 
module”,  which  can  extend  even  greater 
the  functions  and  capabilities  of  this 
outstanding  new  terminal. 

For  more  information  please  write  to 
Teleram  Communications  Corporation, 

2  Corporate  Park  Drive,  White  Plains, 
New  York  10604,  (914)  ___ 

694-9270.  Telex  646658.  TELERAM 


Newsday’s  fashion  insert 
features  spot  color 

Long  Island  (N.Y.)  Newsday,  looking  to  develop  a  spe¬ 
cialized  environment  for  its  upscale  advertisers  and  to  pro¬ 
vide  an  additional  editorial  feature  for  its  “affluent”  suburban 
readership,  will  introduce  a  weekly  fashion  section  on  Octo¬ 
ber  7. 

Titled  In  Fashion,  the  new  section  will  run  every  Tuesday 
and  will  offer  both  editorial  and  advertising  spot  color.  News- 
day  has  decided  not  to  charge  premium  ad  rates  for  the  section 
(rates  will  be  the  same  as  those  for  ROP  ads  throughout  the 
paper),  but  ads  will  have  to  be  for  fashion  oriented  merchan- 
dise-primarily  apparel  and  jewelry. 

According  to  Newsday’s  senior  vicepresident,  marketing, 
Dave  Targe,  several  of  the  newspapers  advertisers  have  re¬ 
quested  such  an  environment  in  which  to  place  their  ads. 

*  ♦  * 

Newsday’s  top  retail  advertisers — Abraham  &  Strauss, 
Bloomingdales,  Macy’s  and  Gimbels — have  all  expressed  in¬ 
terest  in  this  fashion-type  environment.  Targe  said. 

Newsday’s  creative  director  Paul  Bach  said  the  new 
fashion  section  will  attempt  to  achieve  “maximum  color  im¬ 
pact.”  Bach  said,  “We’re  out  to  show  the  industry  how  spot 
color  should  be  used.” 

Targe  said  this  is  the  first  full  year  that  Newsday  has  offered 
its  advertisers  spot  color  and  thus  far  more  than  1 ,000  spot 
color  ads  have  been  run .  He  said  he  hopes  the  new  section  will 
boost  this  total  to  1 ,500  to  1 ,700  by  the  end  of  the  year. 


Targe  said  Newsday’s  ad  reps  will  sit  down  with  each 
advertiser  interested  in  running  in  the  section  to  discuss  the 
type  of  merchandise  best  suited  for  promotion  in  the  section. 

In  a  special  presentation  for  advertisers,  Newsday  con¬ 
tends  that  the  Times  misses  82%  of  Newsday  readers  on  Long 
Island  and  the  New  York  News  misses  73%.  Newsday  con¬ 
tends  it  reaches  74%  of  all  Long  Island  adults  with  household 
incomes  of  $25,000  or  more. 

Newsday  publisher  David  Laventhol,  who  spoke  at  the 
recent  presentation,  could  not  resist  jabbing  his  neighboring 
New  York  City  based  papers. 

Laventhol  said  Newsday  began  its  lifestyle  type  section  six 
years  before  the  New  York  Times  and  only  recently  has  the 
News  followed  suit. 


Laventhol  said  the  Newsday  slogan  has  become:  “Ahead 
of  the  Times,  more  than  the  News  and  never  left  at  the  Post.” 

The  Newsday  fashion  section  will  contain  editorial  copy 
that  is  produced  in-house.  The  concept  of  the  section  was  put 
together  by  Phyllis  Singer  and  it  was  designed  by  Bach. 
Staffers  who  will  put  together  the  editorial  material  for  the 
section  include  Barbara  Schuler,  Sheryl  Fitzgerald,  Mary 
Lou  Luther  and  Carol  Troy. 

The  section  will  include  Trends-— a  major  cover  story  that 
will  discuss  the  latest  fashion  news  from  around  the  world; 
Talk — a  personal  column  of  fashion’s  “movers  and  shakers;” 
Interview — top  people  in  the  fashion  industry  are  spotlighted 
every  week;  Real  People — what  Long  Islanders  are  wearing 
and  what  they  are  buying.  An  every-week  look  at  typical 
Long  Islanders  and  how  their  dress  affects  and  reflects  what 
they  do  and  how  they  feel;  Clotheslines — an  advice  column  for 
the  “fashion  conscious;”  Departments — specialized  features; 
Accents — accessories  articles;  Fitness — health  articles;  and 
Finds — a  guide  to  new  fashion  merchandise. 
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“The  more  you  learn  about 
our  DC-10,the  more  you  know 
how  great  it  really  is” 


Pete  Conrad 

Former  Astronaut 

Division  Vice  President,  McDonnell  Douglas 


“I’ve  watched  airplanes  and  spacecraft  take  shape 
for  much  of  my  adult  life.  I’m  certain  that  nothing 
made  to  fly  has  ever  been  designed  or  built  to 
more  exacting  standards  than  our  DC-10. 

“Eighteen  million  engineering  man-hours  were 
invested  in  this  plane’s  development.  That  includes 
14,000  hours  of  wind  tunnel  testing,  as  well  as 
full-scale  ’fatigue  testing’  for  the  equivalent  of 
40  years  of  airline  service. 

“I’m  convinced  that  the  DC-10  is  the  most 


thoroughly-tested  jetliner  ever  built.  Along  with  U  .S. 
Government  certification,  the  DC-10  has  passed 
structures  tests  just  as  demanding,  in  their  own  way, 
as  those  required  of  U.S.  Air  Force  fighter  planes. 

“The  DC-10  fleet  demonstrates  its  dependability 
flying  more  than  a  million  miles  a  day  and  serving 
170  cities  in  90  countries  around  the  globe” 

To  learn  more  about  the  DC-10,  write:  ’’ DC-10 
Report;’  McDonnell  Douglas,  Box  14526, 

St.  Louis,  MO  63178. 
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Trustliquidated 
at  Loeb  paper 

The  25%  of  the  Union  Leader  Corp. 
stock  bought  last  year  by  the  Augsbury 
Organization,  Inc.,  Ogdenburg,  N.Y., 
From  the  Manchester  (N.H.)  Union 
Leader  Retirement  Profit  Sharing  Trust 
was  purchased  by  the  Union  Leader 
Corp.,  president/publisher  William  Loeb 
announced. 

The  New  Hampsire  firm  publishes  the 
Manchester  Union  Leader  and  New 
Hampshire  Sunday  News.  As  a  result, 
Loeb  said,  the  Union  Leader  Retirement 
Profit  Sharing  Trust — which  he  had  origi¬ 
nally  planned  to  use  in  order  to  transfer 
complete  ownership  of  his  newspapers 
under  that  trust’s  provisions  to  the  em¬ 
ployes — has  no  further  purpose;  more 
than  $2.25  million  will  be  distributed  in 


cash  to  the  beneficiaries,  with  each  news¬ 
paper  employe  and  participant  to  have 
the  option  of  convertng  his/her  share  into 
an  Individual  Retirement  Account  (IRA) 
or  taking  the  money  as  current  income. 

The  William  Loeb  Union  Leader 
Trust’s  present  trustee  is  his  wife,  co¬ 
publisher  Nackey  Scripps  Loeb;  9  cur¬ 
rent  newspaper  employes  are  successor 
trustees  and  upon  death  of  next  to  last 
trustee,  the  surviving  trustee  must  distri¬ 
bute  ail  stock  holdings  to  then-employes/ 
participants. 

Loeb  has  filed  two  lawsuits,  including 
one  seeking  $13  million  in  damages, 
against  tax  officials  in  Massachusetts  for 
placing  a  $609,408  lien  on  his  90-acre 
estate  in  that  state. 

On  August  25,  Loeb  filed  a  lawsuit  in 
U.S.  District  Court  in  Boston  against 
Mass.  Revenue  Com.  L.  Joyce  Hampers 
for  defaming  him  and  violating  his  civil 


Can  you  afford  your  own  news 
bureau  in  Washington,  D.C*? 

YOU  CAN  ■ 

If  you  let  US  be  your  bureau 

We  are  fully  accrecjitecf  and  offer  prompt 
service  on  all  special  assignments  and 
coverage  of  stories  or  events  of  particular 
interest  to  your  community. 


Your  low  cost  monthly  retainer  gives  you  ac¬ 
cess  to  our  entire  network  of  correspon¬ 
dents  standing  by  in  cities  throughout  the 
free  world  to  get  the  stories  and  photos  you 
want.  Call  or  write  today  for  our  free  bro¬ 
chure. 

Washington-International  Media  Service 

(a  division  of  Allied  Press  International) 

Also  available:  50  SYNDICATED  FEATURES 


ALLIED  PRESS  ■ 

api 

■  international 


(202)  638-2749 


767  National  Press  Bldg. 
Washington,  D.C.  20045  USA 
Mailing  Address: 

P.O.  Box  2291 
Washington,  D.C.  20013 


Cable  Address:  ALLNEWS-WASHINGTONDC 
TWX:  710-822-9594 


rights.  Loeb,  seeking  $13  million  in  dam¬ 
ages,  alleges  Hampers  illegally  disclosed 
confidential  information  about  him  (His 
income  taxes  allegedly  owed  the  state 
from  1976  to  1979)  and  “maliciously” 
placed  a  lien  on  his  estate — having  an 
estimated  value  of  $430,000 — while  invit¬ 
ing  media  coverage  of  the  event  to  public¬ 
ly  embarrass  him. 

t  Loeb  also  alleges  Hampers  acted  in 
“consort  and  conspiracy”  wth  her  hus- 
/  band,  Constantine  L.  Hampers,  and  his 
friend.  Dr.  Edward  B.  Hager,  a  candidate 
,  for  the  GOP  nomination  for  U.S.  Senator 
from  New  Hamsire.  Hager  has  been  a 
p  target  of  harsh  criticism  from  Loeb’s  Un- 
.  ion  Leader. 

The  state  has  until  mid-September  to 
,  respond  to  Loeb’s  allegations.  However, 

(  Asst.  Atty.  Gen.  James  A.  Aloisi,  Jr., 
j  said  in  an  interview  he  intends  to  ask 
I  Federal  District  Court  Judge  Walter  Jay 
Skinner  for  more  time  to  respond  to 
Loeb’s  lawsuit. 

Loeb  has  filed  another  lawsuit  in  Suf¬ 
folk  Superior  Court  to  restrain  Hampers 
from  assessing  income  taxes  on  him  and 
his  wife;  to  restrain  the  commissioner  and 
her  agents  from  talking  to  the  press  about 
the  case;  and  to  clarify  the  question  of 
Loeb’s  legal  residence,  which  he  main¬ 
tains  is  Carson  City,  Nev. 

Mass.  Atty.  Gen.  Francis  X.  Bellotti, 
through  Aloiso,  attempted  to  have 
Loeb’s  state  lawsuit  dismissed,  but  that 
motion  was  rejected  by  Judge  Andrew  R. 
Linscott  on  September  4.  Aloisi  said  he 
has  appealed  Linscott’s  decision  and  a 
hearing  on  that  move  has  been  scheduled 
before  the  Mass.  Appeals  Court  on 
September  22. 

ANPA  board  reviews 
fixed  size  proposals 

The  board  of  directors  of  the  Americar 
Newspaper  Publishers’  Association  last 
week  referred  a  working  committee  prop 
osal  for  standard  unit  advertising  sizes 
back  to  the  committee  for  further  work 

“As  I  understand  it,  the  board  re¬ 
viewed  the  work  of  the  committee,  bui 
there’s  been  no  approval  given  as  yet,” 
commented  William  Schabacher,  ANPA 
spokesman.  “The  board  is  concerned 
with  getting  every  possible  aspect  of  this 
studied  before  we  go  off  on  a  tangent.” 

Schabacher  said  the  committee  would 
continue  working  on  the  proposal  to  de¬ 
velop  a  standard  unit  advertising  size  sys¬ 
tem  with  the  intention  of  again  presenting 
the  proposal  to  the  board  by  its  December 
2  and  3  meeting  in  New  York  City. 

Committee  chairman  Walter  Matteson, 
president  of  the  New  York  Times  Com¬ 
pany,  said  the  system  presented  by  the 
committee  was  not  in  final  proposal  form. 
“We’re  continuing  to  move  forward,”  he 
said. 

The  system  will  involve  a  series  of 
roughly  two  dozen  ad  sizes  which  would 
be  measured  in  inches  and  billed  as  units. 
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THE  LESS  A  TYPESETTER 
MOVES,  THE  lARIHER  rr  GOES 


Autologic's  APS-5  goes  faster 
than  any  other  typesetter:  4000  lines 
per  minute.  More  important,  it  keeps 
going  longer:  the  APS-5  has  a  legendary 
uptime  record. 

The  principle  behind  this 
revolutionary  speed  and  reliability  is 
simple:  Autologic  was  the  first  to  replace 
moving  parts  with  sophisticated 
electronic  circuitry. 

There  are  no  moving  parts  in  the 
process  of  transmitting  type  image  to 
output  medium.  All  fonts  are  always 
"on-line,"  stored  as  digitized  computer 
information.  Entire  lines  of  type  are  elec¬ 
tronically  beamed  onto  film  from  a 
cathode  ray  tube  within  the  typesetter 
No  font  grids  or  drums  to  change.  No 
film  strips  to  get  lost  or  damaged.  It's 
faster,  simpler,  and  more  reliable. 

A  full  line  of  Autologic  peripherals 
makes  the  APS-5  even  more  productive. 
Scan  and  digitize  line  art  and  logotypes 
and  merge  them  with  text,  using  our 
APS-41  Graphics  Scanner.  Set  text 
and  graphics  directly  onto  microfilm 
from  your  computer  data  base  with  our 
APS-51  Microfilm  Recording  Unit. 


An  attractive  rental  plan  is  now  available 
for  the  APS-5. 

Call  now  for  further  details.  Autologic,  Inc. 
1050  Rancho  Conejo  Blvd.,  Newbury  Park,  CA 
91320.  (213)  889-7400.  A  subsidiary  of  Volt 
Information  Sciences,  Inc. 


APS5 

WORLDS  lASIESr  TYPESETTER 
EYALnOlDGIC© 


UPl  to  spend  $1  million 
on  campaign  coverage 


United  Press  International  has 
budgeted  $l  million  for  coverage  of  the 
1 980  Presidential  race  that  began  with  the 
first  primary  in  New  Hampshire,  and  one 
UPl  executive  said  the  budgeted  amount 
will  probably  come  out  right  on  target 
with  eventual  final  expenditures. 

“We  overspent  in  the  primaries  be¬ 
cause  there  were  so  damn  many,  cut  back 
during  the  conventions  because  of  the 
lack  of  a  real  race  and  are  now  gearing  up 
for  the  election,”  the  UPl  executive  said. 

Another  UPl  exec.  Grant  Dillman, 
vicepresident  and  Washington  manager, 
said  the  wire  service’s  presidential  cam¬ 
paign  coverage  from  now  through  elec¬ 
tion  day  will  be  the  “most  extensive  and 
expensive  campaign  coverage  UPl  has 
ever  undertaken.” 

The  reason  for  the  intense  coverage, 
Dillman  said,  is  because  there  is  a  three- 
way  race  for  the  White  House.  “Republi¬ 
cans,”  he  said,  “are  mounting  perhaps 
their  most  serious  bid  in  a  quarter  century 
for  control  of  Congress  and  the  GOP  is 
hoping  to  loosen  the  Democratic  strangle¬ 
hold  on  the  nation’s  statehouses.” 

UPI’s  state  political  reporters  will  re¬ 
port  twice  during  the  campaign  on  30 


states  chosen  because  of  their  importance 
to  the  presidential  raceor  because  of  sig¬ 
nificant  Senate  or  gubnatorial  contests. 
The  first  such  stories-on  California  and 
Iowa-moved  on  September  1 1  for  pub¬ 
lication  on  September  1 5.  The  series  will 
run  through  October  28,  moving  at  night 
on  the  highspeed  DataNews  and  in  the 
morning  on  slow-speed  wires. 

The  campaign  coverage  by  UPl  will 
also  include  three  50-state  Sunday  round¬ 
ups.  The  first  was  moved  on  September 
14  and  the  other  two  will  run  October  1 2 
and  November  2.  UPl  reporters  will 
assess  which  presidential  candidate 
would  win  his  state  if  the  election  were 
held  that  day. 

UPI’s  convention  coverage  will  also  in¬ 
clude  the  “Five  Corners  of  America” 
series,  a  feature  that  was  started  during 
the  1976  presidential  campaign.  UPl  re¬ 
porters  in  St.  Petersburg-Tampa,  Florida; 
Detroit;  Portland,  Oregon;  Concord, 
N.H.;and  Davenport,  Iowa-Rock  Island, 
Illinois,  will  conduct  random  interviews 
with  voters  in  their  areas. 

Dillman  said,  “While  not  trying  to  de¬ 
fine  the  mood  of  the  nation,  these  stories 
will  report  how  the  attitudes  of  a  group  of 


voters  in  a  particular  area  are  affected  as 
the  campaign  progresses.”  These  stories 
will  be  moved  for  release  on  September 
29,  October  13  and  October  27. 

In  addition,  UPl  will  provide  several 
regional  campaign  reports.  “For  this  pur¬ 
pose,”  Dillman  said,  “we  have  divided 
the  country  into  nine  areas.  There  will  be 
one  roundup  from  each  region  except  for 
the  Industrial  Northeast  and  Industrial 
Midwest  with  their  big  voting  bloc  of  elec¬ 
toral  votes.  They  will  have  two.  Stories 
will  run  between  1 ,000  and  1,200  words.” 

UPl  senior  editors  David  Smothers  in 
Chicago  and  H.D.  Quigg  and  Peter  Costa 
in  New  York  will  take  an  occasional  look 
at  how  ethnic  blocs  in  those  two  cities  are 
likely  to  vote  in  November. 

Helen  Thomas,  covering  her  sixth 
presidential  campaign,  has  been  Presi¬ 
dent  Carter’s  principal  UPl  traveling 
companion,  backed  up  by  Wesley  Pip- 
pert.  During  the  campaign,  she  will 
switch  to  covering  the  Reagan  campaign. 
Diane  Curtis  is  now  covering  Reagan  for 
UPl.  Aiding  in  Reagan  coverage  have 
been  Donald  Lambro  and  Dean  Reynolds 
of  UPl’s  Washington,  D.C.  staff. 

UPl  Washington  staffer  Peter  Brown 
has  been  covering  the  Anderson  cam¬ 
paign  and  national  political  reporter  Clay 
Richards  has  been  shuttling  among  all 
three  candidates. 

Coordinating  the  entire  coverage  pack¬ 
age  for  UPl  is  Washington  news  editor 
Ronald  Cohen. 


Penny  wise  and 
pound  foolish? 


Monitor  pleads  guilty! 

This  unique  stacker  design  offers  the  lowest  operating 
cost  and  the  highest  bulk  through-put  rate. 

Our  engineering  department  pleads  guilty! 

They  are  committed  to  develop  the  simple  solution  to 
your  problem  thus  reducing  the  initial  investment  and 
operating  cost.  We  think  you  will  agree  that  all  Hall 
Systems  equipment  is  efficient,  rugged  and  reliable. 

If  you  feel  that  “penny  wise  and  pound  foolish”  might 
fit  your  operation,  contact  Hall  Systems. 

HALL  SYSTEMS,  INC. 

24400  Sperry  Drive,  Westlake,  OH  44145 
(216)  835-0700 

WESTERN  SOUTHERN  EASTERN 

REGION  REGION  REGION 

(415)  573-9222  (404)  955-6484  (203)  633-3844 
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FBI  documents 
reveal  the  secret  life 
of  Letelier 


WASHINGTON — Just  four  years  ago, 
in  September  1976,  Orlando  Letelier  was 
assassinated  in  Washington,  D.C.  Letelier 
had  been  the  Chilean  ambassador  to  the 
United  States  and  later  a  cabinet  officer 
in  the  Marxist  Allende  government  of 
Chile.  He  had  been  imprisoned  by  the 
military  government  that  overthrew  Al¬ 
lende  in  1973,  but  he  was  later  released 
and  allowed  to  go  into  exile.  Coming  to 
Washington,  he  had  gone  to  work  for  the 
Institute  for  Policy  Studies,  a  radical  think 
tank.  One  of  his  main  activities  was  to 
work  for  the  overthrow  of  the  military 
government  in  Chile.  He  said  that  he  was 
working  for  the  restoration  of  human 
rights  in  his  native  land. 

The  Letelier  assassination  shocked  the 
nation,  and  it  brought  forth  numerous  ar¬ 
ticles  in  the  press  and  stories  on  televi¬ 
sion,  first  at  the  time  of  the  murder,  and 
later  when  three  men  were  arrested  and 
convicted  for  the  crime.  It  continued  to 
attract  widespread  attention  when  the 
U.S.  government  sought  the  extradition 
of  the  Chilean  intelligence  chief,  charging 
that  he  had  ordered  the  murder  of 
Letelier.  The  affair  has  come  in  for  addi¬ 
tional  publicity  this  year  with  the  publica¬ 
tion  of  a  new  book  about  the  case,  and 
most  recently  when  a  federal  court  or¬ 
dered  new  trials  for  three  antl-Castro  Cu¬ 
bans  who  had  been  convicted  of  partici¬ 
pation  in  Letelier's  assassination. 

The  briefcase  papers 

Despite  all  the  thousands  of  words  that 
have  been  written  and  spoken  about  the 


Letelier  case,  almost  nothing  has  been 
said  about  the  papers  found  in  Letelier's 
briefcase  at  the  time  of  his  death.  These 
documents  showed  that  Letelier  was  reg¬ 
ularly  receiving  $1,000  a  month  from 
Guba  and  that  he  hoped  to  eventually  do 
for  Chile  what  Castro  had  done  for  Cuba. 
The  real  Letelier  was  hardly  the  fighter 
for  human  rights  and  democracy  that  the 
public  Letelier  pretended  to  be. 

Many  of  these  revealing  documents 
were  leaked  to  some  members  of  the 
press  late  in  1976.  They  were  discussed 
by  some  syndicated  columnists,  but  they 
were  virtually  ignored  by  news  reporters. 
There  seemed  to  be  a  feeling  by  many  in 
the  media  that  it  was  inappropriate  to 
expose  to  public  view  the  evidence  that 
Orlando  Letelier  was  a  Cuban  agent.  It 
was  even  suggested  that  those  who 
sought  to  reveal  this  information  were 
trying  to  condone  his  assassination. 

That  is  ridiculous.  The  media  did  not 
refrain  from  saying  unsavory  things  about 
Anastasio  Somoza  for  fear  of  being  ac¬ 
cused  of  condoning  his  assassination. 
They  have  an  obligation  to  the  public  to 
tell  the  truth  about  Letelier. 

FBI  files  released 

Accuracy  in  Media  has  obtained  the 
Letelier  briefcase  papers  from  the  FBI, 
using  a  freedom  of  information  request. 
This  complete  file  shows  that  Letelier  was 
working  closely  with  Cuban  intelligence 
and  that  he  had  ties  to  both  the  East  Ger¬ 
mans  and  the  Soviets.  He  was  being  paid 
regularly  from  Havana,  and  he  was  very 


anxious  to  keep  the  Cuban  connection 
secret,  knowing  that  its  exposure  would 
impair  his  effectiveness.  In  one  letter  to 
his  paymaster,  the  Chilean  wife  of  a  high 
ranking  Cuban  intelligence  officer, 
Letelier  boasted  of  his  "apparatus"  in  the 
United  States.  He  had  persuaded  a 
number  of  prestigious  Americans  to  serve 
as  a  facade.  Letelier  warned  that  care 
should  be  taken  to  keep  the  Cuban  con¬ 
nection  secret.  He  feared  any  hint  of  that 
would  cause  some  of  his  liberal  sponsors 
to  resign.  "You  know  how  these  'liberals' 
are,"  he  wrote. 

The  evidence  in  the  files  indicates  that 
lulian  Rizo,  Castro's  top  spy  in  the  U.S., 
was  Letelier's  "control."  Rizo  was 
stationed  at  the  UN  in  1975.  He  is  now 
ambassador  to  Castro's  client  state,  Gre¬ 
nada.  He  and  Letelier  were  in  frequent 
contact.  Letelier  was  also  in  touch  with 
another  top  Cuban  intelligence  agent, 
Teofilo  Acosta.  His  address  book  con¬ 
tained  home  and  office  phone  numbers 
for  the  Cuban  foreign  minister  and  the 
head  of  the  Cuban  Communist  Party,  Car¬ 
los  Rafael  Rodriguez.  The  address  book 
also  shows  that  Letelier  had  excellent 
journalist  contacts  in  the  U.S.,  especially 
at  the  Washington  Post. 

The  briefcase  papers  provide  a  glimpse 
of  the  secret  activities  of  an  important 
agent  of  influence  for  the  Soviet  bloc.  The 
failure  of  the  media  to  tell  the  story  is  one 
more  indication  of  how  vulnerable  this 
country  has  become  to  manipulation  by 
the  agents  of  influence  and  disinforma¬ 
tion  of  our  enemies. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.  W.,  Washington,  D.  C.  20005 
or  call  202-783-4406. 


NYC  newspaper  war  heats  up 
as  Times  joins  promotion  fray 


By  Bill  Gloede 

After  weeks  of  maintaining  an  almost 
ominous  silence,  the  New  York  Times  on 
Monday  (September  22)  joined  the  New 
York  City  newspaper  circulation/adver¬ 
tising  war  which,  until  now,  has  pitted  the 
New  York  News  against  the  New  York 
Post. 

The  Times  entered  the  fray  with  the 
start  of  what  the  publisher  described  as 
the  largest  circulation  and  advertising 
sales  drive  in  the  daily’s  1 19-year  history. 
Expected  to  cost  around  $2  million,  the 
campaign  will  first  use  posters  and  diora¬ 
mas  in  railroad  stations  throughout  the 
northeast  corridor.  Trade  ads  and  in¬ 
paper  promotions  will  lead  to  an  exten¬ 
sive  broadcast  campaign  next  month. 

The  newspaper  war  is  being  fought  as 
much  by  the  newspapers’  ad  agencies  as 
by  the  dailies  themselves,  with  the  battle¬ 
field  being  New  York’s  airwaves  and  the 
weapons  being  slogans,  competitive  Jabs 
and,  in  the  trade  category,  demographics. 

The  three  agencies  involved  seem  well- 
suited  to  the  newspapers  they’re  serving; 
Young  &  Rubicam,  the  largest  ad  agency, 
represents  the  News,  the  largest  daily; 
McCann-Erickson,  the  second  largest  ad 
agency,  represents  the  Times,  the  second 


in  circulation,  and  Lerner,  King  & 
Associates,  a  two-year  old  agency  with 
1979  billings  of  $1 1  million,  represents  the 
Post. 

To  anyone  who’s  been  watching  local 
television  news  broadcasts  in  recent 
weeks,  ad  slogans  for  the  Post  and  the 
News  have  become  familiar.  The  Post 
“stays  on  top  of  the  news  and  ahead  of 
the  times.”  The  News’  slogan  claims  that 
now,  “New  York  has  a  real  afternoon 
paper,”  a  veiled  jab  at  the  Post’s  pen¬ 
chant  for  sensational  large-type  head¬ 
lines. 

In  October,  with  the  advent  of  its 
broadcast  campaign,  the  Times  will  begin 
proclaiming,  “these  times  demand  The 
Times,”  to  promote  the  Times’  extensive 
coverage  of  national,  international  and 
business  news. 

In  all  three  campaigns,  the  thrust  of  the 
broadcast  advertising  is  the  editorial  pro¬ 
duct.  The  Post  tv  ads  feature  a  glimpse 
into  the  newsroom  while  an  announcer 
plugs  the  paper’s  regular  columnists  and 
features  with  deadline  immediacy. 

The  Post  campaign  has  recently  begun 
promoting  its  help  wanted  classified  with 
broadcast  spots  promoting  the  “Choice 
Jobs”  listings  in  the  Monday  paper.  The 
ad  plugs  both  the  newspaper  and  the  em- 


if  you’re  really  serious 
about  covering  politics. 


. . .  you  can’t  afford  to  do  without  CQ  service. 

We  provide  all  the  facts  and  figures,  the  outlooks  and  analyses. 
We  keep  you  informed  on  party  rules  and  platforms,  on  who’s 
running,  who’s  ahead  and  who’s  paying  for  it.  We  give  you 
the  prospects  as  well  as  the  historical  perspective.  We  cover 
every  gubernatorial.  House  and  Senate  race,  as  well  as  the  presi¬ 
dential  contest  in  each  state. 


And  next  year,  when  the  noise  and  hoopla  is  memory,  we’ll 
let  you  know  the  details  of  what’s  happening  as  the  state  leg¬ 
islatures  start  redrawing  district  lines  in  a  process  that  will  affect 
American  politics  for  the  next  decade. 

Political  writer  Theodore  H.  White  calls  CQ  “the  one  indis¬ 
pensable  tool  in  covering  American  politics.’’  And  that  says  it 
all. 


CONGRESSIONAL  QUARTERLY  SERVICE 

1414  22nd  St.,  N.W.,  Washington,  D.C.  20037  (202)  296-6800 


ployment  agencies  which  advertise  in  the 
Post  in  a  double-edged  attempt  to  reach 
both  readers  and  advertisers. 

The  News  television  ads  show  Tonight 
editor  Clay  Felker,  flanked  by  his  section 
editors,  standing  in  mid-span  of  the 
Brooklyn  Bridge,  the  downtown  Manhat- 
ten  skyline  glistening  in  the  backgound. 
Strains  of  a  highly  produced  version  of 
the  News  themesong,  “Now  New  York 
has  a  real  afternoon  paper,  the  Daily 
News  Tonight”  run  behind  Felker  proc¬ 
laiming  that  now.  New  Yorkers  can  read 
“credible,  accurate”  journalism  in  the 
afternoon. 

The  News  campaign,  which  has  been 
underway  since  Labor  Day,  is  worth 
approximately  $2.5  million.  It  has  con¬ 
centrated,  so  far,  on  introducing  Tonight, 
but  is  beginning  major  promotion  of  the 
News  new  special  sections,  which  in¬ 
clude  health,  style,  sports,  home  and  per¬ 
sonal  finance. 

The  Times  campaign  will  spring  from 
its  slogan,  featuring  “the  Times  reader” 
in  print  drawings,  (which  will  appear  in 
full  color  in  the  trade  media)  by  R.O. 
Blechman.  The  broadcast  campaign  will 
“emphasize  very  vividly”  the  concept 
behind  the  slogan  and  the  Times  news 
content,  according  to  Times  spokesman 
Leonard  Harris.  The  broadcast  ads  will 
air  on  five  local  television  and  1 1  AM  and 
FM  radio  stations. 

The  Times  says  the  campaign  i^  de¬ 
signed  to  “continue  the  advertising  linage 
and  circulation  gains  The  Times  has 
achieved  thus  far  in  1980.”  According  to 
the  Times,  1980  linage,  through  July,  was 
running  8%  ahead  of  last  year.  Times  cir¬ 
culation  increased  nearly  10%  over  the 
same  period. 

Conversely,  the  News  is  trying  to  halt  a 
decade  of  declining  circulation  —  and  ris¬ 
ing  CPM  figures  —  with  the  introduction 
of  the  new  afternoon  product. 

Post  Publisher  Rupert  Murdoch  claims 
his  paper  has  grown  by  over  200,000  read¬ 
ers,  about  40%,  since  he  bought  it  four 
years  ago,  though  he  concedes  that  the 
paper  has  been  losing  money.  He  views 
the  current  activity  in  the  New  York 
newspaper  market  as  “war”  and  the 
News’  encroachment  on  the  afternoon 
market  as  an  “attack.” 

Shortly  after  Toniftht  made  its  first 
appearance  on  the  newsstands,  the  Post 
rolled  back  its  price  from  300  to  250,  the 
price  of  the  News  product.  Several  weeks 
later,  the  Post  announced  in  a  front  page 
promotion  that  it  was  returning  television 
listings  to  the  inside  back  page  of  the  tab¬ 
loid  in  response  to  readers’  requests.  A 
week  later,  the  News  announced  it  was  to 
run  the  tv  listings  on  its  inside  back  page. 

Meantime,  the  Times,  which  embraced 
the  special  section  concept  last  year,  has 
continued  to  promote  home  delivery  and 
classified.  It’s  price  has  remained  at  250 
and  it  has  not,  as  yet,  moved  its  television 
listings. 
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Involves  More  Than 
27  Million  Adult  Readers 
And  Millions  of  Youngsters 
Each  Week, 

Because  of  its 
Editorial  Appeal 

Asa  Result  We’re 
Able  to  Help  Develop 
More  Circulation 
And  Advertising 
For  Fast-Growing 
Weekend  Editions  of 
357  Influential 
Newspapers 

Now  More  Than 
12,300,000  Circulation 


Salutes 

the  Southern  Newspaper 
Publishers  Association 
on  its  77th  Anniversary 
this  week  in  Colorado  Springs, 
and  the  114  of  its  members 
who  subscribe  to 
k  FAMILY  WEEKLY 


•  More  than  60  independent  newspaper-sponsored 
surveys  indicate  that  FW  usually  is  the  most  popular 
.  part  of  their  papers  except  for  page  one  news  and 
\  occasionally  a  local  by-line  column. 

\  •  Daniel  Starch  and  Associates  “adnorms”finds 
i  \  that  FW  is  America’s  best  read  magazine,  of  all 
&  \  major  mass  circulation  publications  on  the  basis 
|^\  of  national  scores. 

\  •  Newspapers  with  FW  collectively  show  a 
\  larger  rate  of  circulation  gain  on  the  average 
than  the  newspapers  with  other  national  or 
HjlL  \  regional  magazines. 

\  *  One  of  the  many  reasons  is  “Circulation 
\  Bonanza”  whereby  FW  rewards  circulation 
%  \  managers  for  achieving  above-average 
\  subscription  and  single-copy  gains. 

\  •  Another  is  FW’s  T.R.I.P.  (Tie-in  Rdtail 
Incentive  Program)  that  helps  build 
rop  local  advertising:  almost 
15,000,000  lines  reported*  in  the 
most  recent  12  month  period. 

\  •  Finally  FW  is  the  most  cost 
efficient  and  one  of  the  best  read 
sections  in  weekend  news- 
papers. 

'Source:  Artyertising  Checking  Bureau 
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Southam  president  denies 
coliusion  in  closing  of  dailies 


The  president  of  Southam,  Inc.  in  a 
letter  published  in  the  Edmonton  Journal, 
owned  by  Southam,  said  he  and  the  com¬ 
pany  board  were  glad  to  be  rid  of  Thom¬ 
son  Newspapers, Ltd.  as  a  partner  in  the 
Montreal  Gazette  and  the  Pacific  Press  in 
Vancouver. 

Southam  president  Gordon  N.  Fisher 
wrote  the  letter  to  deny  in  detail  that  there 
had  been  any  collusion  between  his  com¬ 
pany  and  Thomson  in  the  series  of  moves 
which  closed  the  Ottawa  Journal  and  the 
Winnipeg  Trihtineon  August  27.  Fisher 
was  responding  to  a  letter  appearing  in 
the  Ottawa  Citizen  by  I.  Norman  Smith, 
former  publisher  of  the  Journal,  which 
stated  the  closing  of  the  two  dailies  “sure¬ 
ly  borders  on  collusion.” 


Southam  owns  the  Citizen.  Thomson 
acquired  the  Journal  when  it  purchased 
FP  Publications  earlier  this  year.  South- 
am’s  Winnipeg  Tribune  folded  within 
hours  of  the  Journal's  closing  while 
Thomson’s  Winnipeg  Free  Press  con¬ 
tinues  to  publish. 

The  Combines  Investigation  Branch  of 
the  federal  Department  of  Consumer  and 
Corporate  Affairs  is  investigating  the  two 
newspaper  closings  and  the  series  of 
moves  which  followed. 

Fisher’s  letter  said  Southam  felt  “fully 
justified  in  getting  rid  of”  Thomson 
Newspapers  as  a  partner  in  the  Montreal 
Gazette.  In  Vancouver,  Fisher  stated  he 
and  Southam  “found  ourselves  in  bed 
with  the  one  newspaper  company  in 


the  press  that  makes  dependable 
printing  an  easy  operation 


Controlled  from  a  central  operator’s  con¬ 
sole,  the  hard-working,  heavy-duty  Daily 
King  II  web  offset  press  delivers  superior 
printing  with  ease. 

Featuring  continuously  variable  speed 
drive  with  up  to  20,000  IPH,  each  per¬ 
fecting  unit  includes  precision  register 
and  pneumatic  controls  as  well  as  a 


specially  engineered  ink  distribution 
system. 

Complete  with  folder,  the  Daily  King  II 
is  enhanced  with  safety  and  easy-clean- 
up  features.  Variable  configurations 
(up  to  8  units]  let  you  adapt  the  press  to 
fit  your  space  needs.  Consider  the 
dependability  of  the  Daily  King  II. 
Contact: 

Km  PRESS 

p.o.  *0X21  •  1^  •  JOPUN.  Mittoum  e«aoi 
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Canada  with  which  I  find  it  most  difficult 
to  contemplate  being  a  partner.  In  fair¬ 
ness  to  Thomson,  they  recognized  that 
we  were  not  natural  bedmates  and  they 
accepted  that  with  their  other  interests  in 
British  Columbia  they  should  be  the  ones 
to  leave  Pacific  Press.” 

Fisher  said  Thomson  asked 
$42,250,000  for  its  interest  in  Pacific 
Press,  “and  we  were  willing  to  pay  it.” 

Pacific  Press  publishes  the  Vancouver 
San  and  the  Vancouver  Province. 

Fisher  stated  Southam  had  invested 
$16  millin  in  the  Winnipeg  Tribune  since 
1975  in  an  effort  to  make  it  competitive 
with  the  Free  Press.  He  said  Southam 
was  convinced  the  Tribune  “was  on  the 
road  to  oblivion,  but  we  recognized  that 
both  the  community  and  its  employees 
would  suffer  from  its  death.” 

Referring  to  the  situation  in  Ottawa, 
Fisher  commented  “only  collusion  be¬ 
tween  competing  publishers  could  have 
saved  both  papers.” 

He  explained  that  if  it  had  been  lawful 
for  the  Journal  and  the  Citizen  to  agree  to 
reduce  promotional  spending  and  elimin¬ 
ate  premium  ad  rates  and  carrier  pre¬ 
miums,  then  the  Journal  might  have  been 
able  to  survive. 

To  a  suggestion  from  Smith  that  South¬ 
am  could  have  operated  two  newspapers 
in  Ottawa  and  Thomson  two  in  Winnipeg, 
Fisher  replied,  “In  both  markets  the  los¬ 
ses  of  the  loser  were  greater  than  the  pro¬ 
fits  of  the  winner.  If  they  had  been 
merged,  one  still  ends  up  with  two 
losers.” 

Marketing  parley 
on  new  technology 

The  Newspaper  Advertising  Bureau 
will  sponsor  an  all  day  conference  con¬ 
cerning  the  marketing  implications  of 
new  technology  for  newspapers  on 
September  24  in  New  York’s  Waldorf- 
Astoria  Hotel. 

Billed  “Newspaper  Marketing  in  the 
New  Era  of  Telecommuncations,”  the 
conference  will  focus  entirely  on  the 
marketing  aspects  of  the  technology 
rather  than  on  the  technology  itself. 

The  purpose  of  the  conference  is  to 
raise  the  newspaper  industry ’s  awareness 
of  the  marketing  challenges  it  faces  as 
new  developments  in  communications 
technology  arrive  with  accelerating 
speed;  to  report  on  activities  and  experi¬ 
ments  now  underway  ;  and  to  suggest  spe¬ 
cific  steps  newspapers  might  take  to 
adapt  communications  technology  for 
their  own  advantage. 

The  conference  will  be  broken  down 
into  five  sessions,  including  the  new  tech- 
nolgy’s  impending  developments;  the 
changing  editorial  function;  advertising; 
circulation;  and  a  publisher’s  overview. 

The  bureau  has  reserved  blocks  of 
rooms  at  nearby  hotels  which  it  will  make 
available  to  conference  registrants  on  a 
first-come,  first-served  basis. 
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So  they  threatened  the  magazine.  They  didn't  like  their  picture  in  the  expose  on  "a  gang  of 
thieves  and  killers."  They'd  left  the  gang — back  when  it  was  just  another  motorcycle  club. 
So  they  sued  for  libel;  then  settled  out  of  court.  Fortunately,  the  magazine  had  EEC's 
protection.  Because  for  just  this  kind  of  unforeseeable  threat,  we  pioneered  libel  insurance 
over  50  years  ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 

IHISPORntATT 
mONT  DO  mEM  JUSTICE. 


Harte-Hanks 
reorganizes 
newspaper  div. 


Sutherland  Lonergan  Puckett 


Three  of  the  4  newspaper  groups 
within  Harte-Hanks  Communications, 
Inc.  were  reorganized  and  a  fifth  group 
formed  as  part  of  the  evolution  of  a  flexi¬ 
ble  organizational  structure. 

In  related  moves,  two  group  presi¬ 
dents  were  named  and  a  new  publisher 
appointed  for  the  Hamilton  (Ohio)  Jour¬ 
nal-News. 

The  developments  were  announced  by 
Robert  G.  Marbut,  Harte-Hanks  presi¬ 
dent  and  chief  executive  officer,  and 
Larry  D.  Franklin,  executive  vice  presi¬ 
dent. 

Thomas  L.  (Tucker)  Sutherland,  Jr. 
will  become  president  of  the  Metro 
Group  succeeding  Richard  T.  Schlosberg 
III,  who  was  promoted  September  1  to 
senior  vice  president  of  Harte-Hanks  and 
president.  Newspaper  Operations. 
Sutherland,  42,  is  publisher/editor  of  the 
San  Angelo  (Tex.)  Standard-Times. 

The  reorganized  Metro  Group  will 
consist  of  the  Standard-Times;  the 
Yakima  (Wash.)  Herald-Republic  and 
The  Eagle  in  Bryan/College  Station, 
Texas.  All  three  are  past  members  of  the 
group. 

Joining  Harte-Hanks  as  president  of 


the  National  Group  is  James  D.  Loner¬ 
gan.  Lonergan,  54,  previously  was  with 
Horvitz  Newspapers  as  vice  president  of 
the  Journal  in  Lorain,  Ohio;  vicepresi¬ 
dent  of  the  Lake  County  (Oh.)  News- 
Herald;  and  a  management  training 
specialist.  As  head  of  the  National 
Group,  he  replaces  Charles  H.  Everill, 
who  assumed  the  new  companywide 
post  of  senior  vicepresident,  marketing, 
on  September  1. 

Both  Sutherland  and  Lonergan  are  ex¬ 
pected  to  be  named  vicepresidents  of 
Harte-Hanks  at  the  board  of  directors 
meeting  September  21. 

The  reorganized  national  group  will 
include  the  Wichita  Falls  (Tex.)  Times 
and  Record  News,  the  Abilene  (Tex.) 


Reporter-News  and  Nortex  Offset  Publi¬ 
cations  of  Wichita  Falls — all  formerly  of 
the  Century  Group — and  the  Journal- 
News  in  Hamilton,  Ohio,  already  a  na¬ 
tional  group  member.  The  group  will  be 
operated  out  of  Wichita  Falls. 

Frank  Puckett,  Jr.  will  take  Everill’s 
place  as  publisher  of  the  Journal-News  in 
Hamilton.  Puckett,  33,  has  been  pub¬ 
lisher  of  the  Gloucester  County  Times,  a 
Harte-Hanks  newspaper  in  Woodbury, 
New  Jersey.  His  transfer  to  Hamilton 
will  take  effect  as  soon  as  a  new  pub¬ 
lisher  is  named  in  Woodbury. 

Three  newspapers  which  have  been  in 
the  national  group  will  join  the  Century 
Group:  the  Gloucester  County  Times; 
the  Middlesex  News  in  Framingham, 


c^imL 


.  .  .  tracks  and  trucks,  turn¬ 
tables  ancKtransfer  tables 
for  standard  newsprint 
rolls  .  .  .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


TRANSFER  TABLE— TYPE  S  "  TRUCK 


ROLL-HANDLING 

EQUIPMENT 


^  12  GAUGE 

CAST  IRON 

"  TRACK  SWfTCH 

CROSSOVER 

Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC. 

424  W.  Town  St.,  Box  89,  Columbus.  Ohio  43216  •  614-228-6948 


Massachusetts;  and  the  Ypsilanti  (Mich.) 
Press.  John  C.  Ginn,  publisher  of  the 
Anderson  (S.C.)  Independent  cfe  Daily 
Mail,  will  continue  as  president  of  the 
Century  Group,  which  also  includes  pa¬ 
pers  in  Anderson;  Gatlinburg  and 
Sevierville,  Tennessee;  and  Monroe, 
Carrollton,  Bremen,  Buchanan,  Doug- 
lasville  and  Tallapoosa,  Georgia. 

Four  newspaper  divisions  will  form 
the  new  American  Group,  which  will  re¬ 
port  directly  to  Schlosberg  at  the  corpo¬ 
rate  office.  They  are  the  Corpus  Christi 
(Tex.)  Caller-Times;  Fashion  Showcase, 
a  Dallas-based  publication  for  women’s 
apparel  buyers;  The  San  Francisco  Prog¬ 
ress;  and  the  San  Diego  Urban  Newspa¬ 
pers,  a  group  of  weeklies  published  in 
metropolitan  San  Diego,  California. 

The  reorganization  does  not  affect  the 
Southwest  Group,  headed  by  Arthur  J. 
Keeney,  publisher  of  the  Corsicana 
(Tex.)  Daily  Sun. 

Explaining  the  organizational  changes, 
Marbut  said,  “This  is  another  step  in  the 
continuing  evolution  of  our  organiza¬ 
tional  structure  designed  to  help  us  take 
advantage  of  the  opportunities  we  see 
and  build  on  the  strengths  of  our  news¬ 
paper  management  group.’’ 

Sunday  costs  more 

Washington  Post  raised  the  price  of  its 
Sunday  newspaper  on  September  14  from 
750  to  900  per  copy. 
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Announcing  the  1980  Media  Awards 
for  Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

For  the  fourth  year,  the  Media 
Awards  for  Economic  Understand¬ 
ing  will  recognize  outstanding 
reporting  to  general  audiences. 
The  goal  of  the  program  is  to  stim¬ 
ulate  economic  reporting  which 
is  imaginative  and  easily  under¬ 
standable  to  the  average  reader, 
viewer  or  listener.  Awards  will  be 
made  to  media  professionals  who 
do  an  outstanding  job  of  improv¬ 
ing  the  public  level  of  economic 
understanding. 

Awards: 

A  total  of  $105,000  in  cash  prizes 
is  available  for  awards  in  14 
media  categories,  competitively 
grouped  according  to  circulation 
or  scope  of  market.  In  each  cate¬ 
gory  a  First  Prize  of  $5,000  and 
a  Second  Prize  of  $2,500  are 
offered.  A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School  of  Busi¬ 
ness  Administration,  selects  all 
winners.  These  winners  will  be 
announced  and  honored  at  a 
May  19, 1981 ,  luncheon  in  New 
York  City. 

EUgibility: 

Entries  must  be  original  works 
published,  broadcast  or  telecast 
between  January  1, 1980,  and  De¬ 
cember  31,  1980. 
Administration: 

The  Amos  Tuck  School  of  Busi¬ 
ness  Administration  of  Dartmouth 
College  is  sole  and  independent 
administrator  of  the  program. 


Judges: 

I.W.  Cole 

Dean 

Medill  School 
of  Journalism 
Northwestern  University 
Edward  R.  Cony 
Vice  President/News 
The  Wall  Street  Journal 
William  E.  Gibson 
Senior  Vice  President 
Economics  and  Rnancial 
Policy 

McGraw-Hill,  Inc. 

Victor  Gotbaum 

Executive  Director 
District  Council  37 
American  Federation 
of  State,  County 
&  Municipal  Employees 

Norman  E.  Isaacs 

Chairman 

National  News  Council 
Paul  W.  MacAvoy 

Milton  Steinbach  Professor 
of  Organization  and 
Management  and  Economics 
Yale  School  of  Organization 
and  Management 
Paul  Miller 
Director 

Gannett  Co.,  Inc. 

Ralph.  A.  Renick 

Vice  President 
Wometco  Enterprises 
S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 


OttoA.Silha 

Chairman 
Minneapolis  Star 
&  Tribune  Co. 

Adele  S.  Simmons 

President 

Hampshire  College 

Frank  Stanton 

Former  President,  CBS 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
&  Editor 

Los  Angeles  Times 
For  Additional 
Inf oirmation  or 
Entry  Blanks,  Write: 

Ms.  Jan  B.  Bent 
Program  Administrator 
Media  Awards  for  Economic 
Understanding 
The  Amos  Tuck  School  of 
Business  Administration 
Dartmouth  College 
Hanover,  New  Hampshire  03755 
Phone:  (603)  643-5596 
(603)  646-2084 

Media  Awards  for  Economic  Un¬ 
derstanding  is  funded  by  a  grant 
from  Champion  International  Cor¬ 
poration,  Stamford,  Connecticut. 

Deadline  for  entries: 
January  15, 1981, 
postmark. 


Media  Awards 

fferEcorramicUnderstanding 


There's  more  that  meets  the  eye 
than  just  good  color. 


But  there's  more.  The  highest  professional  quality  of 
writing  and  photography  is  the  foundation.  The  astute 
judgment  of  editors,  the  artistic  talent  of  layout 
people,  the  painstaking  care  of  copy  editors.  It  takes  a 
group  effort  on  many  levels. 

Thank  you.  Editor  &  Publisher,  for  recognizing  the 
pride  we  take  in  our  craft. 


Achieving  the  best  color  possible  is  all  in  a  day's  work 
at  the  Post-Dispatch  where  we've  been  setting 
standards  for  ourselves  and  the  industry  for  more  than 
15  years. 

Our  commitment  to  the  best  newspaper  color  repro  - 
duction  starts  with  our  photojournalists  in  the 
darkroom,  includes  the  photo-engravers,  the  printers, 
the  plate  makers  and  the  pressmen  who  translate  it  to 
newsprint. 


ST  LOUIS  POST-DISPATCH 


Cover  art  reproduced  with  permission  from  Newsprint,  a  Southam  publication  for  Canadian  advertising  people. 


First  Prize  for  creativity  and  reproduction  of 
notional  newspaper  color  advertising  for  news¬ 
papers  with  circulation  under  100,000  was 
awarded  to  this  U.S.  Bank  advertisement  cre¬ 
ated  and  produced  by  Cole  &  Weber,  Inc.,  and 
published  in  the  Salem  (Ore.)  Statesman- 
Journal.  Two  other  ads  from  the  same  campaign 
were  finalists  in  the  classification. 


CHECK  GUARANTEE 


Now  there’s  a  versatfle,  new  power  tool 
that  makes  short  wc»1c(tfF0utne  bank^.  Tte  new  U-Bank* 
card  from  US.  Bank. 

It's  not  a  credit  card.  Anyone  with  a  person^ 
cheddng  account  at  US.  Bank  can  get  one  at  no  extra 
charge.  And  it  0ves  you  the  power  to  bank  24 
hours  a  day  at  any  (tf  SO  tnand  new  U-Bank  machines  Kst' 
throughout  Oregon. 

with  a  power  tool  in  your  pocket,  ypa 
can  deposit  or  withdraw  from  your  checking  CM- savings  c!5 


account,  make  bank  payments,  traisfer  funds  from  one 
account  to  another  any  time  erf  the  day  or  night  Vbu  can 
evai  chedc  your  current  balance  -  aD  in  a  matter  of  seconds, 
wkh  pushbirtton  ease.  And  k’s  safe. 

Every  U-Bank  machine  “knows”  that 
ST  you  are  the  hatful  owner  of  your  U-Bank  card, 

because  it  “a^”  for  your  secret  code.  It’s  a  simple, 
^3  four-efigit  number  arxl  ordy  you  know  it 

So  ask  for  your  U-Baik  card  at  any 
US.  Bank  today  We’D  give  you  aD  the  power  you  need 


Use  of  photos  in  color  ads  on  the  rise 


By  Bill  Gloede 

The  1980  Editor  &  Publisher  Color  Awards  com¬ 
petition  produced  an  early  perception  of  what 
may  be  a  trend  in  color  newspaper  advertising. 
The  judges  spotted  a  definite  increase  in  the  use 
of  photography. 

But  despite  the  upswing  in  the  use  of  photo¬ 
graphy,  which  the  judges  found  “intriguing”  and 
“very  interesting,”  the  top  honors  went  to  case¬ 
book  examples  of  good  color  advertising.  Line, 
fashion  and  image  oriented  art  took  all  six  first 
prize  awards,  three  in  the  national  category  and 
three  in  the  retail  category.  And  in  the  tradition 
of  quality  over  quantity,  not  all  the  prize  win¬ 
ners  utilized  four-color  art. 

In  the  national  category,  the  Philadelphia  In¬ 

ez 


quiver  took  First  Prize  in  the  over  250,000  cir¬ 
culation  classification  with  a  full-page,  two-color 
plus  black  line  art  ad  for  Trailways,  Inc. 

Among  the  entries  from  newspapers  with 
100,000  to  250,000  circulation,  the  Shreveport 
(La.)  Times-Journal  took  top  honors  with  a  full- 
page,  four-color  half-tone  ad  for  Gordons  Gin. 

And  in  the  under  100,000  circulation  classifica¬ 
tion,  the  Salem  (Ore.)  Statesman-Journal  took 
First  Prize  for  a  full-page,  four  color  line  art  ad 
for  U.S.  Bank. 

In  the  retail  category,  the  San  Diego  Evening 
Tribune  walked  away  with  top  honors  in  the  over 
250,000  circulation  classification  with  a  full- 
page,  four-color  section  cover  ad  for  the  Fashion 
Valley  Shopping  Center. 

EDITOR  &  PUBLISHER  for  September  27.  1980 


i 


When  you  pick  up  your  supply  oi 
crystai<letf  Gonkxii  Gin  tor  some 
crisp  Gin  and  Ionics,  pick  up  a  free 
poster  of  Miss  Crystal  Cleat  These 
posters  are  beautifully  reproduced 
and  suitable  for  fruning.  Look  for 
this  display  at  your  kxr^  liquor 
store.  supply  is  limited,  so 
don't  %vaat  to  grt  a  poster  that  may 
become  a  collector  item.  Go  to 
your  participating  liquor  store  t>  xl.i 
Make  it  a  crystal-clear  summer 


YAQMOaHOll 

lilO  , 


The  Shreveport  Times  &  Journal  submitted  this 
Gordon's  Dry  Gin  advertisement,  created  by 
Grey  Advertising,  the  award  winner  in  the 
national  advertising  classification  for  newspap¬ 
ers  with  circulations  100,000  to  250,000.  The 
Shreveport  newspapers  won  First  Prize  in  last 
year's  competition,  too. 


In  the  100,000  to  250,000  circulation  group, 
Gannett’s  Cincinnati  Enquirer  took  First  Prize 
for  a  full-page,  four  color  fashion  art  ad  for 
Pogue’s,  an  area  department  store. 

And  in  the  under  100,000  circulation  class,  the 
Corvallis  (Ore.)  Gazette-Times  won  first  prize  for 
a  single  color  plus  black,  195  agate  line  ad  for 
Zooeys,  a  Corvallis  boutique. 

Although  they  didn’t  finish  among  the  win¬ 
ning  entries,  several  photo  ads  figured  strongly 
in  the  competition.  Several  times,  the  judges 
dropped  the  blue,  red  and  white  poker  chips  (the 
scoring  devices)  on  photo  ads,  only  to  retrive 
them  before  the  final  tally  and  place  them  on 
more  traditional  forms  of  color  advertising.  Why? 

According  to  judge  David  Davidian,  vicepresi¬ 
dent  and  executive  art  director  for  Foote,  Cone  & 
Belding,  the  photo  ads  were  often  just  not  shot 
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with  newspapers  in  mind. 

Standing  over  one  such  ad  and  immersed  in 
the  throes  of  the  evaluative  process,  Davidian 
commented  that  the  ad  embodied  an  interesting 
concept  —  a  well-executed  concept  —  for  maga¬ 
zine  reproduction. 

The  particular  ad,  which  had  drawn  the  atten¬ 
tion  of  the  other  judges  (but  only  a  single  poker 
chip),  featured  a  model  displaying  a  garment. 
Unfortunately  for  the  ad,  the  subject  was  back¬ 
lighted,  and  the  product  was  lost  in  the  resulting 
effect  —  a  great  looking  image,  but  poor  adver¬ 
tising. 

The  ad  prompted  Davidian  to  insist  that  good 
newspaper  color  advertising  must  be  created  as 
newspaper  advertising  —  it  must  use  more  con¬ 
trasting  between  the  light  and  dark  ranges.  In¬ 
ter-media  flip/flops  often  don’t  work. 

C3 
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If  you've  got  the  “dog-tired-of-  when  napping  or  reading. 

riding-the-Greyhound  blues",  could  be  Plus  there's  a  convenient  and  clean 

it's  time  for  a  change.  lavatory,  individually-controlled  reading 

Forget  that  Blue  Bus.  Go  Big  Red.  lights,  thick  padding  to  quiet  road  noise. 
Go  Trailways.  big  tinted  picture  windows  for  glare-free 

We'll  give  you  red  carpet  sen/ice  sightseeing,  a  heating  and  cooling 
from  the  time  you  board  till  you  arrive  on  system  that's  unmatched  and  the  best 
time  at  your  destination.  suspension  system  ever  built  for  a  bus — 

You'll  ride  in  the  finest  seat  found  on  torsiiastic.  It's  so  good,  independent 
any  bus.  It's  completely  fabric  on  the  testing  proved  it  gives  Trailways  a  49% 
seating  area,  instead  of  part  plastic:  it  smoother  ride, 
reclines  a  full  30°  to  make  it  easier  for  It  makes  our  Red  Bus  ride  rock- 

you  to  sleep;  and  it  features  our  steady,  so  when  you  go  Trailways,  you 

exclusive  adjustable  headrest  with  don't  arrive  with  the  blues;  you  arrive 

"wings"  to  support  you  side-to-side  rested — and  ready  to  paint  the  town  red. 


The  creative  use  of  color  in  this  Trailways 
advertisement  produced  by  the  Stern 
AAonroe  agency  won  First  Prize  for  news¬ 
papers  over  250,000  circulation  for  the 
Philadelphia  Inquirer  in  the  national 
advertising  category. 


And  although  the  winners  in  the  contest  were  underlined  again  with  the  slogan  —  in  red  —  and 
not  using  photography,  the  concept  of  creating  a  line  art  drawing  of  a  Trailways  bus. 
newspaper  advertising  specifically  for  newspap-  The  Shreveport  Times  Journal  ad  for  Gordon’s 

ers  surfaced  repeatedly.  Gin  was  another  example  of  advertising  created 

Jerry  Tillis,  advertising/marketing  vicepresi-  specifically  for  newspapers, 
dent  for  the  Inquirer,  said  the  Trailways  ad  The  ad,  created  by  Grey  Advertising  and  pro- 

“makes  optimum  use  of  a  newspaper’s  ability  to  duced  with  a  dye  transfer  from  a  chrome  photo- 

get  the  big  message  out.  “The  agency  (Stern  graph,  features  a  bottle  of  Gordon’s,  a  lime,  ice 

Monroe)  and  the  client  ought  to  be  commended,”  cubes  and  a  poster  promotion.  Its  strategy, 

he  said.  according  to  management  supervisor  Bill  Lucas, 

Tillis  said  the  ad  “jumps  right  off  the  page  at  was  to  “get  the  crystal  clear  concept  through”  by 
the  reader.  You  can’t  help  but  notice  it.”  displaying  the  back  ofthe  bottle.  The  label  can  be 

And  it  was  created  specifically  for  use  in  news-  seen,  crystally  clear,  through  the  gin. 
papers.  Said  Tillis,  “It  was  designed  for  its  in-  “The  idea  behind  it  was  to  get  an  intriguing 

tended  use.”  device  to  the  consumer.  It  had  a  dual  thrust  — 

The  ad  featured  textbook  examples  of  success-  one  toward  the  consumer  and  the  other  toward 

ful  newspaper  advertising  —  blue  and  red  head-  the  trade,”  Lucas  explained.  The  ad,  since  it  con- 

lines  keyed  to  the  Trailways  slogan:  “Go  Big  tained  the  poster  promotion,  grabbed  consum- 

Red,”  followed  by  a  long-copy  sales  message  and  ers’  attention  as  well  as  that  of  retailers. 
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A  touch  of  red  was  all  that  was  needed  for  this 
ad  for  Zooey's,  a  Corvallis  retailer,  to  win  first 
prize  for  retail  use  of  color  in  the  under- 
100,000  circulation  group.  The  winning  ad  was 
submitted  by  the  Corvallis  Gazette-Times. 


Said  Lucas,  “Posters  were  then  and  are  now 
very  popular.  The  poster  was  meant  to  induce 
the  retailer  to  f?ive  us  prominent  display  and 
larger  floor  space.” 

“The  newspapers  did  a  terrific  job  in  reproduc¬ 
ing  this  ad,”  Lucas  continued.  He  said  newspap¬ 
ers  figured  into  the  media  plan  because  “they 
have  such  a  broad  reach  and  a  four-color  ad  in 
newspapers  commands  readership  —  you  don’t 
see  many  of  them.” 

Lucas  added,  “When  you  open  up  a  newspaper 
and  you  see  a  four-color  ad,  I  don’t  care  if  its  for 
our  product  or  someone  else’s,  it  arrests  you.” 

The  Statesman-Journal’s  ad  for  U.S.  Bank, 
which  was  created  by  Cole  &  Weber  Advertising, 
used  four-color  art  with  a  large  catchy  headline 
to  market  a  new  service  —  a  24-hour  bank  card. 

The  ad  called  the  card  a  Power  Tool,  pointing 
out  that  possession  of  the  card  gave  the  custom- 
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er  the  24-hour  power  to  bank  and  implying  that 
“you’re  powerless  without  it,”  according  to  Mike 
O’Rourke,  a  Cole  &  Weber  vicepresident. 

O’Rourke  explained  the  process  involved  in 
creating  the  ad. 

“First,  we  looked  at  the  new  service,  and  began 
testing  the  actual  color  and  design  of  the  card  - 
we  concepted  six  designs  for  the  card  which  we 
felt  would  convey  a  sense  of  dignity,  security  and 
a  certain  element  of  class.” 

The  agency  then  tested  the  six  designs  in  a 
market  research  project,  then  chose  one.  “Then 
we  asked,  ‘Ok,  what’s  the  most  appropriate  way 
to  advertise  the  new  product,”’  explained 
O’Rourke. 

The  agency  decided  on  a  newspaper/television 
media  plan,  and  the  campaign  sprung  into  ac¬ 
tion. 

Regarding  the  newspaper  end  of  the  cam- 
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The  creative  efforts  of  Pogue's  combined  with 
outstanding  reproduction  by  the  Cincinnati  En¬ 
quirer  to  win  top  honors  in  the  retail  color  classi¬ 
fication  for  newspapers  with  circulation 
100,000  to  250,000  for  this  fashion  ad. 


When  you  go  out, 
go  all  out^ 


Dressing  up.  These  days,  we  re  seeing  more  ar>d  more  o( 
tt.  It's  a  red  change  from  day  dressir>g  a  move 

Eitement  for  evenirtg  and  socid  occostons 
times,  you'll  wear  "dressy  '  dresses,  either 
short,  separdes.  jumpsuits  whdever 
ou  feel  specid  Sro  how  It's  done  d  our 
t  show;  Tuesday.  October  30  d  12  noon  in 
tlife  on  Three.  Downtown 
lay's  Dacron*  polyester  mokes  dressing 
eclol-  Shown,  dazzling  sepddes  from 
hree  Flogs  you  can  mix  with  pieces  you 
dreody  own  It's  just  one  way  to  look 
terrific  without  spsndirtg  a  fortune.  Best 
port  the  top  and  docks  ore  in  easy-core, 
comfortable  Today's  Dacron*  potyester. 
Sheer  poncho,  block  with  mutti-cdor 
wers.  8-16.  34.00 

k  tank  top  in  Today's  Docron*.  8-18. 17.00. 
Block  slacks  in  Todoy's  Docron*.  8-18. 2700. 

'  See  these  separdes  ond  the  rest  of  our  cdlection  m 
Nightlife  on  Three.  Downtown;  and  dl  stores 
Write  or  cdl  Jane  Alden  352-5511. 

Shop  today  Kenwood.  Tri-Codtty.  Northgde  and 
Florence  12  to  5:  tomorrow  Downtown.  Kenwood. 
.  Tn-County.  Northgate  and  Fkxertce  10  to  9 


paign,  O’Rourke  said,  “In  this  market,  color  in 
newspapers  is  very  unusual  —  you  don’t  see  it 
too  often.  I  think  it  really  did  jump  out  at  the 
reader,  and  it  got,  we  think,  a  very  good  read¬ 
ership.” 

John  Hawkins,  the  paper’s  display  advertising 
manager,  said  the  ad  agency’s  first  concern  with 
the  ad  was  reproduction.  Cole  &  Weber  was  “very 
pleased”  with  the  final  product,  he  said. 

“It  was  a  very  simple  message,  good  overall 
reproduction,  and  great  color  reproduction  of  the 
U.S.  Bank  Card.  I  think  we  have  to  give  the  cre¬ 
dit  to  the  pressroom,”  said  Hawkins,  “the  press¬ 
men  are  among  the  most  professional  around  in 
producing  good  color  reproduction.  The  ad  was 
an  example  of  good  work  from  great  pressmen.” 

The  San  Diego  Tribune’s  award  winning  ad 
was  part  of  a  campaign  of  similar  holiday  promo¬ 
tion  ads  which  forced  the  judges  to  choose  only 
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one  of  several  ads  for  the  First  Prize  designation. 

The  ad,  a  Christmas  promotion  for  the  Fashion 
Valley  Shopping  Center  in  San  Diego,  was  con¬ 
ceived  with  the  “spirit  of  Christmas”  in  mind. 

Artist  Patty  Ortega  of  Hahn  Property  Man¬ 
agement,  which  runs  the  shopping  center,  ex¬ 
plained  the  nexis  of  the  ad. 

“First  of  all,  the  marketing  director  and  I  put 
our  heads  together  and  decided  we  wanted  to  do 
something  more  along  the  lines  of  the  spirit  of 
Christmas  rather  than  emphasizing  the  com¬ 
mercial  aspects.” 

She  explained  that  the  marketing  director 
wrote  the  copy  and  she  conceived  the  art  without 
concentrating  on  the  medium  in  which  the  ad 
was  to  run.  “I  try  to  make  my  work  dynamic, 
simple.” 

She  also  said  she  tries  to  use  the  “brightest, 
purest  colors”  possible,  which,  she  explained, 
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This  Christmas  advertisement  won  First  Prize  for 
creativity  and  reproduction  of  retail  color 
advertising  for  newspapers  over  250,000  cir¬ 
culation  for  the  Son  Diego  Union-Tribune  and 
the  Fashion  Valley  Center.  The  winning  adver¬ 
tisement  is  port  of  o  series  of  color  insertions. 


will  likely  yield  the  best  possible  reproduction  in 
both  the  newspaper  and  magazine  media. 

She  said  the  Tribune  reproduced  the  ad  “just 
as  well  as  I’ve  ever  seen  a  newspaper  do,”  but  she 
conceded,  “the  ad  that  was  reproduced  in  the 
newspaper  is  nothing  compared  to  the  original 
art.” 

The  Cincinnati  Enquirer’s  ad  for  Pogue’s  de¬ 
partment  store  was  a  textbook  example  of  line 
fashion  art  produced  specifically  for  newspaper 
reproduction.  The  Pogue’s  ad  utilized  four  color 
art  to  highlight  the  colors  of  an  elegant  outfit  as 
well  as  to  draw  attention  to  the  ad  by  bringing 
the  floral  colors  and  patterns  into  the  backdrop 
of  the  set. 

The  ad,  which  ran  as  a  front-of-section,  was 
created  by  Pogue’s  in-house  ad  department.  It 
was  drawn  on  wash  board  and  was  readied  for 
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reproduction  by  an  outside  engraver. 

Jay  Campbell,  who  handles  the  Pogue’s 
account  for  the  Enquirer,  said  the  store  has  been 
running  four-color,  in-season  advertising  in  the 
newsapaper  for  more  than  two  years.  “This,  and 
the  rest  of  their  color  ads  have  reproduced  very 
satisfactorily,”  he  explained. 

“We  use  the  Pogue’s  ads  as  examples  to  people 
who  are  interested  in  four  color.  They  like  to  see 
what  kind  of  work  can  be  done  in  four  color,” 
Campbell  explained. 

Although  there  was  no  ‘best  of  show’  classifica¬ 
tion  in  the  advertising  category,  there  was  one 
particular  ad  which  drew  rave  reviews  from  the 
advertising  category  judges.  It  was  an  ad  for 
Zooeys,  a  Corvallis,  Ore.  boutique  which  ran  in 
the  Corvallis  Gazette-Times. 

The  ad  used  line  art  and  a  single  color  to  get  its 
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AWARD  WINNERS 

in  the  1980  24th  Annual 
Editor  &  Publisher 
Color  Awards  Competition 

CO-SPONSORED  BY  THE  NEWSPAPER  ADVERTISING  SALES  ASSOCIATION 

ADVERTISING  AWARDS  EDITORIAL  AWARDS 

National  advertising:  Spot  News 

Newspapers  under  100,000  Circulation  under  100,000 


Newspaper: 

Advertiser: 

Agency: 

Salem  (Ore.)  Statesman-Journal 

U.  S.  Bank 

Cole  &  Weber,  Inc. 

Newspaper: 

Subject: 

Photographer: 

Charleston  (W.Va.)  Daily  Mail 
Hostages 

Bob  Gay 

Circulation  100,000-25,000 

Circulation  100,000  to  250,000 

Newspaper: 

Advertiser: 

Agency: 

Shreveport  Times  &  Journal 
Gordon’s  Dry  Gin 

Grey  Advertising 

Newspaper: 

Subject: 

Photographers: 

Charleston  (W.Va.)  Gazette-Mail 
Distance  Run 

Bob  Lynn  and  Lawrence  Pierce 

Circulation  over  250,000 

Circulation  over  250,000 

Newspaper: 

Advertiser: 

Agency: 

Philadelphia  Inquirer 

T  railways 

Stern  Monroe 

Newspaper: 

Subject: 

Photographer: 

St.  Louis  Post-Dispatch 

Bike  Race 

Karen  Elshout 

Retail  advertising: 

Editorial  Features: 

Circulation  under  100,000 

Newspaper:  Corvallis  Gazette-Times 

Advertiser:  Zooey’s 

Circulation  100,000  to  250,000 

Newspaper:  Cincinnati  Enquirer 

Advertiser:  Pogue’s 

Newspapers  over  250,000 

Newspaper:  San  Diego  Evening  Tribune 

Advertiser:  Fashion  Valley  Center 
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Circulation  under  100,000 

Newspaper:  Fort  Myers  News-Press 

Subject:  Windsurfers 

Photographer:  Kim  Smith 

Circulation  100,000  to  250,000 

Newspaper:  Fort  Worth  Star-Telegram 

Subject:  Leek 

Photographer:  Gene  Gordon 

Circulation  over  250,000 

Newspaper:  San  Diego  Tribune 

Subject:  Pelican 

Photographer:  Ian  Dryden 
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Judges  Schultz,  Fiorenza,  Rothstein,  Bruce  and  Jamison  in  a 


Editorial  classification  judges  (left  to  right):  Eileen  Hedy 
Schultz,  Hearst  Publications,-  Robert  Bruce,  International  ITT; 
Arthur  Rothstein,  Parade  Magazine;  John  E.  Jamison, 
Fashion  Design  Institute;  and  Blanche  Fiorenza,  American 
Management  Association. 


Advertising  classification  judges  shown  reviewing  finalists  screening  session  of  editorial  color  entries  in  E&P's  24th 

(left  to  right)  are  Meg  Crane,  Ponzi  and  Weill;  William  annual  color  awards  competition.  Four  of  the  eight  judges  in 

Brockmeier,  Eastman  Chemical  Products;  and  David  Davi-  the  1 980  competition  are  past  presidents  of  the  Art  Directors 

dian,  Foote,  Cone  &  Belding.  Club  of  New  York. 


message  across.  The  ad  was  entirely  black  and 
white,  except  for  the  whisps  of  red  laid  into  the 
model’s  hat,  belt,  handerkerchief  and  finger¬ 
nails. 

Judge  William  Brockmeier  of  Eastman  Che¬ 
mical  Products,  eyeing  the  Zooeys  ad,  said  simp¬ 
ly,  “outstanding.  It’s  restrained,  yet  it  shows  off 
the  product  well  —  and  it  reproduces  well.’’ 

Davidian  agreed,  saying,  “Discriminating,  re¬ 
fined  choice  of  color.’’ 

Adrianne  Fowler,  Gazette-Times  retail  adver¬ 
tising  manager,  reported  that  the  ad  also  recent¬ 
ly  won  an  award  in  the  Pacific  Northwest  News¬ 
paper  Advertising  Sales  Association  competi¬ 
tion. 

A  spokesperson  for  Zooeys  explained  the  con¬ 
cept  behind  the  ad:  “Zooeys  is  a  sophisticated 
boutique  that  caters  to  the  woman  who  both 
understands  and  enjoys  fine  fashion.  The  inten¬ 
tion  of  the  ad  was  to  reflect  Zooeys  refined 
fashion  image  in  a  dramatic,  yet  subtily  under¬ 
stated  manner.’’ 
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The  12  winners  of  the  1980  competition,  along 
with  a  selection  or  runners-up  and  finalists,  will 
be  shown  in  the  offices,  reception  areas  and 
board  rooms  of  advertising  agencies  in  the  lead¬ 
ing  advertising  centers  across  the  country. 
Members  of  the  Newspaper  Advertising  Sales 
Association  chapters  will  supervise  the  exhibits 
and  distribute  reprints  of  this  section. 

The  competition,  now  in  its  24th  year,  has 
attracted  a  total  of  approximacely  60,000  indi¬ 
vidual  tearpages. 

The  1980  Color  Awards  will  be  presented  dur¬ 
ing  an  Awards  Luncheon  of  the  New  York  Chap¬ 
ter  of  NASA  on  Thursday,  Oct.  9,  at  the  Hotel 
Lexington,  New  York  City. 

The  award-winning  newspapers,  advertisers 
and  agencies  will  be  guests  at  the  luncheon.  The 
speaker  is  Bob  Gay,  award-winning  photo¬ 
grapher  for  the  Charleston  (W.  Va.)  Daily  Mail. 
His  front-page  coverage  in  both  color  photos  and 
stories  won  a  First  Prize  for  editorial  color/spot 
news  in  this  year’s  competition. 
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THE  WEATHEK 


This  Charleston  (W.  Va.)  Daily  Mail  front  page 
hostage  story  with  three  color  photos  and  story 
by  staff  photograper  Bob  Gay  won  First  Prize 
for  editorial  color,  spot  news  division,  for  news¬ 
papers  with  circulation  under  100,000. 


®t|arleston  Bailg  flail 

M'llMoul,  or  H'icft.  Ofitnei  to  FritndtorFon,!  Skttth  Your  WorU  Bxoctly  at  It  Goto 
CHARLESTON.  WEST  VtROMIA.  MONDAY  EVENMQ.  OCTOBER  22.  1979 


Vietnam,  Headaches  Plague  SA  Gunman 


Teamwork  fosters  great  editorial  color 


By  Celeste  Huenergard 


Good  old-fashioned  teamwork  and  a  dazzling 
sense  of  color  tallied  handsome  scores  for  six 
newspapers  in  Editor  &  Publisher’s  editorial  cate¬ 
gories  this  year. 

“I  can’t  believe  how  good  some  of  this  color  is,” 
commented  one  judge  afterwards.  “The  New 
York  dailies  don’t  use  much  color.  All  we’re  used 
to  seeing  is  one  spot  of  red  thrown  into  a  Marl 
boro  ad  on  the  back  of  the  New  York  Post.  Some  of 
these  food  pages  are  making  me  positively 
hungry.” 

The  volume  of  entries  made  the  judging  a 
veritable  feast. 

Two  of  the  three  awards  for  creative  use  of  spot 
news  color  went  to  the  Charleston  (W.  Va.)  Daily 
Mail  &  Gazette  Mail,  making  it  the  third  year  in  a 
row  that  the  southern  publishing  company  has 
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claimed  a  spot  in  the  winner’s  circle. 

The  St.  Louis  Post-Dispatch,  another  three¬ 
time  winner,  picked  up  the  remaining  award  for 
spot  news  color  for  papers  over  250,000  circula¬ 
tion. 

Entries  for  this  year’s  feature  category  filled 
the  vast  kelly  green  carpet  of  the  judging  site  at 
least  a  half-dozen  times.  But  when  the  three  win¬ 
ners  were  lined  up  side  by  side,  their  mastheads 
included:  the  Fort  Myers  (Fla.)  News-Press 
(under  100,000);  the  FoH  Worth  (Tex.)  Star  Tele¬ 
gram.  (100,000 —  250,000);  and  the  Sari  Diego  Tri¬ 
bune  (over  250,000). 

Most  of  the  winners  agreed  there  was  no  single 
tangible  secret  to  their  success. 

“All  I  can  say  is  that  it’s  teamwork  from  the 
transparencies  on  down  to  the  pressroom,”  one 
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photographer  said.  “It’s  definitely  not  a  one-man 
show.” 

The  Charleston  Daily  Mail,  which  stole  first 
place  honors  for  spot  news  in  the  under  100,000 
category,  is  a  good  example. 

The  winning  news  photos  chronicled  the 
takeover  of  a  local  church  and  its  25-member 
congregation. 

Photographer  Bob  Gay,  at  home  that  Sunday, 
learned  of  the  event  from  a  friend  who  worked 
for  the  Associated  Press. 

Gay  grabbed  his  camera  gear,  rushed  down  to 
the  church  and  at  one  point  volunteered  to  ex¬ 
change  himself  for  one  of  the  elderly  hostages. 

“I  was  scared  to  death,”  Gay  recalled,  “and  I 
was  glad  I  had  my  cameras  to  hide  behind.” 

The  26-year  old  photographer  shot  four  rolls  of 
film  in  three-and-a-half  hours.  “They  all  turned 
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out.  Someone  should  hold  a  gun  at  my  head  more 
often,”  he  kidded. 

The  winning  photo  spread,  also  a  runner-up  for 
a  Pulitzer  this  year,  carried  a  first  person  story 
by  Gay. 

“I  tried  to  be  very  obvious  about  taking  pic¬ 
tures  to  make  him  (the  hostages’  captor)  concen¬ 
trate  on  me  and  my  cameras  instead  of  the  con¬ 
gregation.  I  hoped  that  would  satisfy  him  that 
the  media  was  paying  attention  to  him.  I  would 
move  within  six  feet  of  him  and  he  would  point 
the  rifle  at  me.  I  would  keep  taking  pictures,  and 
he  would  lower  the  rifle.  He  seemed  satisfied,” 
Gay  wrote. 

Meanwhile,  Gay’s  counterparts  at  the  Even¬ 
ing  Mail  called  their  winning  entry  in  the  over 
250,000  category  a  routine  assignment  that  pre¬ 
sented  problems  only  because  of  its  annual  reg- 
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Perkins 


Suddenly  a  ‘Distance’  Runner 


This  sports  section  picture  page  on  a  distance 
run  won  First  Prize  for  editorial  color,  spot 
news,  newspapers  100,000  to  250,000  for  the 
Charleston  (W.  Va.)  Gazette  Mail.  Photos  are 
by  Bob  Lynn  and  Lawrence  Pierce. 


STIDUIS  POST  DlSPtTCH  acnoNi-w 


Indiana  University's  Little  500  bike  race  was  the 
subject  of  the  First  Prize-winning  entry  of  the  St. 
Louis  Post-Dispatch  in  the  editorial  color,  spot 
news  division,  newspapers  over  250,000. 
Photos  are  by  Karen  Elshout. 
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ularity. 

“It  was  a  marathon  race  and  it’s  kind  of  hard  to 
come  up  with  a  different  angle  every  year,” 
photographer  Lawrence  Pierce  said. 

The  race  is  one  of  the  largest  in  the  country  — 
15,000  runners  covering  a  15-mile  course. 

“It’s  our  biggest  shooting  day,”  graphics  edi¬ 
tor  Bob  Lynn  said.  “And  we  assign  our  wole 
(photo)  staff  to  it.  We  also  have  a  game  plan  be¬ 
forehand  of  who’s  going  to  be  at  the  starting  line 
and  the  finish  line  and  who’s  going  to  follow  the 
pregnant  lady  type  of  deal.” 

The  pictures  for  this  year’s  race  were  in  the 
engraving  department  by  2  p.m.  and  ready  to  run 
in  Sunday’s  editions  at  10:30  p.m. 

“It’s  the  engraving  department  that  either 
makes  you  or  breaks  you,  “Gay  said  of  the  two 
papers’  joint  production  facilities. 
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Walter  Brown,  with  the  Charleston  dailies 
since  1941,  is  the  plate  making  manager  of  that 
department. 

What’s  his  secret? 

“My  workers  like  their  jobs,”  Brown  said. 
“Most  of  them  have  been  here  an  average  of  17 
years.  And  you  can  train  people  three  times  as 
fast  when  they’re  happy  in  their  jobs.” 

With  photographs  by  Karen  Elshout  of  the 
“Little  Indy  500”  bike  race,  the  St.  Louis  Post- 
Dispatch  rode  off  with  top  honors  for  spot  news 
in  the  over  250,000  category. 

Production  director  E.L.  Caplinger  said  the 
photo  spread  presented  no  particular  problems 
for  his  department  or  the  paper’s  Goss  Metro 
offset  presses. 

“We  have  excellent  cooperation  between  news- 
photo  and  production,  and  good  craftmanship  in 
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News-Press 


Sun  and  surf  entice 
them  .  . .  wind  and 
waves  enchant.  They 
are  windsurfers  — 
adventurers  who  heed 
the  call  of  the  sea. 


^de  the  wind  and  water 


Windsurfing  feature  page  from  the  Leisure  sec¬ 
tion  of  the  Fort  Myers  (Flo.)  News-Press  won 
First  Prize  for  editorial  color/features  for  news¬ 
papers  with  circulation  under  100,000.  Photos 
ore  by  Kim  Smith. 


the  pressroom,”  he  said. 

Some  of  the  cooperation  has  been  enhanced  by 
department  head  meetings  when  a  photo¬ 
grapher  feels  his  material  hasn’t  been  produced 
properly. 

“We’ve  had  some  knock-down-drag-outs  but  we 
always  discover  what  the  problem  is,”  Caplinger 
said. 

The  latest  color  addition  to  the  dailiy  has  been 
the  installation  of  a  Hell  299-Color  Laser  Scan¬ 
ner  two-and-a-half  months  ago.  Once  everyone  is 
trained  on  the  new  equipment,  Caplinger  said  he 
plans  to  hold  weekly  quality  control  meetings. 

The  Fort  Worth  Star-Telegram  selected  an  ele¬ 
gant  vegetable  and  shot  an  equally  elegant 
photograph  and  spread  it  over  three-quarters  of 
a  page. 

Headlined  simply,  “Leek,”  and  shot  against  a 
pale  blue  backgound,  the  food  which  Nero  swal- 
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lowed  to  improve  his  voice  took  on  a  purplish  hue 
of  mystery.  It  also  took  first  place  for  papers  with 
between  100,000  and  250,000  circulation. 

Gene  Gordon  was  the  photographer  and  called 
the  assignment  an  easy  one. 

“It  was  a  simple,  straightforward  studio  shot 
which  was  used  dramatically  on  the  page,”  he 
said.  “We  suspended  the  leek  with  invisible 
thread  and  we  lighted  the  backgound  lighter 
where  the  darker  part  of  the  leek  would  show  to 
get  a  better  separation  from  the  background.” 

The  simplicity  of  the  layout  caught  all  of  the 
judges’  eyes. 

“The  photograph  was  so  striking  that  the  lay¬ 
out  had  to  be  too,”  explained  Herb  Williams,  art 
director  of  the  paper  for  the  past  13  years. 
“There  was  a  note  on  the  bulletin  board  the  next 
morning,  asking  if  our  music  critic  was  going  to 
review  the  “leek”  beacause  the  page  looked  so 
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Vegetable 
among  the 
prettier 
perfumed 
foods 

of  the  world 


Food  Section  cover  feature  on  "Leeks"  vron  First 
Prize  for  editorial  color/features  for  the  Fort 
Worth  Star-Telegram  in  the  100,000  to 
250,000  circulation  group.  Color  photography 
is  by  staffer  Gene  Gordon. 


much  like  the  cover  of  a  record  album.” 

Williams  said  his  cardinal  rule  for  color  is  to 
keep  it  as  simple  as  possible.  “If  you  use  too  many 
colors,  the  page  sometimes  becomes  too  clut¬ 
tered  and  you  lose  the  effect,”  he  said. 

The  Fort  Myers  News-Press  rode  the  prism  of 
wind  and  water  all  the  way  to  a  first  place  spot  in 
the  under  100,000  feature  category. 

Photographed  by  Kim  Smith,  the  one-page  lay¬ 
out  captured  the  vibrant  spirit  and  freedom  of 
windsurfing  across  an  ocean. 

The  colors  of  the  sea  and  the  sails  and  the 
deeply  tan  young  woman  trying  to  maneuver  all 
presented  no  problems  for  the  News-Press  pro¬ 
duction  crew. 

“They  were  good  transparencies  and  we  just 
handled  them  like  everything  else,”  production 
director  Don  Miller  said. 
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“My  people  are  technical  experts  and  they’re 
dedicated,”  Miller  added.  “It  takes  everybody  to 
do  good  color  —  photographs,  the  separation  pro¬ 
cess,  pressmen  and  good  equipment.” 

“I  hire  the  experts  and  the  experts  do  the  job. 
When  I  know  as  much  as  the  guy  who’s  working 
for  me,  he  doesn’t  last  long.  There’s  no  way  you 
can  keep  track  personally  of  all  the  skills  needed 
of  the  people  in  these  jobs.” 

A  pelican  bathed  in  ballerina  shades  of  pink 
swept  the  over  250,000  feature  category  for  the 
San  Diego  Tribune. 

“It  was  a  grab  shot  after  a  regular  photo 
assignment,”  photographer  Ian  Dryden  ex¬ 
plained.  “I  wanted  to  finish  up  my  film  so  I  shot 
the  pelican.  When  I  got  back  to  the  paper  I  liked  it 
and  so  did  the  people  here.” 
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Page-dominating  color  photo  of  o  pelican  took 
top  honors  for  editorial  color/features  for  news¬ 
papers  over  250,000  for  the  Son  Diego  Tribune. 
Ion  Dryden  was  the  photographer. 


Dryden  believes  photographers  should  re¬ 
member  that  a  long  lens,  depth  of  field  and  high 
shutter  speeds  tend  to  produce  color  photos  that 
are  as  sharp  as  their  black  and  white  counter¬ 
parts. 

This  art,  said  Dryden,  is  perfected  only 
through  practice  and  a  true  understanding  of 
the  limitations  of  color. 

It  was  an  art  Dryden  himself  had  to  master 
when  he  joined  the  Tribune  three  years  ago. 

“I  had  never  really  shot  much  color  before  but 
it  didn’t  take  long  to  learn,”  he  said. 

Dryden’s  hardest  task  as  a  photojournalist  is 
“maintaining  enough  energy  and  a  commitment 
in  the  face  of  a  good  deal  of  indifference  to  pro¬ 
ducing  photojournalism  with  some  integrity.” 

“It’s  not  difficult  to  do  if  you’re  sent  out  on  a 
two-week  assignment,”  Dryden  added,  “but  it  is 
difficult  on  a  day  to  day  basis.” 

He  continued,  “You  inevitably  fall  into  a  slump 
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where  you  struggle  to  work  in  the  morning  and 
struggle  back  home  at  night.  And  then,  miracu¬ 
lously,  two  weeks  later  you’re  fired  up  again.” 

Dryden  said  those  slumps  can  be  perpetuated 
if  editorial  top  management  is  not  commited  to 
good  photojournalism. 

“Newspapers  that  have  good  photojournalism 
departments  have  somebody  at  the  top  of  the 
editorial  ladder  who  has  said  photos  are  as  im¬ 
portant  as  the  copy  they  accompany,  and  that 
we’ll  do  our  most  to  make  sure  we  have  a  well- 
designed  and  graphical  balance  of  the  two.  If  this 
happens,  it  can  produce  stunning  results,”  he 
said. 

If  that  commitment  is  not  present,  however, 
Dryden  said  photographers  sould  boost  their 
own  morale  by  remembering  that  “a  strong 
photograph  is  a  potent  weapon.  And  if  you 
choose  to  utilize  it,  there  is  a  remote  chance  you 
could  be  an  agent  of  progress  or  change.” 
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and  read  widely  in  The  Evening  Tribune.  tality  and  impact. 

So  color  us  proud  as  we  accept  a  pair  If  you’d  like  to  see  more  of  what  we  do 
of  first  place  honors  in  Editor  &  Pub-  in  color,  put  your  request  in  black  and 

lisher’s  1979-1980  Color  Awards.  white,  on  your  letterhead.  Then  send  it  to 

We  earned  one  gold  star  for  retail  ad-  Robert  I.  Landis,  Display  Advertising 
vertising.  With  the  star  of  Bethlehem  Manager,  Union-Tribune  Publishing  Co., 

twinkling  in  a  Merry  Christmas  greeting  P.O.  Box  191,  San  Diego,  CA  92112. 

from  the  merchants  of  Fashion  Valley 
Shopping  Center. 

And  our  fine  feathered  pelican  entry 
won  top  recognition  in  the  editorial  color  ^  Member  of  Newsplan 
category. 

But  color  wins  more  than  kudos  for  The 
Evening  Tribune.  It  wins  more  adver¬ 
tisers,  because  it  works  for  advertisers. 


The  San  Di^  Union 
The  Evening  Tribune 


N.Y.  meeting 
planned  for 
Sing  Tao  group 

The  International  Advisory  Board  of 
the  Hong  Kong-based  Sing  Tao  News¬ 
paper  Group  will  hold  its  annual  meeting 
at  the  Waldorf-Astoria  Hotel  in  New 
York  September  28-October  I. 

Sing  Tao  chairman  Miss  Sally  Aw  said 
the  occasion  will  also  mark  the  inaugura¬ 
tion  September  15  of  the  International 
Herald-Trihune' s  new  Asian  edition, 
which  is  being  printed  at  the  Sing  Tao 
plant  in  Hong  Kong. 

The  Paris-based  International  Herald- 
Tribune’s  pages  are  sent  by  satellite 
transmission  to  the  Sing  Tao  printing 
plant  in  Hong  Kong. 

Although  the  International  Herald- 
Tribune  has  thus  become  the  first 
English-language  daily  to  be  distributed 
simultaneously  on  opposite  sides  of  the 
globe,  a  Chinese-language  newspaper 
was  the  first  ever  to  utilize  satellite  fac¬ 
simile  transmission  for  global  publica¬ 
tion. 

The  Sinfi  Tao  Jih  Pao  (Daily  News) 
made  the  world's  first  international  fac¬ 
simile  transmission  via  satellite  circuits 
in  March  1978.  Using  a  Dacom  Telepress 
System,  Sing  Tao  transmits  full-size 
newspaper  pages  from  Hong  Kong  to  its 
plants  in  San  Fransicso,  New  York  and 
London. 

Sing  Tao  Jih  Pao  is  distributed  to  read¬ 
ers  in  each  of  those  cities.  The  newspa¬ 
pers  are  exactly  the  same  as  the  Hong 
Kong  editions  except  for  some  added 
local  editorial  and  advertising  material. 

The  first  function  of  the  Sing  Tao  In¬ 
ternational  Advisory  Board  meeting  in 
New  York  will  be  a  welcoming  dinner- 
buffet  at  the  Waldorf-Astoria  Sunday, 
September  28.  Monday’s  schedule  in¬ 
cludes  a  visit  to  the  Sing  Tao  office  in 
New  York’s  Chinatown,  a  tour  of  the 
Associated  Press  office,  a  luncheon 
hosted  by  the  Associated  Press  in  the  AP 
Headquarters  Boardroom,  the  Annual 
Meeting  of  the  International  Advisory 
Board  in  the  AP  Boardroom,  and  dinner 
hosted  by  Miss  Aw  and  Sing  Tao  News¬ 
papers  at  the  Sichuan  Pavilion  on  44th 
St. 

A  Tuesday  lunch  will  be  hosted  by  the 
St.  Louis  Post  Dispatch  followed  by  a 
boat  tour  of  New  York  and  dinner  hosted 
by  Sir  Kennth  Fung  Pin-Fan. 

On  Wednesday,  October  1,  the  Inter¬ 
national  Herald-Tribune — owned  by 
Whitney  Communications,  Washington 
Post  and  New  York  Times — will  host  a 
luncheon  at  the  Windows  on  The  World 
Restaraunt  at  the  top  of  the  World  Trade 
Center. 

Members  of  the  Sing  Tao  international 
Advisory  Board  for  1980  are: 

Rt.  Hon.  Lord  Shawcross,  G.B.E., 


Q.C.  Advisor  on  International  Opera¬ 
tion,  Morgan  Guaranty  Trust  Co.  of  New 
York,  London; 

Sir  Denis  Hamilton,  Chairman  &  Edi- 
tor-in-Chief,  Times  Newspapers  Lim¬ 
ited,  London; 

Chinn  Ho,  Chairman  of  the  Board, 
Capital  Investment  of  Hawaii  Inc.  Hon¬ 
olulu,  Hawaii;  Paul  Miller,  Chairman  of 
the  Board,  Gannett  Newspapers  Group 
Rochester,  New  York; 

Joseph  Pulitzer,  Jr.,  Editor  &  Pub¬ 
lisher,  St.  Louis  Post  Dispatch,  St. 
Louis,  Missouri; 

Tadayoshi  Yamada,  Permanent 
Executive  Counsel,  Nippon  Steel  Corpo¬ 
ration,  Tokyo; 

Mary  Wells  Lawrence,  Chairman, 
Wells,  Rich,  Greene,  Inc.,  of  New  York, 
New  York. 

Electronic  news 
conference  set 

A  conference  for  newspeople  on  elec¬ 
tronic  news  delivery  forms  such  as  tele¬ 
text  and  videotex  is  scheduled  by  the 
Indiana  University  School  of  Journalism 
and  its  Center  for  New  Communications, 
November  5-7. 

Speakers  are  from  the  news  media, 
government  and  research  agencies.  They 
include: 

Michael  Botein,  New  York  Law 
School  Communications  Media  Center; 


James  Buckner,  United  Press  Interna¬ 
tional,  Marketing; 

Katherine  Criner,  American  Newspa¬ 
per  Publishers  Association,  Director  of 
Telecommunications  Affairs; 

Edwina  Dowell,  Counsel  for  House 
Subcommittee  on  Communications; 

Richard  Gray,  Director  of  the  Indiana 
University  School  of  Journalism; 

Albert  Gollin,  Associate  Research  Di¬ 
rector  of  Newspaper  Advertising 
Bureau; 

Gerald  Haslam,  Director  of  Videotex, 
Southam  Newspapers,  Toronto,  Canada; 

Henry  Heilbrunn,  Associated  Press, 
Cable  &rvices; 

Alan  Pearce,  media  economist,  for¬ 
merly  on  the  staff  of  the  Federal  Com¬ 
munications  Commission  and  the  Con¬ 
gress; 

Herbert  Terry,  regulatory  expert,  l.U. 
Department  of  Telecommunications. 

Registration,  which  includes  all  ses¬ 
sions,  all  meals  (breakfasts,  lunches  and 
dinner,  and  refreshments)  and  a  bound 
copy  of  the  proceedings,  is  $300  for  the 
first  attendee  from  an  organization,  and 
$200  for  each  additional  person  sent  by 
the  same  company.  Hotel  rooms  in  the 
Indiana  Memorial  Union  (where  most 
sessions  will  meet)  are  $27,  single. 

For  further  information,  contact  Prof. 
John  Ahlhauser,  School  of  Journalism, 
Ernie  Pyle  Hall,  Indiana  University, 
Bloomington,  IN  47405. 


Have  you  talked  with 
Deane  Weinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
newspaper  carrier  insurance  and  bonding.  We  created  them  Knh. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  WM. 
Tt)day  we  continue  to  serve  you  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  Jr.,  personally.  We  were  first,  today  we  are  foremost; 
Our  carrier  insurance,  for  example.  W' hile  others  may  offer  a  $250,000 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  that's  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  protection 
you  can  get.  With  aggressive  follow-through. 

And  our  underwriters  rate  a  Best’s  A  +  ,  the  highest  ptrssible 
rating  for  financial  condition  and  operating  performance. 
Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)474-5594 


Deane  Weinberg  Insurance  Agency,  Inc. 

1754  Westwood  Blvd.,  Los  Angeles,  CA  90024  fj 
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Newspeople  in  the  news 


Ronald  E.  Dillman  is  the  newly  named 
executive  editor  of  the  St.  Thomas  (V.l.) 
Daily  News.  Dillman  was  a  consultant  to 
the  Daily  News  this  summer  during  plan¬ 
ning  for  the  newspaper’s  switch  from 
afternoon  to  morning  publication  in  early 
October.  Dillman  was  editor  of  the  Dan¬ 
ville  (III.)  Commercial-News ,  having  be¬ 
gun  his  journalism  career  there  in  1958. 

Charles  Carpenter,  managing  editor  of 
the  Danville  paper,  will  assume  full  news¬ 
room  responsibility. 


visor  of  advertising  production,  was 
named  composing  manager,  replacing 
Wendy  Graffeo.  who  joins  the  production 
department  of  the  Miami  Herald  as  an 
administrative  trainee.  Debra  Burgess. 
supervisor  of  editorial  pasteup,  was 
named  to  the  newly  created  position  of 
assistant  composing  manager. 


Joe  Cole  was  named  general  manager 
of  R/G  Cable,  a  newly  formed  division  of 
Phoenix  Newspapers,  Inc.,  which  will 
have  responsibility  for  delivery  of  news, 
advertising  and  other  information  on 
cable  television  systems  throughout  Met¬ 
ropolitan  Phoenix.  Cole  previously  was 
assistant  managing  editor  of  the  Arizona 
Republic. 


Robert  W.  Murphy,  formerly  general 
manager  of  the  West  Virginia  Publishing 
Co.,  Morgantown,  was  elected  president 
of  the  West  Virginia  Press  Association. 
Other  officers  elected  at  the  annual  con¬ 
vention  in  Pipestem  are:  Vice  president- 
dailies,  R.  Sid  Crim.  general  manager  of 
the  Beckley  Newspapers,  Inc.;  vice  pres¬ 
ident — weeklies,  Edward  Chadwick,  edi¬ 
tor  of  the  Wayne  County  News,  and 
treasurer,  R.  L.  Taylor,  publisher  of  the 
Welch  Daily  News. 


Management  changes  in  the  production 
departments  of  the  Boca  Raton  News  in¬ 
clude:  Warren  Guess,  mailroom  mana¬ 
ger,  named  manager  of  press  and  mail- 
room,  replacing  Freeman  D.  Storm,  who 
moved  to  press  and  camera  superinten¬ 
dent  of  West  Bank  Guide  Newspapers  in 
New  Orleans.  Gretchen  Albrecht,  super- 


Carol  Smelser  Perry  has  joined  the 
staff  of  Colee  &  Co.  Advertising/Public 
Relations  of  West  Palm  Beach  as  public 
relations  writer.  Perry  has  worked  on  dai¬ 
ly  and  weekly  newspapers  for  10  years, 
including  the  Palm  Beach  Eveninjf  Times. 


Barbara  Nagy,  a  1980  graduate  of  St. 
Michael's  College,  has  become  editor  of 
the  Bellows  Falls  (Vt.)  New.s-Review. 


“The  person  you  describe 

istheperson 

we’ll  deliver” 


It's  not  a  slogan. 

It's  our  track  record. 

We've  successfully  recruited  for 
virtually  every  kind  of  executive  post  in 
broadcasting,  cable  television,  and 
publishing.  At  every  level. 

The  executives  we  delivered  were 
right  for  our  clients,  for  their  companies, 
and  for  the  specific  responsibilities  of 
each  position. 

Our  clients  tell  us  we  re  the  best  in  our 
field. 

We  know  where  to  look.  We  dig  deep. 
We  sift  meticulously.  We  investigate 
thoroughly. 

And  we  do  it  all  very,  very  quietly. 

If  you  seek  a  key  executive,  let's 
discuss  why  our  search  and 
recruitment  will  be  your  most  effective 
way  to  get  the  person  who's  right 
for  you. 


Joe  Sullivan  &  Associates,  Inc. 


Executive  Search  and  Recruitment 


in  Broadcasting,  Cable  Television,  and  Publishing 
1270  Ave.  of  the  Americas,  New  York,  N.Y.  10020  (212)  765-3330 
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NEWS  MEDIA  AWARD— Syndicated 
columnist  Jim  Bishop  (right)  received  the 
News  Medio  Award  Gold  Medal  and 
Citation  from  the  Veterans  of  Foreign 
Wars  during  the  national  convention  in 
Chicago.  The  award,  presented  by 
National  Commander  Howard  Vander 
Clute  was  "in  recognition  of  his  profes¬ 
sionalism,  technical  ability,  perserver- 
ance  and  deep  concern  for  the  security  of 
our  nation.  His  works  have  created  a  bet¬ 
ter  informed  public."  The  column,  "Jim 
Bishop  Reporter",  is  syndicated  across 
the  country  by  King  Features. 


Margaret  Ann  Reigle  was  appointed 
vice  president/director  of  finance  at  the 
New  York  Daily  News.  She  was  control¬ 
ler  of  Columbia  Pictures  Industries,  Inc., 
and  before  that  a  vice  president  of  Amer¬ 
ican  Express  Card  Division.  She  is  a  cer¬ 
tified  public  accountant  and  will  have  full 
responsibility  for  all  financial  accounting, 
tax  and  treasury  activities  at  the  Daily 
News. 

*  *  * 

Ralph  Gibson,  former  Miami  News  cir¬ 
culation  director,  was  named  circulation 
director  for  the  Miami  Herald,  replacing 
Jim  Gels,  who  is  the  new  general  manager 
and  vice  president  of  the  Akron  Beacon 
Journal.  Sam  Verdeja.  a  13-year  veteran 
with  the  Miami  Herald  Publishing  Com¬ 
pany,  was  appointed  circulation  director 
of  the  Miami  News.  Howard  Greebberg. 
pressroom  manager  of  the  Herald,  will 
become  assistant  circulation  director. 

*  *  * 

Ken  Lynam  was  promoted  to  publisher 
of  the  South  Haven  (Mich.)  Daily  Tri¬ 
bune.  He  joined  the  newspaper  in  1978  as 
marketing  director  and  in  1979  was  given 
added  responsibilites  as  general  manager 
of  the  weekly  Southkent  News  in 
Wyoming. 

*  * 

Thomas  Maginn  was  named  resident 
controller  of  the  Capital  Newspaper  Divi¬ 
sion  of  the  Hearst  Corporation.  He 
moved  from  controller  of  the  Fort  Myers 
News-Press,  and  earlier  was  staff 
accountant  and  internal  auditor  with  Gan¬ 
nett. 
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Shere  Rosenfeld  Black 


EXECUTIVE  CHANGES  at  newspapers  in  Dayton  and  Springfield,  Ohio, 
owned  by  Cox  Enterprises,  Inc.,  become  effective  October  6.  They  include: 
Appointment  of  Dennis  Shere,  editor  of  the  Dayton  Journal  Herald  since 
1 975,  os  publisher  of  the  Springfield  News  and  Springfield  Sun;  appointment 
of  Arnold  Rosenfeld,  editor  of  the  Dayton  Doily  News,  os  executive  editor  the 
Doily  News  and  the  Journal  Herald;  and  appointment  of  John  E.  Block, 
president  of  Springfield  Newspapers,  Inc.,  which  publishes  the  News  and 
Sun,  os  vice  president  for  administration  and  community  affairs  of  Dayton 
Newspapers,  Inc.,  which  publishes  the  two  Dayton  newspapers. 


Assists  publisher 

Harold  J.  Logan  was  appointed  assis¬ 
tant  to  publisher  Donald  EGraham  of  the 
Washington  Post. 

Logan  went  to  the  Post  in  1973  as  a 
metropolitan  staff  reporter  and  later 
worked  on  the  national  staff  before  leav¬ 
ing  in  1978  to  get  a  master’degree  in  busi¬ 
ness  administration  from  Stanford  Uni¬ 
versity,  Palo  Alto.  Logan  holds  a  bache¬ 
lor’s  degree  from  Harvard  University. 


Diane  Selditch  was  named  editor  of  the 
Orlando  Sentinel's  Florida  magazine. 
She  replaces  Bill  Dunn,  deputy  managing 
editor/news  features,  who  will  be  coordi¬ 
nating  photography  and  graphics  for  the 
entire  newspaper.  Dunn  will  remain  an 
associate  editor.  Selditch  was  formerly 
editor  of  “Insight”,  the  Sunday  perspec¬ 
tive  and  opinion  section. 

♦  * 

JackM.  Elliott,  Jr  .  was  named  Missis¬ 
sippi  editor  and  manager  of  United  Press 
International’s  bureau  at  Jackson,  and 
Tommy  D.  Yates  was  appointed  Arkansas 
editor  and  Little  Rock  bureau  manager. 

Elliott  succeeds  Andrew  Reese,  who 
was  reassigned  primarily  to  cover  the 
Mississippi  legislature,  statehouse  and 
politics.  Yates  replaces  Robert  D.  Carey. 
who  resigned  to  join  the  University  of 
Arkansas  journalism  department. 

^  * 

Marie  Bolles.  currently  assistant  to  the 
publisher  of  the  Leesburg  (F\a.)  Commer¬ 
cial  and  was  identified  with  the  Fastis 
(Fla.)  Lake  Region  News  for  23  years, 
advancing  from  a  stringer  to  editor  and 
publisher,  will  be  honored  October  1 1 
with  a  testimonial  roast  and  toast  banquet 
staged  by  the  Lake-Highlands  chapter  of 
the  Florida  Press  Association. 

*  *  ♦ 

Robert  N.  Schoenbacher,  former  market¬ 
ing  manager  of  Capital  Newspapers, 
Albany,  New  York,  is  the  newly 
appointed  manager  of  department  store 
advertising  for  the  New  York  Post. 

Walter  Holt  was  named  advertising 
sales  manager  of  the  Philadelphia  Bulle¬ 
tin  and  Marvin  Coren  will  assume  the 
post  of  national  sales  manager,  succeed¬ 
ing  Gerry  Summers,  who  has  been 
appointed  retail  advertising  manager. 


Richard  Pollak.  former  editor  of 
MORE  magazine,  is  the  new  literary  edi¬ 
tor  of  T'/icAr/Zio/i.  He  succeeds  Elizabeth 
PocHODA.  who  has  taken  a  year’s  leave  of 
absence  to  write  and  teach. 

*  *  * 

Mary  Hutchison  was  named  advertis¬ 
ing  manager  of  the  Indio  (Calif.)  Daily 
News.  She  joins  the  staff  after  working  as 
assistant  retail  advertising  manager  of  the 
Palm  Springs  Desert  Sun. 


William  M.  Clemens  was  named  gener¬ 
al  manager  of  the  Pueblo  (Colo.)  Chieftan 
and  Star-Journal,  having  moved  from  the 
Stockton  (Calif.)  Record,  where  he  was 
controller.  He  succeeds  Robert  H.  Raw¬ 
lins.  who  was  named  publisher  of  the 
combined  newspapers  earlier  this  year. 
Rawlins  succeeded  Frank  S.  Hoag.  Jr.. 
who  held  those  titles  for  many  years  and 
remains  as  president  of  the  Star  Journal 
Publishing  Corp. 


the  most  experienced 
dim  in  newspaper  execntive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments-v\/e’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  1 5  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Deadline  set  at  year-end 
for  Bulletin  turnaround 


By  Andrew  Radolf 

Publisher  N.  S  “Buddy”  Hayden  indi¬ 
cated  he  will  consider  folding  the  Phi¬ 
ladelphia  Bulletin  if  the  newspaper’s 
financial  condition  does  not  improve  by 
year-end. 

Addressing  a  meeting  of  the  Phi¬ 
ladelphia  chapter  of  the  Society  of  Profes¬ 
sional  Journalists/Sigma  Delta  Chi, 
Hayden  said  the  paper  must  show  “signi¬ 
ficant  growth  in  advertising  and  circula¬ 
tion  this  year  to  make  any  future  invest¬ 
ment  worthwhile.  The  next  few  months 
are  critical.” 

Joint  agency  possible 

A  member  of  the  audience  asked  the 
publisher  if  he  would  consider  folding  the 
Bulletin  or  seek  a  joint  agency  agreement 
with  the  Philadelphia  Inquirer  and  Daily 
News  if  no  upturn  occurred.  Hayden  re¬ 
plied,  “That  would  be  a  logical  conclu¬ 
sion.”  He  did  not  elaborate. 

Regarding  joint  agency,  Hayden  said 
an  agreement  last  May  between  the  Bulle¬ 
tin  and  Philadelphia  Newspapers,  Inc., 
the  Knight-Ridder  Newspapers  sub¬ 
sidiary, “got  pretty  close  to  being  done. 
Then  we  decided  it  would  be  more  fun  to 


go  it  alone.” 

The  “we”  Hayden  meant  was  himself 
and  Charter  Media  which  purchased  the 
Bulletin  on  April  30.  Charter  Media  is  a 
private  company  jointly  owned  by  Char¬ 
ter  Co.,  an  oil  conglomerate,  and  Karl 
Eller,  its  chairman.  Eller  appointed 
Hayden,  then  publisher  of  the  Gannett 
Co.  owned  Camden  Courier-Post,  the 
Bulletin’s  publisher  on  May  8. 

Losses  conceded 

Hayden  informed  the  meeting  the  Bul¬ 
letin  lost  “$7.5  million  in  1979.”  He  said 
the  paper’s  circulation  over  the  last  de¬ 
cade  dropped  174,000  daily  and  160,000 
Sunday.  In  the  same  ten  year  period  the 
paper’s  advertising  declined  by  4.5  mil¬ 
lion  lines,  he  noted. 

“The  Inquirer  is  also  down  50,000  daily 
and  42,000  on  Sunday  (for  the  decade), 
but  its  advertising  is  about  4.5  million 
lines  ahead  of  1970,”  Hayden  com¬ 
mented. 

The  March  31,  1980  publisher’s  state¬ 
ment  gives  the  Bulletin’s  circulation  as 
458,849  daily  and  529,706  on  Sunday.  The 
Inquirer’s  March  31  statement  puts  its 
circulation  at  425,075  daily  and  837,209 
on  Sunday. 


For  the  month  of  August,  the  Bulletin’s 
daily  circulation  was  413,554,  according 
to  Bill  Griffiths,  assistant  to  the  advertis¬ 
ing  director.  Griffiths  said  the  Inquirer’s 
August  circulation  was  422,304. 

“August  is  the  lowest  month  of  the 
year  for  evening  newspapers,”  Griffiths 
said. 

Austerity  moves 

In  a  series  of  cost  cutting  moves  last 
June,  Hayden  laid  off  125  employes, 
mostly  from  non-union  departments,  and 
imposed  a  wage  freeze.  None  of  the  lay¬ 
offs  were  in  news  or  ad  sales,  he  stated  at 
the  SPJ/SDX  meeting. 

Hayden  said  the  wage  freeze  will  be  in 
effect  “at  least  a  couple  of  years.”  The 
publisher  added  he  did  not  think  the 
freeze  would  hamper  the  Bulletin’s  abil¬ 
ity  to  attract  new  editorial  personnel  be¬ 
cause  “we  pay  competitive  salaries. 
Plenty  of  journalists  want  to  be  in  a  com¬ 
petitive  environment  and  get  in  there  and 
fight.” 

In  the  past  few  weeks  the  Bulletin  has 
hired  6  new  reporters  and  one  editor. 
Hayden  said  the  wage  freeze  has  not  re¬ 
sulted  in  an  exodus  of  current  employees 
from  the  paper. 

“Most  decided  to  stick  with  us  in  all 
departments,”  he  commented. 

After  the  meeting  concluded  a  Bulletin 
reporter  told  Editor  &  Pubi.ishhr  employe 
morale  at  the  newspaper  “is  the  best  it’s 
ever  been  since  I’ve  been  there.  The  staff 
is  warming  to  the  fight.” 

Format  changes 

Hayden  took  the  opportunity  during 
the  SPJ/SDX  meeting  to  discuss  some  of 
the  recent  changes  made  at  the  Bulletin 
“to  position  ourselves”  for  future 
growth. 

On  September  15  the  Bulletin  intro¬ 
duced  a  redesigned  daily  newspaper  and 
the  following  Sunday,  September  22,  de¬ 
buted  its  revamped  Sunday  paper. 

The  September  22  paper  also  intro¬ 
duced  Television  Sports,  a  supplement 
devoted  to  television  sports  coverage 
(E&P,  Sept.  20).  If  Television  Sports  is 
successful,  Hayden  said  syndicating  the 
supplement  is  “one  of  the  things  on  my 
mind.” 

The  paper’s  news  hole  has  been  in¬ 
creased  by  30  columns  in  its  A,  or  morn¬ 
ing  edition,  and  by  10  to  12  columns  in  its 
B,  C,  and  D,  or  afternoon,  editions. 

The  Bulletin  has  also  consolidated  its 
zones  from  six  to  two  called  north  and 
south.  There  is  also  a  separate  New 
Jersey  edition.  Both  the  north  and  south 
zones  circulate  within  the  city  of  Phi¬ 
ladelphia. 

Morning  drive 

Hayden  emphasized  the  Bulletin  has 
taken  a  series  of  steps  to  build  up  its 
morning  newspaper. 

“The  Bulletin  became  an  all  day  news¬ 
paper  several  years  ago,  but  it  seemed  no 
one  had  heard  about  it,”  he  observed. 

(Continued  on  pape  50 1 
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Why  Are 
So  Many 
Cars  Recalled? 


Tough  question? 

Sure  it  is. 

But  it’s  just  one  of  hundreds 
of  tough  questions  fielded  each 
year  by  the  Communications 
staff  erf  the  Motor  Vehicle 
Manufacturers  Association. 

As  the  national  trade 
association  for  U.S.  car,  truck 


and  bus  makers,  we  have  the 
resources  to  provide  answers  and 
information— quickly  and  reliably. 

If  you’re  looking  fa  industry 
views  on  some  of  the  tough 
transpatation  issues  of  the  day— 
or  statistical  data  on  just  about 
any  aspect  of  motor  vehicles— 
we  can  help. 


MOTOR  VEHICLE  MANUFACTURERS  ASSOCIATION 
of  the  United  Stetee,  Inc. 

300  New  Center  Building,  Detroit,  Ml  48202  | 

313/872-4311  I 
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The  Raycomp  ad  composition  systems  have  a  giant 
200  square  inch  screen  that  can  display  up  to  20,000 
characters  at  a  time  without  flickering. 

It’s  so  large,  the  Raycomp  can  actually  accommo¬ 
date  a  full  page  in  a  single  display.  So  your  operator 
can  zoom  in  on  any  area  to  rearrange  material,  call  up 
a  different  font,  and  generally  manipulate  the  data  until 
it’s  right. 

Besides  a  big  screen,  you  also  get  big  perform¬ 
ance.  For  example,  Raycomp  can  store  up  to  957 
formats,  all  of  which  can  be  recalled  and  applied  at 
the  work  station. 

It  gives  you  a  choice  of  255  type  faces  that  range  in 


size  from  5  points  all  the  way  up  to  96  points. 

And  the  operator  can  flow  copy  around  artwork  out¬ 
lines.  Justify,  quad,  and  tab- right,  left,  and  center. 
And  spread  out  copy,  move  it  around,  and  even  recall 
stored  text.  All  automatically.  And  with  less  fuss  and 
more  speed  than  you  ever  thought  possible. 

If  you’d  like  to  see  some  literature -or  a  demonstra¬ 
tion-call  (617)  443-9521,  Ext.  2816.  Or  write 
“Raycomp”  on  the  back  of 

your  business  card  and  KMmW  r 

send  it  to  Raytheon  Graphic  _  _ 

Systems,  528  Boston  Post  Road,  "RAYTHEON' 
Sudbury,  Massachusetts  01776. 


RAYTHEON 


Turnaround 

(Continued  from  page  48) 


The  publisher  said  previously  the  A.M. 
paper  was  sold  at  only  about  800  news¬ 
stands  out  of  a  total  of  3,400.  Now,  the 
A.M  edition  is  delivered  for  single  copy 
sales  to  all  3,400  locations.  In  addition, 
the  Bulletin  has  increased  its  home  deliv¬ 
ery  of  the  A.M.  edition  on  “an  ex¬ 
perimental  basis.”  The  experiment  is 
concentrated  primarily  in  the  center  city 
area. 

Hayden  did  not  provide  circulation  fi¬ 
gures  for  the  morning  Bulletin  but  said  its 
press  run  is  60,000  copies. 

Coinciding  with  the  morning  build-up, 
the  Bulletin  discontinued  its  stock  final 
edition  with  a  press  time  of  4:30  P.M. 
Presses  now  start  at  2  P.M.  for  the  last 
edition. 

“We  were  only  selling  about  16,000 
copies  of  the  final  anyway,”  Hayden  re¬ 
marked.  He  predicted  the  change  to  the 
morning  paper  being  the  stock  final  and 
complete  business  edition  will  produce 
“a  net  circulation  increase  of  10,000  to 
15,000  in  six  months.” 

Drivers  cooperate 

The  restructuring  of  the  Bulletin’s 
morning  delivery  operation  increased  the 
number  of  A.M.  routes  to  67  from  36. 
Hayden  remarked  the  drivers  have  been 
“cooperative  in  moving  to  a  4  A.M.  shift 
from  a  2  P.M.  shift.  Most  of  the  drivers 
had  to  re-bid  their  positions.  There  were 
some  internal  problems,  but  they  went 
along  with  the  whole  thing.” 

The  Bulletin  employs  about  200  drivers 
in  all. 

Journal  contract 

Beginning  October  13  the  Bulletin  will 
print  the  entire  press  run  of  the  tabloid 
Philadelphia  Journal.  The  Bulletin  pre¬ 
sently  handles  all  of  the  Journal’s  photo¬ 
composition  and  prints  about  90,000 
copies  of  its  total  press  run  of  130,000. 
The  remaining  40,000  copies  are  current¬ 
ly  printed  by  the  Trenton  Times  and 
trucked  45  miles  back  to  Philadelphia  for 


distribution. 

The  Bulletin  and  Journal  are  right 
across  Market  Street  from  each  other. 

Hayden  did  not  mention  the  new  con¬ 
tract  with  the  Journal  at  the  SPJ/SDX 
meeting  but  later  confirmed  its  signing 
with  E&P. 

Regarding  the  Bulletin’s  decision  to 
print  a  morning  competitor,  operations 
director  Ray  Pilewski  commented,  “If  we 
didn’t  print  the  Journal,  they’d  find  some¬ 
one  else  and  the  impact  on  our  circulation 
would  be  the  same.” 

Michel  Trudeau,  general  manager  of 
the  Journal,  said  the  new  contract  will 
allow  earlier  delivery,  about  4:30  A.M., 
and  will  produce  a  “minimum  circulation 
gain  of  5,000.” 

“We  don’t  show  a  profit  yet  but  the 
move  to  the  Bulletin  puts  us  on  the  right 
track,”  he  commented. 

Ties  useful 

Referring  to  Knight-Ridder’s  own¬ 
ership  of  both  a  morning  and  afternoon 
paper  in  Philadelphia,  Trudeau  added,  “I 
think  we  and  the  Bulletin  have  to  work 
together,  two  against  two.  Any  collabora¬ 
tion  will  be  useful  to  both  newspapers.” 

Trudeau  said  his  paper  and  the  Bulletin 
have  entered  “delicate  negotiations”  re¬ 
garding  their  future  relationship. 

“We  are  talking  to  make  make  some 
arrangement  to  sell  some  part  of  our 
advertising  together.  In  classified,  for  ex¬ 
ample.  We  are  looking  at  all  the  possibili¬ 
ties  to  improve  our  situation  and  hope  to 
do  our  collaboration.” 

Responding  to  Trudeau’s  comments, 
Hayden  said,  “There’s  nothing  delicate 
about  it.  Four  weeks  ago  over  lunch  1  told 
him  we’d  look  into  the  possiblity  and  to 
give  me  his  classified  specifications.  1  ha¬ 
ven’t  heard  from  him  since  on  classified. 
It’s  a  long  shot,  and  classified’s  the  only 
area  where  there  is  any  possibility  of 
working  together. 

“Our  relationship  with  the  Journal  is 
strictly  as  a  contract  printer.  We’ve  been 
doing  it  for  two-and-one-half  years.” 

*  *  * 

Since  becoming  publisher  of  the  Bulle¬ 
tin,  Hayden  has  instituted  a  number  of 


key  management  changes.  Craig  Ammer- 
man,  formerly  a  managing  editor  at  the 
New  York  Post,  was  hired  as  executive 
editor.  Bill  Powell,  of  the  Dallas  Times- 
Herald,  joined  the  Bulletin  as  circulation 
director.  John  McCabe,  a  New  York 
Times  vicepresident,  became  the  new 
general  manager.  Candi  Van  Meter,  from 
the  Camden  Courier-Post,  was  named 
human  resources  director.  Effective 
September  29,  Jerry  Bellune,  executive 
editor  of  the  Courier-Post,  will  become 
editor  of  the  editorial  page. 

John  McCullough ,  the  current  editor  of 
the  editorial  page,  will  continue  on  as 
part-time  contributor  and  consultant. 
Dale  Davis,  Ammerman’s  predecessor  as 
executive  editor,  has  been  named 
vicepresident  for  communications. 

Ray  Pilewski,  formerly  the  Bulletin’s 
production  manager,  became  operations 
director  with  responsibility  for  all  pro¬ 
duction  and  mailroom  operations.  He  re¬ 
places  Richard  Powers  in  that  position 
who  has  left  the  newspaper.  Walter  C. 
Holt  was  promoted  to  advertising  sales 
manager  from  national  advertising  mana¬ 
ger.  Gerard  Summers  was  made  retail  ad 
manager.  Marvin  Coren  succeeded  Sum¬ 
mers  as  national  sales  manager. 

Nonprofit  journal 
faces  roadblocks 

Commercial  publishers,led  by  Philip 
Merrill,  head  of  Annapolis  (Md.)  Evening 
Capital  and  Washingtonian  magazine, 
succeeded  in  getting  the  House  of  Repre¬ 
sentatives  to  amend  an  appropriations  bill 
to  cut  off  federal  funds  to  any  public 
broadcaster  who  produces  a  publication 
with  advertisements. 

The  amendment  was  aimed  directily  at 
Dial,  the  slick  new  magazine  published 
for  650,000  financial  supporters  of  four  of 
public  television’s  largest  stations,  in¬ 
cluding  the  Washington,  D.C.  outlet. 
Commercial  publishers  claim  the  public 
tv  stations  are  using  their  nonprofit  status 
to  compete  unfairly  for  advertisers.  Di¬ 
al’s  current  ad  rates  are  about  50%  less 
than  Washingtonian’s  per-page  rates. 

About  a  week  after  the  amendment  was 
added,  Harvey  K.  Altergott,  general 
manager  of  the  domestic  mail  classifica¬ 
tion  division  of  the  Postal  Service,  dis¬ 
closed  that  four  stations  involved  in  Dial 
will  not  be  allowed  to  use  their  second- 
class  mail  permits  for  the  magazine  and 
instead  must  use  third-class  commercial 
rates.  If  the  ruling  holds  up,  the  cost  of 
mailing  would  nearly  double. 

Postal  officials  ruled  that  Public  Broad¬ 
casting  Communications,  Inc.,  the  non¬ 
profit  company  formed  by  the  four  sta¬ 
tions  in  New  York,  Chicago,  Los 
Angeles,  and  Washington,  to  publish  Dial 
would  have  to  hold  a  second-class  permit 
in  order  that  the  magazine  could  qualify 
for  the  lower  rate. 


George  -J.  Cooper 

.NEWSPAPER  CO.NSPLT.AXT 
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in  Appraisals  for  Sales,  Estate 
and  Gift  Tax  Purposes 
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One  of  the  secrets  to  cutting  unnec¬ 
essary  waste  is  to  use  Huherset 
offset  news  ink.  Huherset  has 
been  specially  designed  for  the 
newspaper  industry  to  give  you  the 
quickest  start-ups ...  time  after  time. 

A  unique  formulation  creates  an 
“extended  tolerance  range”  which 
maintains  ink/water  balance  from 
start  to  finish  of  the  run. 

All  of  this  means  less  press  down 
time;  minimum  paper  waste; 
improved  mileage  and  increased 
economy. 

Add  to  this,  highly  dependable 
delivery  with  skilled  and  knowl¬ 
edgeable  service  and  you  have  all 
the  reasons  why — 

Huherset  is  the 
smart  choice! 


J.  M.  Huber  Corp., 
Ink  Division 
Thornall  Street 
Edison,  N.J.  08817 
(201)  549-8600 


Y&R  to  enter 
coupon  business 
in  670  papers 

On  November  10, 1980,  Young  &  Rubi- 
cam,  the  nation’s  largest  advertising 
agency  in  terms  of  world  billings,  will 
become  a  coupon  space  broker  with  a 
new  syndicated  feature  called  “The 
Money  Page”. 

Through  its  Cato  Johnson  promotion 
marketing  subsidiary,  Y&R  will  launch 
the  new  ROP  co-op  couponing  program  in 
670  newspapers  with  a  U.S.  household 
coverage  approximating  60%. 

A.C.  Dalton,  Cato  Johnson  president, 
stated ,  “The  key  advantage  to  the  marke¬ 
ter  of  packaged  goods  brands  is  the  close 
approximation  the  coverage  of  our  news¬ 
paper  list  bears  to  food  stroe  distribution 
patters.”  He  explained,  “We've  careful¬ 
ly  controlled  the  center  city  duplication 
factor,  strengthened  the  coverage  into  the 
suburbs  and  extended  th  penetration  into 
C  and  D  counties  previously  unavailable 
through  syndicated  newspaper  co-op.” 

Cato  Johnson  will  offer  two  coverage 
plans,  one  32  million  plan,  the  other  a  46 
million  plan,  both  costed  out  at  $1 . 10  per 
thousand  reached. 

The  money  page  was  originally  slated 
to  run  once  this  year  and  five  times  next 


PRODUa 

LAAJjtLOCU 

UaAAAjLAjUX 

UjLajLAjUAjU 

UAAaaaaiaju 

UAAAJI/IU 


PRODUa  f 

lAMtAAAAM  I 
I  l/UjtAAJAAAAAM 

iaaaaaaaam 


PRODUCT 

QUAAXAAAjUa 
lAAJjlAAAAJ 
UjUAAAAAA^ 


PRODUCT 


UAjOUAAaJ. 

uaaaajlajju 

Ujlaaajuulo 

UAAAjUAJlAjU 

UjLAAAjL/Ua 

UJAaJUAAaM 

IaAAAjlAaaj 


PRODUa 

UUuUAAAAU 

UAJUAAAAAAUM 

vuaaaaaam 


Q 


tAAAJLAAA.AjU 


•□s 


&«/ - — ; - 

5^^ - - % 


year.  The  schedule  has  been  expanded 
due  to  specific  client  demands,  according 
to  Cato  Johnson. 

Dalton  said  the  “excitement”  created 
by  the  new  couponing  vehicle  could  be 
attributed  to  “the  recognition  that  finally 
someone  has  approached  the  problem 
from  a  marketers’  point  of  view.  Rather 
than  deliver  coupons  to  newspapers  that 
are  most  efficient  on  a  space  cost  basis, 
the  Money  Page  utilizes  papers  selected 
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Low  Cost  Production  Systems  With 
Metro  Features 

Sophisticated  Classified 

Business  and  Circulation 

Electronic  Page  Layout 

Planned  Version  Software  Releases 

Direct  Sales,  Service  and  Support 


Check  your  needs  against  our  features  .  .  . 
then  HENDRIX  for  the  most  flexible 
front-end  system  in  the  business  today. 


HENDRIX  Electronics,  Inc. 

670  N.  Commercial  Street,  Manchester,  NH  03101  603-664-9050 
6145  Barfield  Rd.,  Suite  150,  Atlanta,  GA  30328  404-252-4900 
351  E.  Foothill  Blvd.,  Arcadia,  CA  91006  213-357-7911 
3030  N.  Fairfax  Drive,  Arlington,  VA  22201  703-528-4000 
491  Amherst  Street,  Nashua,  NH  03063  603-883-1001 


on  the  basis  of  county  by  county  analysis 
of  circulation  and  household  coverage, 
giving  careful  consideration  to  duplica¬ 
tion,  spill  in  and  spill  out.  The  result  is  a 
program  whereby  clients  can  reach  more 
different  customers  per  thousand  of  cir¬ 
culation  purchased.” 

The  Y&R  move  into  the  couponing 
field  has  worried  some  newspaper  adver¬ 
tising  executives  because  of  the  agency’s 
large  list  of  package  goods  clients  and  the 
lowered  prospects  of  selling  free-standing 
ROP  coupon  space  to  those  advertisers. 


Past  Week’s  Stock  Prices 

NEWSPAPERS 


Affiliated  Publications  (AMEX) 

Blue  Chip  Stamps  (OTC) . 

Capital  Cities  Comm, (NYSE) ... 

Charter  Company  (NYSE) . 

Cowles  Comm.  (NYSE) . 

Dow  Jones  (NYSE) . 

Early  Calif.  Inc.  (OTC) . 

Gannett  (NYSE). 

Gray  Comm.  (OTC) . 

Harte-Hanks  (NYSE) . 

Jefferson  Pilot  (NYSE) . 

Knight-Ridder  (NYSE) . 

Lee  Enterprises  (NYSE) . 

Media  General  (AMEX) . 

Meredith  Corp.  (NYSE) . 

Multimedia  (OTC) . 

New  York  Times  (AMEX) . 

Post  Corp.  (Wise.)  (AMEX) . 

Quebecor  (AMEX) . 

Seaboard  Coastline  (NYSE).... 

Southern  (CE) . 

Stauffer  Comm.  (OTC) . 

Thomson  Newspapers  (CE) .... 

Time,  Inc.  (NYSE) . 

Times  Mirror(NYSE) . 

Toronto  Sun  (CE) . 

Torstar  (CE) . 

Washington  Post  (AMEX) . 


SUPPLIERS 


Abitibi  (CE) . 

Allied  Chemical  (NYSE) . 

Altair  (OTC) . 

Am  Inti  (OTC) . 

Berkey  Photo  (NYSE) . 

Boise  Cascade  (NYSE) . 

CBS  (NYSE) . 

Compugraphic  (NYSE) . 

Compuscan  (OTC) . 

Consol.  Bath.  (CE) . 

Crown  Zellerbach  (NYSE) . 

Digital  Equipment  (NYSE) . 

Domtar  (AMEX) . 

Dow  Chemical  (NYSE) . 

Eastman  Kodak  (NYSE) . 

Georgia  Pacific  (NYSE) . 

Grace,  W.R.  (NYSE) . 

Great  Lakes  Forest  (CE) . 

Great  Northern  Nekoosa  (NYSE)  . 

Harris  Corp.  (NYSE) . 

Hunt  Chem.  (NYSE) . 

International  Paper  (NYSE) . 

Itek  Corp.  (NYSE) . 

Kimberly  Clark  (NYSE) . 

LogEtronics  (OTC) . 

Logicon  (AMEX) . 

MacMillan  Bloedel  (CE) . 

Minnesota  Mining  &  Mfg  (NYSE) 

Raytheon  (NYSE) . 

Rockwell  IntT  (NYSE) . 

Signode  (NYSE) . 

St.  Regis  (NYSE) . 

Southwest  Forest  Ind.  (NYSE) .... 

Sun  Chemical  (NYSE) . 

Visual  Graphics  Corp.  (AMEX) ... 

Volt  Info.  (OTC) . 

White  Consolidated  (NYSE) . 
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Responsibility. 

It's  the  NAPP  difference. 

Before  you  can  make  the  most  of  a  processing  system,  you  have  to 
understand  it.  Inside  and  out. 

That's  why  we  invite  our  customers  to  get  "hands-on"  experience  at  our 
NAPP  training  center  in  San  Marcos,  California.  Each  four-day  training 
session  covers  the  entire  production  sequence,  from  selection  of  original 
art  through  platemaking  techniques,  with  an  emphasis  on  qual¬ 
ity  control. 

Our  training  center  insures  new  customers  of  a  smooth,  efficient 
transition  to  NAPP  equipment,  while  offering  our 
established  customers  a  readily  available 
"refresher  course." 

Responsibility.  It's  what  sets  NAPP  apart  from 
the  rest. 


niAPP 

Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc. ,  360  So.  Pacific,  San  Marcos,  CA  92069,  (714)  744-4387. 


Advertising 

Demographic  pricing  offered 
in  new  NY  News  rate  card 


By  Bill  Gloede 

New  York  News,  with  its  new  after¬ 
noon  edition  and  special  sections,  has 
chosen  to  play  demographic  hardball  in 
the  broadcast  league  by  offering  advertis¬ 
ers  what  it  calls  “target  audience  pricing” 
(TAP). 

According  to  News  display  advertising 
manager  Frank  Flood,  TAP  introduces 
the  “prime  time/fringe  rate  differential  to 
the  newspaper  medium  for  the  first 
time.”  The  sales  strategy  works  much  the 
same  way  as  broadcast  rates,  he  explains. 

1)  nder  the  new  card ,  the  N  e ws  takes  its 
overall  demographics,  gleaned  from  a 
major  1980  Scarborough  research  study 
of  the  New  York  newspaper  market,  and 
applies  the  figures  in  terms  of  who  is  most 
likely  to  read  which  special  section.  The 
advertiser  can  then  target  a  specific  de¬ 
mographic  group,  advertise  in  the  section 
most  likely  to  reach  that  group,  and  pay  a 
special  section  rate. 

“The  TAP  concept  makes  it  possible 
for  us  to  say  to  our  advertisers,  ‘we’ll  give 
you  the  $20,000  and  over  group,  and  we’ll 
throw  the  rest  in,”’  explains  Flood.  The 
rest,  according  to  Flood,  consists  of  the 
News’  total  audience,  which  he  says  rep¬ 


resents  more  people  in  every  demog¬ 
raphic  group  than  any  other  medium  in 
New  York,  according  to  the  Scarborough 
study. 

As  an  example  of  the  way  the  new 
advertising  sales  system  works,  Flood 
used  an  advertiser  seeking  women  who 
jog.  The  News  would  present  Scarbor¬ 
ough  figures  which  show  that  the  News 
reaches  527,000  woman  joggers  (32%), 
while  the  Times  reaches  302,000  (19%) 
and  the  Post  194,000  (12%). 

The  News  advertising  representative 
would  then  try  to  convince  the  advertiser 
that  the  target  audience  could  be  reached 
most  cost  effectively  through  First  Per¬ 
son,  the  News  Monday  special  section 
which  features  news  and  features  con¬ 
cerning  physical  fitness,  recreation, 
health  and  social  lifestyles. 

The  advertiser  is  then  charged  the  sec¬ 
tion  rate,  which  is  based  on  the  newspap¬ 
er’s  reach  of  the  average,  four-person 
family  in  the  $20,000  annual  income 
category.  The  rates  were  calculated  spe¬ 
cifically  to  give  the  News  “the  cost  per 
thousand  competitive  edge  over  any 
other  media  in  the  market,”  according  to 
Flood. 

Similar  data  from  the  Scarborough  re¬ 


port  can  be  applied  to  the  News’s  other 
new  sections,  which  include  Getting 
Ahead  on  Tuesdays;  At  Home  on  Wed¬ 
nesdays;  Style  on  Thursdays;  and  Sports 
Extra  on  Fridays.  Flood  says  the  demog¬ 
raphic  breakdowns  include  groups  like, 
women  who  like  bowling,  women  who 
attend  Broadway  shows  regularly  and 
women  who  regularly  spend  $20  or  more 
on  a  restaurant  meal. 

Eventually,  Flood  says,  the  News 
hopes  to  develop  specific  readership  de¬ 
mographics  for  each  special  section  in  its 
research  studies.  While  he  speculates 
that  such  demographic  breakdowns  may 
be  included  in  the  next  News’  Scarbor¬ 
ough  study,  he  believes  that  the  availibil- 
ity  of  such  data  “is  a  long  way  off.” 

The  new  system  appears  to  be  working 
beyond  News  management’s  wildest  fan¬ 
tasies.  The  total  newspaper  is  running 
over  100%  ahead  of  advertising  linage 
projections,  though  it  must  be  taken  into 
account  that  advertisers  have  been 
offered  special  reduced  contract  rates  “to 
get  acquainted”  with  the  new  afternoon 
product.  The  News  will  continue  to  offer 
the  “get  acquainted”  rates  through  Octo¬ 
ber  31,  according  to  Flood. 

Section  by  section,  Manhattan,  the 
magazine-style  daily  section  aimed  at 
Manhattanites,  was  running  187.9%  over 
projected  linage  during  the  Aug.  18  (when 
it  was  introduced)  through  Sept.  15 
period.  The  Style  section,  which  debuted 
Thursday,  is  currently  running  about 
100%  over  projections,  according  to 
Flood.  He  says  “support  for  the  Sports 
Extra  section  (which  will  debut  Friday)  is 
just  super.” 

The  TAP  sales  concept  works  in  har¬ 
mony  with  the  editorial  concepts  behind 
the  special  sections.  Flood  says. 

As  an  example,  he  uses  the  Sports  Ex¬ 
tra  section.  It  will  be,  he  explains, 
targeted  for  the  typical  Sports  Illustrated 
reader.  The  three  mainbars  to  run  in  each 
week’s  section  will  run  3,000  to  5,000 
words  in  length  and  be  written  in  maga¬ 
zine  style.  Flood  explains. 

“The  Sports  Extra  section,  instead  of 
having  a  post  mortum  on  what  happened 
over  the  weekend  like  the  Times’  Sports 
Monday,  will  attempt  to  give  the  reader 
the  answers  he  or  she  wants  before  the 
events  happen,”  says  Flood. 

On  the  subject  of  circulation  for  the 
hew  product.  Flood  says  there  are  no 
accurate  figures  on  paid  circulation  as 
yet.  He  explains  that  because  the  News  is 
currently  involved  in  widespread  sam¬ 
pling,  it’s  virtually  impossible  to  track 
newsstand  sales  figures,  though  he  says 
all  major  points  of  distribution  have  been 
covered. 

A  News  editor  told  Editor  &  Publisher 
shortly  after  the  debut  of  the  new  edition 
that  about  100,000  newspapers  were 
being  sold,  and  that  figure  was  confirmed 
by  the  News.  However,  the  newspaper 
has  given  no  indication  of  where  that  fi¬ 
gure  stands  now. 


MEDICAL  REPORTING 
AWARDS 
IN  RADIOLOGY 


to  be  made  for  the 
first  time  in  1980 

. . ,  to  recognize  journalists  whose  stories  contribute 
significantly  to  the  public’s  understanding  of  radiological 
health  care. 

Three  first  prizes  of  $1000  each  for  stories  about  CT 
scanning,  ultrasound,  nuclear  medicine,  radiation  therapy 
or  the  use  of  x-rays  to  diagnose  or  treat  in  ways  that 
demonstrate  or  relate  to  improvements  in  patient  care. 

Radiology  is  a  specialty  that  cuts  across  all  lines  of 
medicine.  Today,  a  revolution  in  diagnostic  imaging  is 
bringing  dramatic  changes  to  disease  detection  and  new 
benefits  to  the  public. 

For  more  details  on  the  awards  write  to  Charles  Honaker, 
American  College  of  Radiology,  20  N.  Wacker  Drive, 
Chicago,  IL  60606,  or  phone  312-236-4963. 
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MJSSOUPI 


How  ¥ie  can  save 


2  to  20  million  gallons 
of  gas  per  day 

-and  cut  imports  1  to  10  billion  dollars  per  year. 


If  Americans  relied  on  battery- 
powered  electric  cars,  like  this  Omni 
of  ours,  for  as  little  as  10%  of  their 
second  and  third  car  needs,  we 
could  save  over  2  million  gallons  of 
gas  every  day.  And,  even  at  a  low 
$25  per  barrel  of  oil,  U.S.  imports 
could  be  cut  by  about  a  billion  dollars 
annually.  Of  course,  if  all  of  our 
second  and  third  cars  were  electric, 
the  savings  would  be  ten  times 
greater. 

In  the  last  ten  years  the  lead  acid 


battery  has  seen  a  42%  increase  in 
energy  delivery  in  29%  less  space 
and  with  23%  less  weight.  These 
improvements  bring  estimated 
operating  costs  under  40  per  mile 
for  a  limited  range  electric  sub¬ 
compact. 

Electrics  have  already  proven  their 
practicality  on  the  road.  (We  have 
three  of  our  own  in  daily  commuting 
use.)  More  are  being  put  on  the 
road  every  day-but  we  need 


mass  production  to  bring  vehicle 
costs  down  and  cut  our  nation’s 
gas  bills. 

Let’s  Go  America-Go  Electric  And  Start 
Solving  Our  Energy  Problem  Now! 

SXJOE 

LEAD  COMPANY 

Division  of  St.  Joe  Minerals  Corporation 
7733  Forsyth  Blvd.,  Clayton,  MO  63105 
(314)726-9500 
A  BASIC  SOURCE 


If  you  would  like  to  know  more  atmut  the  electric  cars,  trucks,  buses  in  use  today,  write  us  for  "EV  booklet". 


Our  three  battery-powered  Dodge  Omnis  in  garage  next  to  our  main  office -are  plugged  in -and  charged  while  their  drivers  are  at  work 


Delegation 

(Continued  from  page  9) 


Alberto  Sole,  lAAB,  Montevideo; 
Leonard  Marks,  of  Cohn  and  Marks,  a 
member  of  the  WPFC  executive  commit¬ 
tee;  Curt  Prendergast,  of  TIME;  Arch  L. 
Madsen,  Bonneville  International  Corp., 
Salt  Lake  City,  a  WPFC  vicechairman; 
and  Philip  Power. 

Here  are  the  members  of  the  U.S.  de¬ 
legation  of  Belgrade. 

Delegates 

Mrs.  Robin  Chandler  Duke,  member 
of  the  Population  Crisis  Committee,  435; 
Mrs.  Barbara  W.  Newell,  U.S.  Perma¬ 
nent  Representative  to  UNESCO, 
American  Embassy,  Paris;  Elie  Abel, 
Stanford  U.  Professor  of  Communica¬ 
tion;  John  E.  Fobes,  chairman,  U.S.  Na¬ 
tional  Commission  for  UNESCO  and 
Visiting  Scholar  and  Advisor,  University 
of  North  Carolina;  John  Hope  Franklin, 
National  Humanities  Center  Professor 
and  Member  of  Advisory  Commission 
for  Public  Diplomacy,  Research  Triangle 
Park,  North  Carolina. 

Alternates 

Joseph  Duffey,  Chairman,  National 
Endowment  for  the  Humanities,  Wash¬ 
ington,  D.C.;  Ms.  Kathleen  Nolan,  Ac¬ 
tress  and  President,  Screen  Writers 
Guild,  Los  Angeles,  Calif.;  Dr.  Roger 
Revelle,  Professor  of  Science  and  Public 
Policy.  University  of  California  at  San 
Diego;  Miss  Sandra  Lopez  De  Bird,  As¬ 
sistant  Regional  Director,  Federal  Trade 
Commission,  New  York  City;  Ms.  Bea¬ 
trice  Ranis,  Chairman,  State  Foundation 
on  Culture  and  the  Arts,  Honolulu. 

Senior  Advisors 

Dr.  Joseph  Walter  Elder,  Professor  of 
Sociology,  University  of  Wisconsin;  Dr. 
Marcel  Bardon,  Science  Attache,  U.S. 
Delegation  to  UNESCO,  American  Em¬ 
bassy,  Paris;  Dr.  Arthur  Ross,  Vice 
Chairman  and  Managing  Director  of 
Central  National  Corporation,  New  York 
City;  Dr.  David  Warren,  Director,  Re¬ 
search  and  Cultural  Studies  Develop¬ 
ment  Center,  Institute  of  American  In¬ 
dian  Arts,  Santa  Fe;  Dr.  Floretta 
McKenzie,  Deputy  Assistant  Secretary 
for  Office  of  School  Improvement,  De¬ 
partment  of  Education.  Washington, 
D.C. 

Advisors 

Bernard  Engel,  Executive  Director, 
U.S.  National  Commission  for  UNESCO, 
State  Department,  Washington,  D.C.; 
Howard  Hardy,  Cultural  Attache,  U.S. 
Delegation  to  UNESCO,  American  Em¬ 
bassy,  Paris;  William  G.  Harley,  Con¬ 
sultant  on  Mass  Communications,  U.S. 
National  Commission  to  UNESCO, 
10,  State  Department,  Washington, 
D.C.;  John  Kriendler,  Political  Officer, 


U.S.  Delegation  to  UNESCO,  American 
Embassy,  Paris;  Dr.  William  Lowenthal, 
Development  Attache,  U.S.  Permanent 
Delegation  to  UNESCO,  American  Em¬ 
bassy.  Paris;  Ralph  Martin,  Office  of  the 
Legal  Advisor  for  United  Nations  Af¬ 
fairs,  State  Department,  Washington, 
D.C.;  Samuel  McKee,  Professional  As¬ 
sociate,  National  Academy  of  Sciences, 
Washington,  D.C.;  Dr.  Stuart  Portner, 
Management  Consultant  to  the  U.S. 
Permanent  Delegation  to  UNESCO, 
American  Embassy,  Paris;  David  Rowe, 
Director,  Office  of  UNESCO  Affairs, 
10,  State  Department,  Washington, 
D.C.;  Elkin  Taylor,  Deputy  U.S.  Perma¬ 
nent  Delegation  to  UNESCO,  American 
Embassy,  Paris;  Dr.  Raymond  Wanner, 
Education  Attache,  U.S.  Permanent  Del¬ 
egation  to  UNESCO,  American  Em¬ 
bassy,  Paris;  Richard  K.  Nobbe,  Execu¬ 
tive  Director,  U.S.  National  Commission 
to  UNESCO,  10,  State  Department, 
Washington,  D.C. 


Debates 

(Continued  from  page  9) 


tions.  Thus  began  the  conflict  between 
those  favoring  press  freedom  and  those 
calling  for  state  control. 

During  UNESCO  meetings  several 
years  ago,  the  West  engineered  a  delay  in 
any  final  UNESCO  pronouncements  of 
what  might  have  been  mandatory 
world-wide  press  guidelines.  Instead,  a 
commission  was  appointed  under  Mac- 
Bride  to  study  the  problem  and  make 
recommendations.  In  general,  the  report 
had  a  certain  balance  between  West  and 
Third  World  objectives.  Eighty-two  rec¬ 
ommendations  were  made,  10  with  re¬ 
servations  or  outright  disagreement. 

It  was  Stanley  M.  Swinton,  director  of 
world  services  for  the  Associated  Press, 
who  told  last  week’s  meeting  that  the 
Mac  Bride  report  itself  will  not  be  con¬ 
sidered  by  UNESCO.  Instead,  UN¬ 
ESCO  will  concentrate  on  the  recom¬ 
mendations  of  Director  General 
Amadou-Mahtar  M’Bow,  whose  views 
are  farther  removed  from  those  of  the 
U.S.  and  the  West. 

Swinton  also  took  occasion  to  point 
out  that  progress  in  communication  has 
been  made  since  UNESCO  became  the 
forum  for  discussion. 

“The  AP  is  writing  more  about  the 
Third  World,”  he  said.  “It  used  to  be 
that  only  half  as  many  foreign  stories  had 
to  do  with  the  developing  nations.  Now 
the  proportion  is  only  one-and-a-half  to 
one.  Nowadays,  only  6.3  per  cent  of 
AP’s  Third  World  stories  have  to  do  with 
disasters,  while  23  per  cent  deal  with 
economic  issues  and  19  per  cent  with 
foreign  affairs. 

“So,”  he  said,  “it’s  a  bum  rap  for  the 
Third  World  to  try  to  claim  we  only  write 
about  disasters  and  coups  d’etat.” 

He  went  on  to  say  that  the  AP  spends 


20  times  more  than  it  makes  from  Third 
World  coverage  but,  on  questioning  by 
E&P,  said  the  figure  was  an  inadvertent 
mistake,  that  it  should  have  been  a  pro¬ 
portion  of  10  to  one.” 

Another  speaker  last  week,  Leonard 
Marks,  a  Washington  attorney  who  is 
secretary-treasurer  of  the  World  Press 
Freedom  Committee,  challenged  Mac- 
Bride  on  the  criticism  in  the  MacBride 
report  of  “commercial  forms  of  mass 
communication”  and  any  hint  of  a  sys¬ 
tem  where  reporters  would  truthfully  say 
“I  work  for  the  state.” 

Marks  declared  that  the  present  em¬ 
phasis  is  wrong  if  improvement  in  world 
communication  is  the  objective.  He  de¬ 
clared  that,  in  the  Third  World  nations, 
UNESCO  should  concentrate  on  provid¬ 
ing  presses,  so  that  newspapers  might  be 
started,  and  the  requisite  equipment  to 
make  possible  operation  of  radio  and 
television  stations.  To  do  this,  he  went 
on,  there  should  also  be  provision  for 
proper  training  of  journalists. 

“Then  and  only  then,”  he  said, 
“would  be  the  time  to  talk  about  national 
and  regional  news  agencies.” 

Marks  devoted  a  good  portion  of  his 
remarks  to  challenging  three  sections  of 
the  MacBride  report’s  recommendations. 

The  first  of  these  recommended  that, 
in  the  expansion  of  communication  sys¬ 
tems,  preference  should  be  given  to 
non-commercial  forms  of  mass  com¬ 
munication,  with  the  suggestion  that  pub¬ 
lic  funds  might  be  made  available  for  this 
purpose. 

The  second  recommended  that  means 
should  be  considered  to  reduce  the  nega¬ 
tive  effects  that  commercial  considera¬ 
tions  have  in  the  organization  and  con¬ 
tent  of  national  and  international  flows  of 
communication. 

The  third  recommendation  to  which 
Marks  objected  was  that  consideration 
be  given  to  changing  present  funding  pat¬ 
terns  of  commercial  mass  media  in  order 
to  improve  service  to  the  community. 

At  one  point,  when  telephone  technol¬ 
ogy,  was  at  its  best,  MacBride  held  forth 
on  defending  the  idea  that  reporters 
should  be  licensed,  saying  this  would 
tend  to  prevent  killings,  imprisonment 
and  torturing  of  journalists  through  the 
protection  an  identity  card  issued  by  a 
government  would  provide. 


‘Parade  Plus’ 

Houston  Post  will  begin  participation 
in  Parade  magazine’s  ‘Parade  PLUS’ 
program  beginning  with  the  February  1 
issue.  The  Post  is  the  second  newspaper 
to  sign  up  for  the  ‘Parade  PLUS’  pro¬ 
gram,  which  allows  participating  news¬ 
papers  both  local  advertising  and  local 
editorial  within  the  pages  of  Parade. 
The  Chicago  Sun-Times  distributed  its 
first  issue  of  ‘Parade  PLUS’  on  Sep¬ 
tember  14. 
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Another 


color  inks  to  newspapers 


When  the  Detroit  Free  Press  opened  its  convenience  of  having  a  regular  supply  of  ink 

new  $50  million  plant  recently,  their  web  offset  available,  elimination  of  handling  and  storage 

presses  started  rolling  with  Flint  Inks— bulk-  requirements,  and  cost  economies  in  price  per 

stored  in  five  colors  and  bulk-delivered.  The  pound  of  ink. 

new  system  designed  by  Flint  Ink,  includes  five  Flint  Ink's  contribution  to  this  ultra-modern 

2,500-gallon  tanks  and  three  10,000  gallon  tanks  plant,  along  with  its  half-century  relationship  with 
for  black,  and  a  specially  constructed,  five-  the  Detroit  Free  Press,  are 

compartment  insulated  stainless-steel  tanker  to  typical  of  Flint’s  growth 

deliver  the  bulk-offset  colors.  It  marks  a  first  in  through  better  quality, 

the  industry  and  a  big  stride  forward  in  the  paper’s  better  service  and  advanced 

57-year  history  of  news  ink  bulk  handling,  all  technology.  Can  your 

of  it  with  the  Flint  Ink  Corporation.  Advantages  printing  be  done  faster  and 

of  the  system  include  regular  deliveries,  the  better?  Ask  Flint. 

Corporate  Headquarters:  25111  Glendale  Avenue,  Detroit,  Michigan  48239 
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Ad  scene 


By  Dan  Lionel 


Co-op  ‘kit’  helps  sell  smaller  retailers 


That  $1.5  billion  of  unspent  co-op 
funds  is  soon  going  to  find  its  way  into 
the  mainstream  of  newspaper  advertising 
if  Stephan  Traube,  vicepresident  and 
general  manager  of  the  recently  formed 
Co-Opportunity,  Inc.  of  Rockville 
Centre,  N.Y.  has  his  own  way. 

And  his  way  is  to  provide  newspapers 
with  a  Do-It-Yourself  Co-op  sales  kit 
that  “takes  all  the  guesswork,  mystery 
and  sweat”  out  of  co-op  for  both  the 
dealer  and  the  newspaper. 

It  all  began  about  a  year  ago  when  The 
Pennysaver  Corp.  of  which  Co- 
Opportunity,  Inc.  is  a  wholly  owned  sub¬ 
sidiary,  decided  to  go  after  co-operative 
advertising.  With  over  20  separate  edi¬ 
tions  adding  up  to  a  circulation  of  over  a 
quarter  million,  Pennysaver  Corp.  car¬ 
ries  advertising  of  the  small  and  medium 
size  retailers  who  are  mainly  responsible 
for  the  25%  of  unspent,  but  already 
earned  co-op  dollars. 

When  the  decision  to  go  after  co-op 
was  made,  Ann  Goldgraben,  a  regional 
sales  manager  of  the  company,  was  ap¬ 
pointed  co-op  coordinator  and  charged 
with  developing  a  system  and  a  method 
for  getting  the  dealers  to  use  their  co-op 
money  in  the  company  publications.  She 
discovered  that  dealer  inertia  in  the  use 


of  co-op  funds  stemmed  from  3  factors: 
lack  of  time,  lack  of  staff  and  lack  of 
understanding.  She  also  determined  that 
a  co-op  educated  sales  force  was  needed 
at  the  outset  to  work  with  the  retailers. 

As  a  starter  she  set  up  each  sales  per¬ 
son  to  conduct  what  she  termed,  a  “Co¬ 
op  Audit”  with  each  account  to  obtain  a 
list  of  branded  merchandise  the  dealer 
carried.  This  list  was  turned  into  the 
co-op  coordinator  who  contacted  the 
manufacturer  and  obtained,  either  di¬ 
rectly  or  via  the  dealer  the  account’s 
co-op  accrual  along  with  the  vendor’s 
co-op  plan.  Thus  equipped  the  sales  per¬ 
son  could  prepare  ads  to  meet  the  co-op 
program’s  requirements  and  utilize  the 
accrual  funds.  Goldgraben  went  a  step 
further.  She  had  her  staff  fill  out  all  the 
necessary  forms  required  of  the  dealers 
for  co-op  reimbursement,  taking  all  the 
pain  out  of  the  process  for  the  advertiser. 

To  Traube,  who  is  also  vicepresident 
and  sales  manager  for  the  parent  com¬ 
pany,  the  impact  of  the  co-op  effort  was 
dramatic.  “We  went  from  $80,000  in 
co-op  billings  the  previous  year  to  over 
$500,000,”  he  said.  “As  interest  in  the 
project  grew,  we  decided  to  speed  up  the 
process  of  informing  the  merchants  of 
our  program.  Instead  of  telling  them 


about  it  one  at  a  time  we  set  up  monthly 
co-op  luncheon  seminars.  We  developed 
an  audio/visual  that  showed  how  much 
business  their  fellow  merchants  were 
generating  by  utilizing  their  co-op  funds. 
At  the  end  of  each  of  these  sessions  we 
had  more  enthusiastic  disciples.  From 
that  point,  with  our  system  well  in  hand, 
it  was  almost  a  natural  to  “package  it”. 
That’s  how  Co-Opportunities,  Inc.  came 
about.” 

The  company’s  “package”  consists  of 
6  parts:  A  co-op  coordinator’s  hand¬ 
book,  a  sales  reps  handbook  and  training 
manual,  a  manufacturers  co-op  directory 
listing  2,000  plans,  mailing  labels  to 
manufacturers,  a  customer  co-op  semi¬ 
nar  format  and  a  retailers  information 
kit.  Thus  far  Traube  notes  that  100  paid 
and  unpaid  newspapers  have  signed  up 
for  the  program  which  involves  a  one 
time  payment.  A  monthly  co-op  newspa¬ 
per  updating  co-op  programs  and  related 
matters  is  included. 

A  series  of  12  seminars,  commencing 
in  December,  will  be  held  in  various 
parts  of  the  country.  The  seminars,  ac¬ 
cording  to  Traube,  will  be  geared  to 
newspaper  sales  and  marketing  person¬ 
nel.  They’ll  deal  with  legal  rights  of  re¬ 
tailers  with  respect  to  co-op,  use  of  co-op 
to  outsell  competition  and  how  to  inte¬ 
grate  a  newspaper’s  sales  organization 
with  its  co-op  coordinator’s  program. 

Co-op  sales  mgr. 
appointed  by  NAB 

Curtis  S.  Burdick  has  joined  the 
Newspaper  Advertising  Bureau,  Inc.  as 
sales  manager  for  cooperative  advertis¬ 
ing.  He  reports  to  Frank  W.  Hennessey, 
vicepresident  in  charge  of  the  bureau’s 
cooperative  advertising  sales  depart¬ 
ment,  and  works  out  of  the  Chicago  of¬ 
fice. 

Before  joining  the  Bureau,  Burdick 
was  vicepresident,  advertising  and 
communications,  for  Serta,  Inc., 
Rosemont,  Ill.,  bedding  manufacturer. 


Agency  execs 
author  books 

This  is  a  significant  month  for  Foote, 
Cone,  Belding  authors. 

Delacorte  Press  has  just  issued  The 
Far  Horizons  by  Michael  Wagman, 
executive  creative  director  of  FCB/ 
Honig — Los  Angeles.  It’s  a  (565  pages) 
historical  novel  set  in  Russia  and  cover¬ 
ing  40  years  preceding  and  including  the 
Bolshevik  revolution. 

St.  Martin’s  Press  is  presenting  No 
One  Knows  My  Name,  a  mystery  thriller 
by  Joyce  Harrington  who  handles  public 
relations  at  FCB/New  York.  It  takes 
place  at  a  summer  theater  in  Michigan. 


Replace  your  cardboard  box  with  a  Trav-L-File 


Legal  Size 
17x14x11 


Trav-L-File  is  a  lightweight, 
compact,  efficient  storage  con¬ 
tainer  that  fits  easily  into  the 
trunk  of  your  car.  A  practical 
solution  to  the  chaos  of  business 
travel.  You  simply  take  your  office 
with  you -safe  inside  a  strong, 
durable  Trav-L-File. 

There's  plenty  of  room  to  tile 
contracts  and  correspondence, 
and  also  area  to  carry  sample 
books  and  other  important  mate¬ 


rials.  And  the  see-thru  plastic 
cover  enables  you  to  find  the 
exact  sales  piece  you  need  in  an 
instant.  There's  no  tumbling... 
no  lost  papers. 

Trav-L-File  is  made  of  industrial 
grade  high-impact  plastic.  It 
measures  1 9"  x  1 3"  x  1 1 "  and 
weighs  only  10  pounds;  yet  it  will 
support  hundreds  of  pounds  of 
letter-sized  material. 


24 


95 


ea. 

includes  shipping 

Write  for  Corporate 
Program  Kit... 

TRAV-L-FILE,  Inc. 

P.O.  Box  181045 
Memphis,  TN  38118 


Call  Toll  Free,  24  hours  1/800/621-5809 

Master  Charge,  Visa,  American  Express  accepted. 


901/365-0333 
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Mycro-Comp  1100 

Now  Mycro-Tek  is  twice  as  good. 


Mycro-Comp  1100,  Mycro-Tek’s 
new  and  additional  line  of 
front-end  systems  has  the  same 
modularity  and  reliability  as  the 
Mycro-Comp  1000,  but  has  been 
designed  with  more  powerful  file 
management  and  class  ad 
programs. 

Increased  File  Copy  Control.  The  . 
1100  directory  has  a  protected 
two-line  editorial  form  and  both  a 
short  directory  and  a 
256-character  long  directory. 

Copy  search  can  be  done  by  day. 


subject,  autho ' 
status  (edited. 


an  also  by  copy 
typef  et,  etc.). 


Increased  Cla^i 
additional  nin 
enhances  ad  : 
costing  now  c 
the  ad  is  beind 
can  be  general^  | 
clerks,  start  datas 
expirations,  accoi 
and  daily  insert 

The  Mycro-Con  p 
either  a  floppy 


Control.  An 
class  ad  form 
ing,  and  ad 
computed  as 
red.  Reports 
advertising 
lassification, 
s,  monthly  tf, 

loo  can  be 
Vd  disk 


based  storage  System  and  will  be 


Mycro-Tek*  Front-end  Systems  Specialists 


subject  to  Update  software 
enhancements  when  a  Full 
Service  Agreement  is  purchased. 
Mycro-Comp  1000  systems  can 
also  be  upgraded  to  the  1100. 

Mycro-Tek’s  1000  front-end 
system  has  its  reliability  tested 
every  day  in  over  150 
newspapers.  The  1100  is  just  as 
reliable. 

Mycro-Tek  has  always  been 
good  with  our  1000,  now  we’re 
twice  as  good  with  ouf^ilOO. 


820  W.  Second*  Wichita,  KS  67203  800-835-2852,  in  Kansas  316-265-5277 


Backgrounder 

(Continued  from  page  W) 


trary  control  of  information  should  be 
abolished.” 

But  here  lies  the  crux  of  the  problem 
with  the  report.  MacBride  told  foreign 
correspondents  last  year  that  this  pas¬ 
sage  56  meant  that  Somavia’s  effective 
legal  measures — to  circumscribe  the  ac¬ 
tion  of  trans-nationals — could  in  no  way 
be  read  to  include  the  major  news  agen¬ 
cies. 

1  am  not  so  sure.  After  all,  Masmoudi 
and  Somavia  have  hailed  the  report  as  a 
blueprint  for  a  New  World  Information 
Order.  Deleon  has  called  it,  on  the 
whole,  favourable  to  freedom  of  informa¬ 
tion.  Abel,  Lubis  and  Le  Monde  foun¬ 
der,  Hubert  Beuve-Mery,  have  claimed 
that  they  have  blunted  or  eliminated  the 
key  thrusts  against  press  freedom. 

With  just  as  much  justification, 
M’Bow  can,  and  no  doubt  will,  claim 
that  the  report  provides  Unesco  with 
enough  legitimate  intellectual  founda¬ 
tion-laying  to  support  expanding  the 
mandate  of  the  UN  Educational,  Scien¬ 
tific  and  Cultural  Organization  to  include 
information  and  communications. 

Because  it  does  hold  out  something  for 
everyone  in  the  hope  of  establishing  the 
common  ground  between  what  we  see  as 
irreconcilable  visions  of  the  role  of  the 
media,  the  result  is  likely  to  be  a  complex 
political  fight  at  Belgrade. 

There  have  even  been  rumours  that  in 
Belgrade  M’Bow,  immediately  after  his 
uncontested  re-election  there,  will  deem 
the  report  too  political  and  not  even  pre¬ 
sent  it  to  the  General  Conference.  In¬ 
stead,  according  to  the  rumours,  he  will 
set  forth  only  his  own  recommendations. 

There  is  a  precedent  for  this.  M’Bow 
sent  a  hand-picked  panel  to  Jerusalem  to 
investigate  allegations  that  Israel  was 
undermining  the  cultural  heritage  of  the 
city,  especially  Islamic  monuments.  The 
panel  chairman’s  report  by  and  large 
cleared  Israel  of  the  allegations  and  even 
praised  the  care  and  expertise  of  Israeli 
archaeologists — a  conclusion  hardly 
satisfactory  to  the  African- Arab  majority 
on  which  M’Bow  depends.  The  report 
was  suppressed  as  too  political. 

Though  these  rumours  may  prove  to 
be  unfounded,  a  careful  look  at  some  of 
the  key  passages  and  arguments  raises 
other  reasons  for  concern  about  the  real 
intent  of  the  report.  These  passages,  1 
want  to  emphasize,  do  not  give  anything 
like  a  flavour  for  the  many  issues  de¬ 
veloped  in  the  report.  And  1  plead  guilty 
to  focussing  on  those  parts  of  direct  con¬ 
cern  to  working  journalists,  and  paying 
no  attention  in  our  limited  space  here  to 
other  extremely  important  communica¬ 
tions  issues. 

For  a  serious  consideration  of  the  en¬ 
tire  picture,  there  can  be  no  alternative 
to  a  careful  reading  of  the  entire  text. 
60 


Nor  do  we  wish  to  deny  the  many,  many  tence  of  imbalances  and  the  need  to  re- 
valid  conclusions  set  forth.  There  are  duce  them.  Some  have  pledged  various 
many,  and  indeed  the  report  has  and  will  forms  of  assistance  to  try  to  achieve  that 
serve  to  help  crystallize  many  important  end. 

issues.  Now  let’s  examine  a  passage  from 

But  what  disturbs  me,  and  can  be  iso-  page  246: 
lated  in  a  few  passages,  is  the  report’s  “The  most  important  result  of  the 
predominant  optic,  its  guiding  political  whole  debate  is  the  wider  recognition  of 
aims.  It  doesn’t  help  that  some  of  the  key  the  implicit  flaws  in  the  free  flow  con- 
conclusions  are  reached  through  what  1  cept,  as  well  as  of  the  fact  that  in  the 
can  only  interpret  as  fundamental  Intel-  present-day  world  preconditions  have  to 
lectual  dishonesty.  be  created  for  the  implementation  of  a 

For  starters,  let’s  look  at  a  footnote  on  real  free  flow  of  information,  if  a  gener- 
page  101,  to  see  how  the  report  seeks  to  ous  principle  is  not  to  continue  as  an 
give  the  impression  that  a  leading  Ameri-  advantage  for  the  few  and  a  detriment  for 
can  editor  agrees  with  the  Third  World  many  on  national  and  international 
and  a  socialist  proposition  that  the  media  levels.  A  large  gathering  of  media  people 
should  serve  the  interests  of  the  state:  from  all  parts  of  the  world,  convened  by 

(1)  The  idea  that  reporters  and  news-  our  Commission  in  Stockholm  (April 
papers  have  no  further  obligation  than  to  1978)  was  able  to  state  in  its  general  re¬ 
present  the  news  and  the  facts  has  often  port  that  the  areas  of  agreement  and 
been  challenged.  In  many  Third  World  mutual  understanding  are  constantly  in- 
and  socialist  countries,  leading  au-  creasing.  .  .  .  There  was  no  dissenting 
thorities  and  journalists  see  the  role  of  voice  as  to  the  existence  of  imbalances  in 
the  media  as  contributing  to  the  solution  the  flow  of  news  and  information  in  the 
of  social,  political  and  economic  prob-  world  today.” 

lems  and  needs.  Many  journalists  under-  Note  the  dishonesty  of  trying  to  use  in 
stand  their  role  in  an  analogous  way  in  the  last  sentence  the  phrase  “no  dissent- 
Westem  developed  countries.  ing  voice  as  to  the  existence  of  imbal- 

It  may  be  relevant  to  quote  here  the  ances”  as  evidence  to  back  up  the  ques- 
voice  of  John  Hughes,  former  editor  of  tionable  claim  of  the  first  sentence:  “that 
the  Christian  Science  Monitor  and  presi-  there  is  wider  recognition  of  implicit 
dent  of  the  American  Society  of  News-  flaws  in  the  free  flow  concept.”  Does 
paper  Editors,  who  said  of  their  role:  recognition  that  there  are  imbalances 
“Newspapers  have  a  responsibility  to  necessarily  imply  recognition  of  implicit 
produce  newspapers  that  are  more  rele-  flaws  in  the  system?  Hardly! 
vant  to  society’s  needs — that  have  more  The  term  “free  flow”  is  one  which  has 
depth.”  taken  on  a  special  set  of  meanings  in  the 

As  those  familiar  with  the  Unesco  de-  Unesco  lexicon,  indeed  it  goes  back  to 
bate  know,  it  turns  on  several  key  the  Unesco  Charter.  Western  govern- 
phrases  that  have  a  life  and  meaning  con-  ments  have  used  it  to  describe  past  or- 
fined  to  the  debate.  Through  and  through  ganic  communications  development, 
the  report  argues  that  imbalances  exist  in  Proponents  of  a  new  order  argue  that 
the  flow  of  international  information,  because  there  are  now  disparities,  that 
with  a  few  Western  countries  dominating  organic  development  could  not  have 
the  major  information  channels.  This  been  truly  free,  and  hence  the  free  flow 
works  to  the  great  detriment  of  less  de-  concept  must  be  dumped, 
veloped  countries,  who  become  essen-  Let’s  look  at  how  another  passage  ar- 
tially  passive  receivers  of  Westem-ori-  rives  at  the  same  conclusion:  “That  the 
ented  viewpoints.  Concern  over  this  kind  West’s  preferred  free  flow  concept  is 
of  cultural  invasion,  coupled  with  com-  flawed  and  must  be  dumped.”  Page  317: 
plaints  that  world  communications  retain  The  disparity  between  North  and 
a  colonialist  framework,  promoted  the  South  is  not  a  mere  matter  of  time-lag. 
many  calls  for  the  New  World  Informa-  Thus,  it  cannot  be  expected  that  the  de- 
tion  Order.  veloping  countries  will  catch  up  through 

As  Masmoudi  puts  it  (page  255):  being  given  financial  and  technical 
“Such  hegemony  and  domination  are  assistance  by  the  developed.  In  reality, 
evidenced  in  the  marked  indifference  of  the  disparities  are  becoming  greater  and 
the  media  in  the  developed  countries,  more  serious.  This  points  to  needs  which 
particularly  in  the  West,  to  the  problems,  go  beyond  the  need  for  assistance:  the 
concerns  and  aspirations  of  the  develop-  elimination  of  unjust  and  oppressive 
ing  countries.  They  are  founded  on  structures,  the  revision  of  the  present  di- 
financial,  industrial,  cultural  and  tech-  vision  of  labour,  the  building  of  a  new 
nological  power  and  result  in  most  of  international  economic  order.  Com- 
the  developing  countries  being  relegated  munication  reflects  the  disparities  which 
to  the  state  of  mere  consumers  of  infor-  characterise  the  International  Scene,  and 
mation  sold  as  a  commodity  like  any  THEREFORE  (capitals  ours)  stands  in 
other.”  need  of  equally  far-reaching  changes. 

Many  Western  journalists  can  find  These  are  the  fundamental  arguments  for 
much  that  is  true  in  that.  Despite  some  a  New  World  Communication  Order, 
intransigence  at  the  outset,  few  serious  At  the  risk  of  appearing  simplistic,  I 
journalists  now  disagree  about  the  exis-  (Continued  on  page  68) 
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Model  275 


MODULAR 


MACHINE— 38,000/hr. 


multi-station  stuffing 


machine  for  in-line  opera 


tion  with  press  or  for  manual 


feeding.  Built-in  automatic  reject 


DAVERIO  Conveyor  —  ^  f 

flexible  press-speed 
conveyor,  transports 
newspapers,  preprints, 

magazines,  and  supple-  ‘ 

ments  from  press  to  mailroom. 

Grips  product  on  unprinted  edge 
to  eliminate  smudging.  Ideal  for  preprints  Bn 

and  newspapers  using  color.  Wear  and  aB 

maintenance  are  only  a  fraction  of  wire-type  conveyors. 


Systems  to  automate  your  mailroom  and  make  it  a  profit 
center.  Engineered  on  the  building-block  principle,  these 
systems  meet  individual  requirements  and  provide  for 
step-by-step  expansion.  They  offer  the  flexibility  to  assem- 
bie  a  newspaper  package  targeted  to  your  readership. 


HUUIOOM  SYSTEMSl 
FROM  MULLER-MARTINli 


T.V.  Program  Stitcher- 
heavy-duty, 
fully  automatic 
stitching  lines 
which  fold, 
stitch  and  trim 
booklets,  in-house, 
ready  for  inserting  into  your  newspaper.  Eliminates 
quarter  folding  and  pasting  on  press.  Increases  page 
capacity  and  gives  the  flexibility  to  enclose  coupons 
and  reply  cards.  Speeds  to  7,200/hr.  10,000/hr.  or  12,000/hr. 


Model  227  Inserting  Machine  — 
stuffs  inserts  into  newspapers  at  speeds  * 

to  14,000/hr.  For  tabloids,  quarter  folds, 
sections,  and  pre-inserted  packages.  Central 
lubrication  and  automatic  reject  system  are  standard. 
Fits  into  the  most  crowded  mailroom.  Available  with 
alternate  feed  and  double  production. 


MULLER-MARTINI  CORP. 

40  RABRO  DRIVE,  HAUPPAUGE,  NEW  YORK  11787/516*582-4343 


ITM  Folder  —  quarter 
folds  or  parallel  folds 
sections  and  newspaper 
supplements.  This  off- 
line,  automatic  folder 

loads  from  the  top  and  ABC 

feeds  from  the  bottom  to  HHB 

assure  continuous  production. 

Ideal  for  mailed  commercial  supplements. 


system  for  incomplete  copies.  Has  the 
capability  to  insert  into  center  of  paper  or  between 
sections.  Insert  feeders  run  2:1  or  1:1.  Size 
adjustments  are  fast  and  simple.  In-line  design  saves 
space.  Model  320  Automatic  Infeed  System  with  buffering 
capability  automatically  feeds  main  sections  from  press. 


Model  288  I  41  HAiaW 

Compensating  I  !][  f 

Counter  Stacker  — 
press-speed  stacker 
for 

commercial  work. 

Delivers  neat  bundles  of 
preset  or  programmed  count. 

Has  built-in  squeeze  rollers  and  shingle  aligner.  Simple 
operation,  easily  accessible.  Connects  to  any  press  or 
conveyor.  Delivery  to  left  and  right. 


Model  259  Compensating  Counter  Stacker— specially 
designed  for  newspaper  inserts  and  magazine  sections, 
3-shift  operation,  and  speeds  to  72,00(Vhr. 


Model  231  low-cost  Compensating  Counter  Stacker  —  for 
operation  with  inserting  machines  of  any  manufacture. 
One  person  keeps  pace. 


Muller-Martini  Is  the  world's  largest  manufacturer  of  bindery  and  newspaper  mailroom 
equipment.  Dependable  service,  standard  computerized  parts  and  a  world-wide 
organization  under  one  name  all  work  for  you  when  you  choose  machines  that  are 
designed,  manufactured,  and  serviced  by  Muller-Martini. 


*  ”'wiTze"' 


Anderson  accepts 
invitation  to 
address  Edicon 

Presidential  candidate  John  Anderson 
will  address  the  United  Press  Internation¬ 
al’s  21st  Conference  of  Editors  and  Pub¬ 
lishers  (EDICON)  on  October  7. 

A  spokesperson  for  UPI  said  that 
Anderson,  who  is  running  on  the  Inde¬ 
pendent  ticket,  has  confirmed  his  accept¬ 
ance.  President  Carter  and  Republican 
nominee  Ronald  Reagan  were  also  in¬ 
vited  to  make  separate  appearances  on 
October  7,  each  responding  to  a  set  of 
questions  prepared  by  the  editors  and 
publishers.  Their  acceptances  have  not 

Florida  ad  director 
kilied  in  car  crash 

R.  James  Muckley,  vicepresident  and 
ad  director  of  Gore  Newspapers  Co., 
publisher  of  the  Fort  Lauderdale  (Fla.) 
News  and  Sun-Sentinel,  died  September 
23  from  injuries  sustained  in  a  car  crash  in 
Orlando,  Florida. 

According  to  police,  Muckley,  45,  was 
leaving  Orlando  International  Airport 
when  his  car  was  struck  broadside  by 
another  vehicle  whose  driver  had  run  a 
red  light. 


been  confirmed,  UPI  said. 

Among  the  speakers  at  the  meeting,  to 
be  held  at  the  Hyatt  Regency  Hotel,  Cam¬ 
bridge,  Mass.,  will  be  Chai  Zemin, 
ambassador  of  the  People’s  Republic  of 
China  to  Washington,  and  Moon  Land- 
rieu,  the  secretary  of  housing  and  urban 
development. 

Jack  Landau,  one  of  the  founders  of  the 
Reporters  Committee  for  the  Freedom  of 
the  Press,  will  debate  Rep.  Richard  Kelly 
of  Florida,  one  of  those  indicted  in  the 
Abscam  case,  and  attorney  Michael 
Tigar,  who  represents  Rep.  John  Mur¬ 
phy,  another  Abscam  defendant.  Their 
topic  will  be  free  press  versus  fair  trial. 

Proctor  &  Gamble 
to  use  Newsplan 

The  Newspaper  Advertising  Bureau 
announced  this  week  that  Proctor  & 
Gamble,  the  largest  national  advertiser  in 
the  country,  has  signed  Newsplan  con¬ 
tracts  with  1,004  participating  news¬ 
papers. 

The  contracts,  which  are  to  be  issued 
by  Compton  Advertising  (the  P&G  agen¬ 
cy  of  record  for  newspapers),  do  not  rep¬ 
resent  a  movement  toward  an  increased 
use  of  newspapers  by  P&G,  but  will  enti¬ 
tle  P&G  to  Newsplan  discounts  on  the 
advertising  the  firm  would  normally  run. 
The  firm,  which  spends  most  of  its  news- 


UPI  operations 
split-up  into 
nine  divisions 

United  Press  International  announced 
the  restructuring  of  its  domestic  opera¬ 
tions  into  9  regional  divisions  and  the 
appointment  of  vicepresidents  and  gener¬ 
al  managers  to  direct  each  of  the  new 
units. 

Roderick  W.  Beaton,  president  of  UPI, 
said  the  “decentralized  management 
structure’’  will  “make  our  service  more 
immediately  responsive  to  the  needs  and 
expectations  of  subscribers.” 

Named  to  the  news  posts  were; 

Thomas  J.  Beatty,  Southern  divsion; 
Kenneth  J.  Braddick,  New  England  di¬ 
vision;  Robert  E.  Crennen,  Central  di¬ 
vision;  Leroy  A.  Hamann,  Rocky  Moun¬ 
tain  division;  Travis  Hughs,  Southwest 
division;  John  Mantle,  Pacific  division; 
Richard  A.  Litfin,  senior  marketing 
vicepresident;  John  W.  Payne,  Eastern 
divsion;  Eugene  Poythress,  Mid-Atlantic 
division;  and  Ian  Westergren,  Metropoli¬ 
tan  division. 


paper  money  in  coupon  promotions, 
spends  roughly  1.6%  of  its  total  advertis¬ 
ing  budget  in  newspapers. 

The  contracts  mean  yearly  commit¬ 
ments  totaling  six  or  more  pages  per 
newspaper,  according  to  the  NAB. 


INTRODUCING  TWO  LOW  COST  REASONS  WHY  YOU 
SHOULD  HAVE  AN  ADDRESS  LABELING  SYSTEM. 


THE  STEPPER  FLAT  ADDRESSER  —  Address  labeling 
should  be  fast  without  being  expensive.  That’s  why  you 
should  have  a  low  cost  Stepper  Flat  Addresser. 


Broadsheet  newspapers  which  contain  up  to  1 50  pages 
can  be  handled  by  the  compact  and  mobile  Flat 
Addresser.  Its  Avery  labeling  head  can  label  those 
newspapers  with  labels  that  were  addressed  by  a 
computer’s  line  printer. 


If  you  would  like  equipment  to  wrap  and  tie  papers, 
don’t  forget  the  Stepper  Fold  ’n  Tyers.  Please  call  or 
write  us  for  complete  information  on  our  products. 


THE  STEPPER  QUARTER-FOLDER/ADDRESSER 
(QF/AD)  —  Quarter-folding  and  address  labeling 
papers  should  be  done  in  one  fast  operation.  That’s  why 
you  should  have  a  QF/AD. 

If  you  get  a  job  that  does  not  require  labeling,  you  can 
turn  off  the  QF/AD’s  Avery  head  and  papers  would  be 
quarter-folded  but  not  labeled.  You  can  order  a  QF/AD 
with  the  capability  of  assembling  sections  and  supple¬ 
ments. 


See  us  at  N.N.A.  Convention  in  St.  Louis,  Oct.  1-4,  1980 


P.O.  Box  103 
Olathe.  Ks.  66061 
(913)  782-2580 


Stepper 


62 


EDITOR  &  PUBLISHER  for  September  27,  1980 


! 


“The 

ONE/16 

uoes 

everything  we 

need  it  to  do.” 


'The  major  features  that 
convinced  us  to  go  with  the 
ONE/16  from  ONE  Systems  were 
the  software  and  the  price." 

Tim  Hoiles,  publisher  of  the 
Victor  Valley  Daily  Press  in 
Victorville,  California,  made  his 
decision  only  after  a  year  and 
a  half  investigating  alternative 
pre-press  production  systems. 

"Now  the  staff 
wouldn't  be  /  % 

without  it.  The 
ONE/16  saves  us 
time  in  almost  ■ 

every  area," 

Hoiles  said.  . 


"We  looked  at  systems  with 
more  complex  software 
packages,"  said  Bob  Pendletoa 
production  manager  at  the 
Daily  Press.  "But  most  of  the 
additional  features  of  these 
systems  were  esoteric  kinds  of 
operations  that  people  end  up 
playing  with  rather  than  really 
using." 

"The  ONE/16  does  everything 
we  need  it  to  do.  And  the 
operation  is  very  straight 
forward,  very  easy  to  operate," 
he  said. 

"In  the  production 
department,  the  ONE/16  has 
made  our  job  1000%  easier  at 
least,"  Pendleton  said.  "We've 
moved  our  classified  ad 
deadlines  ahead  two  hours. 
And  where  we  used  to  spend 
30  minutes  completing  the 
paste  up  for  a  classified  page 
we  now  spend  7  minutes." 


"We're  growing  so  fast  both  in 
circulation  and  coverage  that 
we'll  be  expanding  the  system 
with  more  terminals  soon,"  he 
said. 

The  current  circulation  of  the 
newspaper  is  15,000.  The  Daily 
Press  uses  17  of  the  ONE  Systems 
designed  Power  Editing 
terminals,  5  in  classified  and  12 
in  editorial. 


"The  system  is  very  reliable." 
he  said.  "In  eight  months,  the 
longest  the  system  has  been 
down  is  15  minutes.  And 
virtually  every  maintenance 
question  we've  had  could  be 
answered  over 
the  phone."  _ ^ 


"The  staff  has  a  positive 
feeling  toward  the  ONE/16 
system,"  said  Tim  Hoiles 
"Overall  we  re  very,  very 
pleased" 


The  ONE/ 16  from  ONE 
Systems  is  designed  for 
newspapers  up  to  6,000 
pages  per  year  Other  systems 
are  available  for  up  to 
35,000  pages  per  year.  Plus  a 
business,  circulation  and  word 
processing  system  designed  to 
operate  on  the  back-up 
computer  and  disk  drive 


For  details  contact:  ONE  Systems,  Inc.,  P.O.  Box  2001.  Oceanside.  CA  Q2054  7\4/433-7380 


Shopper  wins  access 
to  private  community 


A  California  appeals  court  has  ruled 
that  the  free  newspaper,  the  Lacuna 
Beach  News-Post,  can  be  delivered  in¬ 
side  the  gates  of  the  retirement  commun¬ 
ity  Leisure  World. 

The  ruling  overturned  a  1977  Superior 
Court  decision  that  said  the  Laguna 
Beach  News-Post  management  had  no 
Federal  or  State  Constitutional  right  to 
enter  Leisure  World  to  distribute  its 
newspaper  unsolicited  by  carrier  to  occu¬ 
pants  in  the  community. 

The  Superior  Court  ruling  said  Leisure 
World  management  had  acted  properly  in 
denying  the  News-Post  the  right  to  circu¬ 
late  inside  the  community. 

The  4th  District  Court  of  Appeals,  in  a 
decision  filed  September  4,  stated,  “In 
our  view,  those  conclusions  are  wrong 
and  the  plaintiff  (News-Post),  strictly  on 
the  facts  of  this  case,  is  entitled  to  an 
injunction  which  will  entitle  it  to  distri¬ 
bute  its  newspaper  within  Leisure 
World...” 

The  appeals  court  also  said  that  the 
News-Post  is  entitled  to  seek  damages  for 
the  period  that  it  was  prevented  from 
being  circulated  inside  the  retirement 
community. 


News-Post  attorney  Mike  McCray  said 
he  plans  to  seek  more  than  $20  million  in 
damages. 

An  attorney  for  Leisure  World  man¬ 
agement  indicated  he  will  appeal  the  deci¬ 
sion. 

Leisure  World  management  contended 
that  it  could  keep  the  News-Post  from 
being  distributed  because  Leisure  World 
is  made  up  of  private  residences  inside  a 
walled  and  gated  community. 

Leisure  World  also  argued  that  it  could 
deny  the  News-Post  from  being  distri¬ 
buted  because  it  owns  all  the  streets,  side¬ 
walks,  and  other  common  property  with¬ 
in  the  boundaries  of  community. 

The  News-Post  argued  that  since  1967 
it  has  been  denied  the  right  to  enter  Lei¬ 
sure  World  for  the  purpose  of  delivering 
its  newspapers,  while  Leisure  World 
management  has  allowed  another  news¬ 
paper,  Leisure  World  News,  to  be  distri¬ 
buted  inside  the  community.  Leisure 
World  News,  the  News-Post  argued,  is 
also  distributed  to  residents  unsolicited. 

Leisure  World  management  stated  that 
the  Leisure  World  News  was  different 
than  the  News-Post  in  that  management 
of  the  community  had  paid  for  its  resi¬ 


dents  to  receive  Leisure  World  News  by 
entering  into  a  mass  subscription  contract 
with  the  News  on  behalf  of  its  residents. 

The  News-Post  argued  that  Just  be¬ 
cause  management  had  determined  the 
residents  of  the  retirement  community 
should  receive  the  Leisure  World  News, 
didn’t  mean  the  residents  wanted  to  re¬ 
ceive  it  as  opposed  to  other  newspapers. 

The  appeals  court  ruled  that  it  was  not 
part  of  Leisure  World  management's 
duties  to  order  a  particular  newspaper 
delivered  to  residents  unsolicited. 

The  appeals  court  also  ruled  as  long  as 
Leisure  World  management  continues  to 
permit  the  Leisure  World  News  to  be  dis¬ 
tributed  inside  the  private  retirement 
community,  that  it  must  also  permit  the 
distribution  of  the  News-Post. 

The  appeals  court  said  that  “if  any  resi¬ 
dent  of  Leisure  World  shall  expressly 
state  in  writing”  to  management  of  the 
community  that  he  or  she  “does  not  wish 
to  receive  unsolicited  delivery  of  the 
Laguna  Beach  News-Post  to  his  or  her 
residence,  then  plaintiff  (News-Post) 
shall  refrain  thereafter  from  any  delivery 
to  that  resident.” 

The  News-Post  will  also  be  entitled  to 
“verify  independently  by  telephone  call 
or  personal  visit  that  any  given  resident 
does  not  wish  to  receive  unsolicited  deliv¬ 
ery  of  the  Laguna  News-Post.” 

The  News-Post  is  owned  by  Vernon 
Spitaleri,  former  part  owner  of  Sta-Hi 
Inc.,  manufacturers  of  newspaper  mail- 
room  equipment. 

System  transports 
NAPP  mag  plates 

Denver  Post  has  installed  an  “off-the- 
shelf’  conveyor  system  to  move  press- 
ready  NAPP  photopolymer  plates  with 
steel  backing  from  the  2nd  floor 
plateroom  to  the  1st  floor  pressroom. 

Nolan  Systems  of  Denver,  acted  as  the 
agent  for  Dorner  Manufacturing  Corp..  of 
Hartland,  Wisconsin,  the  supplier  of  the 
model  5100  series  of  expandable  con¬ 
veyor  systems. 

The  conveyor  system  features  modular 
drives  and  intermediate  units  which  can 
be  adapted  to  most  any  situation.  In  the 
Post’s  configuration  the  3  thick  ver¬ 
tical  magnetic  conveyor  with  a  90  degree 
magnetic  drive  module  required  only  a 
minimum  size  through-the-floor  hole 
which  did  not  change  the  building’s  air 
pressure  patterns.  The  plateroom  is  vir¬ 
tually  free  from  pressroom  air. 

The  conveyor’s  continuous  belt  is  a 
polyester  web  that  is  laminated  with  a 
tough  urethane  surface  that  is  resistant  to 
wear  and  oil.  To  maintain  proper  belt  ten¬ 
sion  to  compensate  for  fatique,  heat  or 
humidity  conditions,  the  Dorner  system 
has  an  automatic  pneumatic  tensioning 
arrangement. 

The  Post  handles  between  4, 100  to 
4,5(K)  plates  weekly  with  no  damage. 
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Libel  losses  of  hundreds  of  thousands  of  dollars  and  *50,000 
legal  fees  loom  over  todays  businesses  as  spectres  of 
financial  disaster. 

Stop  by  and  talk  to  us  about  giving  your  employees  and 
assets  a  million  dollars  worth  of  protection.  We're  the 
exclusive  agents  for  the  NNA  Libel  Program  issued  by  CNA 
Insurance. 

Visit  us  at  booth  #309  and  receive  your  FREE  GIFT. 


INSURANCE  BROKERS 


7411  OLD  BRANCH  AVENUE  •  P.O.  BOX  128 
aiNTON,  MARYLAND  20735 
PHONE  (301)  86e'7200 


ENDORSED  BY  THE 
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30  minutes  to  deadline. 
Who  do  you  call  for 
'  ■  *  *  formation? 


toll  ftoo800-424-8897. 


You  call  Mike  Segel. 

If  you  live  in  the  Washington,  D.C.  area,  call  him 
at  202-828-7584. 

If  you  live  outside  of  Washington,  dial  800-424- 
8897.  You  can  reach  him  toll  free  anytime— days, 
nights  and  weekends. 

Mike  will  give  you  fast,  accurate  answers  to 
your  questions  about  electric  power. 

When  you  have  the  time,  he  can  line  up  news 


sources,  supply  you  with  pictures  or  film  clips  and 
put  you  in  contact  with  electric  energy  specialists. 

He  can  also  provide  research  assistance  for 
you  anywhere  in  the  nation. 

He  has  industry  statistics  and  comprehensive 
backgrounders  on  major  energy  topics. 

He’ll  tackle  any  electric  energy  questions 
you’ve  got. 

And  he’s  waiting  for  your  call. 


Edison  Electric  Institute  Information  Service. 

The  association  of  electric  companies 

1111 19th  Street.  N.W .  Washington,  D.C.  20036 


Judy,  Berkley-Small, 
salesman,  found  dead 


When  YOuYe  np  against  a 
deadline,  YOU  don't  have  time 
for  the  corporate  runaround. 

You  need  facts.  Figures.  And  a  perspective  in  a  hurry. 

For  years,  our  companies  have  operated  one  of  the  largest  electric 
power  sterns  in  the  world.  We’re  right  on  the  energy  front.  And  we’ve 
learned  that  meeting  your  information  needs  is  every  bit  as  important  as 
meeting  the  electricity  needs  of  the  growing  Southeast. 

That’s  why  The  feuthem  Company  has  built  a  staff  of  news 
professionals.  People  who’ve  been  there.  People  who  will  provide  you 
with  energy  information  whenever  you  need  it. 

From  the  computer  that  designs  an  energy-efficient  home  for  today 
to  the  promise  of  synthetic  fuels  for  tomorrow,  the  information  is  here 
for  the  asking. 

Contact  the  news  and  corporate  information  group:  Gale  Klappa, 
Dave  Altman,  Glen  Kundert,  or  Judi  Wallace. 

The  number  in  Atlanta  is  404-393-0650.  After  hours  call  404-455-1072 

Any  time,  day  or  night. 


Southern  Company 

the  southern  electric  system 


The  body  of  Harold  Judy,  a  veteran 
newspaperman  and  a  sales  representa¬ 
tive  for  Berkley-Small  Co.,  was  found 
last  weekend  in  Datil,  N.M.  near  Al¬ 
buquerque.  Judy  was  dead  from  a  bullet 
wound  and  was  missing  since  September 
10. 

As  a  sales  representative  for  Berkley- 
Small,  Inc.,  of  Mobile,  Alabama,  a 
Scripps-Howard  company  and  the  major 
supplier  of  circulation  products  to  the 
newspaper  industry,  Judy  covered  the 
states  of  Wyoming,  Utah,  Colorado, 
Arizona  and  New  Mexico. 

Judy’s  motor  home  was  spotted  in 
Sedona,  Arizona,  on  September  12.  The 
driver  was  not  Judy.  On  the  following 
Sunday,  a  man  used  Judy’s  credit  card  to 
register  under  that  name  at  the  Royal 
Inn,  in  Bakersfield,  California.  The  man 
did  not  fit  Judy’s  description  and  the  sig¬ 
nature  used  was  a  forgery.  The  motor 
home  was  also  spotted  in  Bakersfield. 
On  September  1^  at  a  store  in  Lost 
Hills,  California,  the  same  man  attemp¬ 
ted  to  purchase  a  six  pack  of  beer,  a 
Playboy  magazine,  a  can  of  Spam,  a  pair 
of  boots,  and  some  clothing.  He  was 
driving  the  motor  home  and  left  when  the 
VISA  purchase  was  refused.  The  van 
was  again  spotted  later  that  day  in  Paso 
Robles,  California. 

Judy  worked  at  Gannett  Newspapers’ 
Danville  (11.)  Commercial  News  for  27 
years  with  assignments  as  sports  editor, 
promotion  manager,  operations  manager 
and  employee  relations  manager.  He  has 
held  offices  in  the  International  Newspa¬ 
per  Promotion  Association  and  was  a 
member  of  the  Associated  Press  Writers 
Association  and  the  Golf  Writers  As¬ 
sociation.  He  joined  Berkley-Small  in 
1977. 

Judy  was  53  years  old.  The  FBI  and  all 
state  troopers  in  the  search  area  have 
been  alerted,  and  such  authorities  should 
be  notified  of  any  information  pertaining 
to  Judy  or  the  motor  home. 


Dispose  Of  Your  Offset 
Waste  Ink  Legally 

You  are  liable  to  Federal  fines  if 
r  }/ou  dispose  of  hazardous  waste 

i7/ega//y. 

Call  to  make  arrangements  for 
us  to  accept  your  waste  ink. 

Licensed  by  the  Federal  E.P.A. 

Ink  Recovery  Service 
(203)  443-5890 
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Mr.  Publisher  or  General  Manager:  Have  you  ever  felt  life  this? 

'Tm  just  toobusy  to  come  up  with  idesis, 
and  without  apromotion  d^iartment, 
what  can  Ido?" 


Join  INPA.  Where  else  can  you  buy  promotion 
ideas  for  as  little  as  $75  a  year?  That's  right. 

There  aren't  many  bargains  these  days,  but  the 
best  around  is  membership  in  the  International  News¬ 
paper  Promotion  Association  (INPA). 

As  a  member  of  INPA  you  receive  the  following 
six  special  publications.  They're  worth  more  than 
your  dues  for  several  years. 

Here's  what  you  get  as  a  new  member: 
"Promoting  the  Total  Newspaper,"  a  122-page  hand¬ 
book  filled  with  everything  you  need  to  know  to 
promote  your  newspaper  better. 

"INPA  Idea  Newspaper,  "40  pages  of  the  best  news¬ 
paper  promotion  ads.  They're  reduced  in  size  but 
large  enough  to  "borrow"  copy  and  art  ideas. 

"What's  In  It  For  Me?," a  complete  ad  campaign  of  12 
full  page  ads  designed  to  increase  circulation  among 
various  newspaper  reader  groups. 

"Guide  to  Marketing  Planning," a  basic  outline  to 
plan  your  newspaper's  promotion  program. 

"Survey  ol Newspaper  Promotion  Departments," a 
survey  of  how  newspaper  promotion  departments 
work,  how  much  they  spend,  and  where  they  spend  it. 
"INPA  kedrbooA'a  roster  of  more  than  1300  INPA 
members,  a  recap  of  the  annual  INPA  conference,  a 
list  of  winners  from  the  Editor  &  Publisher  promotion 
contest,  plus  much  more. 

'That's  just  what  you  get  for  joining. 

Once  you're  a  member  of  INPA,there  is  the 
monthly  Idea  Newsletter  filled  with  ideas  in  every  area 


of  advertising  and  circulation  promotion,  public 
service  programs,  and  research  surveys. 

Your  INPA  membership  makes  you  ebgible  to 
attend  INPA's  annual  international  conference,  its 
region  and  division  meetings  in  North  America  and 
Europe,  and  seminars— where  you  can  meet  and 
work  and  learn  from  the  best  newspaper  promotion 
experts  in  the  world. 

Add  to  that  the  special  member  rates  for  INPA 
publications  on  research,  advertising,  and  public 
service  programs.  Plus  discount  prices  for  cassettes 
and  videotapes  of  the  best  promotion  ideas  for  radio 
and  television  commercials  to  increase  circulation. 

And  if  all  that  wasn't  enough,  there  is  help  and 
advice  available  from  countless  sources  within  INPA, 
including  a  research  advisory  committee  and  INPA's 
"Idea  Retrieval  System"  at  the  international  head¬ 
quarters  at  Reston,Virginia. 

What  does  an  INPA  membership  cost?  Surpris¬ 
ingly  little. 

Check  the  membership  coupon  below  for  your 
circulation  size.  Surprised'!^  We  think  INPA  offers  you 
more  for  your  membership  dollar  than  any  other  news 
paper  association.  Send  in  your  application  today! 


INTERNATIONAL  NEWSPAPER  PHOMOTKIN  ASS0CIATK3N 


MEMBERSHIP  APPUCARON 

I  apply  for  voting  membership  in  the  International  Newspaper 
Promotion  Association 


Circulation 


Annual  Dues 


Under  15,000 . $  75.00 

15,000-49,999 . $105.00 

50,000-99,999 . $13500 

100,000-199,999 . $20000 

200,000  and  over . $250  00 

Check  attached - (Make  payable  to  Intematonal  Newspaper 

Promotion  Association) 

Please  bill  us - (If  billed,  allow  4-6  weeks  for  receipt  of  payment 

and  processing) 


Mail  application  to  INPA 
1 1600  Sunrise  Valley  Drive,  RestoaVA  22091 

Newspaper - 

Address - 

Qty - 


State  or  Province - 

Your  name _ 

Titie - 


-Zip 


Phone  Number 


Backgrounder 

(Continued  from  page  60) 


can  distil  this  line  of  reasoning  into  a 
syllogism: 

1.  There  are  disparities  between 
North  and  South.  True. 

2.  Communications  reflect  the  dis¬ 
parities.  True. 

3.  Therefore,  the  present  communica¬ 
tion  system,  based  on  the  free  flow  con¬ 
cept,  is  implicitly  flawed  and  must  be 
changed.  True  or  false? 

Apparently  those  who  feel  that  the 
media  should  be  a  tool  of  the  state  have 
no  trouble  in  answering  Point  3  as  true. 
(Apparently,  they  don’t  even  have  to 
cynically  make  Point  3  read,  as  it  seems 
to,  if  you  don’t  like  what  the  mirror  re¬ 
flects,  get  a  new  mirror.)  They  can  then 
go  on  to  argue  that  if  the  world’s  infor¬ 
mation  and  communications  resources 
can  somehow  be  democratised,  then  the 
ability  of  the  world’s  people  to  use  in¬ 
formation  and  communications  can  then 
also  be  democratised.  (Translation:  give 
developing  countries  enough  radios, 
televisions,  satellites  and  computers  and 
there  will  be  no  more  problems  with  illit¬ 
eracy.) 

As  for  myself,  though,  in  wondering 
why  the  report  goes  through  such  contor¬ 
tions  of  logic  to  conclude  the  present  free 
flow  concept  must  be  scrapped,  we  recall 
that  the  MacBride  Report  is  a  political 
platform,  as  it  openly  acknowledges  with 
an  alliterative  burst  on  page  38: 

The  current  world  debate  on  com¬ 
munication  is  inevitably  political,  be¬ 
cause  the  anxieties,  the  aims  and  the  ar¬ 
guments  have  a  primarily  political 
character.  Nothing  is  gained  by  conceal¬ 
ing  the  real  nature  of  the  problems,  nor 
by  failing  to  recognize  the  threats  of  the 
status  quo. 

Or  page  254: 

“Seen  broadly,  the  one-way  flow  in 
communication  is  basically  a  reflection 
of  the  world’s  dominant  political  and 
economic  structures,  which  tend  to 
maintain  or  reinforce  the  dependence  of 
poorer  countries  on  the  richer.’’ 

Page  306:  “If  the  media  have  the 
power  to  spread  fear,  why  should  they 
not  exercise  this  same  power  in  order  to 
free  men  from  distrust  and  fear  and  to 
assert  their  unshakeable  opposition  to  all 
forms  of  war  and  violence,  and  to  all 
recourse  to  force  in  international  rela¬ 
tions?’’ 

These  are  themes  that  run  all  through 
the  report,  just  as  they  ran  through  origi¬ 
nal  versions  of  the  draft  declaration  on 
the  mass  media.  As  Canada’s  Betty 
Zimmerman  noted  in  a  footnote  to  this 
last  passage:  “The  report  is  accusing  the 
media  of  exerting  too  much  power,  while 
at  the  same  time  advocating  the  exertion 
of  power  for  other  (valuable)  purposes. 
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In  both  cases,  however,  the  situation  is 
being  viewed  from  the  standpoint  of 
using  the  media,  which  is  an  unaccepta¬ 
ble  concept.’’ 

On  page  346:  ‘  ‘The  media  have  a  moral 
and  political  responsibility  to  take  ac¬ 
count  of  public  attitudes  and  opinions.  If 
Pan-African  consciousness  has  not  de¬ 
veloped  as  expected,  have  media  really 
done  enough  to  stimulate  solidarity 
throughout  the  continent?  And  if  many 
Western  industrialised  nations  pay  scant 
attention  to  developing  world  concerns, 
is  not  this  due  to  some  extent  to  the 
media?  If  signs  of  depoliticisation  are 
noted  in  some  socialist  countries,  does 
this  not  imply  that  the  media’s  contribu¬ 
tions  have  failed?’’ 

As  a  final  example,  recommendation 
32:  “While  acknowledging  the  need  of 
the  media  for  revenues,  ways  and  means 
should  be  considered  to  reduce  the  nega¬ 
tive  effects  that  the  influence  of  market 
and  commercial  considerations  have  in 
the  organization  and  content  of  national 
and  international  flows.’’ 

Aghast,  Abel  pinned  on  a  footnote: 
“At  no  time  has  the  Commission  seen 
evidence  adduced  in  support  of  the  no¬ 
tion  that  market  and  commercial  consid¬ 


erations  necessarily  exert  a  negative  ef¬ 
fect  upon  communication  flows.’’ 

Not  only  is  there  no  evidence  about 
the  impact  of  market  and  commercial 
considerations  on  content,  there  is  no 
word  in  the  entire  479-page  report  (pro¬ 
visional  version)  about  the  impact  of 
what  many  would  consider  to  be  the 
most  important  consideration,  indeed 
our  most  valuable  commodity:  credibil¬ 
ity.  Why?  Why  is  there  no  data  or  even 
speculation  offered  about  what  the  con¬ 
sequences  are  when  the  media  of  a  given 
country  abandon  their  concern  for  credi¬ 
bility?  How  is  this  possible  in  a  report 
that  claims  to  be  the  definitive  study  of 
information  problems? 

The  answers  to  these  questions  are 
part  of  what  make  the  prospects  for  Bel¬ 
grade  so  menacing. 

O’Donnell  resigns 

Patrick  O’Donnell  has  resigned  as 
director  of  corporate  relations  to  rejoin 
the  Wall  Street  Journal.  He  will  be  a 
reporter  in  the  San  Francisco  bureau. 
Frank  N.  Hawkins,  Jr.,  who  joined 
Knight- Bidder  in  August  as  assistant  to 
William  A.  Ott,  vicepresident/operations 
of  the  Metro  Group,  will  succeed  Patrick. 


Press  ’N  Times  By  Don  Fitzgerald 


"Do  you  have  a  copy  of  your  speech  I  can  take  back  to  my  editor,  Senator. 
Otherwise,  I  don't  think  he  is  going  to  believe  my  quotes!" 

EDITOR  &  PUBLISHER  for  September  27,  1980 


Bankers  Trust  Company^ 
with  its  team  of  specialists  in  the 
publishing  and  commimication  industries^ 
assisted  Thomson  Newspapers,  Inc. 
in  their  acquisition  of  the  following 
newspapers  from  Panax  Corporation. 


August  29,  1980 

August  29. 1980 

Thomson  Newspapers 
(Michigan),  Inc. 

Thomson  Newspapers 
(Michigan),  Inc. 

a  subsidiary  of 

a  subsidiary  of 

Thomson  Newspapers,  Inc. 

Thomson  Newspapers,  Inc. 

has  acquired 

has  acquired 

The  Mining  Journal 
Marquette,  Michigan 

The  Daily  News 

Iron  Mountain,  Michigan 

from 

from 

Panax  Corporation 

Panax  Corporation 

The  undersigned  initiated  this  transaction 
and  acted  as  financial  advisor  to 

Thomson  Newspapers.  Inc. 

The  undersigned  initiated  this  transaction 
and  acted  as  financial  advisor  to 

Thomson  Newspapers.  Inc. 

□Bankerslhist  Company 

□Bankerslhist  Company 

August  29,  1980 

August  29, 1980 

Thomson  Newspapers 

Thomson  Newspapers 

(Michigan),  Inc. 

(Michigan),  Inc. 

a  subsidiary  of 

a  subsidiary  of 

Thomson  Newspapers,  Inc. 

For  more  information  regarding 

Thomson  Newspapers,  Inc. 

has  acquired 

our  financial  advisory  services 

has  acquired 

The  Daily  Press 

to  the  publishing  and 
communications  industries. 

The  Copper  Nugget 

Escanaba,  Michigan 

write  or  call  collect: 

Houghton,  Michigan 

from 

Richard  J.  Berman,  Vice  President 

from 

Bankers  Trust  Company, 

Panax  Corporation 

280  Park  Avenue 

Panax  Corporation 

New  York,  New  York  10017 

The  undersigned  initiated  this  transaction 

Telephone  (212)  692.2301 

The  undersigned  initiated  this  transaction 

and  acted  as  financial  advisor  to 

and  acted  as  financial  advisor  to 

Thomson  Newspapers.  Inc. 

Thomson  Newspapers,  Inc. 

i 


□Bankerslhist  Company 


□Bankerslhist  Company 


Top  ten  ROP  color  newspapers — 1979 

.  .  .  showing  percentage  relationship  of  color  by  classification  to  total. 

(as  measured  by  Media  Records,  Inc.) 


Retail 

% 

To  Total 

General 

% 

To  Total 

Automotive 

% 

To  Total 

Financial 

% 

To  Total 

Classified 

% 

Total 

Advertising 

% 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

To  Total 

Full  Run 

To  Total 

ROP 

Retail 

ROP 

General 

ROP 

Automotive 

ROP 

Financial 

ROP 

Full  Run 

ROP 

Full  Run 

City,  Newspaper  &  Edition 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Classified 

Color 

Advertising 

1.  Tampa  Tribune-m&S  (9)  . 

.  4,360,873 

14.3 

257,316 

5.9 

258,353 

26.4 

39,283 

4.4 

986,569 

5.6 

5,902,394 

10.9 

2.  Miami  Herald-m&S  (8)  . 

.  3,377,862 

9.0 

263,309 

5.1 

644,459 

38.5 

29,247 

1.7 

1,242,704 

5.4 

5,557,581 

8.0 

3.  St.  Petersburg  Times-m&S  (8)  . . 

.  3,913,799 

11.9 

318,006 

7.0 

58,774 

10.9 

190,944 

13.4 

923,490 

6.0 

5,405,013 

9.9 

4.  Fort  Lauderdale  News  &  News  & 
Sun-Sentinel-e&S  (8)  . 

.  3,864,025 

7.0 

261,297 

6.1 

302,616 

26.5 

67,862 

3.9 

467,306 

1.6 

4,963,106 

5.4 

5.  San  Antonio  Light-e&S  (9) 

4,474,756 

13.3 

272,818 

7.9 

24,606 

9.5 

38,877 

9.6 

114,849 

0.7 

4,925,906 

9.1 

6.  San  Antonio  Express  &  Express 
News-m&S  (9)  . 

,  4,477,424 

15.3 

214,500 

6.4 

8,127 

3.8 

44,033 

9.3 

148,818 

0.8 

4,892,902 

9.2 

7.  Houston  Chronicle-e&S  (9)  . 

.  3,225,349 

8.8 

326,019 

6.0 

29,340 

4.0 

53,911 

7.8 

880,700 

1.3 

4,515,319 

4.1 

8.  Houston  Post-m&S  (9)  . 

.  3,014,413 

8.7 

284,161 

5.7 

30,908 

4.5 

58,151 

8.1 

1,023,278 

2.5 

4,410,911 

5.4 

9.  Dallas  Times  Herald-e&S  (9)  _ 

.  3,280,639 

8.2 

241,255 

4.8 

53,728 

8.0 

60,460 

10.7 

475,696 

1.7 

4,111,778 

5.5 

10.  Dallas  News-m&S  (9)  . 

.  3,033,166 

7.7 

256,730 

5.0 

59,100 

8.2 

52,856 

7.4 

561,772 

1.6 

3,963,624 

4.9 

(Figures  in  parentheses  show  number  of  columns) 


1979  full  run  ROP  color  advertising  iinage 

(Newspapers  measured  by  Media  Records,  Inc.) 


For  this  report,  Media  Records,  Inc.,  measured  all  of  the 
newspaper  advertising  that  appeared  in  the  229  newspa¬ 
pers  published  in  80  important  cities.  Of  these,  224  printed 
ROP  Color  and  the  following  pages  report  the  ROP  Color 
linage  carried  by  each  one. 

Eight-column  formats  are  measured  and  reported  as 
eight  columns.  Nine-column  formats  are  measured  and 


Cols 

Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Aberdeen  American  News-e  . . . 

..  8 

733,159 

55,489 

13,580 

2,107 

36,094 

840,429 

Aberdeen  American  News-S  . . 

..  8 

302,001 

19,655 

3,577 

20,752 

42,951 

388,936 

Akron  Beacon  Journal-e  . 

..  8 

969.150 

248.659 

35,540 

83,496 

7,230 

1,344,075 

Akron  Beacon  Journal-S  . 

8 

440,696 

22.858 

1,109 

20,267 

13,225 

498,155 

Asbury  Park  Press-e  . 

..  9 

920,675 

80,064 

261,585 

89,829 

1,352,153 

Asbury  Park  Press-S  . 

. .  9 

511,071 

5,311 

136,804 

2,709 

655,895 

Atlanta  Constitutlon-m  . 

..  8 

2,230,593 

300,951 

63.901 

17,879 

190,324 

2,803,648 

Atlanta  Journal-e  . 

R 

2,644.305 

295,748 

65,425 

19,026 

187,167 

3,211,671 

Atlanta  Journal  &  Constitutlon-S 

.  8 

451.410 

8.382 

16,524 

4,913 

12,085 

493.314 

Atlanta  Journal  & 

Constitution-sat . 

..  8 

82.055 

3,010 

85,065 

Baltimore  News  American-S  . . 

..  9 

475,244 

7,011 

11,100 

12,900 

506,255 

Baltimore  News  American-e 

,.  9 

1,777,757 

198,634 

59,813 

6,776 

4,787 

2,047,767 

Baltimore  Sun-m  . 

,  9 

432,139 

222,792 

45.966 

7,592 

708,489 

Baltimore  Sun-e  . 

..  9 

1,425,447 

227,320 

50,937 

10,793 

1,714,497 

Baltimore  Sun-S  . 

9 

688.469 

2,635 

691,104 

Bergen  County  Record-e  . 

..  9 

420.486 

143,960 

41,591 

102,887 

79,379 

788,303 

Bergen  County  Record-S  . 

.  .  9 

354,442 

1.020 

1,650 

2,382 

48,210 

407,704 

Boca  Raton  News-e  . 

H 

453,543 

44,714 

30,410 

5,036 

533,703 

Boca  Raton  News-S  . 

H 

409.164 

3.213 

2,408 

23,170 

16,856 

454,811 

Boston  Herald  American-m  . . . 

..  9 

95,456 

148,713 

35,772 

4,500 

284,441 

Boston  Herald  AmerIcan-S  . . . 

9 

52.302 

9.417 

3.900 

2,700 

1,500 

69,819 

Boston  Globe-e  . 

9 

25,500 

18.206 

1,200 

44,906 

Boston  Globe-d  . 

..  9 

301,822 

188,545 

35,419 

6,000 

531,786 

Boston  Globe-S  . 

.  9 

335,204 

29,944 

1,200 

2,700 

74,280 

443.328 

Boulder  Camera-e  . 

..  8 

972,866 

82.738 

31,802 

88,162 

88,438 

1,264,006 

Boulder  Camera-S  . 

.  8 

257,575 

16.876 

4,161 

42,703 

34,196 

355,511 

Bradenton  Herald-e  . 

8 

916.813 

54,115 

1,708 

6,760 

6,020 

987,416 

Bradenton  Herald-S  . 

. .  8 

345,121 

9,452 

3,548 

6,028 

37,368 

401,517 

Buffalo  Courier  Express-m  . .  . . 

.  8 

134,199 

185,024 

48,747 

42,659 

8,760 

419,389 

Buffalo  Courier  Express-S  _ 

...  8 

325.629 

40.859 

65,456 

27,436 

459,380 

Buffalo  News-e  . 

8 

1,445,856 

274,328 

144,615 

219,490 

5.509 

2,089,798 

Buffalo  News-S  . 

..  8 

321,763 

51,578 

21,237 

3,704 

398,282 

Camden  Courier  Post-e  . 

..  8 

2,221,601 

116,451 

155,154 

77,848 

160,937 

2,731,991 

Camden  Courier  Post-S  . 

8 

120,049 

5,032 

2.337 

43,200 

170,618 

Charlotte  News-e  . 

...8 

581,358 

223,625 

97,186 

8,257 

135,000 

1,045,426 

Charlotte  Observer-m  . 

8 

979.838 

221,702 

86,373 

7,685 

134,397 

1,429,995 

Charlotte  Observer-S  . 

...8 

393,867 

14,050 

9,798 

3,912 

35,601 

457,228 

Chicago  Tribuhe-m  . 

...9 

870,538 

404,791 

44,081 

78,120 

1,397,530 

Chicago  Tribune-S  . 

...9 

123.386 

45.644 

5,580 

174,610 

Chicago  Sun  TImes-m  . 

18 

231,535 

324,133 

45,600 

26,000 

627,268 

Chicago  Sun  Times-S  . 

..  16 

18.000 

14,785 

3,600 

36,385 

Cincinnati  Enquirer-m  . 

...9 

1,121,988 

240.146 

43,278 

12,300 

244,720 

1,662,432 

Cincinnati  Enquirer-S  . 

...9 

803,524 

25,109 

2,700 

2,700 

834,033 

Cincinnati  Post-e  . 

...9 

955.066 

2*,197 

28,567 

5,670 

43.907 

1,263,407 

Cleveland  Plain  Deale  r-m  _ 

...9 

1,109,534 

249,157 

156,745 

58,510 

48,811 

1,622,757 

Cleveland  Plain  Dealer-S  .... 

9 

518,079 

35,760 

2,700 

14,540 

571,079 

Cleveland  Press-e  . 

...9 

824.090 

247,001 

115,402 

36,515 

5,395 

1,228,403 

Columbus  EnquIrer-m  . 

8 

832.751 

195,815 

69,717 

1,792 

201.689 

1,301,764 

Columbus  Ledger  EnquIrer-S 

...8 

206.208 

15,660 

19,906 

19,838 

261,612 

Columbus  Olspatch-e  . 

...  9 

843,047 

183.680 

48.344 

182,468 

6,300 

1,263.839 

Columbus  DIspatch-S  . 

...9 

513,304 

19,144 

8.565 

53,258 

6,300 

600,571 

Columbus  Citizen  Journal-m  . 

.  9 

415,870 

167,400 

42,451 

185,016 

21,735 

832,472 

Covington  Kentucky  Post-e  . . 

...9 

289,157 

8,115 

17,798 

14,348 

329,416 
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reported  as  nine  columns.  Six-column  formats  are  mea¬ 
sured  as  six  columns,  and  converted  and  reported  as  eight 
columns. 

The  major  elements  of  Total  ROP  Color  are  shown 
individually — Retail,  General,  Automotive  and  Financial. 
All  figures  shown  are  in  agate  lines,  and  all  totals  shown 
include  full  color  as  well  as  one  color  advertising. 


Cols 

Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Dallas  News-m  . 

..  9 

2,106,629 

224,174 

54,578 

46,464 

375,485 

2,807,330 

Dallas  News-S  . 

..  9 

926,537 

32,556 

4,522 

6,392 

186,287 

1,156,294 

Dallas  Times  Heraid-e  . 

.  ,  9 

2,206,769 

205,566 

52,356 

43,437 

266,739 

2,774,867 

Dallas  Times  Herald-S  . 

..  9 

1,073,870 

35,689 

1,372 

17,023 

208,957 

1,336,911 

Dayton  Journal  Herald-m  .... 

..  9 

361,206 

201,092 

47,824 

610,122 

Dayton  News-e  . 

..  9 

373,406 

200,287 

49,077 

1,216 

623,986 

Dayton  News-S  . 

..  9 

381,698 

24,298 

8,009 

414,005 

Denver  Rocky  Mt  News-m  . . 

.  T6 

1,281,563 

242,748 

42,100 

104,400 

573.000 

2,243,811 

Denver  Rocky  Mt  News-S  . . . 

.  16 

251,400 

24,480 

1,200 

3,600 

280,680 

Denver  Post-e  . 

..  9 

1,160,173 

364,757 

61,001 

116,601 

431,520 

2,134,052 

Denver  Post-S  . 

9 

586,328 

62,761 

5,580 

38,143 

366.600 

1.059,412 

Detroit  Free  Press-m  . 

..  8 

1,664.068 

306.832 

302,923 

88,097 

151,870 

2,513.810 

Detroit  Free  Press-S  . 

..  8 

147,246 

34,336 

18,798 

41,191 

20,139 

261.710 

Detroit  News-e  . 

..  9 

2,645,798 

324,126 

235,275 

98,168 

34,060 

3,337,427 

Detroit  News-S  . 

..  9 

344,867 

25,293 

60,518 

53,231 

483.909 

Duluth  Herald-e  . 

..  8 

392,690 

187,490 

2,408 

26,628 

609,216 

Duluth  News-Tribune-m  . 

. .  8 

441.786 

180,296 

2.408 

38,652 

663,142 

Duluth  News-Trlbune-S  . 

..  8 

281,937 

15,041 

3,325 

1,633 

13,127 

315,063 

Erie  Times-e  . 

...9 

288.865 

87,167 

6,134 

13,545 

12,040 

407,751 

Erie  Times-News-S  . 

...9 

567,675 

15,050 

5,418 

1,524 

589,667 

Evansville  Courier-m  . 

...9 

1,400.766 

104.919 

10,050 

12,740 

4,326 

1.532.801 

Evansville  Press-e  . 

...9 

1,431,706 

105,049 

11,529 

14,504 

4,310 

1,567,098 

Evansville  Courier  &  Press-S 

. ..  9 

588,603 

30,646 

1,946 

15,435 

9,855 

646,485 

Ft  Lauderdale  News-e  . 

...8 

1,923,992 

249,593 

250.400 

54.044 

251 .925 

2,729,954 

Ft  Lauderdale  News  &  Sun 

Sentinel-S  . 

...8 

609,945 

8,590 

48.029 

8,778 

82,263 

957,605 

R.  Lauderdale  News  &  Sun 

Sentinel-sat  . 

8 

1,130,088 

3,114 

4,187 

5,040 

133,118 

1,275,547 

Ft  Lauderdale  Sun-SentInel-m 

...8 

1,546,154 

242,505 

193,091 

52.104 

100,243 

2,134,097 

Fullerton  News  Tribune-e  . . . . 

.. .  8 

1 15,391 

20,610 

15,962 

25,713 

177,676 

Gary  Post  Triuune-e  . 

...9 

877,236 

186,437 

61,173 

13,950 

14,297 

1.153.093 

Gary  Post  Tribune-S  . 

...9 

548,443 

1,394 

17,613 

15,557 

78.430 

661,437 

Grand  Forks  Herald-e  . 

8 

386-339 

62,566 

3,878 

77,153 

25,990 

555,926 

Grand  Forks  Herald-S  . 

...8 

251,036 

5,821 

111,435 

3.353 

371 .645 

Hartford  Courant-m  . 

...8 

153,958 

109,561 

42,004 

7,770 

313,293 

Hartford  Courant-S  . 

.  8 

107,901 

14,415 

2,400 

124,716 

Hollywood  Sun  Tattler-e  . . . . 

...9 

732,680 

105,717 

34,517 

51 .332 

268.739 

1,192,985 

Honolulu  Advertlser-m  . 

.. .  9 

1,257,679 

487,736 

34,418 

300,192 

6,020 

2,086,045 

Honolulu  Star  Bulletin-e  . 

. ..  9 

1,311,347 

486,633 

34,406 

302,928 

6,020 

2,141,334 

Honolulu  Star  Bulletin  & 

Advertiser-S  . 

. ..  9 

550,710 

34,853 

15,942 

69,061 

39.682 

710,248 

Houston  Chronicle-e  . 

9 

2,386,032 

275,356 

29.340 

33,205 

581.688 

3,305,621 

Houston  Chronicle-S  . 

9 

839,317 

50.663 

20,706 

299,012 

1.209.698 

Houston  Post-m  . 

...9 

2,305,258 

260,418 

29,357 

37,431 

989,250 

3,621,714 

Houston  Post-S  . 

...9 

709,155 

23,743 

1,551 

20.720 

34,028 

789,197 

Kansas  City  Times-m  . 

...8 

1.002.389 

288,862 

112,906 

28,556 

99,212 

1.531.925 

Kansas  City  Star-e  . 

.  8 

201.684 

271,541 

100.751 

28,578 

13.680 

616,234 
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146,952  45,166 
94,357  209,695 
12,632  3,350 


9,000  202,630 
189,840  532,257 

75,509  94,851 


1,279,398  203,423  99,592  73,784  130,479  1,786,676 

341,162  6,807  13,979  61,325  68,382  491,655 

126,000  142,061  8,547  5,591  282,199 


Los  Angeles/San  Fernando  Valley 

News-m  .  8 

Los  Angeles/San  Fernando  Valley 

News-S  . 8 

Lexington  Herald-m  . 9 

Lexington  Herald  Leader-S  . 9 

Little  Rock  Gazette-m  .  8 

I  ittle  Rock  Gazette-S  . 8 

'  ong  Beach  Independent-m  . 8 

Long  Beach  Independent  Press 

Telegram-S  . 8 

Long  Island  Newsday-e  . T6 

Long  Island  Newsday-S  . T6 

Los  Angeles  Times-m  .  8 

Los  Angeles  Times-S  . 8 

Los  Angeles  Herald  Examiner-e  .  8 
Los  Angeles  Herald  Examiner-S  .  8 

Macon  Telegraph-m  . 8 

Macon  Telegraph  &  News-S  _  8 

Manchester  Union  Leader-d  _ 8 

Manchester  New  Hampshire 

News-S  . 8 

Memphis  Commercial  Appeal-m  .  9 
Memphis  Commercial  Appeal-S  .  9 

Memphis  Press  Scimitar-e  . 9 

Miami  Herald-m  .  8 

Miami  Herald-S  . 8 

Miami  News-e  . 8 

Milwaukee  Sentinel-m  . 8&9 

Milwaukee  Journal-e  . 8&9 

Milwaukee  Journal-S  . 8&9 

Minneapolis  Tribune-m  . 8 

Minneapolis  Tribune-S  . 8 

Minneapolis  Star-e  . 8 

Minneapolis  Star  Tribune-sat  .  .  .  .  8 


Nashville  Banner-e  .  9  1,819,983  196,728  267,391  60,549  6,000  2,350,651 

Nashville  Tennessean-m  .  9  1,822,358  192,930  264,432  60,235  3.000  2,342,955 

Nashville  Tennessean-S  .  9  490,507  39,908  195,279  23.406  749,100 

New  York  News-m  . T6  4,200  37,200  1,200  42,600 

New  York  Post-e  .  T6  7.599  126,800  14,200  9,655  158,254 

Newark  Star  Ledger-m  .  9  742,986  126,019  25,842  69.025  963.872 

Newark  Star  Ledger-S  .  9  571,824  1,020  4,277  577,121 

Oakland  Tribune-e  .  8  269,691  300,537  86,230  27,844  107,905  792.207 

Oakland  Tribune-S  .  8  1  24,585  11,813  2,226  30,853  169,477 

Orange  County  Register-e  .  8  631,954  302,283  52,176  49,957  860,298  1.896,668 

Orange  County  Register-S  .  8  281,145  23,204  7,988  308.546  620,883 


Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Cols 

Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

737,324 

33,735 

5,728 

17,677 

169,789 

964,253 

San  Jose  Mercury-m  . 

...8 

936.581 

322,167 

305,612 

68,877 

2,709 

1,635,946 

514,524 

140,003 

3,150 

41,083 

168,897 

867,657 

San  Jose  News-e  . 

.. .  8 

765,381 

316,410 

210,001 

66,343 

1,358,135 

1,011,163 

145,%6 

1,260 

7,452 

182,176 

1,347,117 

San  Jose  Mercury  News-S  . . 

...  8 

249,905 

44,873 

49,650 

5,117 

349,545 

261,471 

18,808 

1,267 

37,785 

39,563 

358.894 

Shreveport  Journal-e  . 

...9 

540,569 

223,824 

16,084 

7,959 

7.231 

795,667 

Shreveport  Times-m  . 

...  9 

1,040,855 

222,603 

20,165 

8,575 

8,119 

1,300,317 

Shreveport  Times-S  . 

...9 

389,555 

4,512 

6,909 

8,563 

560 

410.099 

Stuart  News-e  . 

...9 

363,673 

28.667 

4,247 

13,720 

410,307 

733,086 

160,411 

42,037 

25,986 

501,134 

1,462,654 

Stuart  News-S  . 

...9 

231,928 

9,102 

14,886 

2,709 

2,709 

261.334 

Syracuse  Herald  Joumal-e  . . . 

...9 

1,600,020 

156.133 

4,254 

83,449 

1,843,856 

258,965 

9,224 

13,972 

12,004 

442,984 

737,149 

Syracuse  Herald  American-S  . 

...9 

1,050,507 

23,502 

15,587 

33,892 

1,123,488 

2.670,167 

164,309 

42,497 

8,247 

91,809 

2,977,029 

Syracuse  Post  Standard-m  . . 

...9 

1,177,370 

153,654 

2,369 

66,241 

1,M9,634 

758,019 

14,760 

84,551 

10,812 

98,486 

966,628 

598,9% 

145,676 

3,705 

748.377 

207,136 

11,2% 

860 

13,961 

233,253 

Tallahassee  Democrat-m  _ 

...8 

1.905.528 

113,846 

28,735 

92,404 

173,731 

2,314,244 

410,851 

247,776 

61,784 

12,698 

232.693 

965.802 

Tallahassee  Democrat-S  . 

8 

4%.601 

7,505 

1,207 

17,274 

77,114 

593,701 

Tampa  TrIbune-m  . 

.,.9 

3,229,235 

238,205 

252,2% 

26,416 

558,710 

4,304,772 

259.893 

31,247 

392 

62,288 

353,820 

Tampa  Tribune-S  . 

...9 

1,131,638 

19,111 

6,147 

12.867 

427,859 

1,597,622 

112,680 

22.800 

5,840 

592 

800 

142,712 

Tampa  Times-e  . 

...9 

297,303 

226,021 

243.859 

9.693 

591,293 

1.368,169 

33,850 

500 

500 

700 

35,550 

836,801 

292,326 

51,348 

37,122 

3,000 

1,220,597 

Pasadena  Star  News-d  . 8 

Pasadena  Star  News-S  . 8 

Passaic  Herald  News-e  . 9 

Passaic  Herald  News-S  . 9 

Paterson  News-d  . 9 

Peoria  Journal  Star-d  . 8 

Peoria  Journal  Star-S  . 8 

Philadelphia  Bulletin-e  . 8 

Philadelphia  Bulletin-S  .  8 

Philadelphia  Inguirer-m  . 8 

Phildelphia  Inquirer-S  . 8 

Philadelphia  News-e  . T6 

Pittsburgh  Post-Gazette-m  . 9 

Pittsburgh  Press-e  . 9 

Pittsburgh  Press-S  .  9 

Providence  Bulletin-e  . 9 

Providence  Journal-m  . 9 

Providence  Journal-S  .  9 


6,321  767,402 
560  340,978 
71,118  12,238 
6,235 
56,122  21.111 
37.750  204,060 
843  179,552 
54,090 

9.540  2.561 

54,243 


Rochester  Democrat  & 

Chronicle-m  .  9  992,630  152,586  171,953  53,247  9,360  1,379,776 

'’°Chf&°-l'™''*  .  9  569,552  29,711  3,206  35.593  12,665  650,727 

Rochester  Times  Union-e  .  9  1,040.050  149,669  63.370  44,885  1,297,974 


Sacramento  Bee-m  .  9 

Sacramento  Bee-S  . 9 

Sacramento  Union-m  .  9 

Sacramento  Union-S  .  9 

St  Louis  Globe  Democrat-m  —  9 
St  Louis  Globe  Democrat-we  ...  9 

SI  Louis  Post  Dispalch-e  . 9 

St  Louis  Post  Dispatch-S  . 9 

St  Paul  Pioneer  Press-m  . 8 

St  Paul  Pioneer  Press-S  . 8 

St  Paul  Dispatch-e  .  8 

St  Petersburg  Independent-e  ....  8 

St  Petersburg  Times-m  . 8 

St  Petersburg  Times-S  . 8 

Salem  Oregon  Statesman-m  ....  9 
Salem  Statesman  Journal-S  ....  9 

Salem  Capital  Journal-e  . 9 

San  Antonio  Express-m  . 9 

San  Antonio  Express  News-S  ...  9 
San  Antonio  Express  News-sat  . .  9 

San  Antonia  News-e  .  9 

^n  Antonio  Light-e  .  9 

San  Antonio  Light-S  . 9 

San  Antonio  Light-sat  . 9 

San  Diego  Union-m  .  8 

San  Diego  Union-S  .  8 

San  Diego  Tribune-e  . 8 

San  Francisco  Chronicle-m  . 8 

San  Francisco  Examiner-e  . 8 

San  Francisco  Examiner  & 
Chronicle-S  .  8 


76,109  357.597 
3.834  496.166 
59.354  234,032 
3,382  53,431 
20.307  350,647 
8,196  303.207 
17.075  52.459 
6,396  40.636 
31,148  5,358 

17,102  189,354 
25,536  19.029 
121,900  717.228 
127,460  715,773 
63.484  207,717 
165,085  612,674 
14,467  69,951 
149,793  455,753 
24,219  46.335 
19,814  86,086 
16,397 
21,399  51.929 
21,518  32,612 
17,359  64,812 
17,425 


Washington  DC  Post-m  .  9 

Washington  DC  Post-S  . 9 

Washington  DC  Star-e  . 9 

Washington  DC  Star-S  . 9 

West  Palm  Beach  Post-m  . 8 

West  Palm  Beach  Times-e  . 8 

West  Palm  Beach  Posl-S  . 8 

West-Rockland  Reporter 

Dispatch-e  . 8 

West-Rockland  Reporter 

Dispatch-S  .  8 

Wichita  Eagle-m  .  8 

Wichita  Beacon-e  . 8 

Wichita  Eagle  &  Beacon-S  . 8 


1,465,332  264.018  128,845 
372,450  16,333  2,781 

790.337  246,789  56,738 

103,766  13,619  3,837 

1,837,005  149,326  9,240 

1,555,411  148,871  6,720 

1,117,759  2,120  1,213 

216,985  140,801  27,837 

279,124  6,884 

1,204,278  226,278  2,496 

134,173  208,114  2,4% 

456,101  17,143  3,744 


11,542  205.313  2,075,050 
2,980  26,893  421,437 

9,768  11,576  1.115,208 
2,163  '  23,385 

10,080  223,377  2,229,028 
5,040  148,695  1,864,737 
25,246  78,480  1,224,818 


5.015  420  291,443 

11,325  53,168  1,497,545 

9,069  32.714  386,566 

1,852  15,295  494,135 


Youngstown  Vindicator-e  .  8  910,293  169,883  22,629  18,037  1,120,842 

Youngstown  Vindicator-S  .  8  518,064  7,836  3,035  1,260  31,185  561,380 
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Cek. 

Rtloil 

Generd 

Cok. 

Retod 

GwwrN 

ALABAMA 

5TtnTGART 

ANNISTON 

leeder-e  . 

8 

U936 

4,704 

8 

.174,160 

16,058 

WEST  MEMPHIS 

Weekend  Stcir>s(rt-m 

6 

1.076 

Times-e . 

9 

97,678 

30,968 

Stor-S  . 

8 

145.978 

1,008 

BIRMINGHAM 

Post-Herdd-m  . 

9 

187,292 

277,988 

CALIFORNIA 

News-e  . 

9 

1,036.S88 

279.098 

ANAHEIM 

News-S  . 

9 

872,088 

25,864 

Buletin-e  . 

8 

82,005 

221,784 

DEUTUR 

BANNING 

Doily-eS  . 

9 

817,176 

84.530 

Record-Gozette-ffl  . . . 

8 

6,300 

FLORENCE 

CHICO 

Times-Tri-Cities 

Enlerprise-Record-e 

8 

918.925 

In  Retail 

Doily-tS  . 

9 

476,266 

96,378 

COLUSA 

HUNTSVILLE 

Sun-Herdd-e  . 

8 

188,160 

35.280 

Times-e  . 

9 

726,418 

151,634 

COSTA  MESA 

Times-S  . 

9 

383,558 

1.918 

1.109.976 

153,552 

Dedy  Pilol-.S  . . . . 

64,032 

175,700 

TUSCALOOSA 

FREMONT 

News-e/d  . 

.  8 

980,000 

63,000 

Arpus-m  . 

FRESNO 

8 

1,077,491’ 

85,726 

ALASKA 

Bee-m  . . 

9 

1,S18,nn 

599,536 

ANCHORAGE 

News-m  . 

.  6 

755,412 

72,338 

HAYWARD 

Review-eS  . . 

8 

923474 

133410 

KETCHIKAN 

News-e  . 

.  8 

23Z491 

18,538 

HOLUSTER 

Freelonce-e  . 

8 

83,216 

18,262 

ANCHORAGE 

Times-eS  . 

.  6 

4.585,696* 

13l74r 

LIVERMORE 

Tri-VoNey  HeroM-m  . 

8 

671,261 

73,937 

LOOI 

News-$ontinel-m  .  . . 

8 

531,552 

37411 

LOMPOC 

ARIZONA 

Reco(d-e . 

8 

3S,2»7 

7,000 

KINGMAN 

MADERA 

Miner-e  . 

.  8 

122,304 

28,224 

Tribunt-e  . 

8 

609,749 

9,600 

PHOENIX 

MARYSVIUE 

Ariieno  RepubRc-m  . 

.  9 

3,123295 

264,076 

AppeoLDemocrol-e  . 

8 

595,700 

20,994 

Phoenix  Gontte-e  . . 

.  9 

3,048,651 

264,076 

MERCED 

Sun-Stor-e  . 

Arixeno  RepwMc-S 

.  9 

1,121,862 

10,958 

8 

1,073,835 

28,240 

TUCSON 

Arizona  Doily  Slar-m 
Tucson  Citizon-e  .  > . 

.  9 

9 

2,924.681 

2.882.915 

155.007 

147.530 

MODESTO 

Bee-mS  . 

9 

1474,692 

300840 

.  9 

1.160.688 

7,124 

MONTEREY 

YUMA 

Peninsula  HoroM-oS 

9 

1,657489 

114,506 

Sun-e$  . 

.  8 

1,093,946 

9,828 

OROVHiE 

Morcury-o  . 

PA50  ROBIES 

8 

324462 

25,494 

ARKANSAS 

Pross-o  . 

8 

32,340 

25,299 

BATESVILIE 

PETALUMA 

Guord-e  . 

.  8 

175,000 

23,520 

Aryus-Courior-o  . . . . 

8 

403,914 

34424 

BLYTHEVILLE 

POMONA 

Courier  News-e  . . . . 

.  8 

445,872 

16,016 

Profrou  l«letin-e  . 

8 

168465 

EL  DORADO 

RBHRNG 

News-Times-m . 

.  8 

107,954 

18,462 

Record  Soorchkiht-o 

6 

476405 

67,361 

HOT  SPRINGS 

RIVERSIDE 

Sentinel  Record-mS  . 

.  B 

509,600 

57,792 

Press-Entorpriso-moS 

8 

667,716 

206,794 
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Cols.  Retoil  Generol 
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Cols.  Retoil  Generol 


Cok.  Retail  Generol 


Press-Tribune-e  . 

8 

228, 7S8 

31,514 

SALINAS 

Colifornion-e  . 

8 

1,882,034 

73,822 

SAN  BERNARDINO 

Sun-m  . 

.  8 

1,037,246 

194,586 

SAN  DtEGO 

Tronscript-m  . . 

.  8 

61,138 

122,906 

SAN  PEDRO 

News>Pilot-eS  . 

8 

667,940 

130,354 

SAN  RAFAEL 

Independent  Joumal>e 

8 

1,082,592 

186,917 

SANTA  BARBARA 
Ne«vs>Press-e  . 

.  8 

518,178 

132,696 

News-PrMS-S  . 

.  8 

87,353 

SANTA  CRUZ 

Sentinel-eS  . 

.  8 

1,192,618 

44,209 

SANTA  MONICA 

Outlook-e  . 

.  9 

59,598 

81,270 

STOCKTON 

Record-eS  . 

.  8 

631,596 

187,124 

THOUSAND  OAKS 

News  Chronicle-eS 

.  8 

325,836 

123,090 

TORRANCE 

Breeze-eS  . 

.  8 

1,605,618 

138,880 

TULARE 

Advonce>Register-e  . 

.  8 

159,838 

15,526 

TURLOCK 

Journol-e  . 

.  8 

374,724 

6,230 

VENTURA 

Stor>Free  Press>e 

.  8 

578,424 

147,602 

VICTORVILLE 

Victor  Volley 

Doily  Press-eS  .  . . 

.  8 

16,632 

VISALIA 

Times>Delta>e  . 

.  8 

731,150 

26,000 

COLORADO 

FORT  COLUNS 
Colorodoon-meS  . . . . 

8 

1,408,414 

31,248 

GLENWOOD  SPRINGS 
Glenwood  Post-e  .  . . . 

8 

261,987 

4,816 

GRAND  JUNCTION 
Sentinel-eS  . 

.  6 

776,160 

88,704 

LONGMONT 

Times-ColUe  . 

.  9 

1,449,700 

32,508 

LOVELAND 

Reporter-Herold>e  .  . 

.  9 

542,080 

24,381 

ROCKY  FORD 

Gazette>e  . 

.  8 

32,928 

32,928 

STERLING 

Joornol-Advocote-e 

.  8 

375,648 

3,500 

CONNECTICUT 

BRISTOL 

Press-e  . 

.  6 

190,442 

MERIDEN 

Record  &  JotirnoUm 

.  9 

628,908 

40,138 

MIDDLETOWN 

Press-e  . 

.  6 

258,468 

20,622 

MILFORD 

Citizen>eS  . 

.  8 

22,300 

23,520 

NEW  BRITAIN 

Herold-e  . 

.  8 

144,177 

40,575 

NEW  HAVEN 
Journol>Cowrier>m 

.  9 

367,199 

132,339 

Register*e  . 

.  9 

428,386 

128,419 

Register-S  . 

.  9 

229,390 

9,195 

NEW  LONDON 

The  Day*e  . 

.  6 

379,971 

63,844 

DELAWARE 

WILMINGTON 

News*m  . 

.  6 

563,755 

119,101 

JournoUe  . 

.  6 

548,362 

119,101 

News-JoumoUS  .  . . . 

.  6 

226,611 

4,599 

FLORIDA 

COCOA 

Todoy-mS  . 

.  8 

2,115,680 

83,048 

DAYTONA  BEACH 
News>Journol-meS  . 

..  6 

3,024,882 

181,426 

FORT  MYERS 
News-Press-m  .... 

..  6 

2,837,646 

7731J 

UKEUND 

ledger-mS 

8 

1,008,000 

15,000 

MIAMI 

Diorio 

Los  Americos-mS 

..  8 

167,251 

40,369 

NAPLES 

News-eS  . 

..  8 

1,593,410 

PALM  BEACH 

News-mS  . 

..  6 

12,642 

1,806 

PENSACOU 

JournoUm  . 

..  9 

1,617,322 

164,920 

News-e  . 

..  9 

652,848 

165,956 

News  Journol-S  .  . . 

..  9 

561,876 

15,036 

WINTER  HAVEN 
News-Chiel'S  . . . . 

..  8 

204,449 

1,500 

NewS’Chief-e  .  . .  . 

..  8 

1,491,077 

13,992 

GEORGIA 

LAWRENCEVIUE 


Gwinnett  News>eS  . . . 

8 

667,562  1 

In  Retoil 

MOULTRIE 

Observer-e  . 

8 

556,987 

55,846 

ROME 

News-Tribune>eS  .  . .  . 

8 

958,034 

24,944 

SAVANNAH 

News  Press>meS  .  . . . 

6 

162,960 

130,947 

TinON 

Gozette-e  . 

8 

619,963 

6,796 

WAYCROSS 

JournoUHerold-e  .  . . . 

8 

670,054 

IDAHO 

BOISE 

Idaho  Stotesmon-mS  .  6 

2,022,111 

114,002 

IDAHO  FALLS 

Post  Register>e  . 

8 

1,077,776 

55,594 

LEWISTON 

Tribune>mS  . 

8 

084,790 

44,394 

POCATELLO 

Idaho  State  Journol-e 

8 

137,886 

3,010 

ILLINOIS 

ARLINGTON  HEIGHTS 

Herold-m  .  6 

855,157 

41,249 

AURORA 

Beocon-News-e  .... 

.  9 

440,272 

123,032 

BLOOMINGTON 

Pontogroph-o/d  . 

.  6 

928,858 

81,942 

CLINTON 

Journol-e  . 

8 

72,200 

4,800 

DANVILLE 

Commerciol-News-eS 

,  9 

623,840 

83,664 

HARRISBURG 

Register-e  . 

.  8 

2,352 

7,272 

JACKSONVILLE 

Journol-Courier-meS 

.  9 

235,893 

78,471 

KANKAKEE 

Journol-eS  . 

.  8 

669,221 

51,507 

UWRENCEVIUE 

Record-e  . 

.  6 

57,000 

1,400 

MOLINE 

Dispotch-eS  . 

.  8 

796,180 

152,935 

MONMOUTH 

Review  Atlos-e  .... 

.  9 

.140,868 

ROBINSON 

News-e  . 

.  8 

89,376 

ROCK  ISUND 

Argus-eS  . 

.  8 

412,892 

153,241 

ROCKFORD 

Register  Stor-o/d&S 

.  9 

2,906,076 

134,386 

SPRINGFIELD 

State  Journol- 

Register-o/d  .  .  . . 

.  8 

1,883,136 

152,470 

STERLING 

Gozette-e  . 

.  8 

253,351 

112,896 

WAUKEGAN 

News-Sun-e  . 

.  9 

1,202,831 

84,882 

INDIANA 

ANDERSON 

Herold  BuNetin-me 

.  6 

728,812 

50,974 

AHIU 

Ledger-Tribune-e  .  .  . 

.  8 

4,116 

BLOOMINGTON 

Herold-Telephone/ 

Herold-Times-eS 

.  8 

920,878 

29,652 

CONNERSVILLE 

News-Exominer-e 

.  8 

500,871 

4,352 

CRAWFORDS  VILLE 
Journol-Review-e 

.  8 

142,884 

15,526 

ELKHART 

Truth-e  . . 

..  8 

1,008,770 

117,439 

FORT  WAYNE 

New$-Sentinel-e  .  . 

..  9 

1,037,232 

213,752 

Journol- Gozette-mS 

..  9 

1,073,758 

224,238 

GOSHEN 

News-e  . 

..  8 

518,392 

19,768 

HAMMOND 

Times-meS  . 

..  9 

738,836 

250,096 

INDIANAPOLIS 

Stor-m  . 

..  9 

1,096,739 

242,688 

News-e  . 

..  9 

902,267 

241,853 

Stor-S  . 

..  9 

429,253 

21,281 

KOKOMO 

..  6 

649,917 

49,125 

Trfcune-S  . 

..  6 

153,222 

UFAYETTE 

Journal  8i  Courier-e 

.  8 

1,948,688 

95,326 

LA  PORTE 

Herotd-Argus-e  . .  . 

..  6 

398,636 

19,654 

LOGANSPORT 

Phoros-Tribune-eS  . 

..  8 

207,620 

21,938 

MARION 

Chronicle-Tribune- 
mS  . 

..  6 

1,462,832 

47,404 

MUNCIE 

Stor/Press-me  .  .  . . 

..  9 

1,330,624 

204,468 

NEW  CASTLE 


Coi>rier-Times-e  . 

6 

249,228 

21,672 

PORTLAND 

Commerciol-Review-e 

8 

43,316 

5,796 

RICHMOND 

Pollodium-ltem-e  .  . . . 

8 

896,742 

41,510 

ROCHESTER 

Sentinel-e  . 

6 

43,148 

SEYMOUR 

Tribune-e  . 

8 

1,167,348 

10,808 

SHEL6YVILLE 

News-e  . 

6 

379,936 

20,136 

TERRE  HAUTE 

Stor-m  . 

9 

441.938 

63,098 

Tribune-e  . 

9 

448,728 

65,436 

Tribune-Stor-S  . 

9 

194,908 

VALPARAISO 
Vidette-Messenger-e  . 

9 

546,245 

30,999 

VINCENNES 

Sun-Commerciol-eS  .  . 

8 

748,888 

52,544 

WABASH 

Plain  Dealer-e  . 

9 

418,824 

4,480 

IOWA 

ATLANTIC 

News-Telegraph-e  ...  8 

224,252 

13,000 

BOONE 

News  Republican-eS 

.  8 

73,724 

9,996 

CARROLL 

Times  Herold-e  .... 

.  8 

93,436 

14,352 

CEDAR  RAPIDS 

Gozette-eS  . 

.  9 

1,239,616 

157,495 

CHARLES  CITY 

Press-e  . 

.  8 

25,788 

11,000 

DES  MOINES 

Register-m  . 

.  6 

129,365 

420,275 

Tribune-e  . 

.  6 

127,487 

524,309 

Register-S  . 

.  6 

27,730 

128,442 

DUBUQUE 

Telegraph  Herald-e  . 

.  8 

871,489 

87,853 

FAIRFIELD 

Ledger-e  . 

.  8 

534,422 

16,730 

IOWA  CITY 

Press-Citizen-e  .  . .  . 

.  6 

453,652 

31,605 

KEOKUK 

Gote  City-e  . 

.  8 

1,255,604 

11,600 

LE  MARS 

Sentinel-e  . 

.  6 

196,840 

NEVADA 

JournaUe  . 

.  8 

14,396 

SHENANDOAH 

Sentinel-e  . 

.  6 

52,920 

10,290 

WATERLOO 

Courier-eS  . 

.  9 

824,698 

108,017 

KANSAS 

ABILENE 

Rellector-Chronicle-e 

.  8 

256,900 

ARKANSAS  QTY 
Troveler-e  . 

.  6 

302,596 

1,806 

CLAY  CENTER 

Dispotch-e  . 

.  8 

50,470 

COFFEYVILLE 

Journol-e  . 

.  6 

455,840 

32,606 

GARDEN  CITY 

Telegrom-e  . 

.  6 

227,962 

7,014 

GREAT  BEND 

Tribune-eS  . 

.  6 

157,262 

21,672 

HIAWATHA 

World-e  . 

.  8 

2,352 

HUTCHINSON 

News-o/dS  . 

..  6 

610,022 

In  Retail 

JUNCTION  CITY 

Union-eS  . 

..  7 

168,095 

LIBERAL 

Southwest  Doily 
Times-e  . 

..  8 

120,204 

28,224 

LYONS 

News-e  . 

..  8 

50,000 

MANHATTAN 

Mercury-eS  . 

6 

655,634 

NEWTON 

Konson-e  . 

..  6 

154,021 

PinSBURG 

Sun-m  . 

..  6 

341,876 

10,000 

PRAn 

Tribune-e  . 

..  8 

29,700 

2,352 

TOPEKA 

Copitel-Journal-mS 

..  6 

1,010,478 

532,476 

KENTUCKY 

ASHUND 

Independent-eS  .  . . 

..  6 

282,212 

55,670 

BOWLING  GREEN 
News-eS  . 

..  9 

402,864 

47,138 

FULTON 

Leoder-e  . 

..  8 

1,218 

4,410 

HARUN 

Enterprise-e  . 

..  8 

250,432 

12,040 

HOPKINSVILLE 

Kentucky  New  Ero-e 

. .  8 

1,229,298 

32,298 

LOUISVILLE 


Courier-Joumol-m 

...  8 

1,247,661 

256,868 

Louisville  Times-e 

...  8 

1,324,791 

258,535 

Courier-Journal 
&  Times-S  . . . . 

...  8 

367,549 

13,200 

MADISONVILLE 
Messenger-e  .  . . . 

...  8 

688,282 

59,836 

MAYSVILLE 

Ledger- 

Independent-m 

...  8 

266,080 

30,576 

OWENSBORO 

Messenger- 

Inguirer-mS 

...  8 

1,844,738 

94,048 

PADUCAH 

Sun-eS  . 

...  8 

1,150,758 

80,556 

LOUISIANA 

ALEXANDRIA 

Town  Tolk-meS 

...  6 

1,064,070 

91,154 

BATON  ROUGE 

Stote  Times/ 
Advocote-meS  . 

...  6 

1,963,178 

In  Retail 

JENNINGS 

News-e  . 

....  8 

368,665 

2,408 

MONROE 

Morning  World-m 

...  9 

663,194 

165,578 

News-Stor-e  .  . . 

....  9 

655,242 

165,578 

Morning  World-S 

...  9 

284,690 

4,480 

NEW  ORLEANS 
Times-Picoyune-m 

...  9 

2,680,676 

300,794 

Stotes-ltem-e  .  . 

....  9 

1,413,837 

296,043 

Times-Picoyune-S 

...  9 

845,568 

8,400 

AUGUSTA 

Kennebec  Journol- 

MAINE 

m  .  8 

40,698 

24,192 

BANGOR 

News-m  . 

....  8 

289,439 

122,938 

BIDDEFORD 

Journal  Tribune-e 

...  8 

.388,500' 

16,030 

^Retail  includes  Clossilied. 
PORTLAND 

Press  Heroid-m  .  8 

185,880 

125,773 

Expre$s-e  . 

....  8 

185,880 

125,773 

Maine  Sunday 
Telegrom-S  .  . 

....  8 

108,213 

2,200 

MASSACHUSETTS 

ATHOL 

News-e  . 

....  8 

93,142 

6,075 

BROCKTON 
Enterpri$e-e  .  . . 

....  8 

510,314 

In  Retail 

FALL  RIVER 

Herald  News-e 

....  8 

441,003 

85,738 

FRAMINGHAM 
Middlesex  News-e 

....  9 

600,000 

80,000 

Middlesex  News-S 

....  9 

675,000 

16,000 

LAWRENCE 

Eogle-Tribune-eS 

.  .. .  9 

1,052,919 

80,892 

MALDDI 

News-e  . 

....  8 

47,600 

17,640 

MEDFORD 

Mercury-e  . 

....  8 

40,320 

17,640 

MELROSE 

News-e  . 

....  8 

39,636 

17,640 

NEW  BEDFORD 
Stondord-Times-eS 

..  6 

307,216 

77,840 

PinSFIELD 

Berkshire  Eogle-m 

...  8 

344,764 

95,088 

QUINCY 

Patriot  Ledger-e 

....  8 

203,433 

56,210 

WORCESTER 

Telegram-m 

.  .. .  9 

457,566 

148,090 

Gozette-e  . 

....  9 

465,511 

148,090 

Telegrom-S  .  . . . 

....  9 

708,446 

2,709 

ALPENA 

News-e  . 

MICHIGAN 

.  8  284,998 

58,902 

BATTLE  CREEK 
Enquirer  ond 
News-eS  . .  . 

.  9 

1,313,539 

181,874 

GRAND  HAVEN 
Tribune-e  .... 

.  8 

248,318 

3,423 

GRAND  RAPIDS 
Press-e  . 

.  6 

1,705,788 

284,522 

Press-S  . 

.  6 

382,312 

22,050 

HILLSDALE 

News-e  . 

.  6 

204,261 

8,364 

HOLUND 

Sentinel-e  .  . . . 

.  8 

949,060 

IRONWOOD 

Globe-e  . 

.  8 

292,425 

154,232 

LANSING 

State  Journot-e 

.  9 

1,394,708 

274,064 

State  Journol-S 

.  9 

1,256,248 

14,910 

MANISTEE 

News-Advocote-c 

1  ...  8 

39,956 

MT.  CLEMENS 
Macomb  Doily-e 

....  9 

331,342 

54,112 

MT.  PLEASANT 
Sun-m  . 

.  9 

65,072 

10,646 

72 


EDITOR  &  PUBLISHER  for  September  27,  1980 


Use  this  handy  order  form  to  order: 

1980  EDITOR  &  PUBLISHER  MARKET  GUIDE 
1980  EDITOR  &  PUBLISHER  YEAR  BOOK 


BUSINESS  REPLY  CARD 

FIRSTCLASS  PERMIT  NO.  20  NEW  YORK  N.Y. 
Postage  will  be  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


Cols.  Retail  General 


Cok.  Retail  Generol 
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MUSKEGON 

Chronicle-eS  .  6  $51,460  178,612 

OWOSSO 

Argos  Press-e  .  8  159,740  41,856 

ST.  JOSEPH  BENTON  HARBOR 
Herald  Pollodium-e  .  .  8  368,242  159,432 


MINNESOTA 

FAIRMONT 

SentineUm  .  6  363,594  101,136 

MANKATO 


Free  Press-e  . 

6 

422,749 

58,425 

NEW  ULM 

Journol-m  . 

6 

469,420 

RED  WING 

Republican  Eogle-e  .  . 

8 

219,430 

2,128 

ST.  CLOUD 

Times-e  . 

6 

613,200 

66,584 

WILLMAR 

West  Central  Doily 
Tribune-e  . 

8 

431,773 

3,200 

WORTHINGTON 

Globe-e  . 

.  6 

357,882 

7,350 

MISSISSIPPI 

BILOXI 

Sun-m  . 

.  9 

405,321 

268,695 

Herald-e  . 

.  9 

687,428 

268,695 

Sun-Herdd-S  . 

.  9 

599,329 

GREENWOOD 
Commonwealth-eS  . . 

.  6 

40,306 

9,940 

McCOMB 

Enterprise  Journal-e 

.  6 

245,686 

39,550 

STARKVILLE 

Daily  News-m  . 

.  8 

290,752 

6,500 

TUPELO 

Journol-m  . 

.  8 

511,042 

90,017 

MISSOURI 

COLUMBIA 

Missourion-m  . 

.  6 

389,474 

36,120 

DEXTER 

Statesmon-e  . 

.  8 

70,168 

49,000 

HANNIBAL 

Courier  Post-e  . 

.  4 

559,836 

9,048 

INDEPENDENCE 
Exominer-e  . 

.  6 

250,530 

JOPLIN 

Globe-m  . 

.  8 

659,162 

73,942 

KENNEH 

Dunklin  Democrot-e  . 

.  8 

134,815 

2,352 

LAMAR 

Democrot-e  . 

.  8 

2,408 

12,040 

MACON 

Chronicle-Herold-e 

.  8 

43,344 

4,032 

MARSHALL 

Democrot-News-e 

..  8 

53,984 

MARYVILLE 

Forum-e  . 

..  4 

496,076 

5,418 

NEOSHO 

News-e  . 

..  8 

254,814 

NEVADA 

Moil-e  . 

..  8 

171,220 

HeroM-S  . 

..  8 

31,248 

POPUR  BLUFF 

Americon  Republic-e 

.  9 

451,801 

44,204 

ST.  JOSEPH 

GozeHe  News- 
Press-meS  . 

..  6 

1,164,586 

140,499 

WEST  PUINS 

Quill-e  . 

..  8 

34,554 

1,176 

MONTANA 

KALISPELL 

Inter  Lake-e  . 

..  8 

518,784 

23,520 

NEBRASKA 

ALLIANCE 

Times-Herald-e  .  . . 

..  6 

416,402 

BEATRICE 

Sun-e  . 

..  6 

455,489 

20,423 

FREMONT 

Tribune-e  . 

..  4 

655,102 

4.116 

GRAND  ISUND 
Independent-eS  .  . . 

..  6 

2,404,094 

41,916 

HASTINGS 

Tribune-e  . 

...  6 

1,248,120 

24,834 

HOLDREGE 

Citizen-e  . 

...  6 

2,520 

279,004 

KEARNEY 

Hub-e  . 

...  8 

1,100,734 

41,152 

LINCOLN 

Journol-Stor-meS 

...  8 

1,844,110 

109,138 

NORFOLK 

News-e  . 

...  6 

1,127,580“ 

'  41,980" 

*Converted  to  8  column  eguivdent. 

NORTH  PUHE 
Telegropk-m  .... 

...  6 

926,660 

23,702 

OMAHA 

World-Herdd-meS 

..  8 

3,354,598 

154,070 

SCOTTSBIUFF 

Stor  Herdd-mS  .  6  648,375  34,125 

YORK 

News-Times-e  .  6  88,942 


NEW  HAMPSHIRE 

KEENE 

Sentinel-e  .  8  371.866  3^634 

LACONIA 

Citizen-e  .  9  8,200  132,472 

LEBANON 

Volley  News-e  .  8  57,740  17,854 

NASHUA 

Telegroph-e  .  9  138,831  73,959 


Courier.Post-eS  .  6  2,765,728*  194,320* 

*Converted  to  8  column  equivolent. 


GOLDSBORO 

News-Argus-eS 

GREENVILLE 


HICKORY 

Record*e  .  8  ’ 

ROANOKE  RAPIDS 


591,444 

62,293 

Herald-eS  . 

6 

705,320 

SHAWNEE 

644,770 

69,244 

News-Star-mS  . 

.  6 

818,482 

7,000 

TULSA 

192,440 

14,448 

Werld/lribune-meS 

.  6 

1,492,542 

200,719 

822,010 

68,740 

OREGON 

149,408 

2,960 

COOS  BAY 

.  8 

663,852 

62,671 

567,602 

36,610 

CORVAUIS 

.  8 

1,012,158 

34,345 

257,194 

47,558 

EUGENE 

Register-Guard-eS  .  . 

.  6 

2,157,874 

168,«21 

536,200 

23,400 

KLAMATH  FALLS 

Herdd  ond  News-eS 

.  8 

1,334494 

60.427 

808,570 

MEDFORD 

Moil  Tribune-eS 

.  8 

1,353,604 

121,436 

526,662 

56,952 

587,051  36,462 

UNION  CITY 

Dispotch.m  .  9  197.690  24,916 

WILLINGBORO 
Burlington  County 

rimoj-oS  .  6  591,028  31,685  f***" 


NORTH  DAKOTA 

BI5MARCK 

Tfibuno-o  .  6  1,603,532  48,818 


NEW  MEXICO 

HOBBS 

Nows-Sun-oS  .  8  697,928  13,484  A5HUND 

US  CRUCES  Timos-GoioMo-o 

Sun-Nom-oS  .  8  865,781  51,947  BUVERCREEK 

ROSWELL 

Rocord-e  .  6  182,616  42,196  BOWLING  GREEN 

$entinel-Trfeune-< 


Forumni/d  .  6  1,045,186  59,997 

MINOT 

Nows-e  .  8  818,629  41.539 

WAHPETON 

News-e  .  6  184,058 


PENNSYLVANIA 

ALLBITOWN 

CoN-m  .  6  1.167,572  101,682 

Chroniclo-e  .  6  1,163,092  94,822 

Cdl-Chroniclo>S  .  6  603,302  9,618 

ALTOONA 

Mirror-e  .  8  443,282  129,526 

BEDFORD 

Gazette*m  .  8  50,288  12,614 

BETHLEHEM 

Globt-Times-e  .  8  974,246  48,510 

BRADFORD 

Ero-m  .  9  281,106  10A36 


179,606  25,368 
52,780 


.1  0  MO  77,  117  100  CHILLICOTH 

Times-Unon-m  .  9  495,774  117,155  Gazette-i 

Knickerbocker 

News-e  .  9  372,533  116,355  OEWWARE 

Times-Union-S  .  9  477,868  Gozette- 


UMBRIDGE 

JeKersonion-e  .  6  785,530  25,581 

CHILLICOTHE 


CLURFIELD 

Progress-e  .  8 

ELLWOOD  CITY 

Ledger-e  .  8 

HARRISBURG 

Potriet/News/Patriot 
News-dS  . 


Gazette-e  .  8  121,268  19,614  HAZLETON 

ilAWARE  Stondord-Speoker- 

Gozette-e  .  6  93,345  13,906  . 


Citizen-eS  .  8  1,185,038  50A74 

CORTUND 

Stonderd-e  .  8  343,931  46,277 

GLOVERSVIILE/JOHNSTOWN 
Leoder-Herdd-e  ....  8  188,728  13,520 


MAIONE 

Telegram-e  .  8  1  35,954  2,380 

MAMARONECK 

Times-eS  .  8  467,236  159,334 

MEDINA 


Journal-Register-e 
MOUNT  VERNON 

Argus-eS  . 

NEW  ROCHEUE 
Standord-Star-eS  . 


Timts-Herdd-e  .  8  367,906  44,301 

OSSINING 

Citizen  Register-eS  .  .  8  480,354  1  56,058 

PORT  CHESTER 

Daily  Item-eS  .  8  550,690  157,332 

ROME 

Sentinel-e  .  8  384,580  68.096 

SARATOGA  SPRINGS 

Sorotogion-e  .  6  75,065  23,783 

Seretogian-S  .  6  45,654 

SCHENEGADY 

Gozftte-m  .  8  454,622  127.990 

STATEN  iSUND 

Advonce-eS  .  9  1,031,517  147,843 

TARRYTOWN 

News-eS  .  8  455,490  158,102 

UTia 

Press/Observer 

Dispatch-meS  ....  9  648,074  226,842 

WHITE  PUINS 

Todoy-m  .  8  57,582  32.704 

YONKERS 

Herald  Stotesmon-eS  .  8  492,240  138,922 


NORTH  CAROLINA 

ASHEVILLE 

Citizon-Times-me  ....  8  708,078  128,884 

Citizen-Times-S  .  8  486,332  14,504 

CLINTON 

Sompson 

Independent-e  ....  8  169,582 

DURHAM 

Herold-m  .  8  356.366  1  37,616 

Sun-0  .  8  351,382  137,616 

Hordd-S  .  8  191.239 


177  868  Gozette-e  .  6  93,345  13,906 

ELYRIA 

185  038  50B74  Chronicle- 

'  ’  ^  Telegrom-e  .  8  780,374  79,486 

Chronicle- 

143,931  44,277  T,|,,,oni-5  .  8  494,074  4488 

i«e4U4  FREMONT 

188,728  13,520  Nuws-MnsMng.r-.  ..  8  507,144  89,908 

.......  ......  IRONTON 

335,454  57,940  Tribui»-nS  .  8  181,144  25,744 

’"*■  MANSFIELD 

. .  News  JnurnnI-e  .  4  402,122  94,532 

135,954  2,380  n«.,  Journnl-S  .  4  148014 

*47,234  159,334  ***-lJ™  .  6  1,100,372  53,442 

9,380  19,278  ***joI,MMribun.-.  .  .  .  8  34,841  19,408 

......  ......  “EDINA 

412,888  150,514  County  G«eHe-e  .  .  .  4  210,000  52,500 

...  .M  SANDUSKY 

471,324  15M02  R,,irter-.  .  4  297,990  91,504 

API  AtA  8VPPAJ  TOLEDO 

451,070  175,504  g  1,313,033  284,944 

Blodt-S  .  9  587,071  18,000 

347,904  44,301  uppj,  sanoUSKY 

Chiel-Union-e  .  8  33,712  19,264 

480,354  154,058  WAPAKONETA 

News-e  .  8  455,200  10,308 

550,490  157,332  WARREN 

Tribune 

384,580  48,094  Chrunicle-meS  .  .  .  .  8  929,894  95,039 

.  WASHINGTON  COURT  HOUSE 

75,045  23,783  Record  Hernid-e  ....  4  n,833  9,590 


HUNTINGDON 
News-e  .  . 
INDIANA 
Gozette-e  . 
UNUSTER 


110,334  37,828 

113,524 

2.384,945  244,018 

475,303  32,540 

45,994 

250,080  54104 


9,380  19,278 

412,888  150,514 

471,324  158,102 

451,070  175,504 


507.144  89,908 

181.144  25,744 


34,841  19,408 

210,000  52,500 


587,071  18,000 

33,712  19,244 


ENID 

News  &  Engle-me  ...  8 

News-S  .  8 

IDA8EL 

Gozette-eS  .  8 

McALESTER 

News-Coprtol 

&  Democrol-eS  ...  8 


154,924  54,322 

140,490 


118,774  24.448 
134,570  21.700 


Pboenii  &  Times- 

Dcmoerot-S  .  8  142,884  2,982 

NORMAN 

Tronscripl-e5  .  8  988.134  42,420 

OKUHOMA  CITY 
Oklahoman  & 

Times-meS  .  9  5,308,894  441.440 


354,344  1  37,414  nmes-mn  .  t  u,*..,... 

351,382  137,414  PONU  CITY 

191,239  News-eS  .  4  429,354  17,132 


Intelligencer  Jeurnd- 
New  Ere-me  . 

9 

932,843 

212,824 

News-S  . 

9 

512.796 

54,265 

NEW  aSTLE 

News-e  . 

8 

169,414 

8,283 

NORRISTOWN 

Times  Herdd-e  - - 

.  6 

405,774 

19,686 

OIL  CITY 

Derrick-m  . 

.  9 

42,446 

45,394 

News-Hereld-e  .... 

.  9 

34,394 

45,394 

POnSTOWN 

Mercury-m  . 

.  6 

384,008 

11,158 

READING 

.  8 

479,434 

121447 

Eogle-S  . 

.  8 

390,839 

5,450 

ST.  MARYS 

Press-e  . 

.  8 

14,954 

2,352 

SOMERSn 

Amerkon-m  . 

.  8 

82,965 

2,002 

SUNBURY 

Hem-e  . 

.  6 

108,094 

58,646 

TITUSVILLE 

Herdd-m  . 

.  9 

25,914 

TOWANDA 

Rtview-m  . 

8 

81,040 

7,098 

VANDERGRIFT 

News  Ctizen-e  .  . .  . 

6 

3,225 

516 

WASHINGTON 

Okserver- 

Reperter-a/d  . 

..  8 

508,886 

78,666 

WILKES-BARRE 

Times  Leeder-o/d 

..  8 

119,788 

8A410 

WILLIAMSPORT 

Sun-Gozette-e  .... 

..  6 

325,482 

75,142 

RHODE  ISLAND 

NEWPORT 

Newport  Doily 

News-e  . 

.  6 

74,664 

27,110 

PAWTUCKET 

Times-e  . 

.  9 

218,298 

49,067 

WOON50CKn 

CoH-a  . 

.  9 

427,016 

33,948 

SOUTH  CAROLINA 

CHARLESTON 

News  B 

Courier/ Pest-meS 

..  6 

1.414,135* 

134.720 
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Cols.  Retail  Generol 


Cols.  Retail  General 


Cols.  Retoil  General 


Cols.  Retoil  Generol 


COLUMBIA 

Stote-m  .  8 

Strte-S  .  9 

Record-e  .  8 

FLORENCE 

News-mS  . 

GREENVILLE 

News/Piedmont/News 
&  Piedmont'dS 
MYRTLE  BEACH 
Sun  News-mS  .... 
SUMTER 


775,531  190,327 

281,291  29,468 

969,775  188,129 

8  480,396  100320 


1,200,485  168,215 

210,020  119,637 

845,992  70,910 


PORT  UVACA 
Wove-e  .  . 
SAN  MARCOS 
Record'eS 


101,136 

1,044 


UTAH 

SALT  LAKE  CITY 

Tribune-m  .  9  3,295,525  218,743 

Deseret  News-e  ....  9 
Tribune-S  .  9 


3,295,525  145,735 

1,130,362  84,874 


PORT  ANGELES 

New$-eS  .  6  610,316  6,104 

SEATTLE 

Times-eS  .  6  1,191,722  353.633 

SEATTLE 

Post- 

InlelKgencer-mS  .  .  8  608,188  386,974 

TACOMA 

News-Tribune-eS  ....  9  1,904,934  387,397 

WENATCHEE 

World-eS  .  8  1,727.656  48,658 

YAKIMA 

Herold-Republic- 

a/d8.S  .  6  1.278.795  93.272 


SOUTH  DAKOTA 


HURON 

Bonner-e  . 

.  8 

140,168 

9,600 

WEST  VIRGINIA 

Ploinsmon-e  . 

.  8 

739,949 

15,213 

BURLINGTON 

SIOUX  FALLS 

Free  Press-m  . 

.  6 

968,338 

89,880 

Argus  Leoder-m  . . , 

..  6 

1,565.718 

63,196 

Free  Press-S  . 

.  6 

117,138 

Stotesmon-eS  .  .  . 

,  9 

105,280 

WATERTOWN 

5AINT  A18AN5 

HUNTINGTON 

Public  Opinion-e  .  .  . 

.  8 

1,380,814 

20,556 

Messenger-e  . 

.  8 

262,920 

10,000 

Herold-Dispotch-mS  . 

.  8 

1,154,538 

109,732 

YANKTON 

ST.  JOHNSBURY 

KEYSER 

Press  &  Dokoton-e 

..  8 

577,424 

27,832 

Coledonion-Record-e 

.  8 

35,280 

5,000 

Minerol  Doily  News 

Tribune-e  . 

.  6 

173,915 

1,806 

TENNESSEE 

ATHENS 

Post>Atbenian>e  .  6  364,185  5,476 

CLARKSVILLE 

leof-Chronicle-eS  ...  6  435.456*  38,661* 

*Converted  to  6  col.  iormot  Nov.  4,  1979. 

JOHNSON  CITY 


Press-Chronicle-meS 
KINGSPORT 
Times>News*meS  .  . 
KNOXVILLE 
News-Sentinel-e 
Nevv$>Senttnel-S 

JournaUm  . 

PARIS 

Post-lntelligencer-e 
SHELBYVILLE 
Times>Gozette-e  .  . 


538,846  88,620 

1,050,560  82,950 

1,427,713  146,494 

340,396  4,901 

565,565  145,072 

118,328  28,359 

202,230  31,892 


TEXAS 

ABILENE 

Reporter>News-meS  .  8  1,192,800  180,000 

ATHENS 

Review-eS  .  6  1  82,290 

AUSTIN 

Americon- 

Stotesmon-meS  ...  9  2,465,386  123,550 

BAY  CITY 

TiJbune-eS  .  8  215,559  6,827 

CLUTE,  UKE  JACKSON  FREEPORT 
Broxosport  Facts>eS  .  8  216,454  23,569 

EL  PASO 

Times-mS  .  9  2,491,000  134,000 

Herold-Post-e  .  9  1,840,200  130,800 

KILGORE 

News  Herold-e  .  8  67,053 

News  Herold-S  .  8  39,235  1,015 

MIDLAND 

Reporter' 

Telegrom-eS  .  9  1,071,577  93,181 

NACOGDOCHES 

Sentinel-eS  .  8  244,608  2,352 


VIRGINIA 

BRISTOL 

Herald  Courier>meS  .  8  626,080  112,000 

COVINGTON 

Virginion'e  .  8  102,858  7,270 

FREDERICKSBURG 

Free  Lonce-Stor-e  ...  6  662,057  32,520 

HARRISONBURG 

News-Record-m  .  6  232,176  38,570 

NEWPORT  NEWS 

Press-m  .  9  1,274,622  177.010 

Ttmes'Herold-e  .  9  1,269,867  176.010 

Press-S  .  9  913,109 

NORFOLK 

Virginian*Pilet*m  ....  9  735,939  212,128 

Udger-Stor-e  .  9  549,665  204,152 

Virginion-Pilot/ 

Ledger- Stor-S  ....  9  413,154  36,098 

RICHMOND 

Times-Dispotch-m  ...  8  1,067,135  227,574 

News  Leoder-e  .  8  987,554  222,722 

Times-Dispotch-S  ....  8  1,168,741  22,600 

ROANOKE 
Times  & 

World  News-meS  .  9  2,527,135  303,894 

STAUNTON 

Leoder-eS  .  8  370,246  20,272 

WAYNESBORO 

News-Virgiflian-e  ....  8  19,848 

WASHINGTON 

BREMERTON 

Sun-e  .  8  1,385,748  110,034 

CENTRALIA 

Chronicle-e  .  6  456,512  15,470 

ELLENSBURG 

Record-e  .  6  122,080 

KENNEWICK— PASCO— RICHLAND 
Tri-City  Herold-eS  ...  8  2,768,906  109,520 

LONGVIEW 

News-e  .  6  1,643,082 

OLYMPIA 

Olympion-eS  .  6  1,398,096  58,821 


WISCONSIN 

BARABOO 

News-Republic-e  ....  8  238,000  5,810 

CHIPPEWA  FALLS 

Herold  Telegrom-e  .  .  8  294,000  4,816 

EAU  CLAIRE 

Leoder  Telegrom-e  ■  .  8  585,928  1  24,768 

GREEN  BAY 

Press-Gozette-eS  ....  8  1,688,211  250,730 

JANESVILLE 

Gozette-e  .  6  59,755 

MADISON 

Copitol  Times/Wbconsin 

State  Journol-dS  ..  6  1,303,736  197,553 

MARSHFIELD 

News-Herold-e  .  6  184,212  104,748 

OSHKOSH 

Northwestern-e  .  8  384,384  60,480 

PORTAGE 

Doily  Register-e  ....  8  145,600 

SHEBOYGAN 

Press-e  .  8  634,004  52,346 

WAUSAU 

Doily  Herold-e  .  9  754,970  219.155 

WEST  BEND 

News-e  .  9  2,690,800 

WYOMING 

CASPER 

Stor-Tribune-m  .  9  1,117,956  58,338 

RIVERTON 

Ronger-e  .  8  109,592  8,456 

SHERIDAN 

Pre$$-e  .  8  599,368 

CANADA 

ALBERTA 

CALGARY 

Alberton-m  .  6  504,582  274,968 


EDMONTON 

Journol-e  .  8  3,670.378  638,102 

LETHBRIDGE 

Herold-e  .  8  997,129  131,681 

MEDICINE  HAT 

News-e  .  8  974,083  119,665 

BRITISH  COLUMBIA 
PRINCE  GEORGE 

Citizen-e  .  8  850,223  108,598 

VANCOUVER 

Province-m  .  9  222,883  275,864 

Labor  problems — no  publication  Jon.  1  thru  28 
June  1979. 

VICTORIA 

Colonist/Times-meS  ..  8  1,114,578  792,630 

MANITOBA 

BRANDON 

Sun-e  .  8  525,315  118,447 

PORTAGE  U  PRAIRIE 

Grophic-e  .  8  96,957  44,169 

WINNIPEG 

Free  Press-e  .  8  1,329,583  577,297 

WINNIPEG 

Tribune-e  .  8  956.057  456,979 

ONTARIO 

BROCKVILLE 

Recorder  &  Times-e  .  8  726,943  150,938 

KINGSTON 

Whig-Stondord-e  ....  8  1,398,060  266,867 

NORTH  BAY 

Nugget-e  .  8  847,624  132,393 

OTTAWA 

Le  Droit-e  .  8  1,851,402  344,481 

OHAWA 

Citizen-e  .  8  2,735,227  652,743 

SAULT  STE  MARIE 

Souh  Stor-e  .  8  1,448,126  122,157 

STRATFORD 

Beacon  Herold-e  ....  8  209,824  98,449 

TORONTO 

Stor-e  .  9  3,121,024  766,192 

TORONTO 

Globe  &  Moil-m  ....  9  496,572  730,120 

TORONTO 

Sun-m  .  6  843,611  375,641 

Sun-S  .  6  354,382  74,402 

WINDSOR 

Stor-e  .  8  1,919,146  499,982 

QUEBEC 

GRANBY 

Lo  Voii  de  L'est-m  .  .  8  548,470  96,997 

MONTREAL 

Gozette-m  .  8  1,247,230  527,515 

QUEBEC 

LeSoleit-e  .  8  3,252,186  498,895 

TROIS-RIVIERES 

le  Nouvelliste-m  ....  8  669,242  446,150 

SASKATCHEWAN 

REGINA 

Leoder-Post-e  .  8  1,444,565  341,349 

SASKATOON 

Stor  Phoenii-e  .  8  1,631,009  368,535 


1979  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  advertising  in  1979 

(Linage  compiled  by  Media  Records,  Inc.) 


City,  Newspaper  &  Edition  Linage 

Tampa  Tribune-m&S .  5,902,394 

Miami  Herald-m&S  .  5,557,581 

St.  Petersburg  Times-m&S .  5,405,013 

Fort  Lauderdale  News  &  News  & 

Sun-Sentinel-e,  Sat&S .  4,963,106 

San  Antonio  Light-e&S .  4,925,906 

San  Antonio  Express  &  Express 

News-m&S  .  4,892,902 

Houston  Chronicle-e&S . 4,515,319 

Houston  Post-m&S .  4,410,911 

Dallas  Times  Herald-e&S .  4,111,778 

Dallas  News-m&S  .  3,963,624 
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Lexington  Herald  & 

Herald  Leader-m&S .  3,943,657 

Milwaukee  Journal-e&S .  3,843,687 

Detroit  News-e&S  .  3,821,336 

Atlanta  Journal  &  Journal  & 

Constitution-e&S  .  3,790,050 

Sacramento  Bee-m&S .  3,537,813 

Salem  Oregon  Statesman  & 

Statesman  Journal-m&S .  3,491,207 

West  Palm  Beach  Post  & 

Post  Times-m&S .  3,453,846 

San  Diego  Union-m&S  .  3,271,350 

Denver  Post-e&S .  3,193,464 

San  Antonio  News-e .  3,185,538 

Nashville  Tennessean-m&S .  3,092,055 

Memphis  Commercial  Appeal-m&S  . .  3,027,604 

San  Diego  Tribune-e .  3,020,963 

Syracuse  Herald  Journal  & 

Herald  American-e&S  .  2,967,344 

Tallahassee  Democrat-m&S .  2,907,945 

Camden  Courier  Post-e&S  .  2,902,609 

Honolulu  Star  Bulletin  &  Star  Bulletin  & 
Advertiser-e&S .  2,851 ,582 


Atlanta  Constitution-m .  2,803,648 

Detroit  Free  Press-m&S  .  2,775,520 

Minneapolis  Star  &  Tribune-e&S  _  2,770,691 

Baltimore  News  American-e&S .  2,554,022 

Denver  Rocky  Mt.  News-m&S .  2,524,491 

Peoria  Journal  Star-d&S .  2,523,211 

Orange  County  Register-d&S  .  2,517,551 

Washington  Post-m&S  .  2,496,487 

Cincinnati  Enquirer-m&S .  2,496,465 

Buffalo  News-e&S .  2,488,080 

Philadelphia  Bulletin-e&S .  2,479,368 

Baltimore  Sun-e&S  .  2,405,601 

Salem  Capital  Journal-e .  2,379,625 

Sacramento  Unlon-m&S  .  2,358,048 

Nashville  Banner-e .  2,350,651 

St.  Petersburg  Independent-e . 2,315,943 

St.  Paul  Pioneer  Press  & 

Dispatch-e&S .  2,303,385 

Macon  Telegraph  &  Telegraph  & 

News-m&S .  2,278,331 

Evansville  Press  &  Courier  Press-e&S  2,213,583 
Los  Angeles/San  Fernando 
Valley  News-m&S  .  2,199,803 
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Cleveland  Plain  Dealer-m&S .  2,193,836 

Fort  Lauderdale  Sun-Sentinel-m .  2,134,097 

Honolulu  Adverliser-m .  2,086,045 

Rochester  Democrat  & 

Chronicle-m&S .  2,030,503 

Asbury  Park  Press-e&S .  2,008,048 


1979  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1979 

Linage  compiled  by  Media  Records,  Inc. 


City,  Newspaper  &  Edition  Linage 

Wichita  Eagle  &  Eagle  Beacon-m&S  1,991,680 
San  Jose  Mercury  &  Mercuiy- 

News-m&S  .  1,985,491 

Charlotte  Observer-m&S  .  1,887,223 

West  Palm  Beach  Times-e  .  1,864,737 

Columbus  Dispatch  (Ohio)-e&S  .  1,864,410 

Miami  News-e  .  1,846,839 

Akron  Beacon  Journal-e&S  .  1,842,230 

Philadelphia  Inquirer-m&S  .  1,828,738 

Gary  Post  Tribune-e&S  .  1,814,530 

St.  Louis  Globe  Democrat-m&we  ...  1,769,762 

Shreveport  Times-m&S  .  1,710,416 

Knoxville  News  Sentinel-e&S  .  1,706,011 

Youngstown  Vindicator-e&S  .  1,682,222 

Boulder  Camera-e&S  .  1,619,517 

Kansas  City  Star-e&S  .  1 ,580,487 

Chicago  Tribune-m&S  .  1,572,140 

Columbus  Enquirer  &  Ledger  Enquirer 

(Ga)-m&S  .  1,563,376 

Newark  Star  Ledger-m&S  .  1,540,993 

Evansville  Courier-m  .  1,532,801 

Kansas  City  Times-m  .  1,531,925 

St.  Louis  Post  Dispatch-e&S  .  1,462,964 

Los  Angeles  Times-m&S  .  1,423,227 

Pasadena  Star  News-d&S  .  1,410,997 

Syracuse  Post  Standard-m  .  1,399,634 

Bradenton  Herald-e&S  .  1,388,933 

Memphis  Press  Scimitar-e  .  1,376,831 

Tampa  Times-e  .  1,368,169 

San  Jose  News-e  .  1,358,135 

Long  Beach  Independent  & 

Independent  Press  Telegraph-m&S  1,319,622 

Rochester  Times  Union-e  .  1,297,974 

Cincinnati  Post-e  .  1,263,407 

Milwaukee  Sentinel-m  .  1,249,661 

Washington  Star-e&S  .  1,238,593 

Aberdeen  American  News-e&S  .  1,229,365 

Cleveland  Press-e  .  1,228,403 

Pittsburgh  Press-e&S  .  1,218,460 

Bergen  County  Record-e&S  .  1,196,007 

Hollywood  Sun  Tattler-e  .  1,192,985 

Charlotte  News-e  .  1,045,426 

Dayton  News-e&S  .  1,037,991 


1979  COLOR 
MULTI-MILLIONAIRES 


Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  during  1979 


(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Oklahoma  City  Oklahoman 

&  Times-dS  .  5,770,336 

Salt  Lake  TrIbune-mS  .  4,729,504 

Anchorage-Times-eS  . 4,718,438 

Arizona  Republic-mS  .  4,520,191 

Edmonton  Journal-e  .  4,308,480 

Arizona  Daily  Star-mS  .  4,247,500 


Toronto  Star-e  .  3,887,216 

New  Orleans  Times-Picayune-mS  ...  3,835,438 

Quebec-Le  Soleil-e  .  3,751,081 

Omaha  World-Herald-dS  . 3,510,668 

Salt  Lake  Deseret  News-e  .  3,441 ,260 

Ottawa  Citizen-e  .  3,387,970 

Phoenix  Gazette-e  .  3,312,727 

Daytona  Beach  News/Journal-a/d  . . .  3,206,308 

Rockford  Register-Star-a/dS  .  3,041,262 

Tucson  Citizen-e  .  3,030,445 

Camden  Courier-Post-eS  .  2,960,048 

Lansing  State  Journal-eS  .  2,939,930 

Fort  Myers  News-Press-mS  . 2,915,458 

Kennewick  Tri-City  Herald-eS  .  2,878,426 

Roanoke  Times  &  World  News-dS  ..  2,831,029 

West  Bend  News-e  .  2,690,800 

Harrisburg  Patriot  News-dS  .  2,630,963 

El  Paso  Times-mS  .  2,625,000 

Austin  American-Statesman-a/d  .  2,588,936 

Richmond  Times-Dispatch-mS  .  2,486,050 

Grand  Island  Independent-e  .  2,446,010 

Windsor  Star-e  . 2,419,128 

Grand  Rapids  Press-eS  .  2,394,672 

Newport  News  Press-mS  .  2,364,741 

Pensacola  Journal-News/ 

Journal-mS  .  2,359,154 

Eugene  Register  Guard-eS  .  2,325,897 

Tacoma  News  Tribune-eS  .  2,292,331 

Birmingham  News-eS  .  2,213,638 

Toledo  Blade-eS  .  2,203,050 

Cocoa  Today-mS  .  2,198,728 

Ottawa  Le  Droit-e  .  2,195,883 

Boise  Statesman-mS  .  2,136,113 

Fresno  Bee-m  . 2,118,312 

Lafayette  Journal  &  Courier-e  .  2,044,014 

Springfield  Journal  Register-a/d  _  2,035,606 


1979  COLOR  MILLIONAIRES 


Newspapers  pubiishirtg 
1,000,000  tm,000,000  lines  of 
ROP  color  advertising  in  1979 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Saskatoon  Star  Phoenix-e  .  1,999,544 

El  Paso  Herald-Post-e  .  1,971,000 

Baton  Rouge  State  Times 

&  Advocate-dS  .  1,963,178 

Salinas  Californian-e  .  1,955,856 

Lincoln  Journal  Star-dS  .  1,955,248 

Green  Bay  Press-Gazette-a/d  .  1,938,941 

Owensboro  Messenger-Inquirer-mS  .  1,938,786 

Knoxville  News-Sentinel-eS  .  1,919,504 

Victoria  Times/Colonist-meS  .  1,907,208 

Winnipeg  Free  Press-e  .  1,906,880 

Tulsa  World  &  Tribune-dS  .  1,893,261 

Louisville-Courier  Journal-eS  .  1,885,278 

Modesto  Bee-mS  .  1,883,532 

Allentown  Call  Chronicle-mS  .  1,882,174 

Indianapolis  Star-mS  .  1,789,961 

Regina  Leader  Post-a/d  .  1,785,914 

Wenatchee  World-eS  .  1,776,314 

Montreal  Gazette-m  .  1,774,745 

Monterey  Peninsula  Herald-eS  .  1,772,095 

Torrance  Daily  Breeze-eS  .  1,744,498 

Lancaster  Intelligencer  Journal- 

New  Era  News-dS  .  1,712,730 

Winter  Haven-News  Chief-eS  . 1,711,018 

Kingston  Whig-Standard-a/d  .  1,664,927 

Bismarck  Tribune-e  .  1,652,350 

Toronto  Sun-m  .  1,648,036 

Longview  News-e  .  1,643,082 

Sioux  Falls  Argus  Leader-m  .  1,628,914 

Naples  Daily  News-a/d  .  1,593,410 

Louisville  Times-e  .  1,583,326 

Sault  Ste  Marie  Star-e  .  1,570,283 

Charleston  News-Courier  &  Post-dS  .  1,550,855 

Seattle  Times-eS  .  1,545,355 

Topeka  Capital-Joumal-dS  .  1,542,954 

Muncie  Star-Press-a/d  .  1,535,092 

Marion  Chronicle-Tribune-mS  .  1,510,236 

Madison  Wisconsin  State  Journal- 
Capital  Times-dS  . 1,501,289 


Bremerton  Sun-e  .  1,495,782 

Battle  Creek  Enquirer  &  News-eS  ...  1,495,413 

Longmont  Times  Calls-e  .  1,482,208 

Medford  Mail-eS  .  1,475,040 

Olympia  Olympian-eS  .  1,456,917 

Newport  News  Times-Herald-e  .  1,445,877 

Fort  Collins  Coloradoan-eS  .  1,439,662 

Winnipeg  Tribune-e  . 1,413,036 

Norfolk  Virginian/Plot/Virginian- 

Pilot  &  Ledger  Star-mS  .  1,397,319 

Klamath  Falls  Herald  &  News-eS  ...  1,397,221 

Cedar  Rapids  Gazette-eS  .  1,397,111 

Watertown  Public  Opinion-e  .  1 ,381 ,370 

Abilene  Reporter-dS  .  1,372,800 

Yakima  Herald-Republic-dS  .  1,372,067 

Framingham  Middlesex  News-eS  _  1,371,000 

Greenville  News  &  Piedmont-dS  _  1,368,700 

Elyria  Chronicle-Telegram-eS  .  1,362,422 

Asheville  Times  &  Citizen-dS  .  1,337,798 

Worcester  Telegram-mS  .  1,316,811 

St.  Joseph  News  Press 

&  Gazette-dS  .  1,305,085 

Fort  Wayne  Journal-Gazette-mS  _  1,297,996 

Hastings  Daily  Tribune-e  .  1,292,956 

Waukegan  News-Sun-e  .  1,287,713 

Columbia  State-mS  .  1,276,617 

Biloxi  Sun  &  Sun-Herald-mS  .  1,273,345 

San  Rafael  Independent  Journal-e  ...  1,269,509 

Keokuk-Gate  City-e  .  1,267,204 

Huntington  Herald-Dispatch-mS  _  1,264,270 

Huntsville  Times-eS  .  1,263,528 

Hopkinsville  New  Era-e  .  1,261,596 

Allentown  Chronicle-e  .  1,257,914 

Fort  Wayne  News-Sentinel-e  .  1 ,250,984 

Santa  Cruz  Sentinel-eS  .  1,236,827 

Auburn  Citizen-eS  .  1,235,912 

San  Bernardino  Sun-m  .  1,231,832 

Paducah  Sun-eS  .  1,231,314 

Toronto  Globe  &  Mail-m  .  1,226,692 

Richmond  News  Leader-e  .  1,210,276 

Norfolk  News-e  .  1,189,560 

Staten  Island  Advance-eS  .  1,179,360 

Seymour  Tribune-e  .  1,178,156 

Casper  Tribune-mS  .  1,176,294 

Burlington  Free  Press-mS  .  1,175,356 

Midland  Reporter  Telegram-eS  .  1,164,758 

Fremont  Argus-m  .  1,163,218 

Kearney  Hub-e  .  1,161,888 

Columbia  Record-e  .  1,157,904 

Alexandria  Town  Talk-dS  .  1,155,224 

Marietta  Times-e  .  1,154,034 

Indianapolis  News-e  .  1,144,120 

Lawrence  Eagle  Tribune-eS  .  1,133,811 

Kingsport  Times-News-dS  .  1,133,510 

Idaho  Falls  Post  Register-e  .  1,133,370 

Lethbridge  Herald-e  .  1,128,810 

Elkhart  Truth-e  .  1,126,209 

Monroe  World-mS  .  1,117,942 

Trois-Rivieres-Le  Nouvelliste-m  . 1,115,392 

Fargo  Forum-a/d  .  1,105,183 

Yuma  Sun-eS  .  1,103,774 

Merced  Sun-Star-e  .  1,102,075 

Medicine  Hat  News-e  .  1,093,748 

Albany  Times-Union-mS  .  1,090,797 

Hayward  Review-dS  .  1,056,888 

Corvallis  Gazette-Times-e  .  1,048,523 

Tuscaloosa  News-a/d  .  1,043,000 

Norman  Transcript-eS  .  1,030,554 

Warren-Tribune  Chronicle-eS  .  1,024,933 

Lakeland  Ledger-mS  .  1,023,000 

Bethlehem  Globe-Times-e  .  1,022,756 

Bloomington  Pantagraph-a/d  .  1,010,800 


COMPUTING  THE 
MILLIONAIRES  ... 

To  compute  the  color  linage  mil¬ 
lionaires,  Editor  &  Publisher  has 
added  daily  linage  to  Sunday  linage 
to  arrive  at  seven-day  totals.  When 
newspapers  publish  both  morning 
and  evening,  the  highest  linage  for 
daily  is  selected.  Morning  and 
evening  linage  is  not  added  to¬ 
gether,  as  in  most  cases,  the  same 
advertising  is  included  in  both  edi¬ 
tions. 
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A  SPECIAL  REPORT  of  Important  1979  General 
and  Automotive  Full  Run  ROP  Color  Advertisers 

(Compiled  for  EDITOR  &  PUBLISHER  by  Media  Records,  Inc.) 


ACCOUNTS  Number  Number  Total 

of  of  ROP 
Cities  Newspapers  Color 


Used 

Used 

Linage 

AUTOMOTIVE 

Gasoline  &  Oil  Companies 

Chevron  USA  Inc. 

29 

43 

107,751 

PASSENGER  CARS  (NEW) 

Factory 

Chevrolet  Division  Multi  Cars 

7 

11 

24,133 

Chrysler  Cordoba 

10 

16 

35,944 

Chrysler  Corp  Multi  Cars 

20 

36 

179,248 

Chrysler  Plymouth  Div  Multi  Cars 

11 

17 

81,616 

Datsun 

8 

11 

39,506 

Dodge  Division  Multi  Cars 

12 

18 

57,186 

Ford  Division  Multi  Cars 

46 

78 

1,085,612 

Ford  Fairmont 

40 

64 

229,645 

Ford  Ltd 

31 

48 

99,319 

Ford  Mustang 

29 

44 

79,266 

Ford  Pinto 

9 

13 

49,234 

Ford  Thunderbird 

34 

49 

96,516 

Pontiac  Division  Multi  Cars 

3 

3 

5,363 

Toyota 

8 

11 

27,746 

Dealer  Association 

Buick  Division  Multi  Cars 

3 

6 

32,744 

Chevrolet  Division  Multi  Cars 

9 

12 

26,952 

Chrysler  Plymouth  Division 

4 

6 

10,890 

Dodge  Division  Multi  Cars 

4 

9 

121,406 

Ford  Division  Multi  Cars 

38 

74 

903,545 

Ford  Fairmont 

26 

43 

138,670 

Ford  Ltd 

25 

42 

121,954 

Ford  Mustang 

25 

37 

85,563 

Ford  Thunderbird 

22 

36 

89,471 

Lincoln  Mercury  Division 

Multi  Cars 

7 

12 

49,286 

Mercury  Marquis 

4 

10 

131,674 

Dkfsmobile  Division  Multi  Cars 

4 

7 

31,448 

Local  Dealer 
American  Motors  Corp 


Mulli  Cars 

5 

7 

107,688 

Buick  Division  Multi  Cars 

19 

26 

73,012 

Buick  Regal 

3 

8 

20,622 

Cadillac  Seville 

3 

5 

25,758 

Cadillac  Division  Multi  Cars 

14 

24 

255,091 

Chevrolet  Camaro 

4 

4 

4,827 

(Chevrolet  Chevette 

5 

7 

16,200 

Chevrolet  Citabon 

4 

7 

14,438 

Chevrolet  Division  Multi  Cars 

44 

75 

1,342,342 

Chevrolet  Monte  Carlo 

4 

5 

16,874 

Chrysler  Plymouth  Division 

Multi  Cars 

17 

22 

148,753 

Datsun 

11 

19 

351,260 

Dodge  Division  Multi  Cars 

17 

29 

189,611 

Ford  Division  Multi  Cars 

40 

73 

621,829 

Ford  Thunderbird 

4 

5 

8,012 

Foreign  Multi  Cars 

5 

6 

8,668 

Honda 

7 

9 

11,192 

Lincoln  Mercury  Division 

Multi  Cars 

20 

28 

138,886 

Mercury  Cougar 

3 

4 

4,580 

Dldsmobile  Cutlass 

6 

7 

8,661 

DIdsmobile  Division  Multi  Cars 

16 

23 

119,100 

Pontiac  Division  Multi  Cars 

25 

48 

768,380 

Several  Makes 

41 

76 

850,320 

Toyota 

20 

28 

511,956 

TRUCKS,  TRAILERS  &  MDBILE  HDMES 
Chevrolet  Multi  Trucks  4 

5 

8,248 

Chevrolet  Truck  (Pickup) 

6 

7 

8,677 

Chevrolet  Truck  (Van) 

5 

7 

17,417 

Dodge  Multi  Trudrs 

11 

19 

51,990 

Dodge  Truck  (Van) 

13 

22 

58,713 

Ford  Multi  Trucks 

20 

30 

101,581 

Ford  Truck  (Pickup) 

48 

82 

172,048 

GMC  Multi  Trucks 

6 

8 

18,064 

GENERAL  ALCDHDLIC 

Beers 

Busch 

26 

40 

150,929 

Natural  Light 

4 

5 

6,520 

Schlitz 

41 

74 

201 ,560 

Wines 

Azura 

3 

4 

6,304 

Gallo 

7 

7 

11,131 

Regnier 

3 

4 

13,223 

Liquors 

Ancient  Age 

13 

21 

52,302 

Cocktails  For  Two 

48 

87 

426,476 

Dekuypers  Liqueurs 

12 

20 

40,033 

Famous  Grouse  Scotch 

3 

4 

113,470 

Gordons  Gin 

11 

18 

45,750 

J  &  B  Scotch 

36 

61 

123,570 

Kentucky  Silk 

5 

10 

37,312 

Did  Taylor 

5 

10 

42,995 

Peter  Dawson  Scotch 

4 

6 

5,995 

Reghier  Lkjueur 

3 

5 

15,028 

Seagrams  7  Crown 

4 

7 

7,960 

Ushers  Scotch 

6 

9 

38,869 

W  L  Weller 

3 

5 

12,176 

Windsor  Supreme 

14 

21 

34,890 

ACCOUNTS  1 

Number 

Number 

Total 

ACCOUNTS  Number 

Number 

Total 

of 

of 

ROP 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

Used 

Used 

Linage 

FARM  &  GARDEN 

Meats,  Fish  &  Poultry 

Ariens  Mower 

6 

8 

23,112 

Armbur  Meat  Prods 

6 

7 

28,634 

Florist  Transworld  Delivery  Assn. 

39 

71 

166,175 

Bryan  Meat  Prods 

4 

6 

139,957 

Lawn  Boy  Mower 

5 

7 

9,367 

Dubuque  Ham 

4 

5 

20,032 

Ortho  Prods 

11 

13 

32,260 

Dubuque  Meat  Prods 

26 

45 

227,172 

Snapper  Mower 

6 

10 

32,907 

Hormel  Meat  Prods 

3f 

50 

238,421 

Toro  Mower 

5 

6 

9,525 

Kahns  Meat  Prods 

5 

7 

17,857 

Nathans  Meat  Prods 

6 

8 

16,328 

FOODS 

Oscar  Mayer  Meat  Prods 

35 

62 

208,920 

Bakery  Goods 

Parks  Meat  Prods 

3 

5 

6,080 

Archway  Crackers 

5 

7 

10,322 

Rath  Meat  Prods 

20 

30 

57,894 

Creative  Crust 

9 

14 

15,562 

Superior  Meat  Prods 

6 

6 

36,754 

Grandmas  Crackers 

15 

25 

35,981 

West  Virginia  Meat  Prods 

4 

5 

7,032 

Morton  Frozen  Donuts 

5 

10 

10,122 

Nabisco  Crackers 

35 

42 

43,330 

Prepared  Dinners  &  Dishes 

Pillsbury  Frozen  Rzza  Crust 

3 

5 

7,725 

La  Choy  Prods 

5 

6 

6,087 

Pillsbury  Prods 

6 

8 

5,510 

Royal  Dragon  Frozen  Prods 

4 

4 

3,235 

Stroehmann  Bread 

5 

9 

16,631 

Saluto  Frozen  Pizza 

10 

17 

17,962 

Totinos  Frozen  Pizza 

8 

16 

26,807 

BEVERAGES 

Uncle  Bens  Rice 

3 

5 

3,012 

Coffee 

Folgers  Ground 

14 

23 

37,583 

Shortenings,  Oil  &  Margarines 

Maxwell  House  Ground 

7 

10 

24,856 

Table  Maid  Spread 

4 

7 

30,222 

MJB  Ground 

8 

11 

20,940 

Nescafe  Instanf  Decaffeinated 

54 

86 

107,357 

Soups 

Nescafe  Instant  Decaffeinated 

Campbell  Soup 

64 

120 

234,811 

&  Instant 

58 

92 

112,872 

Maruchan  Soup 

3 

4 

2,422 

Tasters  Choice  Freeze  Dried 

23 

33 

55,622 

Nestle  Soup 

7 

11 

10,318 

Tasters  Choice  Freeze  Dried  & 

Decaffeinated  &  Freeze  Dried 

73 

116 

287,889 

Sugars,  Syrups  &  Jellies 

Yuban  Ground  &  Instant 

6 

8 

6,380 

Dixie  Crystals  Sugar 

14 

21 

24,592 

Tea 

Misc  Foods 

Nestea  Instant 

5 

7 

8,900 

Berstein  Salad  Dressing  Chicken 

of  the  Sea  Tuna  &  Creamettes 

3 

4 

9,632 

Fruit  &  Vegetable  Juices 

Borden  Cheese  Chicken  of  the  Sea 

LIbbys  Wild  Grapefruit  Juice 

Tuna  &  Creamettes  Macaroni 

8 

13 

28,914 

Cocktail 

3 

4 

3,990 

Chef  Boy  Ar  Dee  Sauce 

Minute  Maid  Orange  Juice 

22 

40 

52,173 

Creamettes  Macaroni  &  Earth 

Grains  Bread 

4 

7 

8,245 

Soft  Drinks-Carbonated-Diet 

County  Line  Cheese  Creamettes 

Fresca 

3 

5 

9,639 

Macaroni  Prods  &  Durkee 

Soft  Drinks-Carbonated-Non  Diet 

Dnions 

12 

15 

14,805 

Bubble  Up 

5 

8 

33,093 

Del  Monte  Prods 

5 

10 

18,069 

C  &  C  Cola 

12 

20 

52,562 

Elis  Prods 

3 

4 

5,253 

Canada  Dry 

4 

7 

14,293 

G  F  Savings  Corner  Coupons 

8 

9 

9,581 

Coca  Cola 

24 

41 

118,780 

Kraft  Dinners 

3 

6 

36,456 

Coca  Cola  Co  Beverages 

5 

8 

19,490 

La  Choy  Prods 

19 

36 

47,289 

Crush 

5 

6 

27,543 

Lenders  Frozen  Bagels  &  Snow 

Dads  Root  Beer 

6 

9 

19,081 

Crop  Frozen  Orange  Juice 

12 

16 

16,292 

Dads  Root  Beer  & 

Rice  A  Rani 

4 

5 

3,512 

Diet  Dads  Root  Beer 

3 

3 

7,257 

Schilling  Salad  Toppins 

3 

4 

4,776 

Diet  7  Up  &  7  Up 

3 

5 

5,114 

Dr  Pepper 

Mello  Yello 

7 

7 

10 

11 

16,954 

25,527 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 

Pepsi  Cola 

Root  66  Root  Beer 

5 

3 

11 

5 

38,419 

6,985 

Floor  coverings 

Armstrong  Carpets  &  Rugs 

4 

4 

15,801 

Schweppes 

4 

6 

6,644 

Lees  Carpets  &  Rugs 

9 

13 

47,054 

Sprite 

4 

6 

11,412 

Sunkist 

10 

16 

24,502 

HOUSEHOLD  SUPPLIES 

Welch  s 

3 

4 

8,060 

Aluminum  &  Paper  Products 

Mardi  Gras  Napkins  &  Towels 

17 

27 

32,035 

Cereals 

Mardi  Gras  Towels 

4 

5 

5,052 

Kelloggs  Cereals 

7 

8 

10,161 

Reynolds  Red!  Pans 

6 

10 

29,545 

Kelloggs  Coro  Flakes 

4 

7 

7,082 

Kelloggs  Raisin  Bran 

50 

84 

86,964 

Home  Building  Materials  &  Tools 

Kelloggs  Rice  Krispies 

62 

101 

151,907 

Stanley  Screwdriver 

3 

3 

7,537 

Condiments 

Soaps,  Cleansers  &  Polishes 

Bertolli  Spaghetti  Sauce 

7 

11 

11,088 

Glass  Plus 

44 

69 

71,964 

Claussen  Pickles 

5 

6 

5,652 

Spray  N  Vac 

4 

4 

2,983 

Family  Kitchen  Frozen  Gravy 

3 

5 

5,034 

Vivid  Liquid 

6 

10 

9,988 

Frenchs  Seasoning  Mix 

3 

4 

2,435 

Yes  Liquid  Detergent 

13 

22 

21,876 

Kraft  Salad  Dressing 

19 

32 

38,551 

Libbys  Ketchup 

11 

18 

33,610 

HOUSEHOLD  EQUIPMENT  &  APPLIANCES 

Confectionery  &  Snacks 

Air  Conditioning 

Nabisco  Snacks 

4 

6 

5,950 

Carrier  Air  Conditioner 

7 

10 

14,474 

Nestles  Candies 

10 

15 

15,260 

Fedders  Air  (Conditioner 

3 

8 

13,055 

Friedrich  Air  Conditioner 

4 

6 

10,992 

Dairy  Products 

American  Dairy  Assn. 

10 

18 

81,377 

Radio  &  TV  Sets 

Deans  Ice  Cream 

3 

4 

10,335 

Magnavox  Color  TV 

13 

15 

56,686 

Foremost  Lite  &  Creamy 

8 

13 

18,197 

Magnavox  Color  TV  &  Radio 

9 

13 

30,076 

Jerseymaid  Dairy  Prods 

3 

4 

7,940 

Magnavox  Prods 

11 

19 

60,044 

Kraft  Cheese 

3 

4 

5,234 

RCA  Color  TV 

22 

31 

101,136 

Marolfs  Dakota  Farms  Cheese 

7 

8 

7,795 

Sylvania  Color  TV 

8 

12 

44,807 

Poly  D  Cheese 

3 

4 

6,559 

Zenith  Color  TV 

14 

22 

63,846 

Wisconsin  Cheese 

8 

15 

29,716 

Zenith  Prods 

4 

7 

15,431 

Fruits  &  Vegetables 

Ranges  Stoves  &  Dishwashers 

Chiquita  Bananas 

5 

8 

8,067 

Amana  Radarange 

3 

3 

13,108 

Del  Monte  Fruits 

5 

8 

7,231 

Del  Monte  Vegetables 

10 

13 

13,764 

Small  Electrical  Appliances 

Festal  Vegetables 

3 

5 

24,673 

Eureka  Vacuum  Cleaner 

5 

10 

21,033 

Florida  Oranges 

17 

32 

60,473 

Hoover  Vacuum  Cleaner 

3 

5 

8,636 

Joan  Of  Arc  Beans 

16 

23 

72,729 

Seabrook  Farms 

Misc  Household  Equipment  &  Appliances 

Frozen  Vegetables 

3 

6 

8,668 

Firgidaire  Prods 

3 

6 

21,770 

Stokelys  Fruits  &  Vegetables 

8 

13 

14,189 

GE  Prods 

5 

11 

22,053 

Sunkist  Lemons 

13 

20 

20,040 

Kitchen  Aid  Prods 

4 

5 

6,692 

Sunkist  Oranges 

4 

5 

5,666 

Maytag  Prods 

4 

5 

8,068 
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Important  General  and  Automotive 
Advertisers  Using  Fuil  Run  ROP  Coior 
YEAR— 1979 


Accounts  Classification  Linage 

Ford  Division  Multi  Cars  Passenger  Cars  (New) .  2,610,986 

Carlton  Cigarettes  .  2,005,820 

Arctic  Cigarettes  .  1,866,943 

Salem  Cigarettes  .  1,813,074 

Kools  Cigarettes  .  1,614,664 

Merit  Cigarettes  .  1,593,961 

Western  Airlines  .  1,468,687 

Chevrolet  Division  Multi  Cars  Passenger  Cars  (New)  .  1,393,427 

Viceroy  Cigarettes  .  1,314,928 

Benson  &  Hedges  Cigarettes  .  900,729 

Pontiac  Division  Multi  Cars  Passenger  Cars  (New)  .  773,743 

Marlboro  Cigarettes  .  772,220 

Belair  Cigarettes  .  672,564 

Triumph  Cigarettes  .  586,245 

Toyota  Passenger  Cars  (New)  .  539,702 


BASE:  A  record  ot  the  ROP  Color  accounts  that  appeared 
in  any  three  of  the  80  important  cities  measured  by  Media 
Records,  Inc. 


ACCOUNTS  Number 

Number 

Total 

ACCOUNTS 

Number 

Number 

Total 

of 

of 

ROP 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Cities 

Newspapers  Color 

Used 

Used 

Linage 

Used 

Used 

Linage 

INDUSTRIAL 

Kent  Golden  Lights  & 

Office  Equipment  &  Stationery  Supplies 

Golden  Lights  100S 

3 

6 

19,831 

3M  Post  IT  Notes 

6 

10 

36.330 

Kent  Golden  Lights  King  Menthol 
SGoldenUghtslOOSMenthol 

6 

11 

57,750 

Industrial  Materials  &  Machinery 

Kool  King  Menthol  & 

Kaiser  Aluminum  SChemicalCorp 

3 

4 

5,607 

100S  Menthol 

Kool  Milds  Menthol  & 

4 

7 

91,086 

INSURANCE 

Milds  100S  Menthol 

27 

48 

162,441 

Life,  Health  &  Medical 

Kool  Milds  100S  Menthol 

32 

55 

479,868 

American  Family  Insurance  Co. 

3 

3 

4,893 

Kool  Multi  Cigarettes 

17 

26 

106,401 

Bankers  Fidelity  Ufe  Insurance  Co 

10 

14 

47,111 

Kool  Super  Li^ts  King  Menthol 

Blue  Cross  Of  Northern  California 

3 

4 

9,054 

&  Super  Lights  10(&  Menthol 

21 

33 

196,589 

Kool  Super  Lights  Menthol 

20 

41 

349,738 

Fire,  Casualty  &  Other 

Kool  Super  Lights  100S  Menthol 

21 

42 

228,541 

Safeco  Insurance  Co  Of  America 

5 

10 

26,859 

L  &  M  Ughts  &  Ughts  100S 

9 

12 

39,616 

L  &  M  U^ts  100S 

34 

61 

469,729 

MAIL  ORDER 

Marlboro  Multi  Cigarettes 

58 

98 

772,220 

Swiss  Colony  The 

3 

3 

3,376 

Merit 

Merit  &  Menthol 

14 

47 

19 

70 

57,678 

293,865 

MEDICAL  PRODUCTS  &  DRUGS 

Cold  Cough  &  Sinus  Remedies 

Neo  Citran 

3 

5 

5,025 

Merit  King  &  100S 

Merit  King  Menthol 
&  100S  Menthol 

Merit  Menthol 

6 

5 

76 

7 

7 

123 

19.869 

47,396 

687,573 

PET  &  PET  SUPPLIES 

Merit  Menthol  &  100S  Menthol 

56 

88 

421,703 

Merit  100S  &  100S  Menthol 

17 

22 

65,877 

Pet  Foods 

10 

8,380 

Newport  Lights  King  Menthol 

5 

6 

6,015 

Cycle  Dog  Food  (Packaged) 

6 

Salem  King  Menthol  & 

Gaines  Dog  Food  (Packaged) 

4 

6 

5,423 

100S  Menthol 

5 

8 

92.200 

Ground  Rounds  Dog 

11 

40,417 

Salem  Lights  Menthol  & 

Food  (Packaged) 

6 

Lights  100S  Menthol 

41 

75 

1.663,163 

Jim  Dandy  Dog  Food  (Packaged) 
Kal  Kan  Crave  Cat 

10 

15 

83,600 

Salem  Menthol  &  100S  Menthol 

7 

9 

57,711 

14 

21 

43,045 

Triumph  &  Menthol 

61 

100 

586.245 

Food  (Packaged) 

True 

36 

55 

170,628 

Kal  Kan  Mealtime  Dog 

34 

54 

56,287 

True  &  Menthol 

16 

23 

46.980 

Food  (Packaged) 

True  1(X)S 

3 

3 

3,648 

Pets  &  Pet  Supplies 

True  100S  &  100S  Menthol 

40 

61 

198,171 

19 

28 

30,011 

Viceroy  Rich  Lights 

36 

53 

113,429 

Kilty  Litter 

Viceroy  Rich  Lights  & 

Rich  Lights  100S 

60 

94 

1,182,241 

PUBLIC  SERVICE  UTILITIES  &  COMMUNICATIONS 

15,467 

Viceroy  Rich  Lights  100S 

10 

13 

19.258 

East  Ohio  Gas  Co. 

3 

4 

Winston 

27 

41 

80.346 

General  Telephone  &  Electronics 

11 

20 

61,439 

Winston  King 

24 

57 

87,252 

Pacific  Gas  &  Electric  Co 

3 

5 

45,054 

South  Central  Bell 

3 

7 

49,600 

TOILETRIES  &  TOILET  GOODS 

Southern  Bell  Telephone  Co 

9 

15 

97,188 

Misc  Toiletries  &  Toilet  Goods 

Southwestern  Bell  Telephone 

6 

16 

60,527 

Avon  Prods 

7 

9 

28.282 

PUBLISHING  &  MEDIA 

TRANSPORTATION 

Books 

Airlines 

Sesame  Street  Library 

4 

4 

10.509 

Domestic 

Yellow  Pages  Directory 

4 

8 

23.060 

Frontier 

3 

7 

56.295 

Hughes  Air  West 

11 

25 

331,380 

Radio  &  TV  Stations 

Midway 

5 

9 

17,638 

American  Broadcasting  Co 

3 

4 

10,128 

North  Central 

3 

9 

46.943 

Northwest  Orient 

20 

51 

293,145 

TOBACCO 

United 

16 

30 

259,483 

Cigarettes 

US  AIR 

3 

5 

10.493 

Arctic  Lights  Menthol 

Arctic  Lights  Menthol 

68 

114 

847,645 

Western 

17 

38 

903,622 

&  King  Menthol 

11 

16 

41,528 

International 

Arctic  Lights  Menthol 

Alaska 

4 

6 

94,990 

&  100s  Menthol 

68 

116 

769,474 

Hughes  Airwest 

5 

10 

47,484 

Arctic  Lights  100S  Menthol 

48 

82 

208.296 

Lufthansa 

8 

15 

60,732 

Belair  King  Menthol 

Mexicana 

4 

11 

35.127 

&  100S  Menthol 

11 

19 

163,852 

Northwest  Orient 

8 

15 

38,825 

Belair  Menthol 

Benson  &  Hedges  Lights  100S 

18 

33 

508.712 

Western 

Bus  Lines 

16 

36 

565,065 

&  Lights  100S  Menthol 

31 

52 

547,609 

Benson  &  Hedges  100S  & 

Metropolitan  Transit 

3 

9 

54,071 

100S  Menthol 

Benson  &  Hedges  100S  Menthol 

11 

14 

69,485 

Steamships 

&  100S  Lights  Menthol 

31 

52 

283.635 

Princess  Cruises  Inc 

4 

5 

26.472 

Brookwood  Menthol 

5 

10 

389.526 

Camel  Lights  King  &  Lights  100S 

3 

5 

8.245 

GENERAL  NOT  ELSEWHERE  CLASSIFIED 

Carlton 

67 

116 

1,631.388 

Marketing  Corp  Of  America 

3 

4 

13,779 

Carlton  &  100S 

47 

82 

293,565 

New  Jersey  Stale  Lottery 

7 

7 

13,403 

Carlton  Menthol 

14 

22 

39,406 

New  York  State  Lottery 

4 

7 

14,460 

Carlton  100S 

6 

8 

14.961 

Save  Coupons 

4 

4 

41.370 

Carlton  100S  &  100S  Menthol 

12 

17 

26,500 

Singer  Stores  (National) 

3 

3 

2,635 
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Study  finds  first 
rate  coverage  of 
poorest  countries 

A  study  by  an  Indiana  University 
Bloomington  research  team  shows  Amer¬ 
ican  wire  news  services  carry  more  and 
longer  stories  from  less  developed  na¬ 
tions  than  from  the  more-developed 
countries. 

Journalism  professors  David  Weaver 
and  G.  Cleveland  Wilhoit  point  out  that 
these  findings  refute  the  claim  that  Amer¬ 
ican  wire  services  tend  to  ignore  less- 
developed  countries.  The  researchers 
presented  their  findings  at  the  recent 
General  Assembly  and  Scientific  Confer¬ 
ence  of  the  International  Association  for 
Mass  Communication  Research  in  Cara¬ 
cas,  Venezuela. 

The  study  was  part  of  a  UNESCO- 
sponsored  project  involving  13  countries. 
Th  paper  based  on  the  study  was  pre¬ 
sented  before  300  scholars  and  resear¬ 
chers  from  39  countries. 

Another  aspect  of  the  study  supports 
claims  by  Third  World  countries  that 
news  coverage  of  the  Third  World  Coun¬ 
tries  by  Western  news  agencies  tends  to 
concentrate  on  conflicts  and  crises.  The 
researchers  found  that  stories  from  the 
less-developed  nations  were  “significant¬ 
ly  more  likely  to  be  about  internal  conflict 
and  crises,  armed  conflict  or  the  threat  of 
it,  military  aid  and  political  crime”  than 
stories  from  the  more  developed  nations. 

The  authors  point  out,  however,  that 
this  may  be  true  because  there  is  more 
armed  conflict  and  crisis  in  the  less- 
developed  countries.  Even  in  the  more- 
developed  countries,  however,  the  bulk 
of  the  regional  wire  service  coverage 
analyzed  in  the  survey  concentrated  on 
political  and  military  activity  and  crime. 
Economic  matters,  international  aid 
efforts  (except  for  military  aid),  social 
services,  culture,  scientific  and  medical 
achievements  and  ecological  issues  such 
as  energy  and  pollution  were  all  but  neg¬ 
lected  in  favor  of  more  “official”  news 
from  government  and  military  author¬ 
ities,  the  researchers  point  out. 

The  authors  suggest  that  basic  ques¬ 
tions  of  news  values  among  Western  edi¬ 
tors  and  reporters  may  be  more  important 
in  the  long  run  than  is  the  current  debate 
regarding  the  amount  of  news  coverage  of 
Third  World  nations  compared  to  more 
developed  countries.  They  also  suggest 
that  different  definitions  of  news  than 
those  used  today  might  help  in  promoting 
international  understanding  and  coopera¬ 
tion. 

The  study  was  made  possible  largely 
through  support  from  the  School  of  Jour¬ 
nalism  and  Center  for  New  Communica¬ 
tions  of  lU.  Travel  to  the  I AMCR  confer¬ 
ence  was  partially  supported  by  the  Over¬ 
seas  Conference  Fund  and  the  School  of 
Journalism. 
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Syndicates 


By  Lenora  Williamson 


UPS  celebrates  10th  anniversary 


In  celebration  of  the  10th  anniversary 
of  its  founding,  Universal  Press  Syndi¬ 
cate  has  moved  to  new  office  quarters  in 
the  Kansas  City  area  at  4400  Johnson 
Drive,  Fairway,  Kansas. 

The  new  facilities  were  designed  to 
facilitate  UPS’  new  electronic  editing 
system  and  a  computer  hookup  with  its 
New  York  office. 


NOTHING 
MATTERS  MORE 

to  your  readers 

THAN  HEALTH! 

Each  week  the  iNTERNATiONAL 
MEDICAL  TRIBUNE  SYNDICATE 

will  provide  you  with: 

•  Breaking  medical  news  and  briefs 

•  in-depth  features  on  medicine 
and  heaith. 

•  Coiumns  on  nutrition,  chiid  heaith, 
medicine,  medicai  iaw  and 
human  sexuaiity. 

•  A  comic  strip 

•  And  a  weekiy  review  of  current 
heaith  news. 

...  to  keep  pace  with  your  readers'  grow¬ 
ing  interest  in  health.  The  stories  are  clearly 
written  by  some  of  the  best  medical  writers 
in  the  business,  from  bureaus  across  the 
U.S.  and  in  a  dozen  cities  around  the 
world.  And  the  package  COSTS  FAR  LESS 
than  any  other  service. 

So  call  (202)  338-8866  or  write  IMTS,  600 
New  Hampshire  Ave.,  NW,  Suite  700,  Wash¬ 
ington,  D.C.  20037,  and  bring  your  readers 
news  they'll  read  to  the  end. 

INTERNATIONAL 
MEDICAL 
TRIRUNE 
SYNDICATE 


The  syndicate,  started  by  James  F. 
Andrews  and  John  P.  McMeel  in  1970,  is 
providing  for  expanded  production, 
editorial,  marketing,  library,  art  depart¬ 
ment  and  business  office  space  in  the  new 
quarters.  The  new  offices  also  house  the 
UPS  subsidiary,  Andrews  and  McMeel, 
Inc.,  a  book  publishing  company. 

UPS’  licensing  company.  Universal 
Licensing  Co.  is  in  the  Time-Life  building 
in  New  York  City.  The  syndicate  plans  to 
open  a  Washington  office  in  1981. 

Andrews,  who  is  editor  and  chairman 
of  the  UPS  board,  said  the  company’s 
recent  growth — including  absorbing  the 
Washington  Star  Syndicate  and  acquiring 
‘ ‘ Dear  Abby ”  and  editorial  cartoonist  Pat 
Oliphant — dictated  the  move  to  larger 
quarters.  The  syndicate  roster  currently 
includes  60  text  and  art  features. 

The  move  to  new  quarters  also  in¬ 
cluded  installation  of  new  presses  and 
camera  equipment  so  all  art  features  can 
be  produced  in-house  for  better  quality 
and  faster  delivery  time,  according  to 
Andrews. 


//IX. 

THE  BEST  ILLUSTRATIONS 
ANYWHERE  ARE  NOW 
AVAILABLE  EVERYWHERE 


Inx  Syndication  Service  began 
on  September  25th. 

We  are  appearing  in  newspapers 
from  Honolulu  to  Boston. 
Join  us.  Call  (212)  777-2168. 

INX  Inc. 

137  5th  Ave.  New  York  NY  10010 


Telepictures  Corporation  of  Beverly 
Hills,  California,  is  entering  major  daily 
news  programming  service  the  News/In¬ 
formation  Weekly  Service  beginning 
November  3. 

Syndicated  columnist  Carl  T.  Rowan 
will  be  one  of  the  principal  participants  in 
the  service. 

N.I.W.S.  is  a  joint  venture  of  Telepic¬ 
tures  and  United  Software  Associates. 
The  programming  will  include  inter¬ 
views,  finance,  sports,  health,  human  in¬ 
terest,  entertainment,  environment  and 
weekly  multi-part  series. 

According  to  Michael  N.  Garin,  presi¬ 
dent  of  Telepictures,  the  company  com¬ 
mitted  $2  million  to  the  development  of 
the  project.  David  E.  Salzman,  who 
heads  United  Software  Associates,  will 
serve  as  president  of  the  teleivision  ser¬ 
vice. 

*  *  * 

Clayton  R.  Pollan,  author  of  “Scram- 
Lets”  and  “Stargazer”  for  McNaught 
Syndicate,  and  also  author  of  a  weekly 
horoscope  column,  died  September  13  at 
the  age  of  86.  His  columns  have  appeared 
in  over  400  papers  for  over  40  years. 

The  features  will  be  continued  by  his 
son,  R.  Clay  Pollan,  who  has  been  col¬ 
laborating  with  his  father  for  the  last  six 
years. 


Joan  O’Sullivan,  King  Features  col¬ 
umnist  who  produces  the  “Living  To¬ 
day”  feature,  has  won  the  20th  annual 
Editorial  Award  of  the  Dallas  Market 
Center  for  “continuing  journalistic  con¬ 
tributions  to  the  home  furnishing  industry 
in  syndicate  publication.” 

One  of  the  six  weekly  elements  of 
“Living  Today”  is  a  home  decorating  fe¬ 
ature  called  “Shelter.”  The  package  has 
won  other  honors,  including  the  Front 
Page  Award  of  the  Newswomen’s  Club  of 
New  York. 


Book  editor  named 

Aileen  Paul  Phillips,  a  Doubleday  au¬ 
thor  and  contributing  writer  to  the  Christ¬ 
ian  Science  Monitor  and  other  publica¬ 
tions,  was  appointed  southwestern  book 
reviewer  for  The  New  Mexican,  Santa 
Fe. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


■ 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars.  vans.  Write  for 
samples,  rates.  Automotive  Features.  814  E. 
Manor  Circle.  Milwaukee  Wl  53217. 

_ CARTOONS _ 

“ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


SPORTS  CARTOONS 

Professional  sports  cartoons  of  all  major  league 
teams,  athletes  and  sporting  events.  You'll  re¬ 
ceive  a  package  of  cartoons  each  week  in  adv¬ 
ance  by  a  leading  sports  cartoonist.  Details 
from:  Olsen  Cartoons,  5  Richmond  Pk.  Woburn 
MA  01801. 


_ COMIC  STRIPS _ 

SPORTOONS,  COMIC  STRIPS,  TOP  PUZZLES. 
New  1981  feature  catalog  free  with  sample 
comic  strip  booklet.  Write  to  R-Gabs/Dickson 
Features,  PO  Box  265,  St  Joseph  MO  64502. 


V.  KRET,  Frisco,  documented  in  advance  the 
Ford-Fromme  Sacramento  story.  See  his  7/26 


HUMOR,  info,  puzzles,  cartoons  galore.  List, 
samples,  package  offers.  Dickson,  17700 
Western  69p,  Gardena  CA  90248. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L  A.  Chotkowki,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples.  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 

FILMCLIPS — Full  length  movie  reviews  for 
weekly  or  daily.  First  month  free.  Samples  and 
rates.  153  L.  St,  Boston  MA  02127. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  “enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year, 
Miami,  Rochester,  Philadelphia,  Detroit,  Port¬ 
land,  Yuma,  etc.  Edith  Lank,  240  Hemingway. 
Rochester  NY  14620.  (716)  271-6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises.  Box  946, 
Sausalito  CA  94966. 

RELATIONSHIPS 

"RELATIONSHIPS" 

Question  and  Answer  Column  Daily 
Dr  Comissiong,  2736  Nil,  Kansas  City  KS 
66104 


WORKING  by  Hal  Taxel.  No  nonsense  hard  hit¬ 
ting  answers  to  work  questions  targeted  at  blue 
and  white  collar,  male  and  female,  boss  and 
employee.  Clips  from  South  Dakota  Tribune.  1 
and  2  times  per  week.  PO  Box  2026,  La  Jolla 
CA  92038  or  454-3334. 


SCIENCE  IN  THE  SERVICE  OF  MAN  by  Waldo 
T.  Boyd.  Anew,  interesting  scientific  advance, 
invention,  or  concept  is  covered  in  750  words 
weekly.  For  your  readers.  Feature  Associates. 
3334  Kerner  Blvd.,  San  Rafael  CA  94901, 


BRITISH  SOCCER— Put  your  readers  in  touch 
with  soccer  this  winter  with  a  series  of  lively 
articles/features/columns  on  British  football 
written  by  real  experts.  No  task  too  big  or  small. 
Fee  negotiable.  Soccer  Service.  93  Bromley 
Heath  Rd,  Downend,  Bristol,  England  (011- 
44-272-565557). 

"SPORTING  AROUND" — New  national  sports 
column.  Strictly  for  weeklies.  Impressions, 
observations,  reminiscences,  topical  general 
interest  items.  Reader  anticipated  circulation 
booster.  Join  the  winning  team.  For  details  and 
2  free  samples.  Robbins  Syndication  Group. 
PO  Box  5051,  Ft  Myers  FL  33931. 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket.  Box  527, 
Ardmore  PA  19003, 


VOICE  FROM  THE  WOODS;  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314, 


ANNOUNCEMENTS 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 


INFORMATION  WANTED 


LOOKING  FOR  business  letters  that  descend 
into  the  ludicrous.  Some  are  so  inane  that  they 
delight  for  years.  I  have  many  on  on  my  walls. 

I  ve  been  asked  to  edit  an  anthology  of  just  such 
letters.  I  need  help  ...  more  letters  than  just 
those  I've  accumulated.  Send  me  copies  of 
real-life  inanities  and  you  can  be  immortalized. 
A  credit  line  and  an  honorarium  for  each 
accepted  letter.  N.B.  Any  letters  of  mine  re¬ 
submitted  to  me  as  examples  not  deemed 
acceptable.  Address  letters  tO:  Bill  Schnimng. 
Associated  Business  Publications.  41  E  42nd 
St.  New  York  NY  10017. 

NEWSPAPER  APPRAISERS 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY.  INC..  PO 
Drawer  12428.  Panama  City  FL  32401. 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel. 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 


INVENTORY  SALE 


CARRIER  INCENTIVE 
LIQUIDATION  SALE 

The  Journal  Newspapers  are 
clearing  out  entire  inventory 
of  carrier  sales  prizes.  All 
items  are  priced  at  50% 
below  invoice.  For  inventory 
listing  and  prices  write  to: 
A.  Toeroek 

Journal  Newspapers,  Inc. 
475  School  St.  SW 
Washington  DC  20024 
or  call 

(202)  554-7462 


CABLE  TV 

INVESTMENT  OPPORTUNITY 

Wanted;  Independent  publishers  or  group  owners  to 
participate  financially  in  building  CATV  systems  in 
growth  markets.  Excellent  capital  gains  situation. 
Principals  reply  in  confidence  to: 

Box  1137 
Editor  &  Publisher 

CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 


F>0SITI0NS  WANTED 

1  week  —$2.25  per  line. 

2  weeks— $2.10  per  line,  per  issue. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


3  weeks — $2.75  per  line,  per  issue.  3  weeks— $1 .95  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue.  4  weeks— $1 .70  per  line,  per  issue. 

Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaitabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready.  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEtEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  A  Publisher 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
PUBLICATIONS  FOR  SALE 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ _ _ 

Address _ _ _ _ 

City  -  State  _  Zip  _ 

Phone _ _ _ 

Authorized _ 

Classification _ 

Copy  - - - 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _  Weeks  - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York.  N  Y.  10022 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publicatons.  Ridge 
Rd,  Hardwick  MA  01037.  (413)  477-6009. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Dr,  Savannah  GA  31405,  (912)  925- 
8666,  day  or  night. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 
11  Mam  St.,  Southboro  MA  01772 
(617)481-8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033,  (609)  795-6026. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office." 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair.  CA  91763 
(714)  626-6440 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Assoicates 
(615)  756-7635 


JOIN  OUR  CONTRACT  CREW! 

.  .  Those  individuals,  com¬ 

panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regu¬ 
lar  deadline  times,  monthly  billing 
and  the  best  exposure  in  the  field. 
Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


HONOLULU— In  3rd  year,  monthly  magazine 
in  explosive  growth  situation  looking  for 
$25,000  from  silent  or  active  partner.  Write 
Mr.  Logan,  205  Merchant  St,  10,  Honolulu  HI, 
96813  or  call  (808)  524-4110. 


TRAVEL 


JOURNALISM  AND  THE  ARTS,  USSR-USA 
1981.  December  28— January  11.  Seminars 
and  cocktail  banquet  receptions  in  Moscow, 
Kiev,  Leningrad  and  Tbilisi.  Program  includes 
New  Year's  Eve  party,  Russian  Winter  Festival 
and  Ukranian  National  Feast.  For  brochure, 
contact  Visual  Arts  International.  9  Cleveland 
Rd,  New  Haven  CT  06515,  (203)  389-9782. 

E&P  CLASSIFIEDS 
Programmed  (or  selling! 

(212)  752-7050 


NEWSPAPERS  FOR  SALE 


COLORADO  WEEKLY,  LOW  CASH  down  pay¬ 
ment.  Part  interest  now,  option  on  all.  Now 
$50,000  gross,  can  be  better  with  ad-wise 
publisher.  State  cash,  (even  if  small)  and  ex¬ 
perience  first  letter.  Marion  R.  Krehbiel,  Box 
88,  Norton  KS  67654. 


OREGON.with  cable  tv .  $340,000 

WASHINGTON,  with  building .  $300,000 

WASHINGTON,  with  4  unit  Goss  $350,000 
Please  furnish  personal  and  financial 
information. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 

Box  B  Townsend  MT  59644 


RURAL  MICHIGAN  chain  of  4  weeklies  gros¬ 
sing  $250,000  IS  perfect  for  husband  and  wife 
team.  State  cash  and  experience.  No  broker 
involved.  Box  1140,  Editor  &  Publisher. 


FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando.  Ft.  Lauderdale  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER  -Circulation  15,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance,  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards.  10,000  cirulation.  $90,000. 
2  COLORADO  WEEKLIES- Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$90,000  and  $150,000. 

BUSINESS  BROKER 
ASSOCIATES 
(615)  756-7635 


ILLINOIS  WEEKLY  AND  SHOPPER,  exclusive, 
will  do  over  $30,000  1980  with  $50,000  plus 
cash  flow.  $250,000  price  includes  $60,000 
building.  Terms  negotiable. 

NORTHERN  CALIFORNIA  monthly  magazine, 
gross  $383,351,  profitable:  quality  book. 
Priced  $350,000,  29%  down  5  years,  10% 
interest. 

MIDWEST  SUBURBAN  WEEKLY  group  gross 
$1.25  million,  rings  city,  full  web  plant,  circu¬ 
lates  103.000  homes.  $1  million,  terms. 
WISCONSIN  WEEKLY  and  shopper,  exclusive, 
gross$l  15,000.  Cash  flow  over  $30,000,  sale 
I  price  of  $130,000  included  interest  in  central 
printing  plant.  29%.  10  years.  9%. 

I  MICHIGAN  WEEKLY  and  printing  plant,  in  Up¬ 
per  Peninsula,  has  2-unit  web  press,  grossing 
$212,586.  $263,000  includes  excellent 
$75,000  building,  20%  down,  terms  over  10 
or  1 5  years. 

For  further  information,  write 
ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


NORTHERN  NEW  JERSEY  WEEKLY  in  high 
income,  growing  area  close  to  mountains, 
lakes.  Annual  volume  of  $200,000.  Has  com¬ 
position  equipment,  but  printing  farmed  out. 
Priced  below  gross.  Terms  to  qualified  buyer. 
W.B.  Grimes  &  Co..  Inc,  National  Press  Build¬ 
ing.  Washington  DC  20045. 


SUMMER  TABLOID  at  the  Jersey  Shore,  20M 
I  gross,  terms:  $10,000  down,  $300  per  issue 
!  published  for  5  years.  Box  305,  Rio  Grande  NJ 
1  08242. 

I  ZONE  9.  outside  California.  Outstanding  cir¬ 
culation  weekly,  plus  larger  monthly 
magazine, $  167.000  gross.  Long  lease  plus 
newer  typeset  and  big  camera .  $89. 500.  Write 
Box  1135.  Editor  &  Publisher. 
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INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES  1 
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EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 


CAROLINA  county  seat  weekly  grossing  $60M 
and  $50M  building  (rental  income)  selling  for 
$100,000.  Box  1146,  Editor  &  Publisher. 

EASTERN  North  Carolina  weekly.  Six  months 
old.  growing.  1000  cirulation.  ‘80  estimated 
gross  $34,000.  New  Compugraphic  equip¬ 
ment  (VDT's),  darkroom.  Price  $35,000.  (lom- 
munity  asked  for.  supports  paper.  Box  1134, 
Editor  &  Publisher. 

EASTERN  NORTH  CAROLINA  weekly.  '80 
gross  $65,000.  Rural  area.  New  Compug¬ 
raphic  equipment  (VTD’s).  Nice  mom  and  pop 
operation.  1200  circulation.  Price  $70,000. 
Box  1133.  Editor  &  Publisher. 


$75M  GROSS,  17  year  old,  2300  paid  weekly. 
Lake  area,  northeast  Texas.  Steady  26% 
growth  past  4  years.  Lease  with  nearby  daily  on 
use  of  composing  room.  Contract  printing.  Box 
1111,  Editor  &  Publisher. 

MICHIGAN  SHOPPER  now  in  second  year 
25,000  TMC  grossing  $140,000  with  great 
future  potential  $85,000,  offers.  Box  1113, 
Editor  &  Publisher. 

MOM  AND  POP  northern  California  weekly.  Net 
$30,000  year.  Rural  community  adjacent  to 
wilderness  area.  $60,000  or  best  offer.  Box 
1145,  Editor  &  Publisher. 

NEWSPAPER  FOR  SALE:  Recently  established 
community  monthly  (bi-weekly  possible).  Re¬ 
vitalized  stable  market  area.  Excellent  com¬ 
munity  and  business  support.  Bank  will  finance 
qualified  buyer.  Husband-to-be's  occupation 
requires  move.  Contact  L.M.  Roberts,  PO  Box 

2367,  Kansas  City  KS  66110. _ 

CENTURY  OLD  NEW  ENGLAND  weekly  with 
own  building  and  fully  equipped  plant  except 
for  newspaper  press.  Annual  volume  over 
$90,000  and  growing.  Priced  at  gross,  29% 
down.  W.B.  Grimes  &  Co.  Inc.,  National  Press 
Bldg,  Washington  DC  20045. 

CALIFORNIA— 3  weeklies,  press,  profitable. 
Idyllic  area.  Price  $2.7  million.  Mel  Hodell, 
Broker,  Box  2277,  Montclair  CA 91763.  (714) 
626-6440. 

COLORADO  historical  publication.  2nd-class 
permit.  Part-time  now.  Expansion  possible  for 
one  who  likes  history  and  selling  ads.  James  J. 
Brodell,  Broker,  Box  1841,  Grand  Junction  CO 
81502. _ 

NEWSPAPERS  WANTED 

EXPERIENCED  but  undercapitalized  husband 
and  wife  team  isseekingan  equity  position  with 
community  newspaper.  Will  consider  either 
paid  or  free  papers.  Ideal  for  owner  who  wants 
out  of  daily  management  of  newspaper.  Box 
1 160,  Editor  &  Publisher. 

WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  (Iross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


IF  YOU,  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CIRCULATION  SERVICES 


TMC  CONSULTING— Target  market  and  TMC 
household  data  base  development,  computer 
program  evaluation,  postal  carrier  pre-sort 
qualification,  non-sbscriber  routing,  zip  code 
and  distribution  analysis.  James  E.  Mnnon,  50 
Elm  St,  Windsor  Locks  CT  06096.  (203)  623- 
3209. 

VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 


ENGINEERING  & 
_ INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAller 
TX  78501.  (512)682-7011. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


NUARC  2024V  $3500,  Brown  24X26H 
$1000,  Buckingham  dryedge  model  2436, 
$400.  Beseler  enlarger  model  23C  $150,  de¬ 
veloping  sink  with  4  trays  $150.  Hoe  Econolith 
plate  processor  $350,  package  buy  $4750. 
Fred  Tenby,  (413)  562-4181. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  seniice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  C A  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer  Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 

MULLER  231  COUNTER  STACKER 
Excellent  condition 
Box  34384,  Editor  &  Publisher 


MULLER  EM-IO  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


MULLER  227E  inserter.  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Graphic  Management  Associates  Inc 
Newspaper  Mailroom  Systems  Division 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 

POWERED  ROLLER  TOP  CONVEYOR.  60  ft 
long.  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries. 
Inc.,  (213)  257-7557. 

j  STA-HI  257  COUNTER  STACKER 

!  Excellent  condition 

I  Box  34253,  Editor  &  Publisher 

SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 

6  STATION  Didde-Glaser  inserting  machine, 
extra  motor  and  parts.  Excellent  condition. 
$19,000.  George  Harrison.  (214)  241-1661. 

MISCELLANEOUS 

COMPOSING  ROOM  equipment — Typesetter, 
headliner,  developer  and  waxer.  $4000.  Phone 
(606)  789-1705  or  789-1290. 

_ NEWSPRINT _ 

NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  Inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 

NEWSPRINT  ROLLS— We  Buy, Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
60093.  (312)  446-7017. 

NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  C^p 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


STANDARD  30  lb.  newsprint  nrade  to  your  spe¬ 
cifications.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800.  2971 
TL— $1500.  Keyboards-$1000.  FHN  Busi¬ 
ness  Products,  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


C0MPUGRAPHIC-2961TL(2)with  plugsand 
fonts  $750  each,  or  2  for  $1200,  7200  with  6 
fonts  $1500,  Compuwriter  Jr.  with  2  fonts 
$2250,  package  buy  $45(X).AII  in  excellent 
I  condition.  Fred  Tenby,  (413)  562-4181. 

I  1 — COMPUSCAN  model  170  scanner  S/N 
I  L3238.  2  CompuScan  scannjisc  for  classified. 

I  4  Harris  TXT's.  2 — 5  disk  machines,  both 
I  equipped  with  automatic  developers  S.N  478- 
480.  2  dual  disc  TXT's  S;N  257  and  IX.  4 
Harris  llOO's  S/N  293,  410,  411  and  454. 
Equipment  to  be  available  first  quarter  1981.. 
Most  of  the  equipment  is  used  in  daily  produc- 
I  tion  and  may  be  inspected  by  appointment. 

I  Large  assortment  of  type  disks  and  spare  parts. 

!  Contact  Cecil  Q.  Flowers.  The  Jackson  Sun. 

I  Jackson  TN  38301.  (901)  427-3333. 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESETTING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we  can 
enable  you  to  enter  and  edit  text  on  a  screen, 
save  It  on  a  disc  and  set  type  under  computer 
control — no  more  paper  tape.  Our  system, 
based  on  the  popular  TRS-80  microcomputer 
gives  large  system  capabilities  at  an  unbeliev¬ 
ably  low  price.  More  rapid  text  entry,  and  on- 
sceen  correction  capability  will  make  your  pub¬ 
lication  much  more  profitable.  For  further  in¬ 
formation  contact; 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
87(X)  King  George  Dr.  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


AVAILABLE  from  ATF  web  press:  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 

MODIFLEX  distortion  camera.  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 


COMPUTER  SOFTWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with  without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt-  | 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC.  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


_ COMPUTERS _ 

BEAT  INFLATION!!! 

For  sale— 4  used  Teleram  P-1800  in  good 
working  condition.  $2500  each  or  $9000  for 
all  4.  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 


2  MULLER  stuffing  machines  model  227, 
mam  plus  2  inserts.  1  Muller  model  227E. 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 


Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

PRE-OWNED  MAILROOM  EQUIPMENT- 
EXCELLENT  CONDITION 

Muller  EM-10  inserter  with  5  stations. 

Muller  227  E  inserter  with  4  and  5  stations. 

Sheridan  48-P  inserter,  8  heads  single  or  double  delivery. 
Sheridan  24-P  inserter,  5  head  single  delivery. 

Sta-Hi  257  and  251  counter  stackers,  including  spare  parts. 
Ferag  HS-80  counter  stacker. 

Count-O-Veyor  106  counter  stacker. 

Cutler  Hammer  Mark  II  and  III  counter  stacker  spare  parts. 
Nolan  bundle  transfer  table. 

Signode  MLN2  plastic  tying  machines. 

NEW  MAILROOM  EQUIPMENT— ONE  YEAR  WARRANTY 

Folded  edge  first  deliveries  for  Sheridan  inserters. 

Telescopic  truck  loaders. 

Roll  top  and  belt  conveyors. 

MAILROOM  DESIGN  AND  INSTAIiATION  SERVICES  PROVIDED 

We  also  purchase  complete  mailrooms  and  surplus  mailroom 
equipment. 

GRAPHIC  MANAGEMENT  ASSOCIATES,  INC. 

"The  Newspaper  Mailroom  Specialists" 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

PHOTOTYPESETTING 

PRESSES 

PRESSES 

EDITWRITER  2750  keyboard  in  top  condition. 
Ready  to  move,  price  negotiable.  (^M  between 
9  and  5,  (201)  478-6707. 

2  PHOTON'S  MARK  III  pacesetters;  3  AKI  auto 
count  PPS  4/8  keyboards.  $15,000  or  best 
offer.  Call  (505)  345-9966. 

QUADEX  Mediafile  typograher-2.  Phototype- 
setting system.  2  terminals,  4  disc  drive.  Excel¬ 
lent  condition.  Purchase  or  assume  lease.  8ox 

1152,  Editor  &  Publisher. _ 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp 
IV,  and  7200.  N.  Gregory,  343  Clive  Av, 
Oceanside  NY  11572.  (516)  764-2250. 


1  COMPUSCAN  START  SYSTEM 
Includes; 

1  64K  central  processing  unit 
9  terminals 
1  line  printer 
1  Burpee  punch 

Interfaces  to  2  videosetters  and  alpha  scanner 
Asking  price  $40,000  or  best  offer.  For  more 
details  call  Dale  Thompson  or  Bill  Cochrane  at 
The  Galveston  (TX)  Daily  News  (713)  744- 
3611. 

COMPUGRAPHIC  4961  TL  with  30  fonts  and 
spare  parts  kit;  Autotape  keyboard;  7200  with 
25  fonts.  Call  Eric  Jacobs,  (215)  243-6581. 


efIsKi 


...FAST-PACE. 

...FAST-GROWTH. 

Building  lop  notch  editorial  and 


production  systems  for  “Who’s  Who”  in  the  newspaper  and 
publishing  incfusiry  using  minicomputers— WE’VE  SUSTAINED 
50%  GROWTH  EVERY  YEAR  SINCE  WE  BEGAN  IN  1973!  (and 
we’re  still  growing!!!).  Because  of  our  explosive  growth,  we’re 
seeking  talented  professionals  to  put  their  technical  skills  into 
action  solving  our  Customers’  problems  by  joining  our 
Western,  Midwestern,  Northeast  and  Southeast  Regional 

Office  Staffs. 

SOFTWARE  SYSTEMS 
ENGINEERS 

Customer  Support 

Responsible  for  installing  and  supporting  sophisticated 
real-time  interactive  text-editing  systems.  Also  testing 
of  software,  designing  system  refinements,  and  solving 
customer  software  problems  are  key  elements 
in  these  positions. 

Experience  with  PDP-11  Assembly  Language 
Programming  is  highly  desirable.  Experience  with 
printing  and  publishing  applications  is  a  plus. 

CUSTOMER  ENGINEERS 

Minicomputer  Systems 

Install  and  maintain  minicorpputer-based  systems. 

Regional  travel  to  customers’  sites  to  install,  support 
and  maintain  on-line  text  processing  systems. 

These  positions  require  the  ability  to  maintain 
minicomputer  systems.  Strong  experience  in  Disk, 
Printers,  as  well  as  other  peripherals  is  a  definite  plus. 

Compensation  and  benefits  at  ATEX  are  considered  to  be 
among  the  best  in  The  Country.  We  consider  employment  at 
ATEX  something  more  than  just  a  “job”,  rather  a  mutual 
commitment  to  excellence. 

Mail  your  resume  and  career  objectives  today  to: 

Steve  Fontaine 
(or  call  him  COLLECT) 


15  Wiggins  Avenue 
Bedford,  MA  01730 
(617)  275-8300 


LOCAL  INTERVIEWS  IN  OCTOBER 
Positions  available  in  San  Francisco,  Los  Angeles, 
Washington  DC,  New  York,  Chicago  and  Florida. 

an  equal  opportunity/affirmative  action  employer 


1970  MODEL  NEWS  KING  press,  4  stacked  DOUBLE  WIDTH 

units,  2  stacked  roll  stands,  2  on  the  floor 

currently  in  operation.  $65,000.  Contact  Alex  Goss  Mark  I  Headliner,  22%",  4  units 
Coulter  (501)  735 — 1010.  single  delivery  folder,  2  color  units.  1957. 

_  Goss  Mark  I  Headliner,  6  Di-Litho  units  with 

NEWSKING— 3  units  and  folder.  Excellent  drive,  no  folder,  1963. 
condition  .  Available  immediately.  Scott.  7  floor  units,  2  superimposed,  double 

COLOR  KING— 4  units  KJ6  folder.  Priced  to  3/2  folder  with  balloons,  239/16",  1957. 
sell,  make  offer.  R.  Hoe,  double  delivery,  2/1  —  224'4"  folding 

GOSS  COMMUNITY  oil  bath  units.  Excellent  machine  with  columns,  base  plate  and  bal- 
condition.  loons,  1951. 

Offset  Web  Sales,  PO  Box  211,  Marysville  WA 

98270.  (206)  653-2510.  SINGLE  WIDTH 

OUR  5-UNIT  Goss  Community  with  Suburban  Goss  Unitubular,  800  series.  9  units.  4  color 
folder  is  up  for  an  all-cash  sale.  Available  next  decks,  2  folders,  1959. 

March  as  we  are  upgrading  our  equipment. 

Write  Box  1014,  Editor  &  Publisher.  AUXILIARY  EQUIPMENT 


ONE-HALF  NEW  PRICE 
Goss  Community  used  rollshafts  $48.  Wheels 
$55.  Chucks  $26.80  each.  Mohawk  expend¬ 
ables  $111  per  pair.  FOB  Chicago  COD.  Glenda 
(312)975-0400.  . 

GOSS  COMMUNITY,  4  units,  1975  with  Sub¬ 
urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-32)0. 

6  UNIT  GOSS  tubular  letter  press.  Stereo  con¬ 
verted  to  polymer  plates.  36"  roll  capacity. 
Extra  folder  and  parts,  excellent  condition,  also 
1  Vi  ton  Yale  winch.  Make  offer  for  removal  and 
purchase.  Contact  Ted  Holmberg  or  Al  Butten- 
baum.  (401)  821-7400. _ 

2244"  CUTOFF  GOSS  HEADLINER,  4  units.  2 
half  decks,  2  to  1  folder,  available  now. 
ZlVz"  cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

2244"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3  -  1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  VISA. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


Goss  Unitubular  folders.  700  and  800  series. 
Goss  Unitubular  and  Universal  roll  stands. 
Goss  Unitubular  and  Universal  new  spare 
parts. 

Goss  Unitubular  and  Universal  balloon 
formers. 

Goss  Unitubular  and  Universal  stereo  equip¬ 
ment. 

Napp  platemaking  equipment. 

Capco  60”  rewinder. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 
PO  Box  455 

LYNDHURST,  NEW  JERSEY  07071 
(201)  438-3744 


We  Have  Available  NOW. 

38  Goss  Headliner  units,  MKl  tension  lock¬ 
up,  80"  wide  cut-off  2244”  and  239/16". 
6  color  humps  cut-off  2244"  and  239/16” 

8  color  decks  cut-off  2244"  and  239/16" 

4  double  color  decks  cut-off  239/16" 

8  Goss  MK  I  double  width 
Portable  ink  ducts  friction  driven 
EXCELLENT  CONDITION 

Please  write  or  call 
Printing  Press  Services  LTD 
Talbot  House 

Talbot  Street  Industrial  Estate 
Fulwood 
Preston 

ENGLAND  PR2  3QJ 
Telephone  0772-717611 

Over  400  Years  of  Newspaper 
Press  Experience 
At  Your  Service 
Worldwide 


4  UNIT  URBANITE,  loaded,  2  years  old,  mod¬ 
ified  Vi,  v4  folder  available  immediately.  Call 
(617)  475-3210.  ’ 


Inland  of  Kansas  City 

Since  1910 

WORLD’S  URGEST  NEWSPAPER  EQUIPMENT  DEALER 

2-Goss  Headliner  Presses  A-80  (16  units,  2  folders). 

8  units,  double  2:1  folder  with  upper  former,  3  color  half 
decks,  22%"  cutoff,  Goss  RTP,  Mfg.  1948,  SN2008. 

1-Goss  Headliner  Press  A-82  8  units,  3 — 2:1  folders  (2  dou¬ 
ble,  1  single)  with  upper  formers,  2  color  half  decks,  22%" 
cutoff,  Mfg.  1954-60. 

1-Goss  Headliner  Press  A-80  6  units,  1  double  folder,  with 
single  upper  formers,  1  color  half  deck,  SN2219,  22W 
cutoff. 

6  unit  Wood  4  plate  wide  offset  press,  2  color  cylinders, 
superimposed,  double  2:1  folder,  double  upper  formers, 
wood  reels  tensions  pasters. 


Offered  Subject  to  Prior  Sale  by 


niand  newspaper  machinery  corporation 

105TH  ^  SANTA  FE  CR»VE  LENEXA  KAN  66215.  USA  913-492-905( 

-  An  Inland  Industries  Company  - 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

WANTED  TO  BUY 

CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 

HARRIS  845, 6  unit  press,  RBC2  VSfolderwith 
Guilmont  Va  folder,  239/16"  cutoff,  new  late 
1975.  Available  immediately,  excellent  condi¬ 
tion.  $950,000,  less  than  n  new  price. 
OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct.  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


HARRIS  845,  3  units.  2:1  folder,  new  1973. 
IPEC,  Inc.,  97  Marquardt  Dr,  Wheeling  IL 
60090.  (312)  459-9700. 

HARRIS  V-15A,  6  units,  1976-77,  2:1 
folder. 

Cottrell  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders.  JF-1. 

Cottrell  V-25.  Va  and  W  folder. 

Fairchild  Color  King  4  units,  1966. 

Fairchild  News  King,  4  units,  1966. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  SC  folders,  Va.  W,  1975. 

Goss  folders:  Urbanite.  Suburban,  SU. 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Va  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  T'a",  45  VS". 

Fincor  motor  and  control  40  and  75  HP. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


CUTLER  HAMMER  MARK  IV  counter  stacker 
for  daily  newspaper  operation.  Respond  to  Box 
35962,  Editor  &  Publisher. 

CHESHIRE  and  Philipsburgany  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 

Central  Av,  Hillside  NJ  07205. _ 

Goss  Mark  lor  II  press  units  with  21  W  cutoff. 
Box  34445,  Editor  &  Publisher 

GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


IPEC,  INC 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers.  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT  OPENINGS 


HELP  WANTED. 


97  Marquardt  Dr. 

Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 

9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery.  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press:  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains:  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publicationsor  newspaper 
presses:  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


COTTRELL  V-25,  add-on  unit-1971 
Cottrell  V-15A.  3  units,  Jf-7  folder. 

News  King,  4  units,  KJ6  folder— 1976. 
Hantscho  Jr..  2  units,  folder. 

Hantscho  Mark  II.  4  units,  dryer,  folder— 
1977. 

Miehle  sheeter  22V4"  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  Count-o-veyor. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  perf  for  Cottrell  folder. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-747 1 


WANTED  TO  BUY 


NEED  IMMEDIATELY— 35  inch  newsprint  up  I 

to  80  tons  a  month  in  Florida.  Call  (305)  665  Medicine.  Ohio  Unive 

5575.  Leave  name  and  number.  j  APPLICATION  DEADI 

_  I  be  received  by  Octotx 

NEED  1500  SERIES  GOSS  SUBURBAN  ; 

4  to  6  units  I 

BOX  200,  EDITOR  &  PUBLISHER.  _ 

-  Place  y< 

SHERIDAN  72P  INSERTER  c»p  ht 

for  daily  newspaper  operation 

Box  34255,  Editor  &  Publisher  We  bet  yOU 

_  Call  for  rai 

ZENTEC  9003  microcomputer  terminal  work-  1  (212)  7 

ing  or  non-working  .  Call  Electronic  Service  '  ' 

Associates  (609)  953-1200. 

EDITOR  &  PUBLISHER  for  September  27,  1980 


THE  UNIVERSITY  OF  NORTH  CAROLINA 
seeks  a  person  to  teach  and  help  develop  ; 
courses  in  the  substantive  areas  of  history  and 
law,  especially  regarding  First  Amendment 
principles  and  practices,  and  teach  skills 
courses  in  editing  beginning  in  late  August 
1981.  Scholarly  research  and  publication  ex¬ 
pected.  PhD  in  an  appropriate  field  and  at  least 
five  years  of  professional  experience  required. 
Demonstrated  teaching  ability,  or  strong  evi¬ 
dence  of  excellent  potential  necessary.  Assis¬ 
tant  or  associate  professor,  depending  upon 
qualifications.  Salary  competitive  and  com¬ 
mensurate  with  qualifications.  Send  resumes, 
letters  of  recommendation,  salary  require¬ 
ments  and  other  supporting  documents  to  Pro¬ 
fessor  Donald  L.  Shaw,  School  of  Journalism, 
Howell  Hall  021-A,  Chapel  Hill  NC  27514, 
Equal  opportunity/affirmative  action  employer. 

UNIVERSITY  OF  FLORIDA  has  opening  to 
teach  a  senior  editing/reporting  practicum  and 
to  coordinate  the  Florida  Scholastic  Press  Asso¬ 
ciation  run  through  the  College  of  Journalism 
and  Communications.  Assistant  professor  posi¬ 
tion.  beginning  in  January  1981;  tenure  track; 
masters  required  with  strong  editing  and  re¬ 
porting  experience  needed  .Salary  competitive. 
Deadline  for  application  is  October  15.  Contact 
Dr.  Ed  Weston.  Search  Committee  Chairman, 
3048  Journalism  Building,  Univeristy  of  Flor¬ 
ida.  Gainsville  FL  32611.  The  University  of 
Florida  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer  and  encourages  applications 
from  minorities  and  women. 


POSITION:  Assistant  to  the  Medical  Informa¬ 
tion  Director 

AVAILABLE:  Immediately,  following  search 
SALARY:  $13,300  —  $15,000 

MINIMUM  QUALIFICATIONS:  Bachelor's  de¬ 
gree  in  journalism  required  (news  editorial  or 
magazine  sequence  preferred);  at  least  one  to 
three  years  of  professional  experience  in  news¬ 
papers.  magazines,  or  broadcast  media;  ability 
to  work  under  pressure  of  deadlines;  knowledge 
of  (or  ability  to  learn)  medical  terminology  and 
medical  school  organization;  and  an  under¬ 
standing  of  the  college's  mandate  to  train 
general  practitioners  for  underserved  areas  and 
a  commitment  to  communicate  this  general 
institutional  mission. 

RESPONSIBILITIES:  Assists  the  Medical  In¬ 
formation  Director  in  a  wide  range  of  journalis¬ 
tic  and  public  relations  activities.  Specific 
duties  will  include,  but  are  not  limited  to  the 
following:  writing  of  news  releases,  writing  and 
editing  copy  for  college  and  other  osteopathic 
publications,  serving  as  managing  editor  hand¬ 
ling  the  duties  of  the  Medical  Information 
Director  in  his  absence.  Must  be  able  to  write 
not  only  accurate  news  stories,  but  also  lucid 
and  interesting  feature  pieces. 

i  INTERVIEWER:  Send  applications  to:  Carl  Jon 
Denbow,  PhD.  Medical  Information  Director, 
1  230  Grosvenor  Hall,  College  of  Osteopathic 
:  Medicine,  Ohio  University,  Athens  OH  45701. 

j  APPLICATION  DEADLINE:  Applications  must 
I  be  received  by  October  31,  1980. 


PRINTING  INSTRUCTOR  for  offset,  letter- 
press.  camera  and  darkroom.  Masters  degree, 
shop  experience  desirable.  Start  January  or  Au- 


MAN.  OF  OPERATIONS  To  $45,000 

50,000  daily  in  the  East  Report  to  publisher 
and  supervise  a  staff  of  ICX)  in  this  unionized 
facility.  Degree  preferred,  must  have  produc¬ 
tion  management  experience  in  a  union  en- 
viornment. 

RETAIL  AD  MANAGER  To  $35,000 

For  large  metro  in  the  East.  Report  to  ad  direc¬ 
tor  and  supervise  staff  of  40.  Experience  in 
competitive  marketplace  highly  desirable. 

PRESSROOM  MANAGER  To  $35,000 

Large  property  on  the  West  Coast.  College  de¬ 
gree  preferred,  not  required.  Have  offset  ex¬ 
perience,  preferrably  Goss  presses.  Have  mink 
mum  of  5  years  pressroom  management  experi- 

I  ence,  commercial  experience  desirable. 

i  DATA  PROCESSING  MGR.  To  $35,000 


gust  1981.  Application' postmark  dLdline  | 

hi"toche«Ms"laTe^'.'  Wnto  He?d"r;'  |  ^*r®pr3g"’e"nceX"?^"’r^^^ 
ment  of  Journalism,  South  Dakota  State  Uni-  ““  processing  experience.  Degree  required. 

versify,  Brookings  SO  57007.  Affirmative  Ac-  piDri ii  ation  MANAGER  To  S30  000 


tion/Equal  Opportunity  Employer. 
ASSISTANT/ASSOCIATE  PROFESSOR  to 


CIRCULATION  MANAGER  To  $30,000 
50.0()0  daily  in  the  East.  Report  to  general 
manager  in  this  highly  competitive  market¬ 
place.  Degree  preferred,  not  required.  Must 


teach  introductory  and  advanced  advertising  i  have  prior  circulation  experience  in  a  competi- 
and  public  relations  courses;  may  be  assigned  i  five  market. 


to  teach  a  news  lab  or  similar  skills  course.  I 
Masters  degree  required;  doctoral  degree  pre-  '  PRODUCTION  MANAGER  To  $30,(XK) 
ferred.  5-10  years  professional  experience  and  I  50.000  daily  on  the  West  Coast.  Reports  to 
college-level  teaching  highly  desirable  qual-  I  VP-operations.  supenrise  staff  of  50  in  union 
ifications.  Salary  commensurate  with  educa-  1  enviornment.  Have  prior  management  experi- 
tion  and  experience;  10-month  appointment.  |  ence  in  comparable  size  property,  have  been 
Apply  by  sending  resume,  names  and  addres-  i  involved  in  labor  relations, 
ses  of  three  references  to  Or.  Marian  D.  Nelson,  | 

Chairman.  Journalism  and  Advertising^^  Okla-  PRODUCTION  MANAGER  To  $30, (XX) 
homa  State  University,  Stillwater  OK  74078.  Group  of  weeklies  in  the  East.  In  addition,  also 
In  order  to  receive  full  consideration  applica-  I  do  insert  printing.  Report  to  VP-operations.  su- 
tions  should  be  received  by  October  15,  1980.  i  pen/ises  staff  of  35  in  non-union  enviornment. 
Position  to  be  filled  beginning  second  semester  j  FYefer  someone  with  background  in  composi- 
(January  1981).  Oklahoma  State  University  is  }  tion  room  front  end  systems 
an  Equal  Opportunity  Employer/Ethnic  Minor-  I 
dies  and  Women  candidates  are  urged  to  iden-  1  MARKETING  DIRECTOR 
tify  themselves  in  the  application.  |  30.(X)0  daily  In  the  Midwes 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

CALIFORNIA  CHICANO  AD  MANAGER 

NEWS  MEDIA  ASSOCIATION  Large  weekly  in 

The  California  Chicano  News  Media  Associa-  manager;  supeni 
tion  (CCNMA).  a  non  profit  educational  and  !  free  distribution 
charitable  corporation  housed  at  the  University 
of  Southern  California  School  of  Journalism,  is  AD  DIRECTOR 
seeking  applicants  for  the  position  of  executive  |  Large  weekly  in  t 
director.  ,  manager.  Must  I 


MARKETING  DIRECTOR  To  $30,000 
30.(X)0  daily  In  the  Midwest.  Report  to  pub¬ 
lisher.  responsibility  for  advertising  and  cir¬ 
culation.  Degree  required,  advanced  business 
degree  desirable.  Have  strong  management 
ability  with  proven  track  record. 


AD  MANAGER  To  $25,000 

Large  weekly  in  the  East.  Report  to  general 
manager;  supen/ise  10.  Combination  paid  and 


AD  DIRECTOR  To  $25,000 

Large  weekly  in  the  West.  Report  to  the  general 
manager.  Must  be  motivator  and  trainer.  Hire, 
tram  and  develop  management  staff.  Degree 
required.  Base  salary  plus  incentives. 

PLATEMAKING  FOREMAN  To  $23,000 


The  executive  director's  responsibilities  in-  required.  Base  salary  plus  incentives, 
elude  administrative  and  supervision  of 

CCNMA  programs  and  staff,  fund  raising,  rela-  PLATEMAKING  FOREMAN  To  $23. (XX) 
tions  with  professional  groups  and  community  Large  metro  in  the  East.  Have  prior  experience 
organizations,  counseling  of  students  and  pre-  |  with  offset  platemaking,  experience  in  the 
paration  of  reports.  The  executive  director  re-  ;  camera  area  highly  desirable.  Will  supervise 
ports  to  a  1 5-person  board  of  directors.  Present  i  staff  of  7  employees  in  unionized  enviornment. 
staff  includes  an  executive  director,  associate  I 

director  and  administrative  assistant.  !  SYSTEMS  ANALYST  To  $20,000 

Medium  size  newspaper  in  the  Midwest,  part  of 
a  major  chain.  Function  in  both  areas,  business 


The  anticipated  salary  for  the  full  time  position  a  major  chain.  Function  in  both  areas,  business 
starts  at  $30,000  per  year,  plus  fringe  be-  and  production.  Report  to  the  business  mana- 
nefits.  Applicants  should  have  at  least  5  years  ger.  Minimum  of  3  ^ars  experience  in  systems 


Place  your  bet  on 
E&P  Classifieds 
We  bet  you’ll  be  satisfied. 
Call  for  rates  and  Info: 
(212)  752-7050. 


of  experience  in  journalism,  journalism  educa-  |  analyst  or  programming  field, 
tion  or  related  fields  and  a  working  knowledge 

]  of  grant  writing  would  be  useful.  |  PRESSROOM  FOREMAN  To  $20,000 

\  Medium  size  daily  in  the  Southwest.  Also  do  a 
The  CCNMA  is  made  up  of  more  than  50  work-  j  lot  of  short-run  newspaper  work,  inserts  and 
ing  reporters,  editors  and  news  technicians  in-  |  mailers.  Report  to  general  manager,  prefer 
terested  in  encouraging  young  Latinos  to  pur-  |  someone  with  background  on  Goss  Community 
sue  careers  in  journalism,  assisting  those  I  press, 
studying  journalism,  and  promoting  career  ! 
advancement  of  Latino  journalists.  CCNMA's  ' 
activities  consist  of  comprehensive  program  of  1 

conferences,  workshops,  publications,  referral  1  ,,,  ,  ^  . 

services,  scholarships  and  related  activities.  I  positions  loej^ia. 

Deadline  for  application  is  October  6.  Those  [  Send  resume  in  or  call: 

interested  should  send  a  letter  and  resume  to;  |  ratncK  j.  uuinn,  jr. 

Search  Committee  | 

California  Chicano  News  Media  Association  I 
School  of  Journalism 
University  of  Southern  California 

Los  Angeles  CA  90007  GORDON  WAHLS  CO. 

SALES  ORIENTED  manager  fw  large  ^ep  |  Executive  Search  Consultants 

^uth  wMkIy  in  growing  comnnumty  of9(W0.  pQ  gox  905,  610  E.  Baltimore  Pike 
Quail  y  family  living  for  civic  rnind^  n^-  penns,|^an,j,  19053 

vidual.  Top  opportunity  with  expanding  firm.  roiRi  rar  n«nn 

Box  1094.  Editor  &  Publisher. 


All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn.  Jr. 


GORDON  WAHLS  CO. 

Executive  Search  Consultants 
PO  Box  905,  610  E.  Baltimore  Pike 
Media,  f^nnsylvania  19063 
(215)  565-0800 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE  \ 

ADVERTISING 

ADVERTISING  ! 

ADVERTISING 

litNtKAL  MANAUtK  lor  bUOO  circulation 
Sunbelt  weekly  in  nice  town.  Excellent  growth 
potential.  Send  resume,  references  c/o  Missis¬ 
sippi  Press  Association,  PO  Box  1789,  Jackson 
MS  39205. 


GENERAL  MANAGER  for  Florida's  largest 
weekly  newspaper.  Group  owned.  Excellent 
opportunity.  Give  complete  details  of  back¬ 
ground.  experience,  and  career  objectives  to 
Box  1159,  Editor  &  Publisher. 


PUBLISHER— For  established  independent 
daily  college  newspaper.  Will  serve  as  chief 
operational  officer.  Primary  function,  journal¬ 
ism  and  business  education  through  practical 
experience.  Business  background  required  to 
maintain  financial  stability.  Desire  applicants 
with  collegiate  and  commercial  newspaper  ex¬ 
perience.  Knowledge  of  advertising  and  pro¬ 
duction  a  must.  Salary  range  mid  $20's  to 
$30's.  Forward  resume  and  availability  to  Pur¬ 
due  Student  Publishing  Foundation,  c/o  Tom 
Eggleston.  PO  Box  1535,  Lafayette  IN  47902. 


_ ADVERTISING _ 

ADVERTISING  SALESMEN  (2)  —  For  Fort 
Lauderdale,  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200'week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Circle.  East  Hills  NY  11548. 

AGGRESSIVE  advertising  manager  who  will 
double  as  publisher  for  competitive  small-town 
rural  weekly.  $17,000  base  to  start,  with  im¬ 
mediate  opportunity  for  lots  more  income 
under  liberal  incentive  program.  Car  furnished 
along  wth  other  excellent  fringe  benefits. 
Chance  to  earn  equity  out  of  profits  if  you  prove 
yourself.  Mail  information  on  your  past  sales 
victories,  a  resume  and  tell  us  your  present 
earnings.  Box  1091,  Editor  &  Publisher.  Please 
answer  this  ad  only  if  a  thorough  background 
check  and  interview  will  result  in  your  coming 
across  as  a  high  energy  person  who  does  not 
need  supervision  and  who  has  what  it  takes  to 
be  a  great  success  in  sales  and  journalism. 
Must  be  strong  on  layouts. 


A  PLACE  TO  GROW 

Iowa,  Illinois,  Missouri ...  We  need  an  advertis¬ 
ing  salesperson  with  2—4  years  experience 
preferred.  Good  base  pay  and  commissions  for 
mid-teens  earnings  plus  a  future  you  can  count 
on.  Apply  J.W.  Nelson.  Ad  Director,  Daily  Gate 
City,  1016  Main  St,  Keokuk  lA  52632.  (319) 
524-8300.  Call  toll  free  from  Iowa  (800)  472- 
6003  or  from  states  touching  Iowa  (800)  553- 
7082. 

ADVERTISNG  DIRECTOR  for  group  of  1  daily 
and  3  weeklies  in  New  York  City.  Must  have 
experience  as  ad  director  in  a  metropolitan  or 
highly  competitive  market.  Need  effective 
motivator  for  staff  of  15,  with  ideas  and  good 
track  record.  Liberal  salary  plus  benefits,  and 
opportuntiy  tor  growth.  Send  resume,  state  pre¬ 
sent  earnings.  Box  1119,  Editor  &  Publisher. 

ADVERTISING 

PROMOTION/RESEARCH 

Major  West  Coast  newspaper  seeks  experi¬ 
enced  advertising,  promotion  and  research  per¬ 
son  to  lead  new  advertising  department  divi¬ 
sion.  This  is  a  unique  opportunity  for  an  im¬ 
aginative,  innovative  individual  who  can  work 
with  top  management  in  a  good  growth  situa¬ 
tion.  Tell  us  about  yourself,  show  us  what  you 
have  been  doing  and  give  us  your  salary  ex¬ 
pectations.  We  will  respond  in  confidence. 
Send  your  material  and  resume  to  Box  1098, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

AO  MANAGER  for  90  year  old  weekly.  North 
Carolina  coastal  area.  Ideal  learning  place  for 
young  salesperson  with  1  to  2  years  experience. 
Degree  preferred,  but  not  necessary.  Better 
than  average  p^/commission.  Write  fully:  D. 
Jones,  PO  Box  726,  Plymouth  NC  27962. 

ASSISTANT  AD  DIRECTOR— Fast  growing 
Zone  2  suburban  group.  Supervise  sales  staff, 
call  on  major  accounts.  Opportunity  for 
advancement.  Box  1 109,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  -  PHONE  ROOM. 
(1)2  retail  ad  reps,  college  grads  with  3-5  years 
experience.  San  Francisco  Bay  area  daily, 
Tuesday-Sunday  (minority  owned).  Send  data 


ADVERTISING  MANAGER 
The  Elkhart  Truth  is  searching  for  an  advertis¬ 
ing  manager.  One  of  America's  finest  newspap¬ 
ers  in  one  of  America's  finest  communities 
offers  this  opportunity  for  a  person  with  highly 
developed  sales  skills,  training  and  supervisory 
talents.  Beginning  salary  in  mid  $20's  with 
challenging  and  potentially  highly  lucrative  in¬ 
centive  plan.  Outstanding  benefits.  Opportun¬ 
ity  for  advancement.  Submit  detailed  resume 
with  salary  history  to  Dan  Grady,  Advertising 
Manager,  PO  Box  487,  Elkhart  IN  46514.  Re¬ 
sume  will  be  treated  in  strictest  confidence.  An 
equal  opportunity  employer. 


SENIOR  ANALYST/ 


CLASSIFIED  AD  MANAGER 
The  Corpus  Christ!  Caller-Times,  the  largest 
daily  newspaper  in  Harte-Hanks  Communica¬ 
tions,  seeks  a  seasoned  newspaper  executive  to 
manage  the  classified  advertising  department 
due  to  promotion  from  within. 

The  position  requires  commitment  to  people 
and  their  growth,  a  keen  desire  to  succeed  and 
the  ability  to  manage  a  staff  of  27.  as  well  as  a 
supplemental  product  with  a  staff  of  4. 

The  rewards  are  many,  including  a  successful 
management  career  with  a  forwarding-looking 
communications  company,  and  a  good  oppor¬ 
tunity  for  advancement. 

If  you're  interested  in  working  with  profession¬ 
als  and  want  to  be  rewarded  for  a  job  well  done, 
call  Travis  0.  Rocky  at  (512)  884-2011,  Ext. 
421  or  send  resume  to  Mrs.  Karen  Herzig,  Per¬ 
sonnel  Manager,  The  Corpus  Christ!  Caller- 
Times,  PO  Box  9136,  Corpus  Christ!  TX 
78408.  An  equal  opportunity  employer. 

CLASSIFIED  ADVERTISING  MANAGER  for 
medium  sized  morning-evening  combination  in 
Zone  8.  An  excellent  opportunity  for  a  number 
2  person  on  a  large  metropolitan  daily,  or  a 
present  classified  advertising  manager  on  a 
smaller  daily.  Applicant  should  be  strong  on 
sales  and  beable  to  direct  a  staff  of  well  over  50 
employees.  We  are  technologically  advanced 
and  will  continue  to  grow.  Salary  commensu¬ 
rate  with  ability  and  the  benefits  are  many  — 
plus  good  weather.  Send  complete  resume  with 
salary  requirements  to  Box  1148,  Editor  &  Pub¬ 
lisher. 


RUN  WEEKLY  FOR  US — Share  revunue.  Good 
income  potential,  pro,  couple.  Write  D.  N.  Co., 
PO  Box  712,  Kingsport  TN  37660. 


RETAIL  ADVERTISING  MANAGER  small  Cali¬ 
fornia  daily.  Successful  applicant  will  have  a 
proven  track  record  in  staff  motivation  and 
training,  sales  techniques  and  advertising 
promotions.  Individual  ready  to  move  up  will  be 
considered.  Resume  and  salary  history  to  Box 
1107,  Editor  &  Publisher. 


RETAIL  MANAGER — Special  opportunity  for 
an  experienced  salesperson  to  immediately 
step  into  a  management  position  with  44M 
Pennsylvania  daily  newspaper.  Job  requires 
good  sales  and  management,  plus  marketing 
ability.  Direct  staff  of  9,  report  to  ad  director.  If 
you  can  produce,  get  along  with  people,  work 
with  groups,  send  me  your  resume.  Strictly  con¬ 
fidential.  Box  1123,  Editor  &  Publisher. 


FLORIDA  GULF  COAST  publishing  firm  seeks 
an  aggressive  and  experienced  advertising 
salesperson  for  a  high  quality  monthly  lifestyle 
book.  Send  resume  to  Box  1126,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  SUPERVISOR 
Madison  Newspapers,  Inc.,  publisher  of  two 
dailies  with  a  combined  circulation  of  1 10,000 
and  125,000  Sunday,  seeks  an  innovative  and 
aggressive  sales  supervisor.  You  will  be  re¬ 
sponsible  fora  non-contract  staff  of  16,  includ¬ 
ing  national  classified,  front  counter  and  legals 
and  will  work  closely  with  the  classified  adver¬ 
tising  zone  manager  to  plan  and  generate  sales 
in  our  two  newspapers  and  special  sections. 
This  is  an  entry  level  management  position. 

If  you  are  experienced  in  sales  coordination  or 
supervision,  possess  creativity,  initiative  and 
good  human  relation  skills,  and  are  capable  of 
demonstrating  and  critiquing  sales  calls,  we 
would  like  to  talk  to  you.  We  offer  management 
training  and  development,  salary  and  incen¬ 
tive,  and  an  excellent  employee  benefit 
package. 

Please  send  letter  of  application  including 
education,  work  and  salary  history  to: 

Employment  Manager 
Madison  Newspapers,  Inc. 

PO  Box  8056 
Madison  Wl  53708 
Reply  by  October  10,  1980 

An  Affirmative  Action  Employer 

CLASSIFIED  MANAGER  needed  to  direct  and 
motivate  young  staff  on  25,000  daily  in  Zone  4. 
Send  resume  to  Box  1157,  Editor  &  Publisher. 


SALES  DEVELOPMENT 
MANAGER 

Excellent  opportunity  for  qualified  professional 
to  join  one  of  America's  finest  7  day  publica¬ 
tions  located  in  the  3rd  fastest  growing  metro 
market  in  the  nation. 

Successful  applicant  must  possess  superior 
qualifications  in  sales,  research  application, 
writing  techniques  and  audio-visual  knowhow. 
Over  all  responsiblities  require  a  person  with 
considerable  growth  potential. 

Send  comprehensive  resume  with  all  pertinent 
information  to  John  W.  Rodell,  Advertising 
Director.  The  Tampa  Tribune  and  Times,  PO 
Box  191,  Tampa  FL  33601. 


SALES  MANAGER 
Classified  Division 
$30,00(M-  Package 

Excellent  opportunity  to  develop 
Classified  Division  in  rapidly  growing 
suburban  chain  of  Pennysavers.  Ap 
plicants  should  have  college  back 
ground  plus  successful  sales  and  sales 
management  experience  in  the  ad¬ 
vertising  field.  A  current  knowledge 
of  classified  advertising  would  be 
helpful,  but  not  essential.  Salary  plus 
bonus,  plus  override,  pius  company 
benefits  package.  Send  replies  to 
Pennysaver  Coro,  PO  Box  850, 
Rockville  Centre  NV  11571. 


AD  DIRECTOR 

If  you  think  you’ve  been  challenged  .  .  .  wait  'till  you  get 
to  York.  We’re  morning,  selling  against  an  entrenched 
afternoon  competitor  in  one  of  the  toughest  duels  any¬ 
where. 

Our  market  share  is  increasing,  but  we’re  after  more.  We 
need  your  proven  leadership  to  manage  and  motivate  a 
good  sales  staff. 

We’re  an  aggressive,  results-oriented  company  offering 
out-standing  benefits,  including  dental  and  eye  care.  Sal¬ 
ary  starts  at  $35,000. 

For  prompt,  confidential  consideration,  send  your  resume 
3  examples  of  your  most  successful  sales  promotions  and 
a  letter  selling  yourself  to:  David  Martens,  Publisher. 

Yorte^lBaily  Record 

^  '  1750  INDUSTRIAL  HWY.  YORK,  PA.  17402 


EDITOR  &  PUBLISHER  for  September  27,  1980 


HELP  WANTED 


ADVERTISING 


NATIONAL  CO-OP  ad  director/salesperson  for  I 
one  of  country's  most  lucrative  co-op  markets. 
Small  daily  In  southern  Arizona  needs  savvy  pro 
to  develop,  run  new  co-op  department  plus 
some  display  sales.  Salary  plus  commission. 
We  are  located  4000  feet  high  and  surrounded 
by  mountains.  Desert  benefits  without  desert 
heat.  Position  available  now.  Write  only,  Wil¬ 
liam  Roof,  General  Manager,  Daily  Internation¬ 
al,  Nogales  AZ  85621. 

PROFESSIONAL  SALES  OPPORTUNITY 
The  Washingtonian  Magazine  desires  to  employ 
a  professional  advertising  salesperson  skilled 
in  selling  in  a  competitive  market.  The  ideal 
candidate  should  now  be  employed  by  an 
aggressive  daily  newspaper  organization  within 
a  metropolita  area.  Salary  commensurate  with 
experience.  Advancement  opportunity.  All  re¬ 
plies  held  in  strict  confidence.  Send  resume 
with  cover  letter  to  the  Washingtonian  Maga¬ 
zine,  1828  L  St  NW,  Washington  DC  20036, 
Attn:  Edward  Mansfield. 

THE  SKAGIT  VALLEY  Publishing  Company  has 
an  immediate  opening  for  an  advertising  repre¬ 
sentative.  We  are  a  daily  newspaper,  our  cir¬ 
culation  is  16,500,  located  in  the  beautiful 
Northwest.  We  offer  a  solid  future  for  the  right 
persn.  Salary  and  commission  contingent  on 
background.  Please  send  resume  and  salary 
history  to  Loren  Bruchet,  General  Manager  or 
Robert  Aguilar,  Advertising  Manager,  Skagit 
Valley  Herald,  PO  Box  578,  Mount  Vernon  WA 
98273,  or  phone  (206)  424-3251. 

WANTEID — Working  sales  manager  to  direct  our 
staff  in  a  high  quality  market.  Experience 
necessary  in  commission  compensation,  train¬ 
ing  and  recruiting.  Person  must  be  well  versed 
in  incentive  programs  and  know  the  newspaper 
field.  Salary  from  low  to  mid  $20's.  Zone  2 
location.  Send  resume  to  Box  1144,  Editor  & 
Publisher. 

_ CIRCULATION _ 

CITY  CIRCULATION  MANAGER  needed  for 
Zone  2  65,000  MES.  Position  reports  to  cir¬ 
culation  director  and  is  responsible  for  super¬ 
visors  and  DSM's.  Candidate  must  have  DSM 
and  supervisory  experience  him/herself  and  be 
able  to  transfer  same  to  subordinates.  Will  con¬ 
sider  present  supervisor  on  larger  newspaper  or 
circulation  manager  on  smaller  newspaper  who 
is  looking  for  advancement.  Please  send  re¬ 
sume  and  salary  requirements  to  Box  1 100, 
Editor  &  Publisher.  An  equal  opportunity  em¬ 
ployer. 

CIRCULATION  MANAGER 
Excellent  opportunity  for  seasoned  circulator 
with  a  proven  track  record  fora  medium-sized  7 
day  quality  product  in  Zone  5.  This  position 
requires  a  hard-working  "shirt-sleeve"  indi¬ 
vidual  strong  on  customer  service,  promotion 
and  staff  development,  in  a  rapidly  expanding 
growth  market.  Report  directly  to  circulation 
director.  Send  resume,  references  and  salary 
requirements  to  Box  1 120,  Editor  &  Publisher. 

CREW  SALES 

Zone  5,  7-day  major  metro  with  large  unde¬ 
veloped  sales  areas  is  seeking  sales  expert  for 
contract  and/or  employee  crew  sales.  Our  cir¬ 
culation  department  has  secured  both  manage¬ 
ment  and  financial  commitment  to  insure  suc¬ 
cessful  sales  development  of  our  target  market 
areas.  We  seek  equally  commited,  hard  working 
individual  or  company  to  write  high  quality 
business  and  reap  top  dollar  rewards.  Respond 
to  Box  1125,  Editor  &  Publisher. 


HOME  DELIVERY 
SALES  MANAGER 

Key  position  for  manager  experienced  in  home 
delivery  who  seeks  challenge  of  increasing  cir¬ 
culation  in  a  highly  competitive,  fast  growing 
market  in  northern  California.  Responsible  for 
home  delivery  department  for  PM  newspaper, 
reporting  to  (circulation  Director,  Previous  cir¬ 
culation  management,  good  people  skills  a 
must;  labor  relations  experience  a  plus. 

Salary  commensurate  with  experience — excel¬ 
lent  benefits. 

To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune/Eastbay  TOlJAY,  Personnel 
Department,  PO  Box  24304,  Oakland  CA 
94623.  Equal  Opportunity  Employer. 


HELP  WANTED 


CIRCULATION 


SINGLE  COPY 
SALES  MANAGER 

Top  single  copy  sales  position  with  the  fastest 
growing  metropolitan  newspaper  in  the  U.S., 
located  in  desirable  northern  California.  Re¬ 
sponsibilities  for  single  copy  and  country  sales 
operation  of  AM  and  PM  newspapers.  Previous 
circulation  management  experience,  particu¬ 
larly  in  single  copy,  a  must;  labor  relations  ex¬ 
perience  a  plus. 

Salary  commensurate  with  experience  —  excel¬ 
lent  benefits. 

To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune/Eastbay  TO(3aY,  Personnel 
Department,  PO  Box  24304,  Oakland  CA 
94623.  Eqoal  Opportunity  Employer. _ 


AGGRESSIVE  reporter  wanted  for  growing 
southwest  Florida  weekly.  Apply  to  Box  1 103, 
Editor  &  Publisher. 


ZONE  5  NEWSPAPER.  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  gocrf  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references  to 
Box  35042,  Editor  &  Publisher. 

ASSISTANT 
CITY  EDITORS 


NORTHEASTERN  DAILY  is  seeking  a  well-  wnfing  sample 

rounded  circulation  manager  for  member  of  cir-  n  ♦  r 

culation  executive  staff.  Prerequisites  include:  Uexter  v. 

field  experience  in  hardcore  low  income  areas.  Cordovan 

strong  in  accounts  receivable  control,  a  mini-  5314  Bi 

mum  of  2  years  inside  management  and.  up- 
most,  strong  in  people  ability.  Salary  is  com-  nousion 

mensurate  to  qualifications.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  September  27.  1980 


Medium  sized  PM  daily  in  Zone  4  seeks  enthu¬ 
siastic,  highly  motivated  individuals  to  work  in 
one  of  the  nation's  fastest  growing,  competitive 
markets.  Responsibilities  include  the  supervi¬ 
sion  of  the  copy  desk  and  reporter  staff.  Candi¬ 
dates  must  have  a  minimum  of  3  years  super¬ 
visory  experience  on  a  daily.  Ability  to  train  and 
motivate  staff  and  good  organizational  skills 
necessary  to  work  under  demanding  deadlines. 
If  you  are  looking  for  challenge  and  opportunity 
our  positions  for  assistant  city  editor  should 
interest  you.  Send  resume  including  project/ 
work  samples  or  daily  section  to  Box  1149, 
Editor  &  Publisher. 

AWARD-WINNING  New  England  daily,  circula¬ 
tion  20,000,  seeks  experienced  copy  editor  to 
handle  suburban  desk.  Must  work  well  with 
unskilled  correspondents,  enjoy  reporting  the 
doings  of  a  dozen  small  communities,  and 
yearn  to  put  down  some  roots.  Job  must  be 
filled  with  dispatch.  Reply  to  Box  1 1 54,  Editor 
&  Publisher. 

BUSINESS  EDITOR 

Top  notch  word  smith  sought  to  bridge  vital  gap 
between  copy  and  shop  layout.  Headline  writ¬ 
ing  and  copy  desk  skills  essential;  VDT  experi¬ 
ence  a  plus.  The  right  person  will  become  key 
member  of  editorial  team  (managing  editor  if 
the  credentials  are  right)  and  get  plugged  into 
the  exciting  world  of  financial  journalism  for  a 
growing  business  paper  publisher.  Zone  5.  Re¬ 
ply  in  confidence  to  Box  1039,  Editor  &  Pub¬ 
lisher. 

CITY  EDITOR— Aggressive,  imaginative  self¬ 
starter  who  can  direct  and  inspire  a  young  eager 
staff  for  a  65,000,  7-day  AM  paper  in  Zone  6. 
Must  have  1 — 3  years  supervisory  experience 
and  be  capable  of  producing  a  daily  local  sec¬ 
tion  which  does  more  than  just  cover  the  news. 
Box  1 108,  Editor  &  Publisher. 


BUSINESS 

WRITER 

Cordovan  Corporation,  on  E.W. 
Scripps  subsidiary,  soaks  staff 
writers  for  the  following  posi¬ 
tions;  HOUSTON  BUSINESS 
JOURNAL — one  business/finan¬ 
cial  writer,  one  energy  writer. 
At  least  3  years  magazine  or 
newspaper  experience  required, 
both  positions.  SAN  DIEGO 
BUSINESS  JOURNAL— one  ^n- 
erol  assignments  business  writer. 
Sand  resume,  cover  letter  ond 
writing  samples  to; 


HELP  WANTED 


BUSINESS  WRITER.  Hard  news  newsletter 
covering  public  accounting  (the  news  side,  not  | 
debits  and  credits)  is  looking  for  a  bright,  ar¬ 
ticulate  professional  who  can  do  the  job  now 
and  has  the  potential  to  grow  with  a  rapidly 
expanding  publisher  (now  three  newsletters, 
soon  to  be  five).  Salary  range  mid-teens  to  mid- 
20's.  Must  have  minimum  two  years  business 
writing  experience.  Send  resume  to  Robert  A. 
Palmer,  Professional  Publications,  2050 
Peachtree  Industrial  Court,  Suite  103,  Atlanta 
GA  30341. 

Brown  University 

Science/Medical  Writer,  News  Bureau 

The  science/medical  writer  is  expected  to  re¬ 
port  on  news  from  the  sciences  and  the  medical 
program  at  Brown,  both  in  the  on-campus  pub¬ 
lication  and  to  national  and  local  news  media. 
In  addition,  he/she  will  edit  Signs  and  Symp- 
tons,  a  quarterly  newsletter  for  alumni  of  the 
Brown  Program  in  Medicine. 

Candidates  should  possess  demonstrated  news 
writing  ability,  imagination,  and  knowledge  of 
the  media;  a  capacity  for  hard  work  and  long 
hours;  and  an  understanding  of  a  university  and 
higher  education  in  general.  A  bachelor's  de¬ 
gree  and  a  minimum  of  three  years  working 
experience  in  journalism  or  public  relations  is 
required ;  experience  in  science  or  medical  writ- 
I  ing  and  rep^ing  is  strongly  preferred. 

I  Please  send  resume,  salary  requirements,  and 
at  least  five  published  samples  of  writing  to: 
Susan  Heitman 
Brown  News  Bureau 
Box  R 

Providence,  Rl  02912 

Deadline:  October  31,  1980. 

Brown  University  is  an  equal  opportunity, 
affirmative  action  employer. 

COPY  EDITOR 

We're  looking  for  a  person  with  experience  in 
headlines,  editing,  layout  and  news  placement, 
for  a  daily  75,000  newspaper. 

2—3  years  experience  required.  Has  worked 
with  ECRM.  Good  pay  ($15-20,000)  and  be¬ 
nefits.  Letter  and  resume  to  Tiiomas  Fowler, 
Associate  Editor,  The  Oakland  Press.  K)  Box  9. 
Pontiac  Ml  48056. 

EDITOR— 6000  circulation  Illinois  daily  needs 
an  experienced  editor.  Mark  Van  Patten,  Mon¬ 
mouth  Review  Atlas,  400  S  Main,  Monmouth 
IL  61462. 

EDITOR— 6200  circulation  daily.  We  offer  a 
bright  future  for  the  right  person.  Experience  is 
a  must.  Send  salary  requirements  in  first  letter 
to  Mark  Van  Patten,  Daily  Review  Atlas,  4(X)  S 
Main,  Monmouth  IL  61462,  (309)  734-3176 

EDITOR  for  5  day  PM  and  Sunday  AM  daily. 
9000  circulation.  Must  know  wire,  editing,  dar¬ 
kroom.  and  VDT's.  Will  supervise  staff  of  5. 
Write  Box  1158,  Editor  &  Publisher. 


Dexter  C.  Hutchins 
Cordovan  Corporation 
5314  Bingle  Road 
Houston  fx  77092 


FEATURE  EDITOR 


Can  you  generate  grabbing  graphics,  spot  the 
snappiest  stories,  supervise  a  staff  of  10?  Live¬ 
ly  Eastern  PM  seeks  a  top  talent  to  be  its  feature 
editor.  Send  samples,  resume  to  Box  1086. 
Editor  &  Publisher. 


MANAGING  EDITOR 

To  organize  and  operate  the 
news  department,  with  addi¬ 
tional  responsibilities  in 
internal  departmental  activ¬ 
ity.  Should  have  experience 
in  reporting,  editing,  layout, 
special  sections  and  com¬ 
munity  relations. 

Should  understand  and  enjoy 
small  town  life,  60,000 
population,  35,0()0  circula¬ 
tion,  60  miles  from  Chicago. 

Salary  open. 

Send  resume  to  Personnel 
Director,  The  Daily  Journal, 
8  Dearborn  Square,  Kan¬ 
kakee  IL  60901. 

[  No  phone  calls  accepted. 


HELP  WANTED 


CORPORATE  WRITER- 
EDITOR 

Ma^  progressive  national  insurance  company 
in  Southeast  has  several  newly  created  writer- 
editor  openings  in  it's  corporate  communica¬ 
tions  department.  Prefer  individual  with  exten¬ 
sive  journalism  education  and  experience. 
Good  layout,  writing  and  editing  skills  impor¬ 
tant.  Excellent  benefits.  Send  resume  includ¬ 
ing  job  and  salary  history,  education  and  refer¬ 
ences  to: 

Personnel  Department 
Provident  Life  and  Accident  Insurance  Co. 

Fountain  Square 
Chatanooga  TN  37402 

COPY  EDITOR  wanted  for  36,000  PM  daily 
near  Chicago.  Layout  and  VDT  experience  de¬ 
sirable.  Good  salary  and  fringe  benefit  package 
with  established  company.  Send  resume  and 
salary  history  to  Box  1 164,  Editor  &  Publisher. 

DAY  CITY  EDITOR 

The  Delaware  County  Daily  Times,  a  45,000 
suburban  Philadelphia  PM  seeks  a  newsroom 
leader  strong  on  headlines,  layout  dhd  tight 
editing  to  replace  editor  leaving  for  major  met¬ 
ro.  Must  be  able  to  work  with  reporting  staff  of 
solid  pros.  We're  trying  to  again  produce  the 
kind  of  excellent  local  paper  that  won  numer¬ 
ous  awards  in  the  1%0's.  early  '70's.  We've 
come  a  long  way  in  major  rebuilding  program 
during  past  year,  but  need  to  further  stren^hen 
our  editing  team.  Excellent  benefits  and  salary 
to  $25,000.  Send  resume,  samples  and  names 
of  professional  references  to  Linda  DeMeglio, 
City  Editor.  Delaware  CounW  Daily  Times,  5(>0 
Mildred  Av.  Primes  PA  19018.  Absolutely  no 
phone  calls. 


EDITORIAL  MANAGEMENT 
FLORIDA 


Fast  growing  PM  daily  peaking  at  34.(X)0  offers 
unusual  opportunity  for  aggressive,  mature, 
solid  top  ^ade  editor  with  current  hands-on 
experience  to  direct  news  staff  of  25.  Produc¬ 
ing  average  of  60  pages  daily  including  120 
pages  Sunday  in  modern  plant  with  25,000 
square  foot  addition  underway.  Attractive  area 
directly  on  Gulf  of  Mexico  with  ideal  climate. 
Top  references  required.  Excellent  compensa¬ 
tion  and  full  benefits.  Send  full  resume  first 
letter  to  Timothy  A.  O'Connor,  Publisher,  Na¬ 
ples  Daily  News,  1075  Central  Av.  Naples  FL 
33940. 

EDITORIAL  PAGE  WRITER-EDITOR— Con- 
servative  orientation.  Send  resume  including 
job  and  salary  history,  education,  references 
and  editorial  writing  samples.  Quality  daily 
newspaper  in  Midwest.  Box  1087,  Editor  & 
Publisher. 

Immediate  opening  for  reporter-photographer. 
Send  clips,  resume,  references,  salary  require¬ 
ments  to  Nanette  Laster.  The  Daily  Sentinel- 
Star.  PO  Box  907,  Grenada  MS  38901. 


Reporter 

National  business 
daily  newspaper 
wants  reporter  for 
its  Houston  office. 
Must  be  able  to 
meet  early  dead¬ 
lines  and  work  with 
detailed  information 
quickly.  At  least  3 
years  newspaper  ex¬ 
perience  necessary, 
business  and  eco¬ 
nomic  background 
helpful.  Send  re¬ 
sume  including  sal¬ 
ary  requirements  to 
Dept.  VT,  Suite  816, 
50  Rockefeller  Plaza, 
New  York  NY  10020. 

An  equal  opportunity 
emplo^r  MIF 


I 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

PRESSROOM 

REPORTER— PHOTOGRAHER  with  some  ex¬ 
perience  or  J-school  training  needed  to  cover 
police,  court,  meetings,  features  and  general 
assignments  for  20-32  page  weekly  with  MDT 
terminals,  own  web  offset  press  in  attractive, 
prosperous  forest  industry  city,  8000  popula¬ 
tion.  Must  be  self  starter,  willing  to  work  long 
hours  and  take  pride  in  work.  Beginners  start¬ 
ing  salary,  but  monthly  bonuses  and  raise  after 
3  months.  Don't  respond  until  you  have  resear¬ 
ched  our  location  but  if  then  interested  send 
samples,  resume  to:  The  Ashley  News  Obser¬ 
ver,  PO  Box  798,  Crossett  AR  71635  or  phone 
(501)  364-5186. 

REPORTER— Do  it  all  on  award  winning  semi¬ 
weekly.  Excellent  opportunity.  Contact  D.  Byer- 
ly,  Lewistown  News-Argus,  Box  900,  Lewis- 
town  MT  59457. 

REPORTERS 

We  are  currently  seeking  highly  skilled  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Positions  presently  available  are: 
General  Assignment  Reporters 
Feature  Writers 
Business  Writer 

Sports  Writer— (emphasis  on  football, 
state  college  coverage) 

If  you  have  3-5  years  experience  on  a  daily  write 
us  today.  Zone  4.  Please  send  resume  samples 
to  Box  1150,  Editor  &  Publisher. 

REPORTER 

The  Wisconsin  State  Journal  wants  you  to  tell 
us  about  your  abilities,  experience  in  reporting 
education,  government,  suburban,  and  general 
news  assignments.  What  do  you  do  best?  Send 
resume,  clips  to: 

City  Editor 

Wisconsin  State  Journal 
PO  Box  8058 
Madison  Wl  53708 
An  Affirmative  Action  Employer 

MEDIUM  SIZE  DAILY  newspaper  in  Virginia 
seeks  reporter  with  at  least  one  year  experience 
for  business  and  general  assignment  beat. 
Challenging  opportunity  for  person  with  right 
attitude  and  initiative.  Send  resume  to  Box 
1143,  Editor  &  Publisher. 

NEWS  EDITOR  for  9000  circulation  daily. 
Good  staff.  Good  working  conditions.  Good 
hunting  and  fishing.  Call  (601)  453-5312  for 
John  Emmerich,  or  Frank  Long,  or  write:  Box 
549,  Greenwood  MS  38930. 


LIVING  EDITOR— Lifestyle  oriented  journalist 
to  take  charge  of  Living  Pages  on  award  winning 
small  daily.  Must  be  driven,  graphically  crea¬ 
tive  and  able  to  write  daily  strong  stories  about 
people,  small  town  living  and  consumer 
oriented  issues.  Perfect  opportunity  for  growth, 
self-expression,  for  aggressive  self-starter. 
Send  samples,  resume,  references  and  salary 
needs  to  Bill  Meyer,  Editor,  Bellevue  Gazette, 
107  N  Sandusky,  Bellevue  OH  44811. 

LIVING  SECTION  EDITOR 
18,000  Midwest  daily  needs  editor  with  layout 
skills  who  enjoys  feature  writing.  Paper  just 
redesigned,  living  section  established,  ex¬ 
panded.  Fine  community,  excellent  working 
conditions,  benefits.  Apply  in  writing  to  Her¬ 
bert  Nolt,  Editor,  The  Evening  Independent,  50 
North  Av  NW.  Massillon  OH  44646.  Send  sam¬ 
ples  of  layouts,  writing. 

LIFESTYLE  EDITOR  sought  by  growth  oriented 
small  daily  newspaper  in  western  Mas¬ 
sachusetts.  Should  be  knowledgeable  about 
layout,  and  use  of  VDT's.  Contact  Editor  Gene 
Casey  at  62  School  St,  Westfield  MA  01085. 

MANAGING  EDITOR— Monthly  antiques 
magazine,  strong  sales,  editorial,  promotional 
background.  Blue  chip  accounts.  $200  per 
week.  Resume  to  Tim  O’Brien,  Antiques  and 
Collectibles,  230  Arlington  Circle,  East  Hills 
NY  11548. 

MANAGING  EDITOR — Strong  in  music  and 
arts  writing,  promotion,  circulation  and  copy 
editing.  Well  organized,  administrative  ability. 
$300  per  week  plus  benefits.  Send  letter,  re¬ 
sume  and  writing  samples  to:  Good  Times,  230 
Arlington  Circle,  East  Hills  NY  11548. 

NEWS  EDITOR 

A  medium-sized  (75,000)  daily  in  Zone  5 
needs  an  experienced,  well-organized  slotman. 
Will  supervise  6  copy  editors  —  must  have 
managerial  skills.  Good  news  judgement,  lay¬ 
out  and  editing  abilities  a  necessity.  High  sal¬ 
ary  and  good  benefits.  Send  resumes  in  confi¬ 
dence  to  Box  1138,  Editor  &  Publisher. 

RESEARCH  EDITOR— New  Jersey  trade  pub¬ 
lisher/packager  seeking  research  editor  to  re¬ 
search  and  write  non-fiction  books.  Challeng¬ 
ing  position,  good  salary  and  benefits,  excel¬ 
lent  working  conditions.  Journalism  experience 
necessary,  book  publishing  experience  prefer¬ 
red.  Box  1106,  Editor  &  Publisher. 


?ress  Relations 
.Manager 

IDS,  a  leader  in  financial  planning  services,  has  an  immediate 
opening  for  a  public  relations  professional.  We  need  someone  able 
to  communicate  confidently  at  all  corporate  levels  and  with  execu¬ 
tive  management.  Responsibilities  include  the  management  and 
execution  of  news  releases,  feature  articles,  speeches  scripts,  etc. 
Emphasis  is  on  national  as  well  as  local  media. 

The  ideal  candidate  will  be  an  accomplished  communicator  who 
understands  business  and  enjoys  corporate  life.  A  minimum  of 
5  years  overall  communication  experience  with  P  R.  exposure 
through  corporate  or  agency  work  is  a  must.  Written  and  verbal 
skills  are  necessary. 

IDS  offers  a  competitive  salary,  excellent  benefits  including  profit 
sharing  and  a  quality  downtown  Minneapolis  working  environment. 
This  is  an  exciting  opportunity  to  help  IDS  meet  the  challenge  of 
the  80's.  If  qualified  send  your  resume  and  salary  requirements 
in  confidence  to  John  Westlund  or  call  (612)  372-3559. 

Investors  Diversified  Services,  Inc. 

3300  IDS  Tower,  Minneapolis,  Minnesota  55402 


NEWSROOM  EXECUTIVE 
Do  you  have  what  it  takes  to  help  turn  around  a 
newsroom  where  little  was  demanded  by  pre¬ 
vious  management?  We're  doing  that  now,  but 
need  a  person  with  the  right  combination  of 
maturity  and  drive  to  round  out  our  team.  The 
job  we  seek  to  fill  requires  someone  with  report¬ 
ing.  desk  and  newsroom  supervisory  experi¬ 
ence.  Because  we're  changing,  the  exact  job 
description  is  flexilbe  -  maybe  you  can  tell  us 
what  you  should  be  doing  -  but  you  will  report 
directly  to  the  editor.  We're  a  medium  size  East 
Coast  daily  which  offers  exceptional  salary 
($25-30K)  benefits  and  location.  Want  to  know 
more?  Write  and  tell  us  why  we  should  be  talk¬ 
ing  with  you.  Box  1099,  Editor  &  Publisher. 

REPORTER 

Aggressive  daily  working  toward  4000  circula¬ 
tion  in  highly  competitive  area  has  opening  for 
reporter  who  will  cover  wide  variety  of  hard 
news,  feature,  local  government  stories,  etc. 
Send  resume,  salary  history,  4  or  5  best  clips  to 
Ted  Diadiun,  Managing  Editor.  Lake  County 
News  Herald,  38879  Mentor  Av,  Willoughby 
OH  44094.  No  phone  calls  please. 

REPORTER— PHOTOGRAHER  needed  for 
progressive  small  town  bi-weekly  in  the  beauti¬ 
ful  lake  country  of  Mecklenburg  County  Virgi¬ 
nia.  Seeking  trained  person  who  can  do  it  all  — 
features,  news,  and  sports.  Person  must  have 
solid  background  in  photography  and  will  be 
expected  to  manage  darkroom.  Send  resume 
and  samples  of  work  to  Editor,  Mecklenburg 
Sun,  Box  997,  Clarksville  VA  23927  (804) 
374-8152. 

SMALL  TOWN  prize-winning  daily  needs  per¬ 
son  who  can  run  growing  Women/Plus  depart¬ 
ment,  skillfully  combining  traditional  with  to¬ 
day's  living^,  knowing  how  to  deal  with  public 
and  staff.  Send  resume,  tearsheets,  clippings 
to  Steve  Pappas,  The  News-Journal,  PO  Box 
431,  Daytona  Beach  FL  32015. 

WE  NEED  a  general  assignment  reporter  for  our 
award-winning  suburban  Chicago  weekly.  Jour¬ 
nalism  degree  and  strong  clips  required.  Send 
resume  and  three  writing  samples  to:  Editor, 
PO  Box  59D.  Park  Ridge  IL  60068. 

_ FREELANCE _ 

STRINGERS  WANTED 

Two  stories  are  better  than  one.  You're  out  there 
covering  the  features  beat  for  your  paper  any¬ 
way.  So  write  them  their  story  in  the  objective 
style  that  makes  journalism  such  a  sacred  trust. 
Then  go  home  and  rewrite  the  story  the  way  you 
really  wanted  to  —  for  us.  the  NATIONAL 
NEWS  BUREAU.  A  story  for  the  18-45  age 
market.  Hip.  honest  and  to  the  point.  In¬ 
terested  in  interesting,  reviewing  or  illustration 
for  this  successful  syndication  company  serv¬ 
ing  America's  dailies,  weeklies,  college  and 
alternative  papers?  Send  resume  and  recently 
published  samples  of  your  work  to:  National 
News  Bureau,  262  South  12th  St,  Phi¬ 
ladelphia  PA  19107. 


PRESSROOM  FOREMAN — Growing  newspap¬ 
er,  commercial  printer  in  Oregon  needs  working 
foreman.  2  shifts.  Goss  Community  experience 
preferred.  Box  1102,  Editor  &  Publisher. 

SMALL  BUT  GROWING  newspaper  needs 
pressperson.  Sheet-fed  press  experience 
necessary.  Will  train  on  Goss  Community.  Be 
your  own  department  head.  Box  1 132,  Editor  & 
Publisher. 

WEB  NEWSPAPER  PRESSPERSON— Growing 
midwestern  publisher  needs  another  lead 
pressperson  for  9  unit  Goss  Community.  Quali¬ 
ty  minded,  experienced  only.  Good  working 
conditions  in  new  plant.  Jenison  Printing  Co, 
Jenison  Ml  49428.  (616)  457-1120,  ask  for 
Bob  DeBoer. 

ZONE  5  DAILY  is  seeking  a  pressroom  superin¬ 
tendent  with  web  offset  and  supervisory  experi¬ 
ence.  An  opportunity  to  work  with  the  most 
modern  press  equipment  and  under  excellent 
working  conditions.  Box  1 163,  Editor  &  Pub¬ 
lisher. 


!  PRESSPERSON  needed  immediately  for  a 
i  newspaper  circular  group  in  excellent  hunting 
and  fishing  country.  Goss  and  Harris  845  ex¬ 
perience  required.  Foreman  potenial.  Please 
send  resume  to  General  Manager.  Graphic  Arts 
Pub. .  2285  Warm  Springs  Av.  Boise  ID  83706. 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 

WORKING  FOREMAN — Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexible  and  be  willing  to  work  in  growth 
business.  Should  be  willing  to  tram  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 

HELP  WANTED  —  PRESSROOM 
We  are  a  no  nonsense,  web  offset  commercial 
and  newspaper  printing  company  offering  ex¬ 
cellent  benefits  and  compensation  to  qualified 
press  personnel  looking  for  career  advance¬ 
ment  with  a  nation-wide  communications  com¬ 
pany.  Call  J.  Allred  today,  (714)  571-0288. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

(3all  for  rates  and  info 
(212)  752-7053 


IDEAS 

TO  HELP  YOU 
MANAGE  MONEY 


An  equal 
opportunify 
emplof^er  M  F 


PRESS/AAAI LROOM  SUPERINTENDENT 

We  are  looking  for  a  person  to  direct  our  12  unit  offset  press  operation  and 
mailroom.  Responsibilities  also  include  camera  and  platemaking. 

The  qualified  applicant  should  have  production  management  experience  with 
strong  knowledge  of  pressroom  operations,  inventory  and  cost  control.  The 
ability  to  manage  people  is  essential. 

We  publish  2  dailies  and  1  Sunday  newspaper  with  a  combined  daily 
circulation  of  over  110,000,  and  numerous  commercial  jobs. 

Please  send  letter  of  application  including  education,  work  and  salary  history  to: 
Personnel  Monager,  AAadison  Newspapers,  Inc.  PO  Box  8056,  Madison  Wl  53708. 

An  Action  Employer. 


SALES  MANAGER 

We're  looking  for  a  self-starter  with  a  dynamic  sales  track  record  to  take 
over  operation  in  St.  Louis  area's  fastest  growing  county.  You  will  be 
working  with  the  Number  One  suburban  newspaper  group  in  the  U.S.  and 
will  report  directly  to  ownership.  Aggressive,  creative  selling  is  vital! 
Salary  open,  excellent  benefits.  Opportunity  for  advancement  unlimited. 
All  inquiries  held  in  strict  confidence. 

Suburban  Newspapers 
of  Greater  St.  Louis 

Call  Collect:  (314)  868-8000.  Ext.  500 
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HELP  WANTED 


_  PRODUCTION 


ARE  YOU  THE  BEST? 

For  the  most  challenging  Production  Manager's 
job  in  Zone  2.  A  modern  thoroughly  equipped 
plant  that's  waiting  for  a  person  strong  enough 
to  take  charge,  sweep  cobwebs  and  prove  that 
he/she  is  strong  enough,  innovative  enough  to 
fill  a  unique  grovrth  opportunity.  Reply  in  confi- 

dence  to  Box  1069,  Editor  &  Publisher. _ 

NIGHT  FOREMAN  for  9000  North  Dakota  dai¬ 
ly.  Must  have  working  knowledge  of  page  paste¬ 
up,  camera  room  and  all  phases  of  pressroom 
production.  New  7  unit  Goss  offset  press  and 
camera.  Looking  for  quality  minded  individual 
who  is  willing  to  pinch  hit  if  necessary.  Send 
resume  to  Ed  Hauck,  Dickinson  Press,  127  W 
First  St,  Dickinson  ND  58601. 

_ PROMOTION _ 

PROMOTION  COPYWRITER  for  the  Kansas 
City  Times-Star.  New  position  with  manage¬ 
ment  potential  in  expanding  department  for  a 
copywriter  with  a  minimum  of  two  years  of 
newspaper  promotion  experience.  You'll  work 
with  a  creative  management  team  in  develop¬ 
ing  copy  for  print,  broadcast,  outdoor,  public 
relations,  audio/visual  and  all  aspects  of  our 
promotion  effort.  We  offer  an  excellent  benefit 
program  and  competitive  salary.  Please  send 
your  resume  and  printed  samples  of  your  con¬ 
cise.  reader  oriented  copy  to:  Jack  Hines, 
Promotion  Manager,  Kansas  City  Times/Star, 
1729  Grand  Av,  Kansas  City  MO  64108.  An 
equal  opportunity/affirmative  action  employer.  ] 

PUBLIC  INFORMATION 

PUBLIC  AFFAIRS  OFFICER  for  the  Maryland- 
Virginia  Regional  College  of  Veterinary  Medi¬ 
cine  at  Virginia  Tech.  Responsibilities  include 
serving  as  the  information/public  affairs  source 
for  the  College  of  Veterinary  Medicine,  hand¬ 
ling  media  contacts,  and  the  general  internal 
and  external  public  communicationsof  the  Col¬ 
lege.  Qualifications  include  completion  of  a 
standard  college  or  university  course  and  con¬ 
siderable  experience  in  journalism  and  public 
relations  work.  Additional  related  experience 
may  be  substituted  for  education  on  an  equiva¬ 
lent  time  basis.  A  degree  or  experience  in  re¬ 
lated  media/medical  field  is  highly  desirable. 
In  addition,  the  ability  to  write  and  edit,  fami¬ 
liarity  with  medical  terminology,  and  experi¬ 
ence  with  publications  and  other  public  rela¬ 
tions  media  are  desirable.  Individual  will  work 
through  the  central  University  Public  Relations 
office.  Salary  begins  at  $14,670,  but  can  go 
higher  depending  on  experience.  Toapply,  sub¬ 
mit  a  state  application  by  November  1 , 1980  to 
Linda  Woodard.  Employee  Relations,  Virginia 
Tech,  Blacksburg  VA  24061.  Virginia  Tech  is 
an  equal  opportunity/affirmative  action  em¬ 
ployer. 


POSITIONS 

WANTED 

ADMINISTRATIVE 


EXPERIENCED  business  manager  with  out¬ 
standing  track  record  ready  to  take  on  greater 
challenge.  5  years  experience  as  business  man¬ 
ager  and  also  personnel  manager  in  18,000 
circulation  daily.  Available  immediately.  Box 
1130,  Editor  &  Publisher. 

GRADUATING  ATTORNEY  with  8  years  pre- 
vious  business  experience  in  newspapers  is 
seeking  position  with  daily  to  perform  corpo¬ 
rate,  financial,  legal,  and/or  business  manage¬ 
ment  duties.  Box  1139,  Editor  &  Publisher. 

JUST  SOLD  my  profitable  7-year  old  free  com¬ 
munity  weekly  in  Midwest  and  now  this  45- 


POSITIONS  WANTED 


ADVERTISING 


AD  MANAGER— Experienced,  talented.  His¬ 
tory  of  success.  Strong  motivation,  loyalty, 
sales  training,  enthusiasm,  administrative  abi¬ 
lities.  Box  1095,  Editor  &  Publisher. 

ADVERTISING  CONSULTANT— Weeklies. 
Working  professional.  Short  or  long  term. 
Robert  A  Nusbaum,  Consultant,  3974  Bell- 
wood  Dr,  Sarasota  FL  33582  (813)371-8131. 

ATTENTION  AD  DIRECTORS!  Are  you  getting 
your  share  of  recruitment  advertising?  Let  a  pro 
represent  you  in  the  New  York  market,  all  agen¬ 
cy  contacts  and  a  good  track  record  in  a  very 
competitive  market.  Box  1 162,  Editor  &  Pub¬ 
lisher. 

CHALLENGE.'..  That's  for  me.  Promotion  man¬ 
ager/salesman  needs  new  challenge.  Direc¬ 
torship  quality,  hard  worker,  motivator.  Box 
1073,  Editor  &  Publisher. 

PROVEN  AD  BUILDER  seeks  position  as  ad 
manager  for  large  weekly  or  small  daily.  Strong 
in  sales  and  graphics.  16  years  in  the  newspap¬ 
er  business  from  publisher  to  production.  Can 
motivate  and  tram  staff  —  people  management 
oriented.  Box  1101,  Editor  &  Publisher. 

ARTIGRAPHICS 

EDITORIAL  ARTIST  currently  working  as  entire 
art  staff  for  The  Sun  and  The  Daily  Herald  seek¬ 
ing  to  relocate.  Send  for  resume  to:  Cliff 
Leverette,  Editorial  Artist,  Gulf  Publishing  Co. 
Inc,  Box  4567,  Biloxi  MS  39531. 

_ CIRCULATION _ 

FORMER  CIRCULATION  EXECUTIVE  (small, 
medium  and  large)  currently  self  employed  de¬ 
sires  return  to  newspaper  related  field  in  sales 
capacity.  Prefer  Zone  5.  Available  now.  Box 
1082,  Editor  &  Publisher. 

TRAVELING  JOB  wanted.  Circulation  manager, 
30  years  experience  with  4  dailies.  Box  1051, 
Editor  &  Publisher. 

ZONE  SALES  MANAGER,  currently  in  high 
competitive  Zone  9  metro  market,  seeking  cir¬ 
culation  management  position  in  Zone  5.  Pre¬ 
vious  experience  in  Chicagoland  market. 
Young,  aggressive,  caring  and  dedicated  to 
success.  Box  1047,  Editor  &  Publisher. 


POSITIONS  WANTED 


AWARD-WINNING  husband-wife  team  seeks 
weekly  to  run  for  absentee  owner  or  chain.  Want 
opportunity  to  buy  in.  Prefer  Zone  1-3.  Box 
1077,  Editor  &  Publisher. 

ARTS  writing  expertise.  Award-winning  feature 
writer.  Published,  produced  playwright.  VDT, 
copyediting,  photos.  No  Z-7.  Box  1114,  Editor 
&  Publisher. 

AGGRESSIVE  HARD-WORKING  1980  Syra- 
cuse  journalism  grad  with  13  months  profes¬ 
sional  experience  in  news,  column,  feature 
writing,  seeks  entry-level  position  with  medium 
or  large  daily  (any  Zone).  Have  covered  all 
beats,  but  specialize  in  depth  reporting  and 
feature  writing.  Layout  design,  VDT  experi¬ 
ence.  good  clips,  excellent  references.  Skip 
Hidlay,  (717)  387-0238. 

AWARD-WINNING,  versatile  veteran  news- 
feature  writer  seeks  greater  challenges  with 
chance  to  move  up  on  mid  to  large  city  daily. 
Perfer  Zones  2.  5  and  9.  Box  1 142,  Editor  & 
Publisher, 

CREATIVE  CASTRATION;  not  getting  the  bang 
for  the  big  bucks  I'm  making  in  pr.  Don't  write 
enough,  wasting  my  talent  and  skills.  At  27.  I 
have  4  w  years  experience  as  newspaper  repor¬ 
ter  —  from  twice  weekly  to  big  metro  daily  and 
1  Vs  years  in  pr.  Seeking  reporting  job  with  ac- 


ENTRY-LEVEL  position  on  daily  (any  size)  or 
magazine.  1980  J-school  grad,  26,  with  2 
years  of  full-time  work  experience  in  business. 
College  reporting  (award-winner),  copy  desk 
chief,  layout,  VDT.  Have  also  free-lanced  and 
proofed  book  galleys.  Great  references,  strong 
humanities  background.  Put  my  skills  to  work. 
Zone  1-4,  8,  9  preferred,  but  all  considered. 
Contact:  Rich  Snelson,  4105  Mamaroneck  Rd, 
Louisville  KY  40218.  (502)  491-0408. 


FILM  THEATRE  TV  CRITIC— Young  (27)  re- 
viewer-interviewer  with  6  years  experience  in¬ 
cluding  big  city  tabloid  looking  for  exciting  arts 
slot.  Zones  2.  1.  9.  Box  1141,  Editor  &  Pub¬ 
lisher. 


FEATURE  WRITER — 36.  with  national  creden-  t 

tials  and  editorial  management  seeks  Zone  9  or 
8  arts/entertainment,  lifestyle,  business  ‘ 
beat(s)  with  progressive  metro  daily,  magazine  i 
or  broadcast  news  operations.  Background  in-  i 
eludes:  national  magazine  features,  screen-  ( 
plays  for  major  studio,  top  10  market  broadcast 
news.  Box  1156,  Editor  &  Publisher.  I 

HIGHLY  COMPETENT.  PM,  VDT  skilled  wire  ' 
editor,  heavy  nevrs  experience,  seeks  similar  ‘ 
top  post.  Low  humidity,  very  mild  climate.  Box 

1122,  Editor  &  Publisher. _  j 

LIFESTYLE/FEATURE  writer  desires  perma-  , 
nent  position  with  daily  in  Zone  5,  8  or  9.  3 
years  writing  and  photography,  VDT  experi¬ 
ence.  Box  1115,  Editor  &  Publisher. 

MORE  AND  MORE  dailies,  large  and  small,  are 
benefiting  from  locally-produced  Sunday  sup¬ 
plement  magazines  (more  than  400  in  a  recent 
count).  Multiple-award-winning  editor.  42. 
with  20  years  experience  as  newspaper  and 
magazine  editor,  now  editing  Sunday  supple¬ 
ment  for  20,000  circulation  daily,  seeking  new 
challenge.  Excellent  references,  samples.  PO 
Box  3043,  Laredo,  TX  78041. 

NEWSROOM  PRO  ! 

I'm  not  just  a  word  person  nor  just  a  graphics 
person.  I'm  both.  I'm  a  newsman  who  likes  to 
get  things  done  well.  Great  track  record  as  wri¬ 
ter,  copy  editor,  layout  editor,  photographer 
and  administrator.  Redesigned  Idaho  daily  in 
1978.  VDT  experience.  Looking  for  upper  level 
newsroom  position  on  paper  commited  to  ex¬ 
cellence.  Box  1112,  Editor  &  Publisher. 

NO  AWARDS — But  only  a  matter  of  time  before 
recognition  finds  this  ambitious,  versatile  re¬ 
porter  with  2VS years  medium-size  daily  experi¬ 
ence.  Looking  for  quality  and  demanding  edito¬ 
rial  enviornment  at  50,000  paper.  Box  1080. 
Editor  &  Publisher. 

PULITZER  PRIZE  finalist,  nominated  twice, 
now  has  more  than  a  decade  of  newspaper  ex¬ 
perience.  at  age  33.  Has  4  other  awards,  col¬ 
lege  degree  with  honors,  and  a  major  Washing¬ 
ton  governmental  fellowship.  Seeks  challeng¬ 
ing  writing  position  in  Zone  2.  will  consider 
other  Zones  also.  Box  1065,  Editor  &  Pub¬ 
lisher. 

WILLING  TO  WORK.  23  year  old  professional 
looking  to  cover  general  assignments,  sports  or 
features  for  small  to  mid-size  paper.  Have  BA  in 
journalism  and  political  science.  Have  been 
sportswriter  with  New  Jersey  weekly,  editorial 
assistant  with  New  York  City  business  daily. 
VDT  experience.  Prefer  Zone  2.  then  Mas¬ 
sachusetts.  Connecticut  or  northern  Virginia. 

.  Box  1143,  Editor  &  Publisher.  j 


year-old  publisher-manager  needs  a  new  chal-  tive  daily.  Size  not  as  important  as  manage 
lenge.  I  have  25  years  in  the  business,  both  ment  style.  Location:  nothing  provincial.  Bo) 
daily  and  TMC  weekly.  Strong  on  sales  and  1151,  Editor  &  Publisher. 

editorial  end.  Profit  oriented,  cost  minded.  _ 

Ready  to  re-locate  in  management  spot.  Box  HARD-WORKING  BLACK  REPORTER  with  i 
1058  Editor  &  Publisher.  years  experience  seeks  new  challenge  writini 


PUBLISHER/GENERAL  MANAGER— Excel¬ 
lent  track  record  and  references  to  back  it  up. 
20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075, 
Editor  &  Publisher. 

PUBLISHER,  GENERAL  MANAGER  experi- 
enced  in  all  phases  of  newspaper  work.  Daily, 
weekly,  and  shoppers.  Strong  in  sales,  promo¬ 
tion  and  motivation.  Have  won  national  awards. 
Prefer  Zones  3,  4  or  6.  Can  start  immediately. 
Call  Ed  Huber  (504)  386-8261.  Box  1071, 
Editor  &  Publisher. 


POSITIONS  WANTED 


PROVEN  newsroom  leader,  36.  seeks  supervis¬ 
ory  job.  Can  edit,  write,  layout.  Start  at  once. 
Bob  Bonin,  1008  Griffin  Rd.  Leesburg  FL 
32748. 


REPORTER-PHOTOGRAPHER  seeks  bureau  or 
wide-area  job.  Daily  or  weekly.  Heavy  experi¬ 
ence.  Box  1153.  Editor  &  Publisher. 


REPORTER-WRITER.  University  of  Southern 
California  Masters  degree  seeks  newspaper  or 
magazine  position  in  Los  Angeles  area.  (213) 
242-2764.  Jeanne  Allen. 


RECENT  GRAD  with  BA  in  Writing/'CAS  seeking 
reporter  position  in  New  York.  New  Jersey.  Con¬ 
necticut  area.  Have  edited  community  publica¬ 
tions.  Box  1161.  Editor  &  Publisher. 

SPORTSWRITER — Let  my  copy  make  up  your 
mind.  3  years  weekly  experience.  Ready  for 
daily.  MDT  and  layout.  Oivered  prep  and  pro. 
Call  John  (717)  822-0610. 

SPORTS  EDITOR— 35,000  Zone  4  weekly, 
seeks  spot  with  daily.  Top  references.  VDT. 
Awards.  Box  1147.  Editor  &  Publisher. 

SPORTS  editor/writer.  3  years  experience. 
CkK>d  copy.  Good  layout.  (k>od  camera  work. 
And  good  references.  Will  consider  any  offer 
from  any  size  paper  in  any  Zone.  Please  contact 
Mike  Kemble.  72  Scituate  Av.  Oanston  Rl 
02920. 

VERSATIlY^RETORTER  seeking  slot  on  daily. 
2  years  as  “ace"  for  Florida  weekly.  Box  1 1 5Y 


I  WANT  a  newspaperjob.  Now  with  internation¬ 
al  wire  service.  22  ^rs  old.  graduate  of  De- 
Pauw  University  (Greencastle.  Indiana).  Ready 
to  move  on.  Will  consider  all  offers.  Box  1 1 16. 
Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE  BOOK  REVIEWER— Specialize  in 
military  histofy,  Russian  affairs.  5  years  experi¬ 
ence,  major  metropolitan  Paily.  Informed, 
accurate,  lively,  prompt.  Box  1110,  Editor  & 
Publisher. 

NEW  YORK  CORRESPONDENT:  Veteran  with 
top  credentials  will  hometown-angle  hard 
news,  culture,  business,  profiles,  etc.,  to  crea¬ 
tive  assignment  editors.  Reasonable.  (212) 
857-5162. 

PHOTOJOURNAUSM 

NATIONAL  STORIES  round  out  versatile  award 
winning  portfolio.  Full  page  color  and  black  and 
white  essays.  4  years  metro-daily  experience. 
Published  in  Time,  People-wire  services.  Box 
1042,  Editor  &  Publisher 

_ PRODUCTION _ 

PRODUCTION  MANAGER— 15  years  super¬ 
visor  management  experience  on  metro  dailies, 
commercial  printing,  and  weekly  groups  with 
and  without  front  end  systems.  FYoven  track 
record  on  meeting  deadlines  and  cutting  page 
cost.  Good  references.  I'm  looking  for  a  chaM 
lenging  position.  Relocate  anywhere.  Box 
1097,  Editor  &  Publisher. 


ment  style.  Location:  nothing  provincial.  Box 
1151,  Editor  &  Publisher. 

HARD-WORKING  BLACK  REPORTER  with  4 
years  experience  seeks  new  challenge  writing 
for  large  daily.  I  have  municipal,  features  and 
general  assignment  experience.  If  you  want  a 
mature,  dedicated  journalist  with  energy,  en¬ 
thusiasm  and  tenacity,  write  Box  1127,  Editor 
&  Publisher. 


HIRE  THIS  WRITER:  Ivy  League  grad  with  2 
years  reporting  experience  will  make  Zone  1 
read  you  and  like  it.  Box  1128  Editor  &  Pub¬ 
lisher. 

KILLER  ON  THE  LOOSE.  Young,  talented  fea- 
ture  writer/editor  stalks  Zone  5  daily.  Tabloid/ 
ROP/slick  stock  experience  on  weeklies  and 
monthlies.  Layout,  etc.  Solid  references.  Box 
1121,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Lee  Enterprises 
realigns  managers 


Third  World  news 

As  the  21st  general  assembly  of  UN¬ 
ESCO  was  opened  this  week  in  Belgrade, 
proponents  of  the  new  world  information 
order  decided  to  pass  instead  of  punt  and 
fell  back  into  a  shotgun  formation  to  con¬ 
fuse  the  opposition. 

Representatives  of  the  free  press  had 
been  forming  their  delegations  preparing 
for  a  major  debate  on  the  MacBride  Com¬ 
mission  Report.  But  it  was  not  to  be. 

UNESCO  Director  General  Amadou- 
Mahtar  M’Bow  announced  “this  only 
was  a  study;  not  recommendations,”  and 
declared  the  MacBride  report  would  not 
be  debated  in  Belgrade.  That  left  the  free 
world  delegations  gathering  in  that 
Yugoslav  city  waiting  for  the  other  shoe 
to  drop  not  knowing  what  to  expect  next. 

Just  to  keep  the  pot  boiling  and  to  let 
representatives  of  the  free  world  know 
that  the  fight  for  the  new  world  informa¬ 
tion  order  is  going  to  be  fought  on  all 
major  fronts,  the  subject  is  brought  to  the 
forefront  in  New  York  City  during  the 
opening  of  the  United  Nations  general 
assembly. 

Miguel  Albornoz,  Ambassador  to  the 
UN  from  Ecuador,  told  a  group  of  U.S. 
newsmen  last  week:  “The  developing 
countries  want  a  world  information  sys¬ 
tem  which  reflects  their  progress.  No¬ 
thing  is  written  about  our  progress  in 
education,  art,  culture,  or  trade.  I'm 
opposed  to  censorship,  but  1  am  con¬ 
cerned  about  the  blanket  of  silence  over 
everything  that  comes  out  of  Third  World 
countries  except  revolutions  and  catas¬ 
trophes.” 

This  diplomat,  and  others  from  Third 
World  nations,  seem  determined  to 
ignore  a  study  sponsored  by  UNESCO  in 
1976  which  debunks  charges  like  that  and 
which  is  being  publicized  almost  every¬ 
where  except  through  UNESCO's  own 
channels.  E&P  quoted  the  study  by 
Robert  L.  Stevenson  and  Richard  R  Cole 
of  the  school  of  journalism.  University  of 
North  Carolina,  in  its  issue  for  July  5, 
page  11.  The  study  found  the  Western 
news  agencies  do  not  ignore  the  Third 
World  nor  over-emphasize  the  wrong 
material. 

Meanwhile,  as  he  declared  the  Mac¬ 
Bride  report  would  not  debated,  M'Bow 
issued  his  own  “comments  and  sugges¬ 
tions”  on  the  subject.  Presumably  they 
will  be  discussed  in  Belgrade. 

Just  to  give  you  an  idea  of  how  the 
technique  works:  The  last  general  assem¬ 
bly  of  UNESCO  in  Paris  two  years  ago 
adopted  a  declaration  on  world  com¬ 
munications  believed  to  be  favorable  to 
the  position  of  most  Western  nations. 
Following  that,  most  Western  nations 
said  they  would  do  their  best  to  help  the 
press  of  developing  nations  by  sending 
88 


technicians  as  well  as  equipment. 

In  spite  of  what  was  adopted  in  Paris, 
M'Bow  now  says:  “In  particular  the 
problem  of  the  relationship  between  the 
sovereign  rights  of  a  nation  and  the  rights 
of  citizens  to  communicate  or  of  journal¬ 
ists  to  conduct  investigations  remains  in 
dispute,  as  do  questions  relating  to  pro¬ 
fessional  ethics  and  certain  aspects  of 
protection  for  journalists.  The  same  ap¬ 
plies  to  the  possible  risks  attendant  upon 
an  increasing  concentration  of  the  com¬ 
munication  media  in  the  hands  of  a  few 
private  or  public  enterprises.” 

He  sees  the  MacBride  report  as  “an 
incentive  for  UNESCO  to  broaden  and 
deepen  the  debate  begun  by  the  Commis¬ 
sion,  to  list  those  questions  on  which  in¬ 
sufficient  data  were  available,  of  which 
no  satisfactory  conspectus  could  be  pre¬ 
pared  or  which  are  still  in  dispute,  and  to 
continue  the  study  of  those  questions.” 

Thus,  it  is  easy  to  see,  M'Bow  and  his 
UNESCO  allies  have  tried  to  put  repre¬ 
sentatives  of  the  Western  press  into  a  “no 
win”  situation.  Regardless  of  any  agree¬ 
ments  previously  arrived  at, such  as  in 
Paris,  the  subject  is  going  to  be  debated 
interminably  and  perpetually. 

It  is  going  to  be  tedious  and  time- 
consuming  work  but  representatives  of 
the  Western  press  cannot  let  them  get 
away  with  it  or  some  day  we  will  all 
awaken  to  realize  the  “new  world  in¬ 
formation  order”  has  been  organized  just 
the  way  the  Soviet  bloc  wanted  it  in  the 
first  place — long  before  Nairobi. 

Half-price  subscribers 

Employes  of  the  Philadelphia  Bulletin 
were  invited  to  have  the  paper  home  deli¬ 
vered  at  half  the  regular  rate.  About  1,000 
persons  or  almost  half  of  the  employes 
responded  to  the  offer.  Each  subscriber 
was  asked  to  complete  a  form  detailing 
the  quality  of  carrier  service  received. 
About  7%  said  the  service  was  sub-par. 


Lloyd  G.  Schermer,  president  of  Lee 
Enterprises,  Incorporated,  announced  a 
organizational  realignment  “designed  to 
strengthen  Lee's  management  team  as  we 
prepare  for  growth  opportunities  of  the  5 
1980s.''  I 

James  E.  Burgess,  vicepresident, 
newspapers,  and  a  Lee  director,  was  ^ 
named  executive  vicepresident  of  the  \ 
company.  Newspaper  operations  will  be  ; 
headed  by  two  new  vicepresidents  re-  i 
porting  to  Burgess.  They  are  Robert  D.  ; 
Ross,  named  vicepresident,  newspapers-  ' 

east;  and  Jon  Talbot,  named  vicepresi¬ 
dent,  newspapers-west.  Ross  and  Talbot 
were  group  managers  for  Lee  news¬ 
papers. 

Ricard  B.  Belkin,  vicepresident, 
broadcasting  and  a  Lee  director,  is 
assuming  additional  duties  as  head  of 
corporate  planning  for  the  company.  His  ; 
new  title  is  vicepresident,  broadcasting  i 

and  corporate  planning. 

Tom  L.  Williams,  President  and  a 
director  of  NAPP  Systems  (USA),  Inc., 
v.'as  elected  to  the  additional  position  of 
vicepresident  of  Lee  Enterprises.  NAPP, 

San  Marcos,  Calif.,  manufacturer  of 
graphic  arts  products,  is  co-owned  by  ; 
Lee  and  Nippon  Paint  Co.,  Osaka,  Japan.  j 

Burgess,  44,  who  began  his  career  with  ( 
Lee  Enterprises  as  a  reporter  on  the  Wis-  ’ 

consin  State  Journal,  Madison,  in  1962, 
occupied  a  number  of  managerial  posts  at 
Lee  newspapers.  In  1973,  he  was 
appointed  vicepresident,  newspaper  op- 
erations  and  a  director.  1 

Belkin,47,  joined  Lee  Enterprises  in  ; 

1977  as  vicepresident,  broadcastng,  and  i 

was  elected  a  director  in  1978.  Prior  to 
joining  Lee,  his  25-year  career  in  broad¬ 
casting  included  positions  as  executive 
vicepresident  of  McClatchy  Broadcast-  j 

ing  Company,  Sacramento;  Vicepresi¬ 
dent  of  WNYS-tv,  New  York;  and  vice 
president  and  general  manager  of  am,  fm 
atv  station  operations  in  Denver  and  j 

Schenectady.  | 


Broker  •  Appraiser 
Consultant 


LEE  E.  DIRKS 

Serving  Newspaper 
Owners  and  Publishers 

•  3  Years  as  VP/GM,  Detroit  Free  Press 

•  7  Years  as  Newspaper-Stock  Analyst 

•  8  Years  as  Newsman  with  Dow  Jones 


Suite  3343,  100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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United  Feature  Syndicate  congratulates 


on  the  30th  anniversary  of  the  syndication  of 

“Peanuts.” 


s 


Ernie  Pyle 
For  Human  Interest 


Edward  Willis  Scripps 
For  First  Amendment 


Deadlines  have  been  established  in  five  prestigious 
competitions  sponsored  by  The  Scripps-Howard  Foundation 
in  recognition  of  excellence  by  newspapers, 

TV^  stations  and  radio  stations.  A  total  of  $22,000  in 


The  Pyle  Awards  are  given  for  This  award  is  established  to  rec- 
newspaper  human  interest  report-  ognize  that  newspaper  which  in 
ing  that  most  exemplifies  the  writing,  reporting,  and  public 

warmth  and  craftsmanship  of  the  education,  has  performed  the 

famous  Scripps-Howard  “people  most  outstanding  public  service 
writer”.  In  war  and  peace,  few  in  the  cause  of  the  First  Amend- 

matched  Ernie  in  writing  every-  ment  guarantee  of  a  free  press.  A 

day  copy  about  everyday  people  bronze  plaque  to  the  winning 
with  everyday  dreams.  First  newspaper,  and  S2500  to  the  per- 

prize,  $1000  and  a  medallion  son  or  persons  who  contributed 

plaque.  Second  prize,  $500  and  a  most  significantly  to  the  winning 
citation.  entry. 


cash  prizes,  and  a  number  of  plaques,  will  be  awarded.  DEADLINE  DEADLINE 

All  work  submitted  must  have  been  published  or  January  15  February  1 

broadcast  in  1980. 


Walker  Stone 
For  Editorials 

The  award  is  given  for  general 
excellence  of  newspaper  editori¬ 
als.  The  criteria  forjudging 
include:  the  forcefulness  of  writ-  , 
ing  to  a  purpose,  effectiveness  as 
measured  by  results,  and  the 
importance  of  the  expression  in 
the  public  interest.  Provide  back¬ 
ground  for  judging  these  quali¬ 
ties.  First  prize,  $1000  and  a 
bronze  plaque.  Second  prize, 

$500  and  a  citation. 

DEADLINE 
February  1 


Edward  J.  Meeman 
For  Conservation 

Prizes  totaling  $8500  for  conser¬ 
vation  reporting  in  newspapers. 
One  grand  prize  of  $2500  and  a 
plaque,  with  the  remaining 
$6000  to  be  divided  into  two 
categories;  one  for  reporters  on 
papers  with  more  than  100,000 
circulation,  the  other  to  reporters 
on  papers  under  100,000.  Two 
prizes  in  each  category;  one  of 
$2000  and  another  of  $1000. 

DEADLINE 
February  15 


Roy  W.  Howard 
For  Public  Service 

Bronze  plaques,  one  to  a  newspa¬ 
per  and  one  to  a  TV  or  radio  sta¬ 
tion  judged  most  outstanding  in 
public  service.  Plaques  accompa¬ 
nied  by  cash  grants  of  $2500  to 
be  distributed  to  those  individuals 
who  contributed  most  to  the 
effort.  Three  additional  prizes  of 
$  1000;  one  each  to  a  newspaper, 
TV  station,  and  radio  station. 

DEADLINES 
February  1 

Broadcast 

February  22 

Newspaper 


Scripps-Howard 

Foundation 

Fact  Sheets  dealing  with  the  indi¬ 
vidual  competitions  may  be 
obtained  by  writing  The  Scripps- 
Howard  Foundation,  1 100  Cen¬ 
tral  Trust  Tower,  Cincinnati, 
Ohio  45202,  where  newspaper 
entries  should  also  be  sent. 
Address  broadcast  entries  to 
WEWS-TV,  3001  Euclid 
Avenue,  Cleveland,  Ohio  44115. 


